FEEDSTUFFS 


A WEEKLY NEWSPAPER 


* 


FOR THE FEED MANUFACTURER, 


JOBBER, 


BROKER 


* 


and DEALER 








Volume 24—Number 24 


JUNE 14, 1952 


1 Year $4, 2 Years $7 








Margin - Over - Cost Issue Up Again 





National Feed | 
Industry Show 
for 1953 Set 


NEW YORK, N.Y 
National Feed Industry Show has 
been scheduled for June 8-10, 1953, 
at the Buffalo Municipal Auditorium, 
Buffalo, N.Y., in connection with the 
annual convention of the Eastern 
Federation of Feed Merchants, Inc 

The announcement made by 
Eldon H. Roesler of Milwaukee, Wis 
co-manager of the show, at the recent 
EFFM convention held at the Hotel 
Statler here 


The third 


was 


Ce 


ST. JOSEPH FEED CLUB 
PLANS MEETING JUNE 17 
ST. JOSEPH, MO.—The St 
Feed, Seed, Grain & Fertilizer Club 
will meet June 17 at Clarkie’s New 
Edgewood. Dinner will served 
6:30 The program 
the annual election of officers and a 
discussion of some subjects of general 
interest 


Joseph 


be at 


p.m will include 


a 


NEW HARDEMAN MILL 

McALESTER, OKLA.—The Harde- 
man Milling Co. plans to build a new 
feed mill at McAlester to serve south- 
eastern Oklahoma, southwestern Ar- 
kansas and northeastern Texas. Jo- 
seph S. Morris has resigned as man- 
of the Merit Mills plant at 





ager 


Harde- 
Mor- 
career with 

McAlester 33 

wher 


Amarillo, Texas, to join the 
man company at McAlester. Mr 
ris began his business 
the Hardeman 


years ago and went to Amarillo 


mill in 
that company purchased the Am: 
Feed & Seed Co. He 
Amarillo when the company ch 
ownership in 1930 and later when 
Merit Mills) the plant was purchased 
by the Ralston Purina Co. in 1951 


remain 
ange 


(as 





SENATE APPROVES WILLIAMS 
PROPOSAL; NEW FIGHT BREWS 


Amendment to Defense Act Includes Familiar “Delaware 


Dodge”; Serious Implications of Proposal 
Weighed by Grain, Feed Trades 





OPS Plans Meeting with Industry 


Officials on Soy Meal Problem 


WASHINGTON—-On uncertain le 
gal ground, the Office of Price 
bilization price officials plan a 
with industry 


coming to 


Sta 
secret 


meeting soybean offi 


cials this week discuss a 


compromise proposition on the recent 


protest made by the soybean proc 


essing industry and soybean produc 
the legality 


current soybean oil meal price ceil- 


ers over and equity of 
ings 

It understood that 
plan to ask these representatives of 
the industry to defer further action 
on their recent formal 
the legality of current price ceilings 
for soybean oil meal and oil until the 
price agency can develop a new pack- 
age deal for all the oilseed meals 
cotton and linseed—and the 
these commodities 

Such a decision is now slated to be 
made and issued not later than Aug 
1, 1952. If the protestants against the 
to defer 


is OPS officials 


protest over 


SO, 
oils from 


basic 


current inequities will agree 


further legal action, OPS officials are 
believed ready to reciprocate to the 
extent that they will grant a price 
for soybean oil meal and soybean 
oil which will reflect full parity to 
the producer and allow processors of 
oil meal and oil fair and 
margins 

However, trade attorneys indicated 
they doubt that the price agency 
could be held to any private commit- 
ments which an official of the agency 
might make, regardless of his sin- 
cerity 

Among the agreement aspects con- 
templated by OPS officials, prior to 
studies by their statistical staff now 
working on the related oilseed meals- 
oils problem, is a soybean oil ceiling 
of 13\¢ lb., which would permit OPS 
to move up the soybean oil meal ceil- 
ing to a more realistic market level 

OPS is examining the so-called “‘in- 
ine” pricing of all the protein meals 
to corn. That will the 
examination 


soybean 


equitable 


relation be 


of 


in 


basis its 





Tests Show No Antibiotic Growth 
Response in Germ-Free Poultry 


SOUTH BEND, IND.— Antibiotics 
failed to stimulate growth of germ- 
free chicks and turkey poults in ex- 
periments at the University of No- 
tre Dame 

This was reported last week at a 
colloquium held by the LOBUND In. 
stitute at Notre Dame 

The research on the mode of 
of antibiotics in producing 
stimulation involved the use of germ- 
free chicks and turkey poults which 
have been grown by the Notre Dame 
scientists 

It was explained that the experi- 
ments with germ-free and conven- 
tional birds undertaken in 
sponse to a “tremendous number of 
requests” to determine whether or 
not the growth stimulation action of 
antibiotics was acting through the 
medium of the intestinal microflora 

The germ-free birds failed to show 
a growth response to antibiotics in 
their feed, while the conventional 
birds did. ; 

“Although the number of birds 
used in each experiment is small and 


action 
growth 


were re- 


individual variation is rather 


it appears evident by virtue of 


the 

large 
a summary of many experiments that 
conditions no stimulation 
fed 


said in 


under these 
is seen when germ-free birds are 
Dr. T. D. Luckey 


reports made at the col 


antibiotics,’ 
one of the 
loquium 

Although 
the growth response 
connected with the microbial flora 
the colloquium discussions showed 
that such a conclusion is an oversim- 
plification. 

In discussing the Dr 
James A. Reyniers, director of the in- 
stitute said: “Does this mean then 
that the mode of action is explain- 
able in term of the microbial flora 
and a possible failure to realize the | 
growth poteritial? I do not think so. | 
I do think that the phenomenon lies 
outside the range of continued mi- 
crobial interference and within the 
physiological mechanisms of the host 
which have been activated by the ini- 
tial contamination.” 

Dr. Reyniers said in conclusion 


result indicates that 
to antibiotics is 


this 


research 


“If 


we stop thinking of the intestinal 
flora, short of definite pathogens, as 
a somewhat mysterious influence on 
the life of an animal and give it a 
proper place, that of activating de- 
fensive mechanisms which, because of 
their relationship with systems af- 
fecting growth, have a dual role—and 
regard it as having an initial impact 
but not a continuing influence always 
changing and through these changes 
affecting the host—then we can point 
our experimental work directly at the 
animal. 

“The problem so far as I 
it lies primarily at that point between 
birth and initial cofftamination 
better stiraulation of systems which 
can be influenced to realize a greater 
potential of growth.” 

The reports included one on the 
growth results of the experiments, a 
discussion of the “Morphological and 
Biochemical Approach” and Dr. Rey- 
niers’ critical analysis 

A more complete report on the 
research and discussions will appear 
in next week's issue of Feedstuffs 


can see 


or 


By JOHN CIPPERLY 
Feedstuf!s Washington Correspondent 
WASHINGTON—The Senate this 
week approved a margin control over 
all sellers of agricultural commodi- 
ties which are under a price ceiling 
order issued by the Office of Price 


| Stabilization 


The proposal, termed in some quar- 
ters the “Delaware Dodge,” was ad- 
vanced by Sen. John J. Williams (R., 
Delaware). Its approval signals the 
renewal of the old margin-over-cost 
fight for the feed and grain indus- 
tries in the pattern of last year’s con- 
gressional debate 

The Williams proposal was adopted 
by the Senate as it considered amend- 
ments to the Defense Act, and slip- 
ped through when there was only a 
handful of senators on the floor. It 
was retained in the final bill approved 
by the Senate and will be subject to 
a conference committee approval un- 
the House approves the same 
amendment during its debate on the 
Defense Act. There is no probability 
that the House Banking and Curren- 
cy Committee would voluntarily adopt 
this proposal, but it could be intro- 
duced on the floor of the House 

The amendment states as follows 
(to inserted in an appropriate 
place in the stabilization provisions 
of the act) “Notwithstanding any 
other agriculture commodity at the 
farm level, the director of price sta- 
bilization must at the same time put 
into effect margin controls on proc- 
essors, wholesalers and retailers, such 
margin controls to allow processors, 
wholesalers and retailers the norma! 
mark-ups as provided under this act 
except that under no circumstances 
are the sellers to be allowed greater 
than their normal margins of profit.” 


less 


be 


Would Affect Manufacturers 

In a few words this means that al! 
the above sellers, including feed manu- 
facturers, would be required to take 
their margins over cost. This is the 
same amendment proposed last year 
and which was fought by the then 
president of the American Feed Manu- 
facturers Assn., Walter C. Berger. It 
was killed in conference committee 

It is significant that the “Delaware 
Dodge” pops up now about the same 
time that prices for bro.lers in the 
Delmarva area show incipient signs of 
weakness 

Here is about the way the amend- 
ment would operate as far as sellers 
of soybeans and soybean meal are 
concerned. If a buyer paid the farmer 
the approximate [Illinois ceiling for 
soybeans of $3.06 bu. at the country 
level and took his legal margin of 
say 7¢ bu. he is on solid ground. How- 
page 81) 


ontinued on 
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Unusual Merchandising Concept 


activity usually is outside the scope of a trade 
M but in this week's issue of FEEDSTUFFS the American 
Dehydrators Association has taken advertising space to tell buyers that 
dehydrated alfalfa meal represents a bargain on today’s market. A number of 
individual advertisers and allied interests have supplemented this message 
with special advertising of their own along the same general! line. 

What is interesting about this advertising is that it is timed meet 
the early summer price slump that usually prevails during this period of 
heavier production. Such pertinent reminders of market opportunities can be 
useful to the busy feed man whose daily chores often leave him less time than 
he should have for the study of ingredient price trends. Certainly the under- 
lying economic justification for the feed industry rests to a considerable extent 
on the ability and knowledge of the feed manufacturer to produce a product 
possessed of all the necessary nutrients for top production at the lowest cost 
to the feeder. So advertising in this instance is serving this basic economic 


ERCHANDISING 


association, 


to 


function 

In contrast to many other feed ingredients, dehydrated alfalfa meal is 
the main product of its manufacturer—and not a by-product or a coproduct of 
another operation such as is the case with millfeed, oil meals and all but a 
very few of the principal bulk ingredients of the feed formula. Furthermore, 
industry alone is the chief market for alfalfa meal, although there are 
now some new bidders of yet unknown potential resulting from the introduction 
of chlorophyll into a variety of products for human use. To the alfalfa indus- 
try, more than any other, it is important what happens to its products in the 
feed formula 

That the American Dehydrators Association this is 
vident not only in their current advertising but also in their well-planned 
research program-——an ambitious undertaking for an industry of such limited 
numbers-—and in the association trade rules and quality control efforts. In 
this cooperative effort, dehydrators accomplishing together much they 
could not otherwise achieve. 


is keenly aware of 


are 





FORMULA FEEDS: HOW’S BUSINESS? 








Considerable variation in formula feed demand in different sections of the 
U.S. was noted this week, with the gap apparently widening in comparisons 
between sections recently reporting good business and those experiencing mod- 
erate or poor business. Southwestern trade fell off as a result of still-unsatisfac- 
tory broiler prices. In the Pacific Northwest business remained disappointing 
for the season. The best volume was noted in the central states, the Northwest 
and Southwest, with dry weather in the latter area stimulating business to 
some extent. Ingredient prices moved up, led by the soybean meal mixes and 
millfeed. The index of wholesale feedstuffs prices gained 1.2 points to 272 and 
the feed grain index climbed 8.5 points to 257.4 in the week ending June 11. 
(Ingredient details on pages 78-80.) 


Northwest 

Formula feed business this week 
held satisfactory in the Northwest at 
volume equal to or larger than in the 
previous week 

Manufacturers report continued 
good demand for chick starter feeds, 
although tapering off of this demand 
is expected momentarily. At the same 
time, the extended heavy buying peri- 
od for these feeds indicates chick 
grower volume may hold up to or top 
volume of last year 


Egg feed sales, on the other hand, 
are termed somewhat sluggish, ap- 
parently the result of farmer dissatis- 
faction with current egg-feed ratios 
This week's additional advances in 
feed costs did nothing to improve the 
situation 

Buying of pig and hog feeds con- 
tinues fairly heavy, with recent 
strengthening in the hog market con- 
tributing to more profitable feeding 
operations and consequently better 
buying 

Some additional dairy feed volume 
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LOOK to a MEMBER 
for Your 
Alfalfa Requirements 








Mich 
Ohio 
hansas 


Ireland Alfalfa Mills, Blissfield, 
Ireland Alfaifa Mills, 
Alfalfa Mig. Co., 
Junction City Dehydrating Co., 
Junction City, Kansas 


AAA Alfalfa Mig. Co., Koewell, N. M 
A & ti Meal Co., Escalon, Calif. 
Abilene Alfalfa Mills, Abilene, Kansas 
Albers Dehydrating Co., Wisner, Neb. 
Al-Fa Meal Co., Columbus, Neb 
Allied Mills, Inc., Cozad, Neb. 
Alquist Dehydrater Co., Touchet, Wash 

Anderson Dehydrating Co., 
Calvert, Texas 
Arco Dehydrating Co., Lake Park, 


Ark Valley Alfalfa Mills, 
Hutchinson, Kansas 
Arkansas Valley Alfalfa Mig 
Wiley, Colo, 
Arizona Flour Mills, Phoenix, Ariz 
Heermann Bros. Dehy., Dakota City, Neb. 
Bert & Wetta, Maize, Kansas 
Big Sky Dehy., Inc., Granville, N 
Birdwood Products Co., 


Toledo, 


Jones Topeka, 


hansas 
Calif 
ra 


Topeka, 
Madera, 

Nazareth, 

Co., 


Kaw Dehydrating Co., 
Alfaifa Dehy. Co 
Deh)» drators, 


Kerman 

Key stone 

Koelling-Thompson Dehy 
Topeka, Kansas 

Co 


lowa 
Landby Swift, Minn 
Levasy Dehydrating Co Mo 
Harry M. Liggett Co., Concordia, Kansas 
Loup Valley Alfalfa, 
Burwell, Neb 
Low rar Bros. & Co., Ark 
Mammoth Spring Canning Co., 
D Sussex, Wis 
Floyd McKennon, Snohomish, 
North Platte, Neb. MHK Alfalfa Co., Ohio City, 
Korg Mills, Casa Grande, Ariz. D. E. Merrick & Co., Gibbon, 
Brazos Valley Dehydrating Co., Minch’s Wholesale Meats 
Hearne, Texas Ked Blaff, Calif. 
Bremeo Alfalfa Mills, New Bremen, Ohio Morrison & Quirk, Hastings, 
Vv. ©. Britton Co., Firebaugh, Calif. Mumford Alfalfa Mig. Co 
Brookshire Alfalfa Mills, Mumford, Texas 
Brookshire, Texas Alfalfa Dehy. & Mig 
CC. M. Brubaker & Sons, Woodland, Calif Lamar, Colo 
Buckerfield’s, Ltd., Nebraska Alfalfa Farms, 
Vancouver, B. C., Canada Lexington, Neb. 
Caney Valley Coop. Drying Assn., Nebraska Farm Products, 
Wharton, Texas Nelson Alfalfa Mills, Oxford, 
A. B,. Caple Co., Toledo, Ohic Nickey 
Caplis Farm Dehydrating Co., Memphis, 
Shreveport, La. Northern Drying Co., 
Carrotiton Processing Co., Ohlendorf Milling Co., Osceola, 
Carrollton, Mo Paul Bros. Seed & Feed Co., 
Cc. BE. Carter Co., Odessa, Mo Laurel, lowa 
Central Alfalfa, Inc., Lexington, Neb Dehydrated Products Co., 
Central Mills, Inc., Dunbridge, Ohio Luverne, Minn 
Cerophy! Laboratories, Inc., Paxton Alfalfa Corp., Paxton, 
Kansas City, Mo Piehl's Alfalfa Mill, Blissfield, 
Alfalfa Dehydrating Mills, Pierson Dehydrating Co., 
Muskogee, Okla. Mt. Vernon, Wash. 
Clark & Robertson, Kearney, Neb Piantation Dehydrating Co 
Cole Grain Co., Muskogee, Okla. Hearne, Texas 
Colorade Alfalfa Products Co., Piatte Valley Products, 
Milliken, Colo. Lexington, Neb. 
Cornhusker Farms, Grand Island, Neb. Portage Valley Mig. Co., 
Cove Dehydrating Plant, Prairie Dehydrating Co., 
Martinsburg, Overton, 
Crouch Dehydrators, Ltd., 
Stoke Ferry, Norfolk, England 
David City Alfalfa Co., David City, 
Dawson Co. Feed Products, 
Lexington, Neb 
Dehydrated Alfalfa Mills, 
Fremont, Neb. 
Dehydrated Products Co. & Burt Co 
is, Tekamah, Neb 
Dehydrator’s Supply Co., Charleston, 
Dewey Alfalfa Dehydrating Co., 
Dewey, Okla. 
Dixon Dryer Co., Dixon, Calif 
Dwiggins Alfalfa Mills, New Paris, 
Ebel Alfalfa Co., Scribner, Neb. 
Elk Valley Alfalfa Mills, 
Independence, Kansas 
Erie Alfalfa Mills, Inc., Erie, 
Pureka Lake Alfalfa Co., 
Manhattan, Kansas 
Evergreen Dehydrating Co., Lakin, 
Evergreen Farms, Inc., 
Raymondville, Texas 
Farmers Grain Cooperative, Ogden, 
Fernando Alfalfa Mig. Co., 
Los Angeles, Calif 
Garwood Dehydrating Co., 
Garwood, Texas 
Genesee Valley Alfalfa Corp., Avon, N. 
Grayson Alfalfa Dehy. Mills, 
Sherman, Texas 
Green Acre Farms, Nazareth, 
Green Products Co., Conrad, 
Greenbelt Dehydrating Co., 
Vernon, Texas 
Joseph 8. Greshik, Fountain City, Wis. 
Haymaker Feeds, Inc., Cozad, Neb. 
Hayward, Inc., Oak Harbor, Ohio 
Healey Milling Co., Gothenburg, Neb 
Hearne Alfalfa Mig. Co., Hearne, Texas Syracuse, 
F. J. Higgins Mig. Co., Schuyler, Neb T. E. White Co., Fort Wayne, 
Holtville Alfalfa Mills, Willew Products Co., Willow Island, 
Holtville, Calif. Worthington Dehydrating Co 
Horseshoe Milling Co., Hughes, Ark Worthington, Minn 
lowa Valley Mig. Co., Iowa City, lowa 


AMERICAN DEHYDRATORS ASSOCIATION ! 


For information on dehydrated alfalfa contact the ADA 
office at 1015 Dwight Building, Kansas City 6, Mo. 


Dehydrating 
Levasy, 
Ce. 
Inc., 


Driver 


Wash 
Ohio 
Neb 


Neb 


National Co 


Inc., 


Cozad, Neb 
Kansas 


Fason Plantations, 
Tenn 
Olivia, Minn 


Ark 


Paulson 


i 
Mich 


Choska 


Ln 


Ohio 
Roanoke, Ill 
Neb 
Mo 
Mo 


Bradner, 


Progress Products Co., 
Raffety & Vowels, 
Ralston Purina Co., St 

Dehydrating 

Lawrence, Kansas 
Alfalfa Co., Crookston, Minn 

Alfalfa Mill 
Tenn 

McClave, 
Blytheville 
Craytown, 


Charleston, 
Louis, 


Neb Ce. 


Ramsey 
Red River 
Reelfoot 
Tiptonville, 
Keyher Milling Co., 
Richland Products Co., 
Rohloff Brothers, Inc., 
Rural Coop. Drying Assp., 
Bird Island, Mino 
Alfalfa Dehy 
Rushville, Ind 
Valley Hay 
Tracy, Calif 
Schwab Brothers Mills 
New Bavaria, Ohio 
Sioux Alfalfa Meal Co. 
Vermillion, 8. D 
Mt. Vernon, Wash 
Neodesha, Kansas 
Alfalfa Mills, 
Kansas 


Colo 
Ark 


M 
” Ohio 


Kush Co Coop., Inc 


Ind 


San Joaquin Growers Assn 


Mich. 


Skagit Dehydrators, 
W. J. Small Co., 


Southwestern 
Wintield, 
Spring bank oe ation, Ltd 
Chilliwack, B , Canada 

Star Brand Cattle Co., Kaufman, 
Sterling Alfalfa Products, 
Sterling, Colo. 

Inc., Past 
Sugariand Industries, 


Utah 


Texas 


Story Farms, Prairie, Mo 


Texas 
Pa 


Sugar Land, 


> 
Pa Sunny Slope Farms, Nazareth 


Trexler Farms, 
Trico Feed Mills, Minden, Neb 
Inc., McAllen 


lowa Allentown, Pa 


Valley Vitamins, Texas 
The Welles Co., Wake Forest, N. ¢ 


West Point Feed 
est Point, 


Products. 
Neb 
Dehydrating Co., 
Kansas 


Western 


Ind 
Neb 


Wraybill Dehydrating Co., Sloan, lowa 














facturers working full time five or 
six days a week, reports from dealers 
indicate demand ng down 


somewhat, probably 


has been attributed to local dry areas 
served out of feed manufacturing 
plants in the Northwest. Recent rains, 
however, have provided better pas- 
ture growth resistance. Meanwhile, 
While buying the past week has | ing current demand 
been sufficient to keep most manu- Yontinued 


is slow 
sause of pric 
alers are fill 


frequent 
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Any way you 


FEEDSTUFFS, June 14, 1952-——3 


Fill in the market prices and compare. 


Just sound elementary economics—dehydrated alfalfa gives you MORE for every dollar. 
=: 


Yes Sir! Rich dehydrated alfalfa meal from the fresh green growth of 
early summer, is the biggest feed bargain on the market today. Feed 
manufacturers are saving money by using larger percentages in their 
poultry, hog, dairy and specialty feeds. 
Here's what a leading nutritionist says—“We are using more alfalfa 
because it’s nutritionally sound and economical, too.” 


HERE'S WHAT YOU GET 


Carotene— (Vitamin A) 200,000,000 I. U. Units or more in a ton. 
No other natural nutrient supplies the amount of 
Vitamin A activity so economically. 

Proteins— 17 per cent or more. With a wide range of essential 
amino acids—highly digestible. 

Carbohydrates— 38 to 40% nitrogen-free extract, 17 to 26% fiber—even 
in high energy, low fiber type mashes—dehydrated 
alfalfa adds to efficacy of feeds. 

Minerals— calcium, phosphorus, potassium, magnesium, chlorine, 
sulphur, and trace elements—making a valuable con- 
tribution to the finished feed. 


HERE’S WHERE YOU GET IT 


Other Vitamins— (Fat Soluble) Vitamin E and K in addition to A sup- 
plied in Carotene. (Water Soluble) — Thiamine 
(Vitamin B,), Riboflavin, Niacin, Pantothenic Acid, 
Choline and Betaine, Pyridoxine, Folic Acid and B,,. 
Plus— Xanthophyll and Chlorophyll. 


Plus— Unidentified factors which give dehydrated alfalfa 
that “Bonus Kick,” of significant importance in formu- 
lating your feeds. 


DEHYDRATED A 
a ee 
Gluten Meal 
Com c « 0. 
Soybean Meal 
Cottonseed Meal 
Distillers’ Grains 
Fish Meal . . . 
Meat Scraps 
Tankage 


Write 


LFALFA 


for a free 


FFFAA AA AAS 


copy of DEHYDRATED 
ALFALFA IN TODAY'S 


POULTRY FEEDING. 


Fully illustrated, inter- 
esting and informative. 


Contains a complete descrip- 
tion of all the constituents of 
the wonder plant—ALFALFA. 


ASSOCIATION 


KANSAS CITY 6, MISSOURI 


AMERICAN DEHYDRATORS 
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Production Costs for Dehydrated 


Alfalfa Meal Show 14% Increase 


KANSAS CITY Costs of produc which were below cost of production freight rate increase compared with 
tion of dehydrated alfalfa meal are Mr. Contryman said his experi- | last year, which means that the same 
ibout 14 z) than a | ence shows that raw material costs | basing point price at Omaha or Kan- 
iccording to Orin Contry are 23% higher than a year ago and | sas City represents less return to the 
f Grand Island, Neb., a certi plant and other expenses are 7% | dehydrator whose plant is located in 
c accountant who supervises higher. This would make a total the country. From the Lexington area 
counting of a large number of | weighted increase of around 14%, he | in Nebraska to Omaha, for example, 
dehydrator n the Middle West estimated the rate has gone up from $4.58 to 
While no actual comparisons are * : $5.26, or approximately 15% 
ivailable, the trade indications are Cites Freight Rate Hike “It is becoming increasingly ap- 
hat many recent sales of dehydrated Mr. Contryman also pointed out | parent,” Mr. Contryman concluded, 
ilfalfa meal have been made at prices | that there has been a substantial | “that the dehydrating industry is go- 











FREIGHT RATES QUOTED ete IN THE HEART OF THE 


AND CARS TRACED PRODUCING AREA 


COMPANY @ @ 


SALES SERVICE SPECIALISTS 
GRAIN EXCHANGE BLDG., OMAHA 2, NEBRASKA 
Telephone ATlantic 7018 +  Teletypewriter OM 157 








Orin Contryman 


ing to have a more difficult job in 
maintaining its position, this year as 
compared with last.” 

Mr. Contryman advised dehydrators 
to take a good look at their costs 
before making sales at low prices. “In 
view of the increase in costs,” he said 
“it would seem advisable for every 
dehydrator to take another look at 
his estimated costs for this year and 
determine whether he can afford to 
operate at the present selling price of 
alfalfa meal 

Alfalfa Costs Up 

Alfalfa costs this year started out 
about 50% higher. Buying prices are 
starting out at $15 ton whereas last 
year the basic raw material cost at 
the start of the season was $10. Dur- 
ing 1951 alfalfa went up from $10 to 
$12 and then $14 and $18, ending the 
season at $23 for an average cost of 
approximately $15 for the year, Mr 
Contryman said. The 50% higher 
start this year looks ominous, the ac- 
countant added 

Discussing other items, Mr. Contry- 
man said 

“There have been general increases 
all down the line in labor, field ex- 
pense, trucking, etc, These costs will 
average about 10% higher this year 
Labor, the chief item in this group, 
already is up 10%, and such basic 
costs as gasoline, repairs, insurance, 
depreciation, etc., are gradually work- 
ing up. We should caution you par- 
ticularly in the case of depreciation 
that this is naturally computed on a 
cost basis whereas replacement value 
of equipment is very materially high- 
er. So the depreciation figure is some- 
what misleading in computing costs 
in this respect 

“As the sole exception, bag costs 
this year are down approximately one 
third, but this is a small item com 
pared with tetal costs 


Selling Costs 
“Selling costs as far as commissions 
are concerned are still the same, but 





ALFALFA MEALS 
Car Lots—Truck Loads 


Distributors for 
MINNESOTA 
NORTH DAKOTA 
SOUTH DAKOTA 
and Northern WISCONSIN 


For Information write 


’ MANEY BROTHERS 
MILL & ELEVATOR CO. 


MINNEAPOLIS, MINN. 





What do you need? —ferrg Parks 


602 Board of Trade Building Kansas City, Missouri 











We handle a complete line of feed ingredients, including aljalja meal. 





























FEEDSTUFFS, June 14, 1952——5 






O OTHER NATURAL FEEDSTUFF 


CONTAINS ALL OF THE NUTRITIVE FACTORS 


PRESENT IN THE BETTER GRADES OF 
DEHYDRATED ALFALFA MEAL 
| 
| 


d vem 
ALPHA-TOCOPHEROL (viTaMIN ©) EXTRA VALUES! | 


Purchases of dehydrated alfalfa meal 


of unonaven 


are made on a grade based on the 


protein and carotene content. You 


CAROTENE (PRO-VITAMIN A) P| 


should also consider the additional 


4 PANTOTHENIC ACID nutritive factors, for these have an in- 
/ trinsic value, which, if secured from 
CHOLINE 4 some other origin, would cost you 
+ money. Obtain your requirements from 
VITAMIN K (PHTHIOCOL) a reliable source—with a dependable . 
4 record of performance. 
XANTHOPHYLLS / 





4 ANTI-GIZZARD EROSION FACTOR 
worm 
NIACIN (NICOTINIC ACID; P-P FACTOR) 
VITAMIN ed 


FOLIC ACID (INCLUDING FOLIC ACID CONJUGATES) 






ae PLUS THESE IMPORTANT ELEMENTS: 
Calcium, Phesphorus, Magnesium, Sodium, 
Chierine, Potassium, Sulfur, Silicon, lodine, 
Manganese, tron, Copper, Cobalt and Zinc. 












FOR FEEDS 
Witt A FUTURE 


TTL Le] THE W. J. SMALL COMPANY 


DEHYDRATED ALFA DIVISION 






Archer-Daniels-Midland Company 
1200 OAK ST. KANSAS CITY, MO. 
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Alfalfa Meal—Production of Suncured and Dehydrated Meal by Regions, 1947-51 


Regional Production Figures EL ned 


on Alfalfa Meal Show Trends 


WASHINGTON, D.C A break- | culture, covering the past five seasons 
down of alfalfa meal production by The figures, indicate that the Colo- Region— 
regions has been issued for the first | rado, Kansas and Nebraska section | C#!ifornia 
rc “A or Arizona, New Mexico, 
time by the U.S. Department of Agri- | produces about 60% of the annual out- Idaho, Nevada, Wash- 
ington and Utah 
Colorado, Kansas and 
Nebraska 
North and South Dakota 


EXPERT TRAFFIC SERVICE || .2=02- 


SAVES ON ALFALFA MEAL COSTS, TOO J | “s"tesinecsee Uotiniann 


and Alabama 
, * ge ° . Maryland, New York and 
We are rate specialists for the alfalfa industry, publishers of Pennsylvania 


the up-to-the-minute Alfalfa Meal Rate Book and traffic U.8. total cece 381.1 730.58 303.8 731.6 298.7 768.6 ¢ 2058 996.9 
managers to the American Dehydrators Assn. 


Dehydrated 


Dehydrated 


Suncured 


> Dehydrated = 


& Suncured 
> 
& Dehydrated 
Suncured 
» Dehydrated 


" Suncured 
= Suncured 


- 

to 
7 
= 





put of dehydrated meal, with the | ket conditions that prevailed in that 


RAY JOHN central states from Missouri to Ohio | period. 

cox ACME TRAFFIC SERVIC CHIABOTTA in second place with about 14% of The accompanying table gives de- 
3 the total. California leads in sun- | tails of the output of suncured and 
316 Board of Trade Bldg. ° Kansas City 6, Mo. cured meal production, accounting for | dehydrated meal by regions. Figures 
about half of the total reported by | represent the quantity produced! by 
the government agency, but also is | firms located in these states and in 
gaining in volume of dehydration some instances include production of 
FOR Over the five-year period for which | their plants located in other states 
the statistics were issued, total out- | The error inherent in this is reduced 


put of both types of alfalfa meal was | to some extent by the offset between 

relatively steady. However, the pro- | states 

duction of suncured showed a de- The figures are for crop years be 
clining trend as dehydrated meal | ginning June 1 in all years except 


ae 2DIITAT 7 n 
WITH A REPUTATION moved upward. In the past season, | 1951-2 when the basis was shifted to 
production of suncured mea! increased | a year beginning April 1. In compar- 


D E H Yy D R A T E D—S U N Cc U R E D and dehydrated declined, probably the | ing the last two seasons, therefore 


Call result of unusual weather and mar- | this fact should be kept in mind 


E E E 
PLATTS Beal SALES|SERVICE Kansas Alfalfa Processors See 


EPheme: MArmey S844 Teletype OM 18h Production Falling Below Normal 


B. D. Super 

Platte Valley Sales Service, Omaha, Nebraska WICHITA, KANSAS — Kansas al-, yields in the state have averaged 

R. L. (Pat) Robertson falfa processors expect production | only % to % ton per acre, compared 

Platte Valley Products, Inc., Lexington, Nebraska this year to fall below normal, ac- | with normal first cutting yields of 
Plants at LEXINGTON— DARR— KEARNEY, NEBRASKA cording to views expressed at the 1 to 1% tons per acre 

—_—_—_—_—_—_—_—_——— meeting of the Kansas Dehydrators | The low yields were due largely to 

MEMBERS: AMERICAN DEHYDRATORS ASSOCIATION Assn. here June 3. Reports at the | adverse weather during the early 


meeting indicated that first cutting | spring, Raymond Bert of Bert & 





























SEND YOUR SAMPLES TO 


PREMIUM IN Alfalfa Processors Laboratory 


BUT 
T IN PRICE 


For Fast © Accurate ¢ Courteous 


Economical Laboratory Analysis 


= 














JOE SCHMITT 
We analyze Protein « Fat « Carotene 





A CREAM OF THE CROP Calcium @ Moisture © Salt ¢ Fibre 


PRODUCT FROM OUR ‘aie ‘dang Phosphorus ¢ True Vitamin A @ Ash 
PLANTS IN NEBRASKA by “AOAC Methods of Analysis 


AND KANSAS BEST AREAS For Quality Control Without the Expense of 


Maintaining and Equipping a Laboratory Call 
H. E. CLARK Company 


anni, uso Alfalfa Processors Laboratory 


oe : MArket 5333 e $9002 F STREET -« OMAHA, NEB. 
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Wetta, Maize, Kansas, president of | mine the effects of dehydrated alfal- 

the Kansas organization, said. He also | fa meal in treatment of rheumatic 

expressed Gee opinion that the sec- | and arthritic ailments. it DEHYDRATED ALFALFA MEAL 
nd cutting may fall below normal _ LABORATORY CONTROLLED PRODUCTION 

unless there is an improvement in JAMES A. KENNEDY [IES X DIXON DRYER COMPANY 
rainfall in the heavy alfalfa areas VANCOUVER—James A. Kennedy, | Oo P. O. Box DIXON, CALIFORNIA Phene 
ind the plants are able to resist the | retired manager for the United Grain N 2 In the Heart of the Sacramento Valley 8.2301 
threat of insect damage Growers, died recently | 


Most dehydrators in Kansas are 
ither shut down or running part time 

present. Having exhausted first 
utting supplies, they are waiting for 
the second crop to develop. About 
60% of the year’s volume normally 
omes from the first two cuttings 


) Eat st DEHYDRATED PRODUCTS COMPANY 


Bert pointed out that hay prices 
started at $15 this year, compared and 
with $10 a year ago, but farmers are 
reluctant to commit their crops for 
ie Saas Senn ee BURT COUNTY MILLS. INCORPORATED 
higher price 9 

Competition from Texas truckers 
has appeared in southern Kansas 
much earlier than usual. Scarcity 


ibe: Sethe seit tak Ge aan High Vitamin Alfalfa Meals 





Two Associated Firms Built on One Foundation—Quality 


Manufacturers of 


ully have to go at this time of the 

year. They are bidding $30 for baled Tekamah, Oakland, 
ilfalfa in the fields. Other dehydra- T y 

tors reported many farmers indicat- Nebraska Nebraska 
ig plans to have the second cutting 


for seed MAIN OFFICES—TEKAMAH, NEBRASKA 


Lloyd S. Larson, secretary of the 
American ydrators Assn., ad- Phone—Tekamah 91 
iressed the meeting, outlining the catia. alee 
plans and pri am of the national or TWX—T ekamah 401 
ganization fe the year 

Sa a on 
R GORDON TRIST BURKE, Vice President 
ADA’S NEW TRADE RULES \ 
BOOK TO BE ISSUED SOON Members of the American Dehydrators Association ; 











KANSAS CITY A new trade 
rules book w be issued soon by 
the America Dehydrators Assn., it 
was announced recently by Lloyd S 
Larson, executive secretary : 
The rules book will include amend- N e,8 | Q lj {| 7 . | p . : 
ments adopted by the membership of or Wutritiona uality as well as Economical Frice 
the association at the last annual ; 
meeting. Other sections of the book u 
vill include the association by-laws, ALFALFA MEAL Is YOuR BEST Buy 
1 list of ADA members and a direc- : 
tory of suppliers : 
nied _ 


TO STUDY ALFALFA MEAL 
IN DISEASE TREATMENT 


NAZARETH, PA. —Keystone De- For Top Grade Alfalfa Meal — Call | 


wadrators of Nazareth has provided 
a $15,000 grant to the Valley Forge ) 


Heart Research Institute at Fairview 
Village, Pa., for the use of a one- 
ear period in clinica tests to deter- 
s am € 


THE | . 
NEUMOND SCHUYLER, NEBRASKA . 


COMPANY 


300 Merchants Exchange Bldg 


St. Louis 2, Missouri Telephone 143W, Schuyler 





Specialists in dehydrated and 
suncured alfalfa meal from Ne- 


braska, Colorado and the Mis- | MEMBERS OF THE AMERICAN DEHYDRATORS ASSOCIATION 





sissippi Valley. 














Progressive Producers and Processors of Quality Alfalfa Meal 


Morrison & Quirk 


BOX 74, HASTINGS, NEBRASKA 
AUDUBON, IOWA 





ae eee 









KENNETH MORRISON SPARKY JOHNSON JOHN QUIRK 
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ALFALFA MEAL 


—plus a pleasant experience 


Over a period of many 
years thousands of users 
have found National's dehy- 
drated alfalfa products genu- 


inely satisfactory and the 


service dependable. 


NATIONAL ALFALFA DEHYDRATING & MILLING CO. 
LAMAR, COLORADO 


Merchants Exchange 
ST. LOUIS, MISSOURI 


Dehydrated 
Alfalfa meal 
is the 

big bargain 

among 

feed 


ingredients 
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Size Up Your 
Selling Habits 


@ By Will Larlee 


HAT does the word “habit” 
mean to you? Does the word 
only suggest to you traits 


of character such as laziness, gossip- 
ing, cheating or other faults and their 
good opposites? If so, you are only 
partly right 

Salesmen and dealers, more than 
most others in business, know habits 
must be considered in a much broad- 
er sense than as sides of one’s per- 
sonality. Perhaps it is because you, 
as a salesman in a store or terri- 
tory, realize your selling work, your 
performance, expresses you as you 
really are to your customers and 
associates. 

Regardless of any high opinion you 
may have of yourself—and you would 
be a poor risk as a salesman without 
it—remember that your manner of 
selling, every detail of what you do 
and how you do it, determines your 
customers’ reaction either for or 
against you. Those people you meet 
and work with notice the what and 
how of most everything you do, some- 
times even the trifles. They discover 
your sales habits 

What, then, can you do about cor- 
recting whatever in your selling man- 
ner offends and hurts your chances 
to build business? 

First, recognize your weaknesses 
in selling as habits, like other un- 
wanted parts of your character. Sec- 
ond, change those habits for the 
better. 

Use a Check List 


You begin with a check list; clean- 
liness, neatness, dressing right for the 











year around. 











Smart feed manufacturers who know 
nutritional values are using more de- 
hydrated alfalfa meal, today's biggest 


bargain among all feed ingredients. 


And smart feed manufacturers, too, rely on 
ARK VALLEY dehydrated alfalfa meal 
to get the full nutritional benefits of this 


important ingredient. It's blended to the 


right standards for consistent top value all 


job; whether you act your smile or 
just wear it on each call; your ap- 
proach—is it business-like and fol- 
lowed by an effective selling plan; are 
you armed with facts to keep each 
sales presentation moving onward to 
proper conclusion; do you ask for 
the order? You can fill in with many 
other points to measure your sales 
personality. 

Go over that list, on paper or 
mentally, each day. Frankly ask your- 
self, “How do I rate? Am I selling 
with some near-approach to the high- 
est standards of my job, my busi- 
ness? Am I developing selling habits 
that help me or hold me back? Take 
an inventory of both your talents 
and your habits in sales. When they 
don't match for the better, it's your 
cue to improve. 

For example, do you keep informed 
about the feed business, economic 
trends, or do you have to reply with 
an embarrassed, “I don't know,” 
when you should have developed a 
habit of keeping up to date? Cus- 
tomer reaction— “He doesn’t know 
what is going on.” Result—lack of 
confidence in you. 

Do you have a well organized plan 
for selling your feeding programs 
or is your preparation so confused, 
so incomplete in facts that your lis- 
teners end up the same way while 
you miss sales? Result—you never 
fully gain the confidence and under- 
standing of anyone. 

Apply the same self-appraisal to 
every activity of your job; hours of 
work; promptness; helping set up dis- 
plays; promoting improved merchan- 
dising ideas; conduct of resale; ob- 
taining and use of proof material; 
all the other ways you can do busi- 
ness more efficiently and make more 
money. 

Do you want to be a better-than- 
average salesman or dealer? Do you 


want to be a _ better-than-average 
merchandiser? Then take this cue to 
size up your selling habits and give 
them a new look. 





















TT 





= “i, The ARK VALLEY 


= ZALFALFA MILLS, 
S ise uel, [ HUTCHINSON, KANSAS 


. MEMBER: NATIONAL HAY ASSOCIA 
GRAIN & FEED DEALERS NATIONAL ASS'N 
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10 advantages 


over ordinary alfalfa 















gained with 


No dust *® 
Reduced fire haz- 
ard * Less storage 
and shipping space required 
* Can be handled like grain *® 
Direct feeding possible * More pal- 
atable * Consistent quality control * 
Properly cooled, sacked and stored at atmo- 
spheric temperature * Coarse shredded pellet pro- 
vides roughage for ruminants * Retains more of the 
natural nutrient values of alfalfa for a longer time 


There is no substitute for PAST-UR - LIKE 


There is no substitute for PAST-UR-LIKE because its patent process 
assures proper preparation, It is quickly and uniformly dried at low 
temperature, pelleted in coarse, shredded form and cooled rapidly to 
insure retention of the maximum natural nutrient values in a palatable 
form. 


It is readily usable either by feed manufacturers or by direct consumers. 


Gor Your Meal and Pellet Needs 
Phone or Wine 2191 or 24131 Verdon, Neb. 


U.S. Alfalfa Products Company 


REPRESENTATIVES—Moray Processing Corp.. Verden, Neb.; 
Beermann Bros., Dehy., Dakota City, Neb.; Thomson Soya Mill, Hiawatha, Kansas 

















BARTON’S 


DEHYDRATED 
ALFALFA MEAL 


QUALITY + UNIFORMITY 
THE YEAR AROUND 


SERVICE 


BARTON MILLS, INC. 


P.O. BOX 347 SO. OMAHA STATION 
OMAHA, NEBRASKA 
TELEPHONE: MARKET 5333 
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So Much 


for 
e 
So Little @ PROTEIN 
@ CARBOH YDRATt 
@ MINERALS 
@ CAROTENE 


@ THIAMINE 
O other ingredient 


. @ RIBOFLAVIN 
offers the feed manu- 


; @ CHOLINE 
facturer so many plus 


: eos @ BeraiNe 
values in nutrition as does I . 


@ ViTAMIN E 
@ VITAMIN K 


dehydrated alfalfa meal. 
That’s why good quality 
meal is such an important @ PANTOTHENIC Acip 
part of the feed formula. @ Fouc Acw 
, @ PyripoxiINne 
@ Biwrtin 


@ INosiTol 





@ XANTHOPHY! 


@ CHLOROPHY! 





ALFALFA MILLS 


Division—MIDLAND INDUSTRIES, INC. 
INDEPENDENCE, KANSAS 





Radio Series Calls 
Attention'to Free 
Marketing System 


CHICAGO—The third edition of 
‘The Farmer and the Market Place,” 
1 public service feature for radio 
stations, has been prepared for dis- 
tribution in the form of 12 recordings 
by the Chicago Board of Trade. 

The series of programs was built 
from a huge collection of tape-record- 
ed interviews with farmers, educators, 
4-H Club leaders and members and 
marketing specialists. The interviews 
were conducted by Mel Galliart, agri- 
cultural during a tour of 
state fairs last summer and the In- 
ternational Livestock and Grain Ex- 
position in Chicago. 


reporter, 


Discussions are centered on the 


| values of competitive marketing of 


agricultural products on commodity 
exchanges 

“While the interests of all of the 
people covered in the radio series 
ire highly diversified, they all have 
one common interest and a common 
understanding that our highly com- 


| petitive and nation-wide system of 


free marketing is an absolute must 
in the maintenance of a prosperous, 
agricultural economy,” ac- 
cording to Anthony G. Allison, direc- 
tor of public relations for the Chi- 
cago Board of Trade 

The series is soon to be heard over 
500 radio stations in every one of the 
18 states and Alaska, Mr. Allison 
said 


healthy 


ROGERS C. B. MORTON IN 
NEW PILLSBURY POSITION 


MINNEAPOLIS Rogers C B 
Morton has resigned as corporate 
vice president and head of the Pills- 
bury-Ballard division of the firm and 
has been elected to the long range 
planning and financial committees of 


he Pillsbury board of directors 





The company stated that “because 
of the greatly increased scope of his 
duties and greater area of contacts 
necessary, he has asked to be re- 
lieved of his office as corporate vice 
president and of his operational re- 
sponsibility for the division.” He has 
headed the division since Pillsbury 
purchased the Ballard & Ballard Co 
last year 

Department heads of the Pillsbury 
Ballard division, who were adminis- 
tratively responsible to Mr. Morton 
but who now are responsible to the 
corresponding department head of the 
parent firm, include: 

Lowell Armstrong, plant manager 
Victor H. Engelhard, Jr., merchandis 
ing adviser and _ grocery-products 
Witherspoon, Oven 
Ready sales; Clarence Bell, feed 
sales; Ben Oldaker, accounting, and 
P. M. Wallace, personnel-industrial 


public relations 


sales; John A 


- =< 


K. C. FEED CLUB GOLF 
PARTY SCHEDULED JULY 1 


KANSAS CITY—Joseph A. Cooper 
president of the Kansas City Feed 
Club, announced this week that the 
club will have a lf party July 1 
at Hillcrest Country Club, near Kan- 
sas City The date previously an 
nounced for the next event was June 
17, but a conflict by the management 
of Hillcrest caused the postponement 

July 1 

_— 
HOUSTON PORT RECORD 

HOUSTON, TEXAS 
ments through the Port of Houston's 


totaled 63.769 


Grain ship 


public ¢ 
43 bu. during the fiscal year ending 
3 million bushels 
period Sor 
the two major 
tne elevator 
posted over tne 
mark by ship 


shels during May 





A Brand te Remember 


WHEN BUYING ALFALFA MEAL 
EITHER DEHYDRATED OR SUNCURED 


VALLEY GREEN is always uniform, 

always top quality. It is obtained 

from the productive fields of the fa- 

mous Nebraska Platte Valley right at 
our plant sites. 


NEBRASKA 
ALFALFA FARMS, INC. 


Offices 


LEXINGTON, NEBRASKA 
PHONE 149 


Plants Located at Darr, Neb. 
Jack Dillard, Manager 
DEHYDRATORS ASSOCIATION 


MEMBER OF AMERICAN 








aint 


PHONE 144 





DAWSON’S 


DEHYDRATED ALFALFA 
MEAL — PELLETS 


if VITAMINS 
MINERALS 
PROTEIN 
NUTRIENTS 


SUNCURED PELLETS & MEAL 


DAWSON COUNTY FEED 
PRODUCTS tc. 


LEXINGTON, 


NEBRASKA 
TWX 992 




















s Why Haven’t You Checked the Facts? 


DEHYDRATORS, you know that sometimes bargains in 
alfalfa meal go begging. Well, if you haven't checked 
bag prices lately you may be overlooking a bargain, too. 


New burlaps are much cheaper since the Indian govern- 
ment cut the export tax. So whatever you are using— 


secondhands, burlaps or paper—it pays to check the 
market before you buy. Check with PIONEER, we can 


save you money. We sell all types of bags so we play 
no favorites. Write or call Norclay 4635 in Kansas City. 


PIONEER BAG COMPANY 


BURLAP @ PAPER @® COTTON @ USED BAGS 
12th & GENTRY @ NORTH KANSAS CITY 16, MO. 
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More Corn With Soybean Oil Meal 


* 


OYBEAN oil meal stretches the corn but results in very slow growth, 
~ supply of corn to feed farm ani- | By Dr. Elton L. Johnson | thus requiring a long period of time 
mals. Hogs are most notable for for pigs to reach market weight 
their ability to save corn as the re- lowa State College e. —1 - only 300 ee 

pan oil meal to eac ; » 


sult of soybean oil mea) feeding, but 10 
poultry are also capable of using pro- | of soybean oil meal in feeding swine ration resulted in saving 927 lb. corn 
for each 100 lb. pork produced. A 


tein to make more corn available for | and poultry. The results with swine ] . 
stretching the nation’s feed supply reported in Table 1 were obtained further increase in the level of soy- 
Dairy and beef cattle are less prom- here at Iowa State College by Dr bean oi] meal to bring the total pro- 
ising in such corn-saving program Damon Catron and associates. It is | tein of the ration to 16% CORN 
Let's look at some facts which obvious that feeding corn alone (the in an average daily cop 3 wg 0 
demonstrate the corn-saving action | 8% protein ration) not only wastes | 4nd the utilization of only 223 Ib. corn 
per 100 Ib. gain as compared to 625 
lb. corn when a protein supplement 
Table 1—Hogs Save Corn With Soybean Oil Meal was not fed. 
Corn fed The protein needs of swine are be- 
tatly —Ration (%)- Lb. corr 1,000 Ib. - : i ith 
: SBOM* 100 Ib gain SBOM* ing investigated at this date wit 
62 consideration given to modern knowl- 
a8 ryt edge in supplementing swine feeds. 
194 4,330 The work of Catron and associates 
indicates that young pigs may make 











HARD-FACED 


PACAL 


| HAMMERS or CLUSTERS 


ESPECIALLY DESIGNED FOR 


GRINDING 
TEST SET ALFALFA 


PRODUCED 
3,000 TONS 
OF ALFALFA MEAL: 


Compare this performance record with the perform- 
ance of the hammers you have been using. You will 
agree that the new hAard-faced PACAL hammers are 
what you need for grinding alfalfa. 


Hard-faced PACAL hammers are different from the 
PACAL hammers now widely used among feed manu- 
facturers who grind products other than alfalfa. We 
have especially designed them to withstand the gruel- 
ling abrasive qualities of alfalfa by fusing a 1/16” hard 
netal alloy tip on each end of the hammers. More 
than a year’s testing has proved that this tip prac 
tically defies wear! 








You can save hammer replacement costs and increase 
the production capacity of your hammermills by 
using these hammers. They are available for any type 
hammermill in clusters or sets of single hammers 
Write today for prices and name of dealer. 


*Patents Applied for 


lak 


Boe 


CAL 


County Road B and Walnut Street, Adjoining Highway 36 
St. Paul 8, Minnesota . ; Nelephgne Nistor 94 9456 








most economical gains when the to- 
tal protein content of the ration is 
14%. Using this recommendation the 
average efficiency in corn utilization 
between 12 and 16% protein indi- 
cates 1,000 lb. soybean oil meal is 
equal to 136 bu. corn in feeding 
value. 
Young Chicks 

The young chick is also able to 
utilize corn more effectively when 
the diet is supplemented with soy- 
bean oil meal. The results in Table 2 
were obtained by the author with a 
diet consisting of corn, soybean oil 
meal, minerals and vitamins. It is 
apparent that increasing the soy- 
bean oil meal content of this vege- 
table ration reduces the amount of 





EDITOR'S NOTE: Dr. Johnson, 
associate professor of poultry hus- 
bandry at Iowa State College, ex- 
plains in the accompanying article 
how soybean oil meal stretches the 
supply of corn to feed farm animals. 
He cites research results demonstrat- 
ing the corn-saving action of soy- 
bean oil meal in feeding swine and 
poultry. Dairy and beef cattle are 
less promising in such a corn-saving 
program, he notes. This article is a 
summary of a presentation made by 
Dr. Johnson at the Tri-State Soy- 
bean Processors Conference at Iowa 
State College, Ames. 





corn required to produce each pound 
of poultry. An increase in protein con- 
tent from 16 to 20% of the ration 
resulted in saving 45 lb. corn for 
each 100 lb. of body weight. This 
is approximately a 30% saving in the 
corn consumed by these broilers. Av- 
erage weight per bird and total feed 
efficiency were also improved by the 
use of more soybean oil meal and 
less corn 

Beef cattle feeding recommenda- 
tions are swinging toward a more ef- 
ficient and economical program. The 
basic change and current thinking 
is the utilization of more roughage 
and protein with a subsequent re- 
duction in corn. 

The heavy corn feeding program 
which utilizes 1 to 1% parts of soy- 
bean oil meal to 16 of shelled corn 
and 4% of hay is expensive with pre- 
vailing prices. A typical roughage ra 
tion containing from 2 to 2% Ib. soy 
bean oil meal to approximately 5 or 
6 lb. corn, or corn and molasses, 
with 15 lb. roughage will produce 
gains more economically. This pro- 
gram utilizes 1 lb. soybean oil meal 


STEAMED 
ROLLED OATS 
FEED 
~~ INGREDIENTS 
SHARP MILLING CO. 


SIOUX FALLS, $.0 PHONE 47705 
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Table 2—Seybean Ol] Meal Reduces Corn Consumption of Poultry 


Corn fed, 

Av. wt -——Ration (%)——. Corn fed, 1,000 Ib. 

Protein (%) até wk Corn sBOM* Ib. gain sBoMm* 
16 1.19 76 20 1.95 3,750 
18 1.25 70 25 1.76 3,800 
30 1.31 65 30 1.60 3,040 


*SBOM—<soybean oll meal (44% protein) 





to each 2% or 3 Ib. corn in contrast 
to the heavy corn feeding program 
which included 10 to 16 Ib. corn for 
each pound of meal. The typical 
roughage ration lowers production 
costs by utilizing more protein and 
roughage and lowers the demand for 
corn. 

Dairy cattle utilize appreciable 
quantities of corn and soybean oil 
meal in their feed. The trend to- 
ward more economical production by 
using a high protein supplement and 
roughage with a corresponding re- 
duction in corn is developing more 
slowly than in the feeding of beef 
cattle. Most recommended formulas 
for dairy cattle and young calves in- 
clude rather high levels of corn. 
This generous feeding of corn gives 
added importance to the corn-spar- 


ing action of soybean oil meal in 
feeding swine, poultry and beef 
cattle. 


Feeding results demonstrate the 
value of soybean oil meal in com- 
parison with corn for farm animals. 
One thousand pounds of soybean oil 
meal is equivalent to 136 bu. corn 
for growing-fattening swine, and 
from 36 to 65 bu. for broiler pro- 
duction. Although recent experi- 
mental results are not available to 
indicate the specific value of soybean 
oil meal in replacing corn for beef 
cattle feeding, it is believed the use 
of modern roughage rations will dem- 
onstrate 1,000 lb. meal equivalent to 
50 bu. corn. 

Acreage yields for the U.S. aver- 
age 36 bu. corn and 21 bu. soybeans 
for the 1951 production year. This 
would mean approximately 1,000 Ib. 
soybean oil meal per acre. These fig- 
ures demonstrate the increased value 
of utilizing more acreage for the 





IMPORTED and DOMESTIC 
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DICALCIUM 


PHOSPHATE 
Mia. 88 B.P.L. (about 18% Phosphorus) 
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BONE MEAL 
Sterilized, Steamed 
... and all Feed Ingredients 
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Mocdward, Vichorson, 
1400 So. Penn Square 
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Telephone LOcust 4-5600 
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production of soybeans until the pro- 
tein requirement of farm animals 
is adequately provided. The inade- 
quacy of total protein supplies for 
animal feeding has long been a rec- 
ognized problem, and increased sup- 
plies of protein to balance our na- 
tional feeding recommendations are 
needed. 

The protein supplements consumed 
by livestock and poultry would be 
greatly increased if recommendations 
by our agricultural colleges and feed 
manufacturers were followed. The 
accomplishment of a balanced feed- 
ing program for all types of farm 
animals is a national goal, and our 
protein supplies must be increased to 
compensate for increased acceptance 
of efficient feeding programs. The 





increased use of balanced rations wi!! 
not only increase the need for pro- 
teins such as soybean oi] meal but 
will make more efficient utilization 
of our current grain supplies and ac- 
tually stretch these supplies for more 
efficient production. 
cenenttentnsitdiltipibitaiainaigns 

NEW ELEVATOR PLANNED 

MARIANNA, ARK.—The newly or- 
ganized soybean organization, Soy- 











FEEDSTUFFS, June 14, 1952 13 
bean Producers Assn announced 
through Lon Mann, president, that a 
grain elevator would be built here 
with a capacity of 160,000 bu. to han 
die this year’s crop. Farmers and 
businessmen subscribed £66,000 to the 
project and the St. Louis Bank of 
Cooperatives has agreed to loan the 
group $60,000. James Brunson is serv 
ing as secretary and W. T. Gerrard 


mmittee of 


chairman of the finance « 
the temporary organizatior 











For Your CANE FEED MOLASSES Requirements 








PRICE . 


Teictype No. 


SERVICE . 


STANDARD MOLASSES COMPANY 


120 WALL ST., NEW YORK 5, N. Y. 


QUALITY 


Telephones 





NY 1-1938 S BO. 9-1786 
name aaa TELEPHONE a aan 
“Standmolco” TELETYPE WH. 3.4239 

TELEGRAPH 
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“Please ask your brokers to contact us for quotations” 
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today! 


Learn how KELLY 


DUPLEX equipment 
for mill and elevea 
ee 


more 


profits w 


at the right 
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ADDRESS. 








Ear Corn Crusher and Feed Regulator 


No matter what make or model Hammermill or Attrition Mill you are 
using, you'll get more uniform feeding, greater protection for your 
equipment and lower opercting costs when you instal! a Kelly-Duplex 


two-roll type crusher-feeder ahead of your grinding mill 
itself in a short time with savings. 


Pays for 


Uniform reduction of corn, cobs and husks is accomplished by 
crushing blades of special design. Small grain may be fed through 
with ear corn. Products can be made fine or coarse as desired. Flow 
control provides steady, even feeding. Shear pin protects against 
iron and stones. Accurately machined parts and rugged steel con- 
struction assure dependable service for years. Complete details will 


The Duplex Mill & Mfg. Company, Springfield, Ohio 


Gentlemen: Send full details on the Ear Corn Crusher and Feed Regulator. | want more 
profits through higher efficiency. Tell me more about other Kelly-Duplex items checked 








CITY. 





be furnished promptly on request. 
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Dean of Futures Brokers, He Was 

Member of Kansas City Board 

of Trade for 50 Years 

KANSAS CITY—The dean of the 
grain futures brokers in Kansas City, 
Guy W. Hinsen died in a Kansas 
City hospital June 7. Mr. Hinsen, who 





ie) 





had been seriously ill since last Oct- 
tober, lived to observe his 50th an- 
niversary as a member of the Kansas 
City Board of Trade. The Northwest- 
ern Miller carried a story of this 
event, which occurred June 2, on page 
13 of the June 3 issue. 

Mr. Hinsen established a long bus- 
iness record which probably has never 
been equaled in the long history of the 
Kansas City Board. He never missed 
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WE DEFINITELY BELIEVE 

That Now Is the TIME to Buy 

Your SEASON’S Requirements of 
ALFALFA MEAL... 


G. W. NOEL & CO. 


FEED INGREDIENT BROKERS 
Give Us a Ring and Let Us Tell You Why 
ENdicott 5511 


Kay BURWELL 


KANSAS CITY, MO. 














a business session in the futures pit 
from the time he joined the board in 
1902 until suffering a heart attack 
last fall. 

In recognition of this fine record 
the Kansas City Board passed the 
following resolution: “Guy Hinsen had 
a notable record of fidelity in the 
interests of his customers, having 
been present on every day’s trading 
session during his long membership 
in the Board of Trade, until the 
recorc was broken by illness last 
October. He bore a reputation these 
last 50 years of honorable dealing. He 
had a warm, friendly personality 
which endeared him to his fellow 
members and intensifies the feeling 
of loss and sorrow by his friends in 
the Board of Trade.” 

Born in Wellington, Kansas, in 1877, 
Mr. Hinsen came to Kansas City in 
1895 with his father who was in the 
grain business. A brother, Hugh Hin- 
sen, also is a member of the Kansas 
City Board of Trade, representing 
Harris, Upham & Co. Also surviving 
is his widow, Mrs. Madeline Hinsen, 
another brother, R. C. Hinsen, Engle- 
wood, Colo., and three sisters, Mrs 
Maude McClay, Los Angeles, Mrs 
Henry Hobart, Augusta, Kansas, and 
Mrs. R. L. Geer, Grand Island, Neb. 

Funeral services were held in Kan- 
sas City June 10. Active and honorary 
pallbearers included many business 
associates on the Kansas City Board 





THAT'S WHAT DEHYDRATORS SAY ABOUT 


Dotys SPECIAL LAB SERVICE PLAN 


HERE'S WHY] ric tines: 


laboratory equipment, experienced and skill- 


ful technicians, understanding of alfalfa prob- 


lems 


all these combined make DOTY labo- 


ratory service ideal for the alfalfa dehydrator 


or buyer. And better yet! 


accurate service is available 


rates 


This reliable and 
at reasonable 


\sk us about our special contract rates 


for seasonal service on your samples. We are 


equipped for both 


Phasic methods. 


Chromatographic and 
We can give you accurate 


carotene control, as well as protein, moisture 


and fiber tests. Prompt reports assured. Call 


or write today 


DOTY 


Fechnical 


for further details. 


CALL 
GRAND 8580 


A VIEW OF OUR PROTEIN _EQUIPMENT 


MEMBERS: 


AMERICAN DEHYDRATORS ASSN. 


4 8 W. 9th St., KANSAS CITY, MISSOURI 
A RECOGNIZED REFEREE LABORATORY 


MIDWEST FEED MFRS. ASSN. 
AM. ASSN. of CEREAL CHEMISTS 
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NEBRASKA FEED MEN NAME 
DAVID MARTIN PRESIDENT 


YORK, NEB.—Officers of the Ne 
braska Feed Manufacturers Assn 
were chosen at the association outing 
here June 5. David Martin, Douglas 
Feed Mills, Elkhorn, was named pres- 
ident; Mrs. August Zuhlke, a partner 
with her husband in the Heyne Lum- 
ber Co., feed manufacturer of Ban- 
croft, was named vice president and 
Joseph Allhoff, manager of the York 
(Neb.) Mill & Elevator Co., was 
named secretary-treasurer 

Mr. Martin and Mr. Allhoff served 
in the past few months as temporary 
officers during the formation period 
of the organization, and at the meet- 
ing last week their election was made 
official for the year 

The officers compose the board of 
directors, together with Guy Cooper 
Jr., O. A. Cooper Co., Humboldt, who 
is president of the Midwest Feed 
Manufacturers Assn. As _ advisory 
members of the board, the associa 
tion elected Prof. William Loeffel and 
Prof. Frank Mussehl of the Univer 
sity of Nebraska, Lincoln 

The meeting at York attracted 
about 50 feed manufacturers and al 
lied interests. Many brought their 
wives and families to enjoy the out- 
door program which included bridge 
golf and swimming at the York Coun- 
try Club. Luncheon was served at 
noon and dinner was followed by an 
evening of dancing 

Wright Cochran, Ray Ewing Co.,, 
Topeka, Kansas, won the medalist 
honors in the golf tournament, with 
Robert Glatz, Chase Bag Co., Omaha 
and Robert Krajcovic, Chas. Pfizer 
Co., Lincoln, in second and third 


places 
oe 


JULES M. SALMANOWITZ 
HEADS N. Y. EXCHANGE 


NEW YORK—At the annual meet 
ing of the New York Produce Ex 
change, all of the officers were re- 
elected 

Jules M. Salmanowitz, superintend 
Inc. was reelected president 
Isbrandtsen Co., Inc., 
and J. A. MacNair 
& Co., treasurer 


ence Co., 
Axel Hanson, 
vice president, 
H. J. Greenbank 
e — ‘ 
DISTRICT REPRESENTATIVES 
MILWAUKEE—Randall F. Bellows 
and Wallace E. Basco are new sales 
representatives in  Allis-Chalmers 
general machinery division's Minne- 
apolis and Chicago district offices, re- 
spectively. Mr. Bellows is a graduate 
of Minnesota and 
is a member of the American Mar 
keting Assn. Mr. Basco was formerly 
a sales representative for the Holland 
Furnace Co. and the Weather Seal 
Co. of Illinois. Both men will con- 
on the sale of small appar 


atus products 





VITAMINS + MINERALS 
PROTEIN FEEDS 
VAN WATERS & ROGERS 
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MILLFEED 
Make the KANSAS CITY 





BUYERS « 





MILLFEED SELLERS 





BOARD OF TRADE 


Your Market Place 


Neither buyers nor sellers of Millfeed can afford to be unhedged, 


for Millfeeds are an item of wide price fluctuations. Study this 











chart. Note the fluctuations during the past five years. 
1951 1950 1949 1948 1947 

High $66.50 $58.00 $62.00 $86.00 $67.50 

B R A ye Low 44.00 35.50 35.50 36.50 33.00 
“] Diff. 22.50 22.50 26.50 49.50 34.50 

\ High $72.00 | $68.00 $63.50 | $89.00 | $81.00 
SHORTS: Low 48.00 37.50 40.00 42.00 36.50 
Diff. 24.00 30.50 23.50 47.00 44.50 


























BRAN has had a difference between the highs and the lows of as much as 
$49.50 per ton during the past 5 years. 


GREY SHORTS has had a difference between the highs and the lows of 
as much as $47.00 per ton during the past 5 years. 


The average annual range between highs and lows for the past 5 years: 
GREY SHORTS—$33.90 per ton. 


BRAN—$31.00 per ton. 


Millfeed buyers and sellers; use the 
Kansas City Board of Trade Millfeed 
Futures market for protection. It is the 
only Millfeed Futures market in the 


world. 


THE 


FROM 
GRAIN 
PRODUCER 


STRAIGHT LINE 


saal a 
The KANSAS CITY 
BOARD of TRADE 





All Millfeed Futures transactions are 
made on the Kansas City Board of Trade, 
subject to the rules and regulations of 
that Exchange. Unit of trade is 120 tons; 
quotations are basis dollars and cents 
per ton. 


Contact any member of the 


KANSAS CITY BOARD of TRADE 


GRAIN CLEARING COMPANY 
Kansas City, Missouri 


sss. 


errr. SS 
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DEHYDRATED ALFALFA MEAL 
BIG SKY DEHY, INC. 


MINOT - NORTH DAKOTA - 


[1/7 
SKY 


GRANVILLE 








COMPLETE CROP CONTROL 
with 
ALL ALFALFA GROWN and PRODUCED 


on 


BIG SKY RANCH 
GRANVILLE, NORTH DAKOTA 








WORN HAMMERMILL 
SCREENS COST 
YOU PLENTY 


—— 3 WAYS 


SCREEN HOLES ELONGATE 


When screens wear, holes clongate 
and capacity drops, increasing op 


MORE HOLES, MORE CAPACITY 


POOR SPACING COSTLY 


Check Your Screens — Wear Is Costly 
CALL SOUTHWEST FOR QUICK DELIVERY of 


type, size or perforation, All makes. Don’t be caught 


in steel shortage. Write, wire 


Ackerman. 


SOUTHWEST MILL SUPPLY CO. 


Box 7455 No. Kansas City, Mo. 


or phone 


erating gosts. SOUTHWE ST mill 
sereens made of famous Cross 
Special Analysis Steel by the Cross 
Engineering Co., Carbondale, Pa., 
positively guaranteed to wear 
longer 


Unless screens have maximum holes 
per square inch, you lose again in 
lower capacity and higher costs. Poor 
quality screens often have this de 
fect. SOUTHWEST mill screens have 
maximum perforations per ine h 


Holes should be accurately shaped for 
top production. SOUTHWEST screens 
are manufactured by modern and effi- 
cient methods and are expertly die-per 
forated to correct conical shape. Each 
hole is guaranteed to be exactly the 
size specified 


any 


Charley 


Grand 4072 








Making a Success 
of a Feed Store 
Paint Department 


Here’s Some Advice 
From a Texas Dealer 


@ By Robert Latimer 


HILE at first glance the re- 
tail paint market may seem 
so competitive that the feed 


dealer feels that he must carry low 
price lines in order to make any 
showing at all, in the long run he 
will find that specialization in better- 
priced, * top-quality lines, backed up 
by service, will show best results 
according to Edwin Ladd of Feeder’s 
Supply Co., Waco, Texas 

Feeder’s Supply Co., well within 
Waco’s city limits, and not far from 
the downtown district, is probably 
one of the most centrally located 
feed stores in the central Texas area 
Because many of his customers are 
homeowners who maintain large gar- 
dens and raise poultry or pets within 
the city limits, Mr. Ladd has insti- 
tuted a rigorous “sanitation program 
which keeps ti: neat as the 
proverbial pin, and has added nu- 
merous lines which swell over-all 
profits and which have a logical place 
due to the store’s location 
which have 


store 


Among the “sidelines” 
shown consistent success are paint, 
hardware, fencing, electrical 
supplies, bulbs, seeds, potted plants 
and housewares. Last summer, as 
probably one of the most unusual 
features ever carried by the store, 
Feeder’s Supply Co. sold over 400 


tools 





all-metal lawn chairs, in bright col- 
ors, at $5 apiece. 

Among the sideline departments, 
however, none is more important than 
paint, according to Mr. Ladd. “Paint,” 
he said, “has a universal market 
which practically no other merchan- 
dise can boast, ranging all the way 
from the neighborhood housewife who 
merely wants a half pint of paint to 
refinish a chair, up to the farmer 
who is going to re-do a barn or paint 
a fence many hundreds of yards 
long. We considered paint doubly im- 
portant from a good-will building 
standpoint, from the convenience it 
provided for our farmers, and because 
paint sales lead directly into turn- 
over in all other departments of the 
store.” 

Studying the success or failure of 
paint departments in other feed 
stores, Mr. Ladd was convinced, when 
he first went into the market, that 
it was a serious mistake to sell low- 
priced lines 

“There are many inexpensive lines 
of paint which the store can handle,” 
he said, “and which, because of low 
unit price, may at first seem best 
for meeting competition. However, 
we have always operated on the 
theory that we would rather lose a 
sale than the customer’s good-will. 
A can of paint which does not satisfy 
the customer is likely to convince 
him that our feed and grain lines 
are similarly unsatisfactory, and thus 
we have lost a valuable friend. We 
decided from the outset to sell only 
a top, nationally-favored line of paint 
in the upper price bracket, and to 
make it attractive by offering as 
many services as possible in connec- 
tion with paint purchasing.” 


Expansion Cited 
The “service theory” has worked 
out so well at Feeder’s Supply Co 
that the paint department, originally 
requiring only 5 ft. of wall space 
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WARD FEED CO. 
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INCREASE YOUR FEED STORE PROFITS WITH 


HOT OR COLD PROCESS 


MOLASSES MIXER 


With the H & S Molasses Mixer you 
can coat up to 15 tons of dairy and 
mineral feeds per hour with molasses 
Slower production can be set to fit 
your operation. Semi-high speed mix- 
ing paddles blend feeds and molasses 
thoroughly and protect crimped oats 
and barley. Revolutionary twin-tube 
design gives you eight feet of mixing 
space in a compact machine. Exclusive 
spring pressure-type molasses injec- 
tor sprays molasses evenly into cham- 
ber and automatically closes when 
machine is stopped, keeping excess 
molasses out of the chamber. Investi- 
gote the Hays & Stolz Supermix Mo- 
lasses Mixer today! 


Write for details. 


HAYES & STOLZ 


URING CO 


woeRt 









What Do You Tell Them? 


Every Farmer Has His Doubting Moments—Have 
Information and Facts at Hand to Empha- 
size the Value of Quality Feeds 


By Milt Gregory 


VERY farmer has his doubting 
E moments, and when he feels 

like this, he is very likely to 
say to you, “How can I believe what 
you tell me about your feeds? How 
can I believe what the county agent 
and other agricultural advisors tell 


me? They, like you, are just working | 


for their own profit or salaries. They 
all want to sell me something. Why 
should I believe them and you?” 

Practically every feed dealer is con- 
fronted with an attitude like this now 
and then. And such a_ philosophy 
needs answering in the proper man- 
ner. If you can’t answer such a farm- 
er, he may not have confidence in 
you and may go elsewhere to buy 

But with the passing of the years, 
with the accumulation of experience, 
there is a good answer for most of 
these pessimistic 
farmers 

Cite Figures 

Just take a look at a fecent re- 
port of the Wisconsin Crop Reporting 
Service concerning the dairying situa- 
tion. That report published the state 
milk production results per cow from 
1940 through 1951. In the year 1940 


the milk production per cow was 
5,850 Ib. In 1951 it was 7,010 lb. per 
cow. 


What does a set of figures like this 
mean? It means that during that pe- 
riod of 11 years there has been im- 
provement in the milk production per 
cow. How was it accomplished? Bet- 
ter stock, better dairy management 
and better feeding teamed up to make 
the gains. Who benefits? The farm- 
er, of course. He makes a gain of 
1,160 Ib. per cow per year on milk 
production. If he has a herd of 30 
cows he makes a net gain over the 
1940 herd of 34,800 lb. That means 
the yearly production of about six 
cows on the 1940 basis. So his 1951 
herd, due to better management and 
feeding, produces as much as did 36 
cows in 1940. If the farmer figures 
that he does not need to feed, care for 
and provide housing for those six 
cows, then he begins to realize what 
dairy progress has done for him 

Give the farmer answers based on 


| 
| 
| 


observations of | 


figures like this. Then he will realize | 


that feed dealers, feed manufacturers, 
county agents and other agricultural 
leaders who have advised him to fol- 
low tested feed and care programs, 
have proved their case. He, the farm- 


MILLFEEDS 


CASH AND FUTURES 
ANCHOR GRAIN CO. 
LOYD O. SELDERS—Phone: GRend 7377 
Board of Trade Bidg., Kansas City 6, Mo. 
Member Kansas City Board of Trade 
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for the Feed Industry 


@ CLO-TRATE VitAMIN 
A & D FEEDING OILS, in 
popular potencies. 


e CLO-TRATE “Dry D” acti- 
vated animal sterol supplies 
Vitamin D,. 

e@ Fleischmann’s Irradiated 
Dry Yeast (FIDY )— Vitamin 
D, in several potencies—dis- 
tributed in the Midwestern, 
Southern and Southwestern 
States. 


While Laboratories, Inc. 


Kenilworth, New Jersey 
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er, will then be convinced that the 
reliable dealer and county agent are 
worth cultivating—that they are his 
friends and unpaid partners. 

The same is true of laying hens 
Since 1940, for example, the per hen 
egg production in the nation has ad- 
vanced greatly. This means a big in- 
crease in production for a flock of 
the same number of hens. How did 
this increase in production come 
about? Feed has something to do 
with it; so does better laying stock 
and management. Do people in charge 
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When you want SUPERIOR SERVICE on 
DEHYDRATED 


ALFALFA MEAL 
IMPORTED — FIS H ME AL — DOMESTIC 


as well as other Feed Ingredients 


Telephone or Teletype 


0B WHITE « CO. 


Phone: WEbster 9-3155 + TWX CG 1151 
2001 Board of Trade - Chicago 4, Ill. 

















Costly Labor 
Eats Profits! 


THESE TIME-SAVERS WILL 
CUT LABOR COSTS WAY DOWN 





SEEDBURO BLUE MASTER MIDGET ELEVATOR » 


Low Cost, Easily Handled 


Rugged, steel constructed flight conveyor that will give you years of 


labor-saving service. Handles ear corn, small gram, and baled hay 


Easily moved on pneumatic tires 


$138.86. 


 ¢ 


Drop us a line. We'll be glad to help you with your 
d the model best 
suited to your needs. Send for descriptive literature. 


hi 





conveyor p and rec 


— — 
“a s 
SEDBY 


722 Converse Building 








Chicago 6, Hilinots 




























@ BALDWIN JUMBO LOADER 
Moves Over 3,000 Bushels Per Hour 


Especially designed for those that require loader of large capacity 


Will move over 3,000 bushels of grain, shelled corn, oats, etc. per 


hour, delivering it at upper end — 42’ away and 27’ high. Sturdy : 

in construction; simple to operate; easily moved from place to 

place. 24’, 30’, 36’, 42’ Priced from $496.00. : 
‘ : 









Lengths 12’ to 36’. Priced from 






SEEDBURO BLUE MASTER BANTAM ELEVATOR 
Can Be Carried Anywhere 






Lightweight, rustproof aluminum all-purpose elevator for grain, ear corn, 


oots, 





etc. 16 ft. model weighs a little over 100 ibs. Moves 200 to 600 bushels per hour 
a, 





New type over or under motor mount. Indispensable as a trucking 


16’, 20 models. Priced from $144.50, 


accessory 








SEEDBURO HYTROL CONVEYOR ® 
it’s portable . . . it folds A 















A flip of the switch starts bagged or baled prod- ¥ : 
ucts up or down. Speeds up loading or unloading 





of trucks. Two men do work of 4 to 6. Stacks higher 





— saves space. Designed for strength without 


weight. Sizes 10’ to 22’ from $541.00, 
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of these factors know what they are changes from 1940 to 1952, but the hens and 300 hogs, he knows that he 
talking about It iinly would progress reports on dairy and egg cannot raise all the feed for this live- 
seem so, be otherwise such gains production have shown a _ steady stock and poultry himself. He must 
could not been registered increase during that time. Such a buy a large portion of it, as well as 
steady increase can only come from other items needed to raise and mar- 
sound programs which prove them- ket the production. In doing this ex- 
selves time and again tra buying he needs to rely on some- 
to buy, and this person 
s a reliable feed 
ble feed dealer can 
r—if given the op- 


properly set up 


s true that someone is always 
to sell the farmer somethir 
this was not always true in the 
ld days when farmers’ needs were 
latively simple. But the successful 


‘ 


im will bring the farm- 


farmer today is a big time operator 

He must buy more than he ever did. er maximum production and profit 
ind he sells vastly more. He is not some farraers cannot see this. They 
so independent as he once was, and | that if they try to get aiong 
i ner if he accepts his new position in the what they have available for feed 
i milk, it world, he must realize that his buying on their own farms, plus scant buying 
lition until must increase if he is to continue to of itside materials now and then 
us market factor et into bal operate as he does they are headed on the highest profit 
again When a farmer undertakes to keep road. But this is far from the truth. 
There have been many market a herd of 40 dairy cows, 1,000 laying | What the farmer can buy in balanced 
feeds today is far superior to what 
he can produce for himself, and his 


GIVE YOUR FEEDS THAT EXTRA PUSH | | 2 i2ome, 2 the end of ‘the year 


will prove this. There is no objection 
by using GERBER’S T.B.C. which is made from Vitamin En- a _ farmer using as much a his 


r riched Bread and has @ very Low Moisture Content. home grown crops as possible in his 
N Protein 14% — Carbohydrates 74%. feeding program, provided that they 
Write for samples and prices. attain the maximum production and 
I f Truckload and Carload lots. profit possible under the best feeding 

program 
CHAS. A. GERBER COMPANY If they don’t, then the dealer 
732-740 No. Highland Ave., Aurora, Illinois should be called in, as he often is, to 
' work out a balanced program. The 

















The low-cost maintenance assured by COLUMBIAN Bolted 
to Erect | Steel Grain Storage Tanks increases daily profits. And you 
see 


get these money-saving advantages too: (1) Minimum in- 
tailed bi iain ae itial investment—(2) Low-cost erection due to bolted sec- 
nished ry that. tanks tional construction—(8) Last years on end. 
.’ 2 = Fire-proof, weather-proof, rodent-proof. Never crack or 
»vide supervisor for your a crumble, Ideal for safe storage of all small grain—wheat, 
By aE corn, oats, barley, soya beams, cotton seeds, 
Foundation specifications peanuts, rice, coffee beans. 


Bini atte your tol COLUMBIAN STEEL TANK CO. 
P. 0. BOX 4048-R KANSAS CITY, MO. 


Associate Member of the Grain and Feed 
Dealers National Association 


« After 20 Years Kim- 
bal Milling Company 
whose COLUMBIAN 
storage tanks are pictured 


here, conti t if 

“COLUMBIAN’. BOLTED STEEL 
wtec:| [| GRAIN STORAGE TANKS 
Service—All prelim- | 


inary engineering 











service for designing 


tanks to meet your 





particular need and 
irrangement 1s pro- 


vided free 





WRITE NOW for free 
literature giving com 


plete information 





farmer is convinced by facts, espe- 


| cially those which show progress over 


the years. As you gather these facts, 
Mr. Dealer, do not fail to use them 
They will help you to sell more feeds 
and farm supplies 

I have heard many farmers com- 
plain about the high cost of farm 
machinery. Thi a favorite topic 
when farmers gathe at meetings or 
picnics. But I have found very few 
farmers who will part with such ma- 
chinery or hey buy and use it 
properly. And farmers owning such 
machinery d vast amounts ol work 
and till much more land than former- 
ly, and they hire fewer men. They 
also pay up mortgages, build new 
homes and barns, buy new automo- 
biles and prosper generally. So one 
must assume that the wise use of 
such machinery is an important fac- 
tor in a farmer's prosperity. If it 
weren't, they'd soon get rid of it. 

It’s the same with quality feed. 
Good feed has helped put the farm- 
er where he is today, a big producer, 
an important rural businessman. Don’t 
let any farmer tell you that quality 
feed is not worth its salt. There’s too 
much evidence right in every com- 


| munity to prove that good feed meets 


the test 
It is inevitable that good feed must 


cost more than it formerly did, due 


to rising costs. Tractors, homes, au- 
tomobiles, clothes and food all cost 
more than they used to. But people 
still buy and use those items be- 
cause they figure they are still good 
buys. So is quality feed. It earns its 
way. Don't forget to tell that to 
doubting farmers 


A. C. HOPKINS, JR., JOINS 


GMI IN RESEARCH POST 
MINNEAPOLIS — A. C. Hopkins, 


| Jr., has been named director of com- 


mercial chemical development at Gen- 


| eral Mills, Inc., research laboratories 


Mr. Hopkins formerly was with the 
American Maize Products Co 

At General Mills he will be in 
charge of market research and mar- 


| ket evaluation of chemical products 


He also will be responsible for cost 
and economic studies and chemical 
sales development 
—_— ™ 
HIGH COST OF INSECTS 
It is estimated that insects each 
year destroy enough U.S. wheat in 
storage to meet the yearly needs of 
at least 16 million persons 


ww \FASTER 


FORMULAS 


PRODUCE... GROWTH 


... Lower Feed Costs! 
wit Platchfords 





SOURCE OF 


|| VITAMIN Biz and 








ANTIBIOTICS 


we 4 


Plus other important vita- 
mins and rare minerals— 
all in one economical, 
easy-to-use package! 

Write Today for Formulas 


Main Plant and Offices Midwest Plant West Coast Division 
WAUKEGAN. ILL Des Moines. towa = Nampa. idaho 













: 
; 
’ 
; 





fortify with 








RIBOFLAVIN SUPPLEMENT 


Dawe’s Riboflavin Supplement is available in the usual stand- 
ard potencies. Also, our flexibility as a basic producer enables 


us to supply other practical potencies to specification. 


More generous riboflavin supplementation is indicated for 
rations designed to produce more rapid growth and higher 
production on fewer pounds of feed. Dawe’s Riboflavin 
Supplement is a dependable, economical means of providing 
adequate amounts of this important growth and production 


vitamin in your feeds. 


Dawe’s Riboflavin Supplement is a dry, free-flowing 
natural fermentation product especially prepared for easy 
incorporation in mixed feeds. Being a natural fermentation 
product, it also is a rich source of additional B-complex 
factors and other feed nutrients. These are “plus” values 


that can improve the productivity of feeds at no extra cost. 


Write today for sample and quotations. Dawe’s Riboflavin 


Supplement is in ample supply to meet your full requirements. 


. 


Draccc’s products company 


A PRIMARY FERMENTATION PRODUCED 
IN DAWE’S OWN FERMENTATION PLANT 
SPECIFICALLY FOR FEED FORTIFICATION 





OTHER DAWE’S PRODUCTS 
FOR FEED FORTIFICATION 


A-Seal-in—Dry A, new process for highest 
stabilization 


AD-Seal-Iin— Combined, stabilized A and D 
Sterol D,—Dry D; in soy or corn meal 
Dry D,.—For four-legged animals 


A and D Feeding Oils—For animal and poultry 
feeds (Also water miscibles) 


Choline Chloride—Dry and Liquid (non-corrosive) 
Pantothenic Acid 
Niacin 


Forbee—Standard combinations of Riboflavin, 
Calcium Pantothenate, Niacin and Choline 


B,. Supplements —Primary fermentations 

B,.-Antibiotic Supplements — Widest selection 

Procaine Penicillin—Most effective antibiotic for 
poultry 

Bacitracin—All-purpose antibiotic 


R-Sonic 10x—Arsonic acid growth stimulant 
effective at low levels 


Xanthophyll—For controlled pigmentation 


Available singly in all standard potencies, or in 
combinations custom-blended to your specifications. 


RENOWNED FOR QUALITY: 
Dawe's feed fortification products and 
their trademark, a genuine Capodimonte 
Porcelain rooster, the original of which 
is on display at Dawe's Chicago office. 





4800 S. RICHMOND STREET, CHICAGO 32, ILLINOIS 


Distributors for Western Europe: Comptoir Anversois d'importation, "COMANIMA”™ 
13, Courte rue des Claires, Antwerp, Belgium 
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When they sell SHELLBUILDER 


Oyster shell is always a dependable seller — it can be 


a real profit-maker. 


SHELLBUILDER gives you these bonuses to help you 
turn a staple into a fast-moving profit-maker: 
® Plenty of sales promotion materials 
* Cooperative advertising help 
® Year-round advertising in national poultry journals 
* A top-quality product, backed by a long-established 


reliable feed firm 


Immediate service on all inquiries 


Sel the Brand that SEUS- 
-SHELLBUILDER- 


LS packed with Profit 


SHELLBUILDER CO. 


Cotton Exchange Bldg. 


Houston, Texas 


Phone, wire or write for prices. FREE folder 
showing how to build volume sales. Write for it. 











ACTIVATE YOUR FEEDS WITH 


ACTIVE YEAST CULTURE 


For Livestock, Poultry, Turkeys and Mineral Mixtures 
A Product of Outstanding Quality 


SUPERLIFE YEAST CO. 


CEDAR RAPIDS, 1OWA 











Preventive Maintenance 
Applied to Scales 


“An Ounce of Prevention Is 
Worth a Pound of Cure” 


By Jokn D. Beeson 


REVENTIVE maintenance 
Psvrves to eliminate breakdowns 

before they occur. This aspect 
of prevention in the field of equip- 
ment maintenance has been accented 
more and more in recent times over 
the old idea of merely the repair and 
replacement of worn out parts. 

The reason for this shift of empha- 
sis is due to a great many things, 
such as the scarcity of replacement 
equipment, the increased cost of this 
new equipment, and the cost of 
breakdowns resulting from loss of 
present high production rates. 

It is easily seen that the cost in- 
volved due to a minor breakdown 
could amount to many times the 
value of the equipment itself, but in 
most every case the actual failure of 
a machine either does occur during 
operation or is discovered at the 
start of an operation. 

Periodic Care 

The procedure then for preventive 
maintenance is one of periodically 
providing care and attention to a 
machine to keep it functioning, to 
replace worn parts before failure and 
while not in use, and to prolong the 
life of the machine. 

All equipment requires mainte- 
nance in some amount or another 
The amount depends upon the com- 
plexity of the machine and the ac- 
curacy required of it. Even simple 
hand tools require cleaning and at- 
tention if they are to serve a long 
and useful life. 

Preventive maintenance, however, 
actually begins at the time of initial 
installation. It is concerned with pro- 
viding a proper support, proper as- 
sembly technique, and the alignment 
and adjustment of parts so that the 
equipment will be functioning within 
the capacities and conditions for 
which it was designed. 

Once a unit is in operation and 
working properly, the object of pre- 
ventive maintenance is to keep it 
that way; to keep one step ahead of 
difficulties so that maximum produc- 
tion is attained for the maximum use- 
ful life of the machine. 

Scales, like all other pieces of me- 





Advertisement 


Our Engineers Shot for the Moon and 


The 
FAIRFIELD - HAINES 
MIXER 


ir 
<b 


Knowledge of what you and other 
mill operators needed most in a feed 
mixer gave us a goal, It was a goal 
high above the accepted standards, 
but not too high for our designers 
and engineers . . . witness the Fair- 
field-Haines Feed Mixer. In response 
to customer demand, you needed 
more uniform blending of feed. This 
was accomplished by the develop- 
ment of the exclusive blending hood 
located within the mixing hopper. 
By accurately controlling flow, the 
hood thoroughly mixes individual 


feed particles. At the top of the in- 
ternal tube further blending is 
achieved in the free fall to the bulk 
load. Imagine this process recurring 
time after time and you will get an 
idea of how well the finished product 
meets customers’ specifications. You 
wanted higher tonnage rates and 
greater operating efficiency. Both 
were assured by the enlarged elevat- 
ing screw in which 100% elevating 
capacity is maintained at al] times, 
in contrast to the usual 40% of most 
mixers, For many reasons, the pri- 
mary one being the dollars and cents 
reasoning of the balance sheet, you 
wanted longer life. The Fairfield- 
Haines mixing shell is of #12 gauge 
steel. Heavy duty framework and 
shafting are used throughout, Minute 
attention is given to even minor items 
such as screws. All this, plus the 


Advertisement 


Produced a story! 


step-by-step “heavying-up” of vul- 
nerable working parts provides top- 
notch operation with little or no 
down time for maintenance. That our 
goal was reached is shown by the 
number of Fairfield-Haines Mixers 
in operation across the country and 
the number of reorders we get each 
year from satisfied users. Of course, 
you want to see it in action, Write 
Dept. E today . right now .. . for 
the name of your nearest Fairfield 
representative and detailed bulletin 


No. 1250. 


The FAIRFIELD ENGINEERING CO. 


MARION, OHIO 
GFAIRFIELD 


. 





chanical. devices, require mainte- 
nance. Here again the amount of 
maintenance depends upon the com- 
plexity and the accuracy required. 
Weighing devices today occupy a 
rather unique position in industry 
Few other devices are as universally 
used or as universally - necessary 
throughout every industry as are 
scales in some shape or form. 
Actually, scales are a border line 





EDITOR’S NOTE: The author of 
the accompanying article, John D. 
Beeson, is a mechanical engineer with 
the Exact Weight Scale Co., Colum- 
bus, Ohio. In this article, Mr. Bee- 
son cites the importance of preven- 
tive maintenance of scales. It will 
be found, he notes, that the practice 
of preventive maintenance and repair 
will prove beneficial in dollars and 
cents when applied to scales as to 
other equipment. 





between an instrument and a 
production tool. They are used in in- 
dustry not only to determine mone- 
tary 
a fast, accurate means of quality con- 
trol in the mixing and processing of 
a product. 

This latter usage in 
of as great importance to the pro- 
ducer as the actual portioning out for 
sale. 


case 


values of products, but also as 


many cases is 


Clean and Free 

Even though scales do play a vital 
role, most users, while they may be 
conscious of maintaining their other 
equipment, seem to overlook the im- 
portauce of proper maintenance for 
their weighing devices. Yet in most 
cases all that is needed in the way 
of preventive maintenance is that it 
be kept clean and free. 

Once a scale unit is installed cor- 
rectly, with rigid supports and so 
placed that it receives the commod- 
ity without excessive abuse, it will 
operate properly for many months 
with only frequent dusting and in- 
spection of the dashpot, if one is 
used. 

As for overhauling or replacement 
of parts on a scale, this work should 
be done by pe familiar with 
weighing devices and who have had 
instruction in the art 


rsonnel 


Scale Department 

Companies which use a_ great 
many have found it advan- 
tageous to set up a scale department 
that has complete charge of the in- 
stallation and maintenance of all of 
their weighing equipment. Some com- 
panies have found it useful to retain 


scales 
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High-Quality Trace Mineral Pre 
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LIME CREST PRODUCTS — 


m de by limestone Products Corporatio of Ame 


DEPT. E16 NEWTON, NEW JERSEY 
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Dr. F. C. Hildebrand 


IN NEW GMI POST—Dr. Frank C. 
Hildebrand, 42, has been named ad- 
ministrator assistant to the presi- 
dent of General Mills, Inc. His ap- 
pointment was announced by Charles 
H. Bell, who became president of the 
company June 1. Dr. Hildebrand 
joined General Mills as a chemist in 
1935, and in 1949 he became technical 
director of the products control de- 
partment. 





records of each scale, with informa- 
tion as to purchase date, specifica- 
tions, the date of the last overhaul 
and the parts that were replaced 
From these records it can be deter- 
mined approximately when it should 
be returned to the scale shop for 
checking. 

Other companies, which perhaps 
may have only a few scales in use, 
rely upon responsible scale repair- 
men who provide scale service as their 
business or as a part of their busi- 
ness. These companies have found 
that having their scales serviced by 
these men, usually under some sort 
of a contract, has proven to be a 
great asset against downtime due to 
scale failures. 

In any case, it will be found that 
the practice of preventive mainte- 
nance and repair will prove benefi- 
cial in dollars and cents when it is 
applied to scales as it has for other 
equipment 





STUDY PROPOSED CODE 
FOR MEAT BY-PRODUCTS 


SACRAMENTO, CAL. — The Pa- 
cific Coast Renderers Assn. is circu- 
lating among its members a suggest- 
ed code for meat by-products, includ- 
ing meat scraps and meat and bone 
scraps, for which a committee of the 
California Hay, Grain & Feed Dealers 
Assn. offered suggestions. 

A. J. Babka, chairman of the meat 








SILMO CHEMICAL CORP. 
VINELAND, NEW JERSEY 





EARL A. HOGAN CO. 


Strictly 


MILLFEED 


Specialists 








M FM BER S 
Kansas City Beard ef Trade 
Grain & Feed Dealers Natl. Assn. 


Beard of Trade Bidg. 
KANSAS CITY, MO. 
Vietor 7729 




















scrap standardization committee of 
the renderers association, has indicat- 
ed an early report on acceptance of 
the code may be expected. 
Members of the California Hay, 
Grain & Feed Dealers committee 
which formulated the draft submitted 
to the renderers included H. C. Eales, 
chairman, San Francisco; Dr. Her- 
man J. Almquist and Everett W. Tur- 
ner, Modesto; Harry R. Mullen and 
C. B. Capps, Los Angeles, and H. R. 
Halloran, Petaluma. R. W. Caldwell, 
San Francisco, and William L. Hunt- 
er, Sacramento, assisted the commit- 
tee. 
oa 
OFFICES MOVED 


CHICAGO — The Laboratory of 
Vitamin Technology, Chicago, former- 
ly at 1411 E. 60th St., announces 
that its offices have been moved to 
new and larger quarters at 7737 S. 
Chicago Ave., Chicago 19. The tele- 
phone number is Regent 4-0142. The 
announcement was made by Dr. 
Lawrence Rosner, president. 
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COTTONSEED-SOYBEAN PRODUCTS 


MEAL » CAKE « PELLETS * COTTONSEED HULLS + PEANUT MEAL 
THE HEYMAN COMPANY 
INCORPORATED 
DOMESTIC EXPORT MERCHANTS 


915 Falls Building, Memphis 3, Tenn. 
Members: 


Tele phones: 
Nat'l Cottonseed Products Assn. E. C. ARNN 38 . 2588 
New Orleans Board of Trade Domestic Manager 38 . 2589 


Memphis Merchants Exchange Expert Office 316 Garonne Si Hew Orieses WESTERN UNION 

















ASON - TEICH 
INTER AMERICAN GRAIN CORP. 


Telephone MAsover 1-5600 


1 WALL STREET, NEW YORK Tetetype—Y 1.5788 


EXPORTERS 
GRAIN @ FEEDS @ FLOU 


WIRE US YOUR OFFERINGS 
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Chart Shows Relative Effectiveness of Four 
Antibiotics Used Commercially to Promote 
the Growth of Poultry. Complete References 
on Request. 





MERCK 


Procaine Penicillin 


No doubt about it, antibiotic-containing feeds mean greater profits for you 
and your poultry-raising customers. BUT—only one antibiotic—Procaine 
Penicillin—has proved outstanding for poultry 


This has been confirmed by test after test at leading universities and experiment 
Stations. PROCAINE PENICILLIN IN MERCK FEED SUPPLEMENTS PROVIDED THE 
MAXIMUM GROWTH STIMULUS, THE MOST CONSISTENT GROWTH STIMULUS, AND 
THE MOST PROLONGED GROWTH STIMULUS. 


These advantages alone would make Procaine Penicillin the antibiotic of 
choice, but, in addition, these results were achieved with economical. low 
levels. Other trials have indicated excellent results with swine as well 


Merck Antibiotic Feed Supplement (Sp. 644) is a companion product of 
Merck Vitamin B;2 and Antibiotic Feed Supplement (Sp. 626) which introduced 
Procaine Penicillin to the feed industry. Both products are in excellent supply. 
Write, phone, or wire your requirements today. : 


ANTIBIOTIC FEED SUPPLEMENT 


PROCAINE PENICILLIN FEED SUPPLEMENT 


Research and Production for 


Beiter Poultry and Animal Nutrition 


Sp. 644 


MERCK & CO., Inc. 
Manefacturing Chemists 


RAHWAY, 





Sé&8 48800669 
‘ 





te Conedse: MERCK & CO. Limited—Mentrestd 
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TOWER BRAND 
ROLLED OATS 


(STEAMED ROLLED) 


Manufacturers of formula feeds are finding rolled oats an essential 
ingredient for pig starters, chick starters and fattening mashes. 


For best results, make Your rolled oats TOWER BRAND 
Our Teletype number is MP 477 


STAR BRAND PULVERIZED 
MIXED FEED OATS 

CRESCENT PULVERIZED OATS 

MIXERS’ PULVERIZED OATS 

EAGLE BRAND STEAM CRIMPED 
OATS 

OAT FEED (when available) 

STEAM ROLLED WHOLE BARLEY 

GROUND BARLEY 

PEARLED BARLEY FLAKES 
(Max. 2% % fiber) 

GLENWOOD BARLEY (pearied) 

STAR PEARLED BARLEY GRITS 

STEEL CUT DURUM WHEAT 


FRUEN MILLING COMPANY 


MINNEAPOLIS 5, MINNESOTA 


TOWER BRAND ROLLED OATS 
(8 Rolled) 


ACE BRAND ROLLED OATS 
(Steam Rolled) 

WHOLE OAT GROATS 

STEEL CUT OAT GROATS 

GROUND OAT GROATS 

GLENWOOD FEEDING OAT MEAL 

FALCON BRAND PULVERIZED 
WHITE OATS 

STANDARD BRAND PULVERIZED 
WHITE OATS 

DAIRY BRAND COARSE GROUND 
OATS 














How to produce and market 


top-quality — high-priced swine 
ma 





W HETHER you're raising swine for home use or for market, 
on a large or small scale—you can get better returns from your 
enterprise. This practical swine raiser's guidebook shows you 
how, with best swine producing practices, and effective methods 
that lead to sales at top prices. With emphasis on efficiency, 


standards, and methods of measuring prog- 
Just Published! 


ress, all important activities and jobs in- 
RAISING SWINE 
By L 


volved in this enterprise are dealt with in 
detail. From stock selection, record keeping, 
feeding, care and handling—through breed- 
ing, improvement, keeping healthy stock—to Prof. of Agri 
po ae techniques soi ements pork for aay «= 
and J. L. Krider 

Dir. of Feed Research and Education 

McMillen Feed Mills 


home use, you get a wealth of working in- 
447 pp., 201 illus., 40 tables, $4.50 


formation and data . . . everything you need 
to know to make a real success of this farm 
(McGraw-Hill Roral Activities Series) 


operation. 








RINGING THE 


cash 
register 


MERCHANDISING HINTS FOR THE FEED RETAILER 
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CREDIT POLICY—If the feed and farm supply dealer is really going to meet 
the credit problem successfully, he should have a definite credit policy and 
stick to it. The Upper Midwest Feed & Seed Division, Minneapolis Association 
of Credit Men, urges dealers to write out a credit policy and see that their 
help understand it. Such a policy, the credit men suggest, could take this 
pattern: (1) Get cash for goods sold, if possible. (2) Refer all requests for 
long-term credit to a bank. (3) Investigate customers’ ability to pay before 
delivery of goods—cull out the “‘dead beats” and “poor pays’’—don’'t give more 
credit than the customer can support. Use local credit associations, other 
dealers, the bank, personal acquaintances, dairies or produce houses, 
sources of information. (4) Reach an agreement with your customer as to 
amount of credit to be given. (5) Explain terms thoroughly and be sure the 
customer understands them BEFORE giving credit. (6) Get all requests for 
credit in writing—have customer sign an application. Then confirm it by a 
letter, which can be a sales tool if properly used. Remember: “No sale is 
complete until the money is in the till.” 


$ $ $ 


“WATER-SELLING” CAMPAIGN—Feed dealers often are told that 
they should emphasize to farmers the importance of furnishing plenty 
of fresh water along with good feed. This is some advice which it 
can pay dealers to follow. The dealer can point out that poor produc- 
tion with a quality feed may result from a lack of fresh water for 
herds and flocks. In so helping farmers, the dealer will be furthering 
his own feed sales opportunities, and he will be opening a way to sell 
more related equipment. 
$ $ §$ 


CUSTOMERS LIKE PICTURES—One way in which the feed and farm sup- 
ply dealer can help maintain traffic and interest in his store is to have inter- 
esting pictures on display. The dealer can have enlarged photographs framed 
and hung in convenient places, or he can have a small 
bulletin board for posting pictures, or he can even have 
a photo album handy which customers can glance 
through while waiting for service or to see someone 
The dealer who takes pictures of farmers and their 
flocks and herds for advertising or publicity pictures 
can use these same photos in the store in a manner 
outlined. Farmers are always interested in seeing 
pictures of their neighbors and others in the area 
Customers also could be invited to bring interesting 
pictures in for display in the store. The dealer also 
can show many pictures which he takes if photography 
is a hobby. Another thing, the dealer can post pic- 
tures which he clips from publications illustrating outstanding farm opera- 
tions and farming and feeding tips. Any of these pictures will interest 


many farmers. 
$ $$ $ 


DRESS IT UP—There are few farmers or any other men who are too 
masculine or too hard to appreciate the beauty and pleasing appear- 
ance of flowers. And, of course, women in particular like flowers. So, 
the feed dealer might do well to take the small amount of time 
and trouble to dress up his place with some flowers during the 
summer, If it’s possible he can have a couple of window boxes filled 
with plants purchased from his local greenhouse or flower shop. 
Or if he has some ground available, he can plant flowers there. Also, 
a feed store or mill parking lot can be made more attractive with a 
few flowers or shrubs on the borders. One of the dealer’s employees 
can be responsible for caring for the flowers, or the dealer’s wife 
might be interested in planting and maintaining the flowers. 


$ $ $ 


PUBLIC RELATIONS—tThe value of publicity for any business, including a 
feed and farm supply business, is well recognized. Every time the dealer 
gets his name before the public, he is calling attention to his store and 
reminding the public at least indirectly of the merchandise and service he 
offers. That is why the feed dealer should not miss any opportunity to get 
some publicity. For example, suppose the dealer is going to a trade conven- 
tion. Before he goes, he can provide his local newspaper editor with a story 
telling of plans for the trip. Then when he returns, the newspaper will be 
interested in unusual merchandising developments turned up at the conven- 
tion and in any plans which the dealer has for installing new equipment or 
establishing new or special services. Even when the dealer is only going on a 
short vacation, the news is interesting and is of some publicity value. The 
dealer also should be alert for opportunities to have other types of news 
stories published—such as news of new employees, improvements in facilities, 
store remodeling, new equipment installations, new products, and so on 


$ $ §$ 


PERSONNEL POLICIES—At a recent retailing clinic, a very suc- 
cessful merchant outlined personnel policies which he has found 
effective. He listed eight considerations which he said the employer 
owes to employees: Friendliness, job security, good working conditions, 
salary schedule, clear-cut lines of authority, praise when deserved, 
keeping employees posted, respect of other employees. These are some 
points which the feed and farm supply dealer can well consider in his 
efforts to maintain a good staff of salesmen and other employees. 


as 
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bags for all industry and agriculture 


@ Topmill burlap bags 

@ cotton bags of all kinds 

@ paper and Multiwall bags 
@ Saxolin open mesh bags 


4 @ lined and combined bags, 
liners and specialties 
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Case History Advertising 


Use More of It to Sell More 
Feed and Farm Supplies 


By Martin Francis 


AVE you ever considered case 
history advertising as a 
method of giving publicity to 


your good customers on their farm 
success, and at the same time getting 
good advertising for the feeds and 
farm supplies which you sell? 


Case history advertising is being 
done in some afeas, usually by merch- 
ants other than feed dealers, but this 
type of publicity is right up the feed 
dealer's alley. 

One case which I shall outline is 
that of a farm appliance dealer who 
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is conducting a campaign on the sale 
of milk coolers. He has sold some 350 
milk coolers in his dairy region trade 
area since 1947, a very fine record, 
ndeed. 

This dealer says that his most ef- 
fective advertising is case history ad- 
vertising, and here is how he handles 
it: Each week he publishes an adver- 
tisement in the local newspaper 
which measures 3 columns in width 
und 12 in. in depth. Each ad contains 
two pictures, one a photo of the farm- 
er standing beside his milk cooling 
unit. The second picture is a small 
one of a cross section of the milk 
cooler, showing water and cans in 
the tank. 

History of Farmer 

In the copy, this dealer is 
enough not to stress his milk cooler 
first. Instead he publishes a history of 
the farmer. It is worth quoting as an 
example: 

=. c a and son, Jim, farm 
160 acres of prairie soil four miles 
north of H The comfortable 
home of Mr. K and the more re- 


wise 


FULFILLED! 


in only six years, U.S.1. METHIONINE 
proved value to feed industry 


Methionine cost several hundred dollars a 
pound before U.S.I. started its new synthesis 


only six years ago. What was a specialized 
rare chemical for therapeutic use only, has 
developed into a staple commodity for the feed 
industry, which now uses Di-Methionine in tons. 


Certainly methionine has fulfilled the promise 
it gave when this story was written in 1946. 

In today’s highly competitive market, broiler 
raisers find the money-saving efficiency of 
“free” methionine-fortified feeds to be the 
difference between profit or loss. When broilers 
carried an 8 or 10 cent profit margin, the dif- 
ference of a pound of feed was relatively un- 
important. But today, even an extra half-pound 
of feed can erase the profit from a bird. That's 
why it is so important for your customers that 
you give them the most efficient feed you can 
produce — and “free” methionine in your feed 
will make it more efficient. 

When you think of methionine for your feeds, 
remember that U.S.!. has long experience in 
its manufacture and development. As a pioneer 
producer of low cost methionine, U.S.I. can 
supply promptly this essential amino acid. Use 
U.S.I. Di-Methionine to help you formulate 
feeds of improved efficiency — feeds that will 
speed growth and reduce mortality. 


U.S.1. 


PRODUCTS 


for the feed industry 


US 
ee 


Feed Supplements 


dried molasses fermentation solubles (East Coast Production 


Liquid Curbay 


dried molassses distillers 
e USI 
Calcium Pantothenate Dextrorotatory @ US! 


Riboflavin Products 


Antibiotic Feed Supplements 
Vitamin B-12 Supplement © USI. Vitamin B-12 and Antibiotic 
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procaine penicillin of bacitracin 


procaine penicillin or bacitracin @ Curbay B-G 


® Special 


condensed molasses distillers’ solubles © Vacatone 40 
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West Coast Production 
feed grade 
Nioecin USP 


ot -Methionine 


IN NDUSTRIAL CHEMICALS CO. 


Division of National Distillers Products Corporation 
120 Broadway, New York 5, New York 
Branches in Principal Cities 

















cent farm home of his son stand 
side by side on Route 6 overlooking 
the fertile acres of soil that slope 
gently westward. 

“The farm is completely tilled. An 
automatic water pressure system pro- 
vides excellent, deep-well water for 
barn and home at all times. 

“Mr. K——— and son have operated 
the farm for 22 years. The 110-ft 
dairy barn houses 30 head of high 
producing Holsteins. Their daily pro- 
duction of about 14 cans goes to the 
D—— plant at Centerville. 

“The K's have owned their 
cooler for nine months, an 18-can 
size model, and wish only that they 
had bought it sooner.” 

You will note that the mention of 
an advertised product does not make 
its appearance until well into ths 
copy, although the headline which I 
did not quote, mentioned the cooler 
and its brand name. But this 
history,” as all others this dealer has 
run, gives a fine history of the accom- 
plishment of each farmer featured 
The cooler and its features do not 
come into the copy until well along 
in the ad 


“case 


Very Effective 

This type of advertising has been 
very effective for this farm appliance 
dealer, and he says that the personal 
tone of the copy helps a lot. Every 
farmer is proud of his farm and his 
stock and most of them appreciate an 
article and pictures which feature 
this. Farmers as a rule resent adver- 
tising which merely carries their en- 
dorsement of a certain product, this 
dealer believes. That is why he takes 
care to get a complete farm story 
along with each commercial he 
in his ads 

Such an 


uses 


advertisement costs more 
than the ordinary one,” he explains 
“I must visit the farmers, get the 
copy, take the pictures and have en- 
gravings made. But the newspaper 
editor tells me I have one of the 
most readable ads in his publication 
Our sales, too, prove that these ads 
pull.” 

The feed dealer most certainly can 
use the same “case history” type of 
ad. When you wish to publish a testi- 
monial ad, why not publish the farm- 
er’s picture, get some of his personal 
farm history and feature it along 
with the copy which describes and 
praises your feed and what it does? 
Such an ad will have more reader ap 
peal, I am sure 

A case history always in- 
teresting, especially in a rural area, 
because most of the newspaper read- 
ers know the persons who are men- 
tioned in news items and ads. It does 
not take much effort to collect such a 
history when interviewing a farmer, 
for most of them are willing to talk 
about their accomplishments, their 


ad is 
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herds and flocks, number of acres 
they till. 

I have seen some ads which the 
above mentioned appliance dealer 
published which also listed the rural 
club affiliations of each farmer whose 
picture appeared in an ad. This helped 
to give a more fully developed news 
story within an ad and most certainly 
did not displease the farmer. 

News Value 

In publishing case history ads of 
this type, the feed dealer will un- 
doubtedly be using some copy and 
information about farmers which has 
never been publicized before. Thus 
the ads will have news value be- 
cause of this. Many farm families 
are related in certain townships and 
counties, and your ads will receive 
much extra publicity on this account 

The story of a feed product and 
what it does is interesting in itself, 
for all serious farmers are interested 
in scientific results. But when such 
feed facts can be tied in with a his- 
tory of the farmer himself and a 
couple of pictures, then the ad has 
still greater appeal. 

Such case histories, too, need not 
necessarily be confined to farmers. A 
feed dealer can take pictures of high 
producing milk cows in the region 
and publish facts about each cow in 
turn. Ads of this type will also at- 
tract many readers. They will add 
extra sales lure to the products the 
dealer handles, for they will illus- 
trate locally the use of the products 
and emphasize that they are worth 
buying. 

——— 


Fifty Speakers 
Seheduled for 
Poultry Meeting 


KANSAS CITY All phases of 
poultry production and marketing 
will be covered by speakers who will 
appear at the 1952 American Hatch- 
ery Convention and Western Poultry 


Congress July 22-25 in San Fran- 
cisco 

The program for the combined | 
event lists 50 persons who will take 
part in the educational sessions. The 
list includes practical poultrymen as 
well as men from research and scien- 
tific fields. The speakers will discuss 
general poultry management, main- 
taining poultry health, proper nutri- 
tion, merchandising, marketing and 
other topics 


This will be the 36th annual con- 
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CENTRAL FEED SUPPLY 


Specialists in Feed Ingredients 


327 So. LaSalle St, CHICAGO 4, IIL 
JOE E. NELSON - ETHEL PANTHER 
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PRODUCTS 


Distributed in Nebraska, 
Kansas, No. Missouri, 
and Eastern Colorado by 


WRIGHT W. COCHRAN 


1211 Randolph Ave. 
Phone 7466 
TOPEKA, KANSAS 


TY GOES IN BEFORE THE NAME GOES ON 


vention of the American Hatchery 
Federation, formerly known as the 
International Baby Chick Assn. At- 
tendance usually runs from 5,000 to 
6,000 persons. Federation headquar- 
ters are in Kansas City. This will be 
the federation's first convention west 
of the Rocky Mountains. 

Commercial exhibits planned in 
connection with the 1952 show will 
cover 55,000 sq. ft. in San Francisco's 
Civie Auditorium. A total of 135 firms 
will exhibit. The extent to which 
automatic equipment is_ replacing 
hand methods in poultry farming will 
be graphically portrayed, federation 
officials said. 

One of the topics to be covered at 
the convention is “Known Tools for 
Fighting Leukosis.” This will be dis- 
cussed by a panel of three experts 
Dr. A. S. Rosenwald, University of 
California, Davis; Dr. George E, Cot- 
tral, Federal Regional Poultry Lab- 
oratory, East Lansing, Mich., and Dr 





William F. Lamoreux, Kimber Farms, 
Inc., Niles, Cal. 

Federation officials said it has been 
estimated that leukosis deals the 


American poultry industry losses to- | 


taling $75 million annually. It is 
blamed for 50% of adult mortality 
in chickens. 

Another program feature will be 
an illustrated talk by Roland C 
Hartman, editor, Pacific Poultryman, 
on “East vs. Western” poultry rais- 
ing methods. He will discuss differ- 
ences in the poultry industries of the 
East, Midwest and Pacific Coast 
areas 

. ’ 


Other Groups Plan 

Meetings During 

Poultry Convention 
KANSAS CITY—At least five in- 


dustry organizations will hold busi- 
ness meetings or get-togethers in San 
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Francisco during the week of the 
American Poultry & Hatchery Fed- 
eration convention, July 22-25 

They include the US. Record of 
Performance Federation, Poultry & 
Egg National Board, Utah Hatchers 
& Breeders Assn., Anima! Health In- 
stitute and the Pacific Dairy and 
Poultry Assn. 

The U.S.R.O.P. meeting will be in 
the form of a luncheon July 23 at the 
St. Francis Hotel. The Animal Health 
Institute board of directors will meet, 
as will the board of the Pacific Dairy 
& Poultry Assn 

The Utah Hatchers & Breeders 
Assn. elected to hold its annual meet- 
ing in San Francisco during the con- 
vention. It will take place in Meet- 
ing Hall 402 of the Civic Auditorium 
July 23. 

The Poultry & Egg National Board 
meeting will be its annual break 
fast rally, to be held July 23 in the 
St. Francis Hotel. 
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From raw materials to attractively printed 
finished product, every step in the manu- 
facture of Albemarle Multiwall Bags is com- 
pletely integrated. We grow our own pulp 
wood—make our own pulp—make our own 


WEW YORK 21 West St. 
Phone HAnover 2-4645 


CHICAGO 1707 Daily News Bidg., 400 W. Madison St. 





Long.ago, blotting paper took 
the place of sand as an absorb- 
ent for ink. . . but many folks 
are just discovering that 


« Strong 


tolerances. 


CALL 


PHILADELPHIA 123 S. Broad St. 
Phone Kingsley 6-3616 


Phone BRidgeport 1-352 


» Attractive 
+ Cost less 
« No problem of “returns” 


MINNEAPOLIS 1122 Flour Exchange Bldg. 









NOW — PAPER is 
BETTER for 
FEED BAGS TOO 








Today, paper has many uses, but in none of 
these has it shown greater versatility than as a 
packaging material. Multiwall Feed Bags are 


« Keep out moisture 
« Keep out dirt 
« Are disposable 


WHY “ALBEMARLE” MULTIWALLS ARE BETTER 
Kraft paper in many colors—print and manu- 
facture bags in numerous plies to strict 


QUALITY is 


assured. Large 


production insures for you unfailing supply. 
Convenient offices mean prompt 


service. 


ALBEMARLE PAPER MANUFACTURING COMPANY + RICHMOND, VIRGINIA + Phone 2-9061 , 


BALTIMORE 32 South St. 
Phone LExington 3552 
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Phone CLay 1476 


me 


Poe 


tint 














26——-FEEDSTUFFS, June 14, 1952 





Protein Feed Price Relationships 
Termed Most Unusual in 15 Years 


CHICAGO The relationship of 
animal and vegetable protein prices 
is the most unusual in the past 15 
years, according to L. V. Selle, animal 
and poultry feed department of Wil- 
son & Co. 

“Under normal conditions, if gov- 
erned by the law of supply and de- 
mand, prices on commodities retain 
a relationship with their value in the 
end uses to which they are chan- 
neled,” Mr. Selle wrote in a recent 
market letter. “When fundamental 





rules are disturbed, we experience 
some strange quirks.” 

His comment continues: “Witness 
the present price status of the usually 
very stable animal protein feed con- 
centrates, digester tankage and meat 
scraps. We find them indexed by the 
U.S. Department of Agriculture as of 
May 6, 1952, at 110% and 121%, re- 
spectively, of the 10-year average 
(1940-49). 

“The only commodities within a 
reasonably close range are barley, 
shown at 123%, and oats at 126%. 
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All other feed grains and feedstuffs 
are decidedly higher, with corn high- 
est of the feed grains at 141% and 
three principal vegetable meals high- 
est in the protein concentrate list at 
157% to 158%. 

“Feedstuffs prices, October through 
April this season, averaged about 18% 
above the same months last season, 
except tankage and meat scraps. Most 
high-protein feeds, with these excep- 
tions, have been at ceiling levels since 
October. The fine supplements of 
animal origin are at prices that are 
comparatively low. It has been more 
than 15 years since animal proteins, 
rated as of superior quality, have sold 
at less money per unit of protein (or 
per pound of protein) than vegetable 
proteins. 

“Now we have the situation where 
stocks of corn in all positions as of 
April 1, 1952 are the smallest since 
1948, with a near-record disappear- 
ance October through March this sea- 
son. This is the largest usage for a 
corresponding period since 1943-44, 
reflecting heavy feeding of larger live- 
stock numbers 


“Snappy” Screen -—Air Finisher 


No re-cleaning machine on the market today can ap- 


proach the speed, efficiency 
of the Eureka “Snappy” 


Eureka’s 


new design 


and powerful performance 
Screen — Air Finisher. 


and engineering features make 


sereen and air separations on scratch grains and numerous 
feed mill stocks a simple, accurate and fast operation — 


and mark this: 


from top to bottom — inside and out — 


you'll find Eureka machines are built to give extra years 
of service in these critical times. 


Available in 7 sizes with either one or two runs of screens. 


Please write for Catalog F-167-A 
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@e + most efficient, dependable and 
durable your money can buy! 





“Marketings of corn January through 
March this winter reflected a wide 
price range due to the big proportion 
of low quality which accounted prin- 
cipally for the large disappearance 
and resulted in a weighted average 
price at 4¢ bu. less than the same 
period last year. Number three yellow 
corn during that period averaged 
$1.85 bu., while the weighted average 
price of all sales at Chicago was $1.67 
bu. 

“It should be remembered that the 
percent of protein in corn produced 
in this country has dropped about 1% 
within a few years, which is not a 
passing consideration from the price 
or feeding value viewpoint. This, aside 
from the incidence of soft corn in the 
last crop, substantially advances the 
importance of high-protein concen- 
trates. With most of the soft corn 
out of the way for the present, con- 
servation of the remaining inventories 
of corn by adequately balancing with 
protein supplement is an obvious 
economy measure involving all parties 
concerned. 

“Last reports of the USDA show 
the hog-corn feeding ratio at 10.6 to 
1; with the more recent advances in 
hogs we may expect a further im- 
provement to 11 to 1, or higher. With- 
in a period of three weeks recently 
the average price of hogs showed the 
almost unprecedented advance of 
$3.45 cwt. To find a higher feed- 
ing value for tankage when fed to 
hogs we must go back to June 18 
1948, when corn sold on the Chicago 
market at $2.34 bu. and, incidentally 
good to choice butcher hogs were at 
$26.25 cwt.” 

———— 


Industry and Public 
Health Men Discuss 


Poultry Regulations 


CHICAGO—Ways and means of 
assuring good poultry products with- 
out building trade barriers were dis- 
cussed recently by representatives of 
the Institute of American Poultry 
Industries meeting with public health 
representatives 

The meeting was held because seri- 
ous problems are being created in 
the poultry industry by so-called 
“health” regulations which are 
springing up in a number of cities 
and states, the institute said 

“Many of these regulations govern 
poultry processing and sales in such 
a way that they act as trade barriers 
and revenue measures,” according to 
the institute. “Further, no two of 
them are entirely alike, and this lack 
of uniformity makes matters even 
worse.” 

After a long discussion of undesir- 
able features of most of the 18 or 20 
city and state poultry regulations 
now in effect or under consideration 
the committee of public health and 
poultry institute representatives took 
three steps: 

(1) The public health representa- 
tives assigned a full-time man to 
preparing a basic code or ordinance 
covering poultry processing sanita- 
tion. (2) The group appointed a sub- 
committee to go over the proposal 
before it is submitted to the whole 
liaison committee. (3) The group 
urged cities and states to hold up 
any action on poultry regulations 
until the basic proposal becomes 
available. 
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NEW GD ANTIBIOTIC FEED SUPPLEMENT 


combining bacitracin and penicillin 
for outstanding feed efficiency 


A natural dried fermentation product obtained by cul- 
turing B. subtilis Tracy on a medium adapted for 
microbiological production of bacitracin, and a stable 
penicillin compound. 


Guaranteed to contain per pound not less than 5 grams 
of bacitracin and 1 gram of /-ephenamine penicillin G. 


Final results of test work done by the Wisconsin Alumni 
Research Foundation are tabulated below. Note that 
1 pound. of PENBAC added to a ton of feed gave a ten- 
weeks’ final weight of 2.94 pounds with a feed efficiency 
of 2.55! 





Ration Results at Ten Weeks 
Weight Feed Efficiency 
Basal 2.66 Ibs. 3.14 
Basal+-0.5 Ib. Penbac/ten 2.93 Ibs. 3.01 
Basal+ 1.0 Ib. Penbac/ton 2.94 Ibs. 2.55 


PENBAC is capable of tremendous improvements in feed 
efficiency. Convert this efficiency into dollars and see 
what you get—a small amount of PENBAC can make a 
feed worth from $30 to $48 more per ton to the feeder. 


There’s nothing like PENBAC. It is a stable, efficient and 
economical antibiotic feed supplement adapted to ra- 
tions for both poultry and swine. 


Look at the test work done on pigs by a leading Midwest 
Experiment Station when 1 pound of PENBAC per ton 
‘of finished feed was used in a practical swine ration. 


ANIMAL NUTRITION DIVISION 


Pigs, on pasture, were carried to market weight without 
losses. Average daily gains were 12.3% greater on 8.4% 
less feed than those for the controls. When 1 pound of 
Proferm-6, containing 6 milligrams of Vitamin Bi. 
activity per pound, was added with 1 pound of PENBAC 
per ton of feed, even greater daily gains and savings in 
feed were obtained. 


Results at Approximately 
200 Pounds 


Ration 





Pounds Feed 
Saved per 
Pound of Gain 
1.50 Ibs. _ 


1.73 Ibs. 0.34 


Daily Gain 


Basal 
Besal-+1 Ib. Penbac/ton 


Basal+-1 Ib. Penbac & 1 Ib. 


Proferm-6/ton 1.77 Ibs. 0.44 


Furnishes an efficient and economical antibiotic feed 
supplement for both poultry and swine. 


Free-flowing. Can be mixed readily with manufactured 
feeds and concentrates. 


50 pounds of PENBAC can be mixed with 950 pounds of 
cern meal or wheat middlings to give 1000 pounds of 
pre-mix, 10 pounds of which will contain 0.5 pound of 
PENBAC. 


50-pound multi-wall paper bags, with cotton euter cever. 


Write CSC today for additional information as detailed in 
our new booklet on Antibiotic Feed Supplements. Animal 
Nutrition Division, Commercial Solvents Corporation, 260 
Madison Avenue, New York 16, N. Y. and 105 South 7th 


Street, Terre Haute, Indiana. 


COMMERCIAL SoiventS CORPORATION 
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CONVENTION CALENDAR 





June 16-17—Ohio Grain, Mill & 
Feed Dealers Assn.; Deshler-Wallick 
Hotel, Columbus; sec., Vaughn M. 


Thorne, 12 N. 8rd St., Columbus 15. 


June 16-18—The American Society 
of Agricultural Engineers; Municipal 
Auditorium, Kansas City, Mo. 


June 16-20—Poultry Short Course; 
Texas A & M College, College Sta- 
tion; E. D. Parnell, Poultry Husban- 
dry Dept., Texas A & M College, Col- 
lege Station. 

June 18—Illinois Feed Dealers & 
Mixers Assn.; Jefferson Hotel, Peoria, 
Illinois; Van Ant- 
werp, Galesburg, Il. 


sec.-treas., J. ¢ 


June 18-19 — Pennsylvania State 
Poultry Federation; A & M College, 
Pennsylvania State College, State 
College, Pa.; Prof. Glenn O. Bressler, 
department of poultry husbandry, 





Pennsylvania State College, State 
College, Pa. 

June 18-19—Georgia Feed & Poul- 
try Conference; Atlanta Biltmore 
Hotel, Atlanta, Ga.; sec., Will L. Kin- 
nard, Georgia Feed Assn., Inc., 601 


| Trust Co. of Georgia Bidg., Atlanta 


3, Ga. 

June 19-20 — Kansas Wheat Im- 
provement Assn., annual wheat field 
day; Uhimann Farm, Overland Park, 
Kansas; pres., Jess B. Smith, 1212 
Board of Trade Bidg., Kansas City 
6, Mo. 

June 21-24—Canadian Feed Manu- 
facturers Assn.; Manoir Richelieu, 
Murray Bay, Quebec; sec., Robert 
Raynauld, 1236 Crescent, Montreal. 

June 23-24—Canadian Seed Trade 


Assn.; Royal Alexandra Hotel, Win- 


nipeg, Man.; pres., A. W. Sellers, 715 
Marion St., St. Boniface, Man. 


June 25-27 — Association of the 
Southern Feed & Fertilizer Control 
Officials; Carlsbad, N.M.; sec., Bruce 
Poundstone, Lexington, Ky. 

June 30-July 2—Grain Processing 
Machinery Manufacturers Assn., Mid- 
year meeting, Northernaire, Three 
Lakes, Wis.; Exec. Sec., Raymond J. 
Walter, 511 Fifth Ave., New York 
17, N.Y. 

July 22-25—American Poultry & 
Hatchery Federation; San Francisco, 
Cal.; sec., Don M, Turnbull, 15 W. 
10th St., Kansas City 6, Mo. 

Aug. 15-16—North Carolina Feed 
Manufacturers Assn.; Ocean Forest 
Hotel, Myrtle Bench, 8.C.; chm., C. L. 
Fore, Siler City, N.C. 


Aug. 17-19—Illinois Feed Assn. and 
Illinois. Poultry Improvement Assn., 
joint convention; Hotel Leland, 
Springfield, Ill; secretaries, Aubrey 
Harless of IPIA, Shelbyville, and 
Dean M. Clark, 327 8S. LaSalle St., 
Chicago 4, DIL, of IFA. 


Aug. 20-22 — Oklahoma Poultry 





WE CALL 'EM 


Waterproof 


Bemis Waterproof Laminated Textile Bags 
are extra strong, and they're specially 


constructed to guard against: 


Change in moisture content 


ETHEL OY 
Sifting 
Undesirable odors 
Insect infestation 
Loss of aroma 


Loss from 
snagging and 
CE 


If you have a 
handling of lL. c. 1 


the advantages of Bemis Waterproof Bags. 


hard-to-pack” product or one that must stand the rough 
truck, or export shipment, it will pay you to investigate 


“America's No. 1 Bag Maker’ 


Bemis | 


111-P No. 4th Street, St. Lovis 2, Missouri 


MAYBE YOU NEED THESE, TOO 


If you don't require the exceptional 
protection of Bemis Waterproof Bags, 
Bemis Multiwall, Cotton or Burlap 
Bags are your best bet. 


WHATEVER KIND OF BAG 
YOU NEED, WE MAKE ITI 


Bags 


--- BUT... THIS KIND OF PROTECTION IS ONLY ONE OF THEIR FUNCTIONS 


Up to $-Layer Constuction : 


l. Flexible creped kraft 


paper” 


. Waterproot adhesive 


- Middle layer of paper 


. Waterproof adhesive 


- Outer layer of burlap 


or cotton 


* This may be parchment paper 


yt various plastic films, depend 


ing upon your requirements 





| by the college, the 


| ton; sec., L. E. 


| College 


Hatchery Convention; Student Union 
Bidg., A & M College, Stillwater, 
Okla.; sponsored by Oklahoma Poul- 
try Improvement Assn.; sec., Don L. 
Brooks, Oklahoma Poultry Improve- 
ment Assn., Stillwater, Okla, 

Aug. 20-22 — Amburgo Nutritional 
Course of Study on Feed Formula- 
tion, Animal Nutrition and Feed 
Merchandising, National Agricultural 
College, Doylestown, Pa. 

Aug. 25-26—Third Nutrition School 
for Feed Men; Memorial Union, Uni- 
versity of Wisconsin, Madison; chm., 
G. Bohstedt, Department of Animal 
Husbandry. 

Sept. 4-5—New England Feedmen’s 
Conference; University of New Hamp- 
shire, Durham, N.H.; chm., Prof. W. 
C. Skoglund, Poultry Department, 
University of New Hampshire. 

Sept. 7-9—Grain & Feed Dealers 
National Assn.; Radisson Hotel, Min- 
neapolis, Minn.; sec., John Bowden, 
100 Merchants Exchange Bldg., St. 
Louis 2, Mo. 

Sept. 8-12—Turkey Short Course; 
Texas A & M College, College Sta- 
tion; E. D. Parnell, Poultry Husban- 
dry Dept., Texas A & M College, Col- 
lege Station. 

Sept. 9-10 — American Soybean 
Assn.; Purdue Union, Purdue Univer- 
sity, LaFayette, Ind.; sec., George M. 
Strayer, Strayer Seed Farms, Hud- 
son, Iowa. 

Sept. 12—Nutrition School for Feed 
Men; Iowa State College, Ames, Iowa; 
chm., Prof. P. 8S. Shearer, department 
of animal husbandry, Iowa State Col- 
lege, Ames, Iowa. 

Sept. 16-17 — National Mineral 
Feeds Assn., Chicago, Ill.; exec. sec., 
Peter W. Janss, 212 Equitable Bidg., 
Des Moines 9, lowa. 

Sept. 25-26 — Arkansas Formula 
Feed Conference; University of Ar- 
kansas, Fayetteville, Ark.; sponsored 
Midwest Feed 

and the Ar- 
Assn.; 


Manufacturers Assn., 
kansas Feed Manufacturers 


| Prof. E. L. Stephenson, Department 


of Animal Industry. 

Sept. 30-Oct. 2 — Northeastern 
Poultry Producers Council Poultry 
Industry Exposition; Onondaga Coun- 
ty War Memorial Auditorium, Syra- 
cuse, N.Y.; managing director, Alfred 


| Van Wagenen, 11 W. State St., Tren- 


ton, NJ. 
Oct. 1-2—American Feed Control 
Officials; Shoreham Hotel, Washing- 
Bopst, College Park, 
Md. 
Oct. 
Conference ; 


16-17—Texas Feed Nutrition 
Texas A & M College, 
Station, Texas; exec. vice 
pres. of Midwest Feed Manufactur- 
ers Assn., Jack Dean, 20 W. 9th St., 
Kansas City 6, Mo. 


LOREN V. BURNS 
& ASSOCIATES 
TECHNICAL COUNSEL 

FEED FORMULATION and PRODUCTION 

P.O. Box 886 MANHATTAN, KANSAS 














CONSUMERS ARE BUYING 
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Gives Hogs 
27% FASTER GROWTH 


Hogs Consume 
14% LESS FEED 


Helps Hogs COMBAT 
HIGH “DISEASE LEVEL” 


Reduces Mortality... 
HELPS SAVE MORE PIGS 


Helps Make 
RUNTY PIGS PROFITABLE 


Gets Hogs To EARLIER, 
MORE PROFITABLE MARKETS 


Uy 
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| For Low-Cost Control of 
/ Black or Bloody Scours 


| Recommend 


DR. SALSBURY'S 


RISTAT 


Convenient Tablets, 
For Drinking Water 


RISTAT quickly controls SWINE DYS- 
ENTERY (black or bloody scours) in pigs 
of all ages. Contains 3-nitro 4-hydroxy 
phenylarsonic acid. Test-proved. Send for 
RISTAT bulletin. 
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DR. SALSEURY’S 


HOG-GAIN 








Se ee ere 


HOG-GAIN Is NOT An Antibiotic or Protein Supplement 
But A NEW And Entirely DIFFERENT 
Multi-Chemical GROWTH STIMULANT For Mixing In The Feed 


Nothing Else Like It 


On The Market 
Because HOG-GAIN Also Helps Hogs Combat A High “Disease Level” 


HOG-GAIN gives your feed a distinct advantage over all 
the ration, which is essential, for most profitable results on so 
high “disease level” exists! 


ee 


ee 


others. It helps fortify 


many farms where a 


Dr. Damon Catron, of Iowa State College, attributes the variation in “disease level” 
(degree of premise contamination) as the reason why one hog raisér does better 
than another, when identical rations are fed well-bred pigs under similar management 
conditions. HOG-GAIN helps hogs combat this high “disease level’ Gives your 
customers more uniform, faster growing pigs, more profits. 


FREE! 4lbs. of HOG-GAIN 
For Testing It Yourself! 


Mail the We'll gladly send you 


can test it without obligation. This test 
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4 pounds of free HOG-GAIN so that yor 
will prove the extra pr ts of fe ‘ed 
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Dept. 28, Charles City, lowe 
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“All right, but could be better 
Still fighting the oleo competition, 
you know.” 

Joe grinned. “Say, that’s what I 


t« P . 
| came to see you about. This is the 
—€ 4 t | time of year when cows are on pas- 
| oF ture, when plenty of yellow butter 
e iy 
| 


is available, and this is the time when 
he — | 


people should eat lots of butter. So 
a pol 





.. | far as I'm concerned, I think there's 
nothing like plenty of fresh butter 
| on toast, pancakes and bread. And 
what's wrong with eggs and potatoes 
fried in butter. Nothing can touch 
them for taste.” 
The creamery owner beamed with 
pleasure. “You’re a man after my 
own heart, Joe. You sure appreciate 
? .. _ Dp . ‘, good butter.” 
What Sales Promotion Can Do i i; Gini aes @ 
appreciate it, too,” Joe said, “but a 


A FTER Joe Brooks got his mail | it awoke in him anew an apprecia- plant and office work. He was not | lot of them are buying and eating 


cusTomen 
parnine LOT 











from the post office that spring | tion for golden yellow butter. ashamed to help out at his small | Oleo, too, just because they think 

mornin he walked a block | Big, genial Jim Walker, the owne1 creamery, whenever there was need they can’t afford butter. But the 
down the street and entered the | was seated at his desk, clad in a lon Hello, Joe,” he greeted. “How ars farmer is just the chap who has 
Walker Creamery building. His nos white apron and white shirt, with you?” enough income so he can afford to 
trils sniffed the clean smell of milk sleeves rolled to the elbow. Walke1 Pretty good, Jim How’s the use all the butter he needs.” 


and butter and scalded utensils, and was the sort of fellow who combined creamery business?” “That's right,” Walker said. “Oh, 
I'm not discouraged. The taste for 


butter will come back.” 


Joe’s Idea 
° Joe looked confidential. “Jim, I'd 
- like to have you cooperate with me 


on an idea. Suppose I stage a sale 
next week, and as an attraction, I 


_ ofter farmers free coffee toast and 
pancakes. We'll stick up a sign tell- 
ing them how good butter is for taste 
and health and they can use all they 


went for their toast and pancakes 
If you'll stand for half the cost of 


Aes ast ~ the butter, I'll stand the other half 

. fee FEET Se: The jovial creamery owner was 

RR a silent for a moment. . could see 
his mind figuring the cost. “Fifty 
pounds of butter will go a mighty 


long way,” Jim Walker said. “Maybe 





we won't use that much. And it will 
be good advertising especially if you 
let me stick up some signs.” 

“I sure will,” Joe declared, “and 
I'm going to have a sign put up urg- 
ing farmers to use lots of butter 
every day. I'm telling them they can 
ifford it, that they should start the 
ball rolling for more per capita but- 


se COD LIVER O1L 


eel 
ee © ke Oe Oe Mae am mh at 
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TRUCK COVERS 
TWINES INDIANAPOLIS, IND. 








VITINC VITAMINS ed ia eet es oe 
FOR QUALITY FEEDS ; ft (est \S 
STEER 


VITINC DRY D a, ie et ey 


For Four-Footed Animals ui : 7 ag cin ey SHAHAN - SMITH 


- 
VITINC DRY D COMPANY, INC.—BROKERS 
* Shahan e Jay D. Smith 


For Poultry in ony canon Present day, “high efficiency feeds” depend upon very “Happy’ 
° ; = careful blending and balance of all nutritional ele- GRAINS + FEED INGREDIENTS « HAY 
VITINC DRY ete ments for their feeding efficiency. When you use SAN ANTONIO, TEXAS 
STABLE A and D seiner sen tt Ae VITINC VITAMINS to supply the required levels 512 Gunter Bldg. © Circle 4-6611 
° of Vitamins A and D you do not unbalance the feed- 
ing quality of the feed mixture by also adding fiber 
_— ~~ — ... you simply add high potency Vitamins A and D. eo 
And what’s more .. . you can always depend upon 
VITINC A ond D FEEDING the potency and high quality of VITINC VITAMINS CANADIAN 
OAS for Poultry for they are all subject to continuous assays in our = 
own laboratories and the minimum labeled potencies |} POULTRY - FEED - SEED 
are periodically confirmed by recognized neutral * MIXED FEED 
laboratories. VITINC VITAMINS are backed by P| «PROCESSED 
14 years’ experience and “know how” in supplying os ALL GRAINS 
quality vitamins to the feed trade. 7 & BYPRODUCTS 


WRITE FOR FREE VITAMIN FOLDERS 
—— Packed with the latest research information on Vita- F CANADIAN 
Soa | | Skee: =| fan SCMEMNGS 


Vitamine A and D and =] FLAX AND REFUSE 
allied products. GROUND AND BULK 


ah Rudy Eschenheimer Co. na RICHARDSON & SONS 
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ter consumption—to set an example.” 

Jim Walker looked delighted. “The 
newspaper ought to go for a story 
on that, Joe. And we can mention it 
in our ads. I might even come down 
there myself and put slabs of butter 
on farmers’ pancakes.” 

“T’'d love to have you,” Joe said 


happily. “I can just see some farm- | 


er’s eyes pop out when you put three 
slabs of butter on his pancakes or 
two on a piece of toast.” 

“T'll need a sign listing all the gro- 
cers in the area who sell my butter,” 
said Jim Walker. “They'll like pub- 
licity like that.” 

“Wouldn’t they also carry signs 
in their stores announcing this free 
feed with free butter?” Joe asked 
“That would help us a lot.” 

“I don't know why not,” Walker 
winked, “especially if I give each a 
free pound of butter for doing, so 
We really want to make this com- 
munity conscious of good butter and 
its advantages.” 

“My wife will bake the bread and 
make the toast,” Joe declared. “She's | 
using flour we sell, so that will be 
an ad for my flour.” 

“Even so, this food promotion will 
still cost you plenty, Joe,” said the 
creamery owner. 


Reasonable Cost 

“Not too much,” Joe said. “Not any 
more than a big size ad campaign for 
a couple of weeks. I've got a whole- 
sale food company to provide the cof- 
fee at a low price. Then the pancake 
flour people are furnishing the pan- 
cakes. Mary is also making some 
special syrup and furnishing her own 
jam for the toast. And if there is 


one thing which farmers like to do 

it’s to eat.” 
The creamery 

krow 





chuckled. “I 
every farmer 


owner 


that. Practically 


LABORATORY 
SERVICES | 


| 
Effectiveness of vitamin B-12 
and antibiotic feed supplements 
in finished feeds evaluated by 
practical chick feeding studies 








VITAMIN AND AMINO 
ACID ASSAYS 
A.O.A.C. vitamin Ds chick assays | 
U.S.P. XIV or A.O.AC. vitamin | 


A assays | 
Vitamin E biological assays 


Proximate analyses and mineral 
determinations 


Other biological, chemical, 
and microbiological services 


Write for price schedule 


WISCONSIN ALUMNI | 
RESEARCH FOUNDATION | 
| 


P. O. BOX 2059, MADISON 1, WISCONSIN 








MOVING? 


If you are moving, tell us about | | 
it, won't you? Your weekly 
copy of Feedstuffs will not fol- 
low you unless we have your 
new address right away. Make 
sure you don't miss a single im- 


portant issue . . . and help us 





make the correction as quickly 
as possible by giving us your 


old address too. 


FEEDSTUFFS 


118 8, 6th St., Minneapolis 2, Minn | 








too I 
| some of them up.” 


| and his wife in the trade area will 
| be in sometime during that sale for 
| their free coffee and pancakes, Joe 
| You couldn’t have hit on a better 
promotion. It just shows that many 
ot our merchants could cooperate on 
| such things as this.” 

“I'm glad you like the promotion 
idea,” Joe said happily. “I like oleo 
myself now and then, and I think 
oleo has a place in some food budgets 
But butter is still king, for my money, 
and I think it brings more money in 
the farmer's pocket, too. We're not 
knocking oleo in this promotion 
we're just, boosting butter.’ 

“And butter needs a lot of boost 
ing,” Jim Walker said enthusiastic- 
ally. “There’s nothing wrong with the 
product. It can’t be beat. There isn't 
another product comparable to it in 
its class. But those of us who pro- 
duce and sell butter have to do some 
selling. And that includes the farmer 

hope this promotion wakes 


(To Be Continued) 
a 
TRI-STATE ELEVATOR BURNS 
PHILIP, S.D Fire recently de- 
stroyed a Tri-State Milling Co. ele- 
vator here with loss estimated at 
$100,000. The 50,000-bu 
destroyed within half an hour 


building was | 
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Importers and Wholesalers 
of .. Canadian Screenings 


SuPerion FEED COMPANY 
Board of Trade Dulvth 2, Mina 
Phone: 2-0777 Teletype DU 16 


Members: American Feed Manufacturers Associatien 
The Grain and Feed Dealers National Association 
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Oh mOumes 


BECAUSE THERE’S NO SUBSTITUTE FOR 


BLACKSTRAP MOLASSES 


Onmalass is BLACKSTRAP MOLASSES, dried by a 
patented process, with a small amount of corn oil meal. 
You'll find that no dry sweet feed ingredient made 
with any substitute for cane blackstrap molasses can 
match the palatability or nutritional values of Omalass. 


Other Exclusive Products .. . : 


MY-T-MIX—Antibiotic and Vitamin Base Mix 
DRIFISOL—Dried Condensed Fish Solubles 
RIBOFERM—Yeast plus Riboflavin and Niacin 
DELUX YEAST CULTURE—High Potency Yeast 


LABORATORIES, INC. 
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GIVES YOU MORE 
FOR YOUR MONEY 
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VyLACTOS LABORATORIES, INC 
1901 East Euclid Ave. 
Des Moines 13, lowa 


Please send me complete 
prices on Omalass 
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Our Responsibility in the Feed Industry 


HE many responsibilities that 
our American feed industry has 
could be summarized in many 


ways, but its ultimate, important re- 
sponsibility is to carry its share in 
maintaining a high standard of nutri- 
tion for the ever-increasing American 
population. A high standard of nutri- 
tion means adequate amounts of ani- 
mal! products—meat, milk and eggs 
in the human diet. 

We have only to compare health, 
stature and life expectancy of the 
people in “meat countries 
with that of the people of countries 
deprived of animal products to realize 
the importance of these highly nutri- 
tious feeds to our existence. In Aus- 
tralia and the U.S., where 57-69% of 


eating’ 





By Dr. William H. Burkitt 


the protein in the diet comes from 
animal products, the life expectancy is 
64-65 years. Compare this with the 
people in China and India, where 
only 9/16% of the protein in the diet 
comes from animal sources, and 
where life expectancy is only 27-30 
years. There are, of course, other 
factors which enter in but more and 
more emphasis is continually being 
placed on the relation of diet and ani- 
mal products to health and disease 
Increased Efficiency Needed 

We must realize that our national 
population of over 152 million people 
is increasing about 2,500,000 annually 
When we get up tomorrow morning 
there will be over 6,000 more mouths 





to feed than there are today. How- 
ever, our geographical area for pro- 
ducing feed to produce livestock to 
provide necessary animal products is 
definitely limited. This can mean but 
one thing. We must get more animal 
products from our available resources 
by continually increasing the effici- 
ency of livestock production and this 
requirement is the only justification 
for the existence of the formula feed 
industry. 

There are many phases of agricul- 
ture represented in the production of 
livestock products. These include the 
production of livestock, the produc- 
tion of crops and feed, and production 

research information by agricul- 
tural experiment stations and feed 





Purina Folks are always up to 


Something New and Exciting... 


That's why you'll usually find Purina 


Dealers a jump ahead of their competition. 


And that’s one of the big reasons why 


Purina Dealers make money. 


RALSTON PURINA COMPANY 


St. Lovis 2, Missouri ‘ 








industry laboratories. Each one of 
these phases is as important as any 
other. 

With these three very important 
factors of livestock, feed and research 
information there is still a great need 
for summarization, condensation, dis- 
semination and application of these 
research results. Of these, applica- 
tion is without doubt the most im- 
portant. There is a lot not yet known 
about nutrition and there are many 
nutritional problems not yet solved, 
but there is, also, much more nutri- 
tion known today than is being ap- 
plied to improve the efficiency of live- 
stock production. This is one place 
where the feed industry has an im- 
portant responsibility in aiding in the 
nutritional education of livestock pro- 
ducers. If well done, this is no small 
responsibility. 

There is still 


need for another 





EDITOR’S NOTE: The accompany- 
ing article is the text of an address 
presented by Dr. Burkitt at the third 
annual nutrition conference for feed 
manufacturers, dealers, salesmen, 
livestock men and poultry men held in 
Logan, Utah, recently. Dr. Burkitt is 
director of nutrition, Ranch-Way 
Division, Colorado Milling & Elevator 
Co., Denver. 





phase in the production of livestock 
products in addition to the livestock 
producer, the feed producer and re- 
search and education. Research and 
observations have well shown that the 
livestock producer is rare who can 
grow or buy from his neighbor all 
of the nutrition he needs for most ef- 
ficient production. More protein may 
be needed, more vitamins, more trace 
minerals, more antibiotics or more 
vitamin By». Here, again, is a needed 
service performed by the feed indus- 
try to provide needed nutrition to 
supplement home grown feeds to in- 
crease their efficiency; in other words, 
application of research information 
That the feed industry is assuming 
these responsibilities and performing 
these services is well indicated by its 
recent expansion. Since World War 
II, the annual production of formula 
feeds has nearly doubled. No business, 
no industry can enjoy such an expan- 
sion if it is not providing a needed, 
profitable service for its customers 
This should give us in the feed busi- 
ness a feeling of having an impor- 
tant place in our livestock economy 
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How can we best meet these re- 
sponsibilities? 

1. Be modern and up-to-date. 

Keeping abreast of current devel- 
opments m nutrition is not easy. We 
should make every effort to keep up 
with the results of research of agri- 
cultural experiment stations and in- 
dustrial laboratories as well as obser- 
vations of livestock producers them- 
selves. It is our responsibility to ap- 
ply established nutritional principles 
in our formulation and recognize 
them in our recommendations 


2. Formulate soundly. 

It is our responsibility to recog- 
nize the locally grown feeds available 
to a livestock producer, to recognize 
the nutritional requirements of the 
species in question and base our for- 
mulas and recommendations accord- 
ingly. Sound formulation is, of course, 
wasted unless salesmen are well 
acquainted with the conditions for 
which each feed is intended. Needless 
to say, “all purpose” feeds are rapid- 
ly disappearing and rightly so, since 
there is no justification for the exis- 
tence of “all purpose” feeds, ideal for 
everything from guppies to elephants. 
Too much is known about nutrition to 
defend such products 


8. Encourage research and demon- 
strations. 

It is our responsibility to encour- 
age, support and participate in re- 
search and demonstrations to gain 
much more needed information. For 
those of us who operate in the area 
from the Continental Divide west to 
the Pacific Coast states, our volume 
potential is not in poultry and turkey 
or swine feeds but rather in beef 
cattle, dairy cattle and sheep. And, 
with these species, it is not in the 
feed lot but in breeding herds and 
supplementing ranges and pastures. 

These latter phases of nutrition 
have been long neglected and the in- 
formation available lags far, far be- 
hind the information on poultry, tur- 
keys and swine. Much work with cat- 
tle and sheep has been done in the 
feed lot but range nutrition work is 





difficult, slow, expensive and often 
discouraging. Reproductive failures in 
beef cattle herds today deprive the 
nation of more than 20 million pounds 
of beef each year. Much of these 
losses can be attributed to faulty nu- 
trition which research and its appli- 
cation can correct. 

It is encouraging to see the range 
nutrition research work being con- 
ducted by Dr. Harris and associates 
of the Utah Agricultural Experiment 
Station. The importance of such work 
to our livestock economy was well 
recognized. Dr. Harris recently re- 
ceived the American Feed Manufac- 
turers Assn. award 


4. Promote feeding and nutrition 
education. 

At no time has the livestock pro- 
ducer been’ more eager and willing to 
learn new developments and methods 
for improving the efficiency of his 
operations and returns. There are still 
a few left who believe that the way 
their dads and granddads did things 
is good enough for them, but they are 
rapidly passing out of the picture 
The continual need for adult educa- 
tion in bringing new nutritional de- 
velopments to our livestock producers 
is tremendous. They are anxious for 
such information and it is our respon- 
sibility to carry our share of such a 
program. However, if we are to com- 
mand and maintain the confidence of 
the livestock producers, we must have 
trained, qualified personnel so that 
our information and recommenda- 
tions disseminated will be accurate, 
sound and profit producing. 


5. Avoid wasting nutrients. 


Many examples could be cited of 
valuable nutrients being wasted to- 
day. Probably the best example in 
this western area is the protein wast- 
ed under many conditions of cattle 
supplementation. Until recently, sup- 
plementation of range cattle has 
meant cottonseed cake whether the 
cattle were on winter grazing or on 
hay. There is no doubt that cotton- 
seed cake has built and maintained 
an enviable reputation as a cattle 
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SEPARATORS 


Complete Protection vs. Tramp Iron 


—Ne interruption of power —Permanent 
—No fuses to blow 
—Always energized 





Write for full information 


JACOBSON MACHINE WORKS 


1076 TENTH AVENUE S$. E., MINNEAPOLIS 14, MINNESOTA 
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—FEasy Installation 
—Low Installation coste 
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R FEED... cad food for thought 


MC-47 IS THE NEW MAGIC LIQUID THAT IMPROVES FEED MIXING FOUR WAYS 


MC-47 supplies necessary nutrients to livestock and poultry feeds 
MC-47 is highly palatable and readily accepted 





MC-47 i; an ideal feed dresser 


MC-47 means sound feeding value at much lower cost 





CONSIDER THESE FOUR REASONS—THESE FOUR STRONG SELLING POINTS YOU CAN 
APPLY TO YOUR FEEDS. WRITE FOR MORE DETAILS ON THIS NEW MAGIC LIQUID. 
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supplement. There is, also, no doubt 
that in many areas the high phos- 
phorus content of cottonseed cake has 
contributed as much or more than the 
protein content of its supplemental 
value. There is, also, no doubt that 
cottonseed meal can be improved nu- 
tritionally as a supplement. 

Under many conditions of winter- 
ing cattle, as much protein is not 
needed as is in 1-2 lb. cottonseed cake 
high protein supplements 
fed. This is particularly 





or other 
commonly 





which already contains adequate pro- 
tein. 

We are now beginning to learn 
and just beginning—that supplemen- 
tal nutrients, other than protein, may 
be needed for cattle and sheep. These 
include vitamins and trace minerals, 
and I'm not so sure but what addi- 
tional energy is valuable under many 
range conditions. 

A good example of the potentials 
we have in improving cattle nutrition 
is the Purdue University Cattle Sup- 


true when native hay is being fed, | plement A. It is not a straight pro- 








CHECKERBOARD ELEVATOR CO. 


Buyers and Sellers 


of 


KANGAS CITY ST. LOUIS 





| 
| 
| 





tein supplement but one fortified with 
energy—with vitamins and fed with 
trace minerals. In other words, mod- 
ern nutrition. These same principles, 
no doubt, have application in improv- 
ing the utilization of our vast amount 
of range, pasture and harvested 
roughages in the West. 

During the past four years in two 
western states I have personally ob- 
served the results of supplementing 
cattle with protein pellets 
fortified with phosphorus, vitamins, 
trace minerals, and in some cases, de- 
hydrated alfalfa meal. These lower 
protein supplements have given as 
good or better results than cottonseed 
cake, fed pound for pound, and at no 
greater cost. This improved supple- 
mentation has been made possible by 
the feed industry 

More time than necessdry has pos- 
sibly been spent on this protein prob- 
lem, but it’s an important one, It is 
important because there is seldom 
adequate protein supplies to go 
around if all livestock received the 
optimum amount of protein. There- 


20-25% 
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formly dried grain and low fuel cost. Larger 
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fore, anyone who recommends more 
protein than is needed is not only 
running up the feed bill on the live- 
stock producer, but also depriving 
some other producer of the protein he 
so rightly deserves 

It is, therefore, our responsibility in 
the feed industry to continue taking 
the lead in recognizing those condi- 
tions where less protein is needed 
than normally recommended and rec- 
ognizing the needs for nutrition other 
than protein and so base our formu- 
las. 

On the other side 
trients can be wasted by 
fication. Whether it be vitamin A, 
trace minerals, antibiotics or vita- 
min B,., putting in too little is largely 
wasting the small amounts added. It 
is, therefore, our responsibility to 
adequately fortify our formulas to the 
best of our knowledge. We should not 
have to rely on state laws and regula- 
tions to get the nutrition needed into 
our feeds: 


valuable nu- 
underforti- 


6. Don’t tnderestimate our custo- 
mers. 

It is our responsibility in the feed 
industry not to underestimate our 
customers. We must, and do, recog- 
nize that our customers—the live- 
stock producers themselves—are a 
highly intelligent group of progressive 
individuals not to be taken advantage 
of. Before we can rightly expect re- 
peat business from our customers, our 
feeds must have in them what we 
say is in them; they must do the job 
we say they will do; they must pro- 
duce better production and greater re- 
turns than the operator has been 
able to realize in the past. These are 
the principles on which our industry is 
based. These are the principles which, 
when fulfilled, will insure our exis- 
tence. s 

The Future? 

The feed industry is doing a good 
job as evidenced by its expansion in 
recent years and the business we en- 
joy today. There is always a need 
for improvement and progress. Com- 
petition in the feed industry will 
bring these about, but fast. 

The poultry industry gives us a 
good idea of the opportunity that lies 
ahead for the feed industry. Practi- 
cally the entire poultry and turkey 
industry today is dependent on for- 
mula feeds. The same is true in major 
rabbit producing areas. The same 
trend is rapidly developing with 
swine because of recent strides in 
modern nutrition. The same ‘trend 
will inevitably follow with sheep and 
cattle, to get better use, greater 
profits and more animal products 
from our vast resources of roughage 
feeds. 

The day is not far off when many 
of our supplements, such as protein 
feeds, will be used almost entirely by 
the feed industry. Eighty-five percent 


| of the soybean oil meal supply is now 


used in formula feeds. It is our re- 
sponsibility to use these wisely. 

In the near future, all livestock pro- 
ducers will be using some type of 
formula feed or supplement or he will 
not be able to compete with his more 
progressive neighbor and realize max- 
imum returns. That is a strong state- 
ment, but I strongly believe it. 

Our future is indeed bright if we 
always recognize that our welfare is 
dependent on the welfare of our cus- 
tomer—the livestock producer—and 
conduct our business accordingly. 
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Trends in Cattle Numbers 


UMBERS of cattle and calves 
on farms were increased dur- 
ing 1951 by 6 million head, 


the most ever added in a single year 
The 88 million on farms Jan. 1, 1952, 
were a new record high. Previously, 
numbers had been reduced from a 
peak in 1945 to a « yclical low in 1949, 
then rose 11 million head or nearly 
15% from January, 1949, to Janu- 
ary, 1952. 

An expansion is 
though probably at a 
than in 1951, 

This uptrend in production will 
bring substantial increases in num- 
bers slaughtered. Projections of num- 


still going on, 


slower rate 





By Harold F. Breimyer 


bers on farms and numbers slaugh- 
tered annually, changed to conform 
to revised cattle numbers for 1946-51, 
are presented in this article. Fore- 
this sort are based on the 
observed in past cattle 


casts of 
uniformity 
cycles. 

A marked similarity between cy- 
cles in cattle numbers affords good 
grounds for anticipating future 
trends. Nevertheless, there is reason 
to examine the recent trends in cat- 
tle, to discover whether or not the 
present cycle appears “typical.” Ob- 
servations on the cycle to date will 
help to show whether future trends 
also are likely to conform to a usual 


pattern. Data and a brief discussion 
will be presented. 

In one respect at least the present 
cattle cycle is not typical: It has 
been far from uniform by various 
classes of cattle. In the last two pre- 
vious upswings in total numbers 
(1928-34 and 1938-45) both milk and 
beet cattle participated. The increase 
this time has been almost entirely in 
beef cattle. 

Numbers of all cattle for beef rose 
26% between January, 1949, and Jan- 
uary, 1952. Numbers of cattle for 
milk went up only 2%, and the gain 
was entirely in young stock (Table 
1). Differences between cows for beef 


and milk were even greater. Beef 
cows increased 30% and milk cows 
were reduced 2% in the last three 
years. 

During the downtrend in cattle 
numbers between 1945 and 1949, beef 
cattle had also fared better than cat- 
tle for milk. Beef cows were de- 
creased only 3% in those four years 
Other kinds of beef cattle, notably 
steers, were cut back more than 
beef cows, principally because a back- 
log of slaughter cattle built up un- 
der wartime price controls was liq- 
uidated after the end of controls 

It seems, therefore, that trends in 
cattle since 1945 have comprised 
three separate developments 

1. Slaughter cattle were held back 
during wartime price control for sale 





EDITOR'S NOTE: The accompany- 
ing analysis of cattle numbers trends 
originally appeared in the Livestock 
and Meat Situation report published 


by the U.S. Department of Agricul- 
ture. It relates some interesting facts 
concerning regional developments in 
cattle raising which may prove sig- 
nificant in distribution of feeds. The 
prospective vast growth in cattle 
numbers in the next few years in 
itself is well worth the attention of 
feed men. 
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in 1947, and withheld again in 1951. 
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ye 2. Numbers of milk cows have 
LI me) lA “on been reduced each successive year, 
but on y - as emphasis has been shifted from 


production of milk for butterfat to 
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as = a 3. Numbers of cows kept for beef 
> 


have increased greatly. 
ee Unless an expansion should soon 
begin in numbers of cattle for milk, 
the present upswing in total cattle 
numbers will have been generated 
by beef cattle alone. The total cycli- 
cal rise in cattle numbers could be 
as large this time as in previous 
cycles only if the increase in beef 
cattle should be greater than ever 
before in this century. The largest 
protracted expansion in beef cattle 
since 1900 was the 47% increase from 
1939 to 1945. 
Regions of Increase 

Although the increase in cattle 
numbers the last three years has 
been general, some regions have ex- 
panded faster than others. All states 
except New Hampshire reported an 
increase—and the reduction in that 
state was only 0.9%. Southern states 
made the greatest percentage gains 
The south Atlantic states led with 
a 22% gain and the south central 
states were next with 18%. The west 
north central region had a 16% 
over the three years. The increase in 
the West was 13%, in the east north 
central 10%, and in the north Atlan- 


tic region, 9 





rise 
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Regional changes, like national to- 
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Table 1—Changes in Nambers of Cattle on Farma, by Class, 1945-49 and 1949-52 


Per cent change in numbers 
e i 





as a4 1949 1952 1945-49 1949 45-52 
housand head cc ————Per cent— - 

All ca 8 ? 76,8 10.2 +146 + 2.9 

Milk ca ° 40,849 36,270 —13.7 + 1.7 —12.2 
27 sé 14.1 1.9 1 

He 7 6,32 15.5 + 7.6 - 9.2 
H ¢ ‘ 81 10.2 10.8 0 
ef ca ° 44 ‘ 1,560 - 71 + 25.6 +16 
Cows 16,4 » 919 3.3 + 29.5 +2 
Heifers 9 4,657 8.1 + 26.5 +16 
Calves 12,8 2 6.5 29 20 
Steers 9 7,276 12 15.2 + 0.5 

I , 1,681 1,780 15.9 + 5.9 11.0 

attle and calves r milk **Cattle and calves “not for milk.” 





tals, are different 
milk cattle. In all regions, the num- 
ber of beef cows increased substan- 
tially from January, 1949, to Janu- 
ary, 1952. The percentage gain by 
regions was nearly uniform except 
for the West. Only in the western 
region and in Texas was it less than 
the U.S. average. Changes in milk 
cows by regions were consistently 
small. No state or region showed a 
large increase or (See 
charts.) 

Since changes in beef cows differed 
little by regions except in the West, 
and changes in milk cows also were 
fairly uniform, regional rates of 
change in total cow numbers varied 
according to the importance of milk 
and beef production. In the north- 
eastern one fourth of the U.S. where 
dairying predominates the east 
north central and north Atlantic re- 
gions—-total cow numbers have gone 
up comparatively little. In the other 
regions where beef cattle are a high- 
er percentage of all cattle, total cow 
numbers have increased much more 
conclusion holds true 
broadly speaking, for numbers of all 
cattle and calves: dairy regions have 
had the least expansion, beef regions 
the most 

Limiting Factors 

Throughout eastern regions, beef 
numbers have apparently been 
built up about as rapidly as was pos- 
sible. A slower rate of increase in 
the Mountain and Pacific West may 
be accounted for by several factors 


decrease 


cow 


new practices for pasture improve- 
ment have made more progress in 
the East—especially the Southeast 


than the West; limited rainfall in the 
West prevents as much increase in 
grazing capacity through use of fer- 
tilizers and other practices there as 
in the humid East; in regions east 


of the Rocky Mountains, dual-purpose 


more numerous and their 
shift from milk to beef classification 
has provided a part of the increase 
in beef cows the re acreage diversion 
from cash crops to hay and pasture 
has been more extensive in eastern 
regions than in the Mountain and Pa- 


cific West, and finally, the 1951 
drouth in Texas, New Mexico and 
Arizona limited expansion in cattle 


production in those states 
If cattle numbers shouid be ex- 
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panded as much in-the next few years 
as is usual for that stage of the cat- 
tle cycle, they would reach 100 mil- 
lion by January, 1955. This number 
is considerably above the 88 million 
on farms at the beginning of 1952 
Annual slaughter of cattle and calves, 
which has been held down while the 
breeding herd was being built up, 
would increase much faster. In 1955, 
with numbers on farms at 100 mil- 
lion, the equivalent slaughter of cat- 
tle and calves would amount to ap- 
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38-39 million head. This 
would be almost 50% more than the 
26 million slaughtered in 1951. Con- 
sumption of beef produced from this | 
slaughter would be about 70 Ib. per | 
person, 14 more than the 56 Ib. con- 
sumed in 1951 


proximately 


The above projections are derived 
entirely from comparisons with pre- 
vious cattle cycles. Just as trends 
in cattle the last few years have not 
entirely corresponded to a so-called 
typical cycle, there is no certain rea- 
son for expecting previous experience 


. 





to be repeated fully in the next few 
years. Events in that time could in- 
fluence trends in cattle. For exam- 
ple, if consumer incomes and demand 
for meat should weaken seriously, 
the lower prices for cattle would be 
discouraging to production 
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limitations to 
might restrain expansion in future 
years. Increases in production will 
probably continue to be greatest in 
the regions east of the Rocky Moun- 
tains, especially in the South and the 
Plains The fact that the 
really big rate of expansion has been 
confined to cattle in those re- 
gions that the remaining 
potential may be limited 

Although little information is avail- 
able on the capacity for further in- 
creases in production in those re- 
gions or elsewhere, U.S. totals for all 
roughage consuming livestock are in- 
formative. Because of reductions from 
earlier years both in horses and mules 
and in sheep, which have freed hay 
and pasture resources for cattle, to- 
tal roughage-consuming animal units 
in 1952 at 72 million are well below 
previous highs despite record cattle 
numbers. 

Previous peaks of near 80 million 
units probably were above sustained 
capacity for grazing under practices 
of those times. Improvements in for- 
age production have probably in- 
creased the capacity over earlier 
years. Nevertheless, it is noteworthy 
that if cattle numbers should reach 
100 million head by 1955, with sheep 
increasing slowly and horses and 
mules decreasing, total animal units 
would number about 80 million, as 
many or more than ever before. It is 
problematical whether this number 
could be safely maintained on pres- 
ent hay and grazing resources with- 
out very considerable improvement 
in range and pasture practices. 

The potential 


sive grasslands 


Moreover, capacity 


regions 


beef 


suggests 


under an_  inten- 
program is un- 
doubtedly very large. W. M. Myers 
of the Bureau of Plant Industry, 
Soils and Agricultural Engineering, 
USDA, has estimated a physical po- 
tential in the South alone that would 
more than double the present U.S 
total grazing capacity. Attainable 
capacity is now being studied by the 
BAE and experiment stations 
cooperatively 
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For the Rural Trade 
Gifts, Premiums 


Can Be Valuable 
Traffic Builders 


By Edward Bascom 


AVE you ever had a special 
H sale, or a party where you 

parceled out small] gifts to 
folks who attended? Or have you 
used some items for premiums? If so, 
you'll be interested in hearing about 
a recent survey which showed that 
41.4% of all people who received pre- 
miums over a certain test period, 
lived in rural areas. This would indi- 
cate that rural people are interested 
in these items. 

Traditionally, the feed dealer who 
has gone in for favors or gifts for 
various occasions has relied principal- 
ly on corncob pipes, flour company 
hats, pencils, yardsticks, hot pads for 
the kitchen and so on 





Popular Items 


mentioned above 


But the 
showed that a wide variety of mer- 


survey 


popular with the rural 
trade in this respect. The following 
lists will give you an idea of the 
many items that have proved popu- 
lar for promotions 

Men: Handkerchiefs (initialed), 
socks, playing cards, ‘thermometers, 
goggles, toe rubbers, plastic raincoats 


chandise is 


and hats, wallets, shoe laces, nail 
clippers, shaving brushes, combs, 
toothbrushes. 

Women (and what a variety of 


items they like): Recipe books, spatu- 
la, perfume, cookie jar, pie server, 
figurine, can opener, press cloth, cake 
towel 


turner, pillow case, lipstick, 
holder, measuring cup, thread box, 
refrigerator jars 

Children: Balloons, cowboy hats, 


plastic animals, coloring book, toys, 
stamp album, ball, and teddy bears. 

The survey also revealed that the 
old folks are the ones who are ne- 
glected in the gift or premium mar- 
ket. The feed dealer who decides to 
do something in this respect for the 
old folks may get a lot of publicity, 
for the old folks will boost you to the 
young folks, and that is worth some- 
thing 

It is amazing how much 
value such things as flowers 
which have given away flowers, one 
to a woman, on an anniversary sale 
report that women have come from 
considerable distances just to get such 
flowers. And when they come to a 
store, they usually stay and look 
around and see what is for sale 


women 
Stores 


Great Deal of Appeal 
The feed dealer is selling feed and 
farm supplies, but he may not feel 
like neglecting the sale gift, token or 
premium now and then. Such items 
have a great deal of appeal to some 
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people. They are often the extra touch 
which will bring out a crowd. 

If the dealer wishes to give gifts 
to some of his customers he can have 
them call at the store for them. For 
example, I know one retailer who 
bought a job lot of pocket combs 
for a price. He placed them in a metal 
tray near a mirror on a wall. A sign 
said, “Ail Handsome Men Have a 
Comb on Us*" 

Naturally word of the free combs 
spread through the male population 
and many men came to claim a free 
pocket comb. Many made remarks 
about their being handsome and quali- 
fying for a comb—even though some 
were homely enough to frighten a 
ghost. But a lot of fun and publicity 
were secured through this device of 
making people come to the store for 
their gifts. 

Have you a lot of corncob pipes or 
other items to give away? Well, 
place a box of them right in the 
center of a display table on which 
you are showing some special items. 
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of this fact and sampled the candy 


They came back, many of them, the 


Let the sign say, “Have a Corncob 
Pipe on Us.” 






The men will soon find the location | next Tuesday afternoon, and sure 
of the free pipes and they'll also see | enough there was another box of 
the special merchandise you've placed | candy. Now there are many women 





on that table. From the increased | who tell their friends to shop at that 
traffic you should be able to make | lovely department where they have 
candy for customers every Thesday 


many extra sales 

I know a gift department manager 
who began the unannounced habit of 
putting an open five-pound box of 
chocolates in the ‘center of a large Yes, gifts and premiums are valu 
gift item island every Tuesday after- | able traffic builders when they are 
noon. Women customers soon learned | used sparingly 





to get there 
getting a 


“and be sure 
rtain of 


afternoon 
early so you're ce 
piece.” 
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Butler Bolted Steel Grain Tanks 


® Low Initial Cost 
@ Less Maintenance 
@ Structurally Strong 


@ Fire-Safe, Weathertight 


@ In Many Sizes to Meet Your 
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@ Designed for Effective Fumiga- 


tion of Grains 
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HERE’S JUST ONE REASON why feed manu 
facturers and dealers use Butler Grain Tanks 
They can be erected in days instead of weeks, 
allowing you to get into operation sooner. 









Butler Tanks are mass 
greater economy to you and in 48 standard sizes 

to meet practically any requirement of 
capacity or space available. And they're easily 
added on to your existing facilities. 


produced for 











Don’t let potentially bigger profits pass you 
by. Find out for yourself today how the many 
advantages of Butler Bolted Steel Tanks can be 
applied to bulk storage of feeds and grains. Mail 
coupon below for prompt reply. 
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Grain Sorghum By - Products 
for Animal Feed 


OR some time now, the value 
k of grain sorghum for anirnal feed 
has been generally recognized. It 
s, in fact, the leading feed grain 
produced in the Southwest 
However, a new phase of the sorg- 
hum-for-feed story has developed re- 
cently, the result of increased in- 
dustrial use of this crop 
Grain sorghum is now being proc- 
essed by wet milling in a manner sim- 





ilar to that used with corn to obtain | 


a variety of products. The process 
turns out starch, sugar, oil and animal 
feeds. The latter, comprising about 
35% of the grain processed, is avail- 
able as 
sorghum gluten meal. 


These feed by-products (marketed 
as milo gluten feed and milo gluten | €d from a booklet issued recently by 


meal) have been available only for 
the last three years. However, ex- 





LA BUD 


MILWAUKEE, WIS. 





MALT SPROUTS 
BREWERS GRAINS 
DISTILLERS GRAINS 
BEET PULP 
AND 44 OTHER FEEDS 


sorghum gluten feed and | 


| starch and gluten 








perimental work on the value of these 
feeds has been under way at the 
Texas Agricultural Experiment Sta- 
tion since 1947, supported in part by 
grants-in-aid from the Corn Products 
Refining Co. 

The results of this experimental 
work presented here have been adapt- 


the Texas station. (Copies of the 
bulletin, No. 743, may be obtained 
from the school at College Station, 
Texas.) 
Products Described 

All cereal grains contain an in- 
soluble protein known as gluten. In 
the later stages of sorghum process- 
ing, this material is separated from 
liquor, then it is 
pressed and dried. This product is 





BREWERS DRIED YEAST 


proves definite aid in solving hock disorders. 


fons 
L&ts 
— ~ 


¥ 


, “ f an : & 


ANOTHER BIG REASON WHY 


BREWERS DRIED YEAST 
SHOULD BE IN YOUR STARTING AND GROWING RATIONS 


The importance of Brewers Dried Yeast in building poultry 
weight more efficiently has been one of the reasons it is in 
such wide demand among feed men everywhere. 


More turkey growers now buy Brewers Yeast fortified feeds 
because of the recent discovery that an unidentified factor 
present in the yeast prevents enlarged hock disorders . . . gives 
them healthier birds ... makes them more salable . . . sooner. 


One of the finest ways to build highly efficient rations and 
supplements is with BREWERS DRIED 
YEAST. Be sure to have it in your start- 


ing and growing rations. 


Write now for the helpful booklet, “Better Feeds with 


Brewers Dried Yeast.” 


BREWERS YEAST COUNCIL, INCORPORATED 


314 NORTH 


BROADWAY 


$ T. 


touis 3, 


MISSOURI 





called gluten meal. It is a finely 
ground, light feed with little crude 
fiber and, therefore, smal) in bulk. 
Sorghum gluten feed is the germ 
meal from which the oil has been re- 
moved, the grain solubles or materials 
left after evaporation of the steep- 
water, the fiber or bran and enough 
gluten meal to standardize the pro- 
tein content. Sorghum gluten ‘feed 
is brown to red in color, less finely 
ground and has slightly more bulk 
than sorghum gluten meal 
meal offered for sale 
not than 41% 
not less than 35% ni- 


Sorghum 
should contain 
crude protein 


less 





EDITOR'S NOTE: The accompany- 
ing article, adapted from a Texas 
Agricultural Experiment Station bul- 
letin, presents a summary of experi- 
mental work conducted at the station 
and at the Beeville substation. The 
information presented should be of in- 
terest to feed men since the products 
studied are relatively new in the feed 
trade. The Texas bulletin was pre- 
pared by a committee headed by 
Maurice Shelton, department of ani- 
mal husbandry. Other members were 
J. R. Couch, departments of poultry 
husbandry and biochemistry and nu- 
trition; Fred Hale, J. H. Jones and 
J. K. Riggs, department of animal 
husbandry; R. E. Leighton, depart- 
ment of dairy husbandry, and C. M. 
Lyman, department of biochemistry 
and nutrition. 





trogen-free extract and not more than 
5% crude fiber. Sorghum feed should 
contain not less than 23% crude pro- 
tein and not more than 12% crude 
fiber 

Analysis of these feeds at the Texas 
station indicates that both these 
feeds are higher in protein than or- 
dinary feed grains and that sorghum 
gluten meal compares favorably in 
crude protein content with commonly- 
used protein supplements 

“These feeds would contribute ma- 
terially to the total protein 
of the ration, but the quality 
protein much to be 
the report states 


content 
of such 


leaves desired.” 


Better for Ruminants 
all cereal grains and their by- 


in one or more of 
these feeds 


Since 
products are low 
the essential amino acids 
especially sorghum gluten meal 
may be included in rations to raise the 
amount of total protein but should 
make up only a portion of the pro- 
tein intake of non-ruminant animals 
Quality of protein is not so impor- 
tant with ruminants, especially those 
consuming pasture o1 legume 
roughage. Final recommendations de- 
pend on the type of animal to be fed 
and the other constituents of the ra- 
tion. 

Table 1 gives the essential amino 
acid content of sorghum by-product 
feeds, as determined by microbiologi- 
cal assay. Table 2 gives amino acid 
availability in sorghum gluten meal 
as compared with that of soybean oil 
meal. Total amino acid availability 
for use by the animal can be obtained 
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Table 1—Essential Amino Acid Content of Sorghum By-Product Feed 


-~S8orghum gluten meal— 





Amino acid— Per cent 
in feed 
Arginine .......... 1.19 
SEED de csecas eves oveens 81 
Isoleucine ........ 2.26 
Leucine ...... 7.30 
EOMMO ccccccccoce 59 
Methionine ....... 72 
Phenylalanine ... ........«. 2.58 
Threonine . 1.34 
WEED aoesdsecese 2.52 
Tryptophan .. 45 
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-Sorghum gluten feed— 













Per cent in Per cent Per cent in 
crude protein in feed crude protein 

2.67 95 4.27 

1.82 61 2.74 
ss sts st For tastier 

1.32 “67 3.01 in your feeds! 
1.62 37 1.66 

5.79 1.02 4.68 

ao r ass Smoother, Gailer, Low-cost Blending with 
1.01 19 85 








by multiplying the percent available 
by the amount present in the feed. 


Vitamin Sources 

Sorghum gluten feed is a better 
source of vitamins than sorghum glu- 
ten meal. The feed is fair as a source 
of thiamine, riboflavin, pantothenic 
acid and nicotinic acid, with 5.64, 11.8, 
21.6 and 101.2 micrograms per gram, 
respectively. Meal was found to con- 
tain the vitamins in these quantities: 
Riboflavin 4.1, pantothenic acid 5.2, 
nicotinic acid 49.3 micrograms per 
gram. 

These feeds would contribute little 
to the calcium needs of animals, but 
sorghum gluten feed should make a 
substantial contribution to phosphor- 
us needs. 

Investigations were conducted at 
College Station and at the Beeville 
station from 1947 to 1951 to deter- 
mine the value of sorghum gluten 
meal and gluten feed for beef cattle. 
Groups of steers on feed in drylot 
were used, and cottonseed meal and 
ground sorghum grain were replaced 
by the feeds being studied. Sorghum 
gluten meal replaced an equal amount 
of cottonseed oi] meal as they are 
almost equal in the amount of total 
protein. 

Figure 1 gives the daily gain for 
four different trials in which sorghum 
gluten meal was compared with cot- 
tonseed meal. There were 10 steers 
per lot, or 20 steers in each trial. The 
two meals were fed at the same 
rate, which varied from 2.3 to 2.5 Ib. 
for each steer daily. The remainder 
of the ration consisted of ground 
sorghum grain, sorghum silage, salt, 
ground limestone, and in one case a 
small amount of sorghum bundles. 

Differences in daily gain, dressing 
percentage and carcass grade were 
small and inconsistent. In no case 
were the differences statistically sig- 
nificant. These studies indicate that 
sorghum gluten meal and cottonseed 
oil meal had equal value as supple- 
ments to sorghum grain and silage 
for fattening steers. Although only 
steers were used, it seems likely that 
the same results would be obtained 
with other classes of cattle and with 
other rations that might be fed. 

It is impractical to measure palata- 
bility quantitatively. Based on the ob- 





Table 2—Amino Acid Availability 
Amino Sorghum Soybean 
acid gluten meal oil meal 
Se % 
Arginine 84.5 97.6 
Histidine 85.2 98.7 
Isoleucine 90.1 91.1 
Leucine 95.7 95.8 
Lysine -- 63.5 96.5 
Methionine 93.3 94.0 
Phenylalanine $3.0 95.7 
Threonine 84.9 94.2 
Tryptophan 88.3 93.1 
Valine 79.1 92.8 
Total nitrogen . 89.2 95.2 
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MOLAS-O- FIER 


@ Uniform fine texture means more taste-appeal, 
faster gains . » pays off im better eales for 
you... bigger profits for your customers 


@ MOLAS-O-FIER aniformly mites all liquide eee 
betaine, choline, ah . butter. 
whey, vitamin oils, molasses—into dry 


servations of feeders, sorghum gluten 
meal was less palatable than cotton- 
seed meal; however, when fed in 
small amounts, as would normally be 
the case with feeds high in protein, 
this should be of little concern to 
feeders. 
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Glaten Feed Trials 
Sorghum gluten feed was used in 
three different combinations in the 7 
experimental rations for fattening a 
steers. In the first ration, it was fed 
as the only concentrate received by 
the steers. The second ration consist- 
ed of sorghum gluten feed supple- 
mented with cottonseed meal. In a 
third ration, the gluten feed was fed 
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Increased palatability can mean increased consumption of feed with resultant faster 
growth and better meat and egg production. Ray Ewing Liquid Flavors help produce 
more feed sales—simply and economically. Only four ounces are required for a ton of 
feed, and the simple pre-mixing operation necessitates no special equipment. 











CHOOSE FROM: 
RAY EWING ALL PURPOSE FLAVOR 


For horse, cow, poultry, rabbit and swine feeds. 
bearing animal feeds, including mink and fox. 







Also for all fur- 




















RAY EWING DOG FOOD FLAVOR 
For all breeds of dogs. 





RAY EWING ANISE FLAVOR and ANISE-MOLASSES FLAVOR 
These replace higher priced anise and molasses in all animal and 
poultry feeds. 
















All Ray Ewing Flavors are built to help assure controlled, long- 
lasting, uniform palatability of the feed. For further details contact 
The Ray Ewing Distributor in your area or write directly to the 
home office. 
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It costs you LESS...to give your customer | 





when you incorporate in your feeds : 


MEGASUL 


Nitrophenide 25% wae 
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How you and your customers gain with MEGASUL feeds 


MEGASUL Nitrophenide 25% Lederle is one of the most effective of all anticoccidials. It was 
selected by Lederle for use in the prevention of coccidiosis by the continuous low-level feeding 
method in poultry mashes because, of more than 2,000 compounds tested, it alone fulfilled the 
requirements of a practical preventive. 


MEGASUL costs you less! MEGASUL is probably the lowest in first costs among anticoc- 
cidials. You get the most for your money and pass it along to your customers! 


MEGASUL is stable! You may pellet and store feeds and be sure they reach your customers 
with no loss in MEGASUL’S anticoccidial activity. 


MEGASUL has an adequate margin of safety! The low toxicity oo MEGASUL permits you to 
use it at levels that give maximum results against coccidiosis with minimal chance of tissue injury. 


MEGASUL is compatible with other drugs, and with vaccination! Poultrymen can use other 
drugs to treat other diseases, or vaccinate, simultaneously. 


MEGASUL will not cause resistant strains! Use of feeds containing MEGASUL will not cause 
resistant strains of organisms to develop that will not yield to specific medication later. 


MEGASUL saves chicks! Poultrymen who have used manufactured feeds containing MEGASUL 
have cut coccidiosis losses to a minimum and, in many instances, entirely eliminated this costly 
disease. 


MEGASUL brings birds to market weights earlier! Flocks secure better feed assimilation and 
produce more marketable weight per pound of feed consumed. 


MEGASUL improves flock appearance! Birds, given feeds that contain MEGASUL* show 
better feathering and yellower shanks—sure signs of health. 


MEGASUL may be fed right up to slaughter! A revision of MEGASUL labeling has been 
approved, because of new data recently submitted by Lederle. It is no longer necessary to have 
the 3-day warning on your feeds that contain MEGASUL. 


Make sure your customers have the benefit of this superior anticoccidial! Incorporate MEGASUL 
Nitrophenide in your feeds! Write to address below for full information. 


Now... .edexte brings you MEGASUL*-A 
25% Nitrophenide 122% Arsanilic Acid 


Feed Supplement 


MEGASUL.-A is a combination product for those who wish the anticoccidial benefits of MEGASUL 
and the favorable pigmentation and feathering effect of an arsenical. 


Labeling on feeds containing MEGASUL-A should be changed to read, “Stop feeding 5 days 
before slaughter te-perrttit-elimination of Arsanilic Acid from edible tissue.” *Reg. U. S. Pat. Of 





Animal Feed Department 
LEDERLE LABORATORIES DIVISION 
30 Rockefeller Plaza AMERICAN (yanamid compan) New York 20, N. Y. 
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Daily gain 





Steers receiving cottonseed meal. 
Steers receiving sorghum gluten meal. 


il 





ist. Trial 2nd. Trial 


3rd. Trial 4th. Trial 


482 |b. calves 757\b. steers 8IG ib. steers 790 lb. steers 


170 days 


138 days 


90 days 148 days 


Figure 1 





in combination with ground sorghum 
grain. The results obtained were com- 
pared with those from a basal ration 
of cottonseed meal and ground sor- 
ghum grain. All steers were fed sor- 


ghum silage in addition to the con- 
centrate. 

In a 148-day trial conducted at Bee- 
ville, ten 792-lb. steers were fed a 
ration of sorghum grain and sorghum 





gluten feed. Ten similar steers re- 
ceived sorghum grain supplemented 
with cottonseed meal. In this case, 
4.09 Ib. sorghum gluten feed were fed, 
as compared with 2.5 lb. cottonseed 
meal. The total protein supplied by 
the two rations was almost identical, 
but the steers receiving the gluten 
feed consumed .37 Ib. more total con- 
centrate a day. The two groups of 
steers had about the same daily gains, 
dressing percent and carcass grades. 
This trial indicates that sorghum 
feed can be used to replace cotton- 
seed meal on the total protein basis 
and equally good results may be ex- 
pected. Since sorghum gluten feed 
has only 23% crude protein, this 
means that almost 2 Ib. are needed to 
replace 1 Ib. of cottonseed meal. 
However, the other constituents of 
the concentrate ration may be re- 
duced to account for the additional 
amounts of sorghum gluten feed. 
Variable results were obtained 
when gluten feed was fed in larger 
amounts than is required as a protein 
supplement. Five trials have been 
conducted in which sorghum gluten 
feed has been compared with sor- 
ghum grain. Two groups of 10 steers 
each were fed identical rations, ex- 
cept that one group received ground 
sorghum grain and the other re- 
ceived gluten feed. Daily gains made 
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organization for your shipping bag needs. 


Pride of workmanship and a thorough knowl- 
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@ utmost care of your Multi-Walls through every 
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Modern machines 
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and materials handling 


equipment keep costs to a minimum—to assure 
@ you of Multi-Walls of maximum strength at 


competitive prices. 


Write for your copy of To Serve You Better with Hammond Multi- Wall Bags" 
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Plants in Welisburg, W.Va. and Pine Bluff, Ark. 
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Representatives in the following cities: 
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by these steers are given in Figure 2. 

In two of the five trials, sorghum 
gluten feed was a satisfactory re- 
placement for the sorghum grain on 
a pound for pound basis. The steers 
were comparable in daily gain, dress- 
ing percent and carcass grade. 

In one of the trials, there was a 
slight but insignificant advantage in 
favor of the steers receiving sorghum 
grain. In the two remaining trials, 
the steers receiving the gluten feed 
made lower gains, aad in one trial the 
steers produced carcasses of lower 
grade. 

The steers made efficient use of 
the sorghum gluten feed in all five 
trials. The poor results obtained were 
due to lower feed constmption. 

Sorghum gluten feed was notice- 
ably less palatable, which accounts 
for the low feed consumption ob- 
served in some of these trials. 

Because of a lower price for the 
sorghum gluten feed, it was economi- 
cal to feed in four of the five trials. 

In four of the feeding trials, one 
group of steers received gluten feed 
as the only concentrate. In each 
comparison, these steers had a lower 
daily gain than control lots receiving 
sorghum grain and cottonseed meal. 
The differences in many cases were 
small, but were consistently in favor 
of the control ration. The average 
daily gain for the four groups of 
steers receiving gluten feed was 1.49 
lb. Most feeders would consider this 
rate of gain unsatisfactory. 


Better with Other Feeds 

Sorghum gluten feed should not be 
used as the only concentrate for fat- 
tening steers unless it is much lower 
in price than other concentrates, or it 
is the only concentrate available. It 
could be utilized much more efficient- 
ly in combination with other feeds. 
Sorghum gluten feed probably can 
be utilized as the only concentrate 
for breeding animals where a high 
level of feed consumption is not de- 
sired 

It is not possible to set an upper 
limit on the percent of the ration 
that could be made up of the gluten 
feed, based on the work with beef 
cattle. The ability of the feeder in 
training or conditioning the appetite 
of the animals would play a part in 
the maximum utilization of this feed. 

Sorghum grain contains a material 
known as tannin or tannic acid. This 
and other materials of nutritional 
value are dissolved from the grain 
during soaking. These materials are 
added to the feed in the form of 
steepwater concentrate. Therefore, 
the total tannin present in the orig- 
inal grain is concentrated in the sor- 
ghum gluten feed, which represents 
less than one third the volume of the 
grain processed. This concentration 
of tannin gives an acrid or bitter taste 
to the feed. 

The work with 
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dairy cattle was 
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done with lactating Jersey and Hol- 
stein cows. No work was done with 
growing heifers and bulls, since it was 
felt the results obtained with beef 
steers would apply equally as well 
to growing dairy cattle. 

Sorghum gluten meal was used as 
the only protein supplement in con- 
centrate rations consisting of a large 
amount of sorghum grain and smaller 
amounts of wheat bran and ground 
oats plus mineral supplements. This 
ration was compared with others in 
which sorghum gluten meal was re- 
placed by cottonseed meal and corn 


gluten meal. Sorghum gluten meal 
was fed with both good and poor 
quality roughage. 


In the first of two feeding trials, in 
1949 and 1950, rations containing 
these two feeds were fed with poor 
quality grass hay and sorghum sil- 
age, without pasturage. The grain ra- 
tions used, each of which contained 
22% protein, were 


Ration A 


ground sorghum grain 
ground oats 

wheat bran 

cottonseed meal 

each of bonemeal, salt and 
ground limestone 


Ration B 


360 Ib. 
140 Ib. 
100 Ib. 
370 Ib 
10 Ib. 


360 Ib. ground sorghum grain 
140 lb. ground oats 


100 Ib. 
370 Ib. 


wheat bran 
sorghum gluten meal 


10 lb. each of bonemeal, salt and 
ground linestone 
Two lots of five producing cows 


each were used in a 12 week double- 
reversal experiment. In such an ex- 
periment, each group of cows re- 
ceives each ration during half of 
the feeding period. The comparison 
is made between the total milk pro- 
duced on each ration and not be- 
tween that produced by each group 
of cows. The cows receiving Ration A, 
containing cottonseed meal, produced 
46% more milk on a fat-corrected 
basis than those receiving the sor- 
ghum gluten meal, Ration B. 

In the second feeding trial, two 
similar concentrate rations were fed 
with five to six pounds of alfalfa hay 
per cow each day. Adding the alfalfa 
made it possible to reduce the amount 


of protein supplement in the ration 
to 27%. This made the concentrate 
mixture approximately 19.7% pro- 
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tein. The cows receiving the sorghum 
gluten meal produced as well as those 
receiving the cottonseed meal. 


These trials indicate that, when 
alfalfa hay is fed, sorghum gluten 
meal can replace cottonseed meal in 
the ration. When poor quality rough- 
age is fed, as in the first trial, sor- 
ghum gluten meal did not give as 
good results as cottonseed meal. Since 
the -uality of protein is not consid- 
ered of great importance with dairy 
cattle, the availability of the protein 
in sorghum gluten meal may be low- 
er than that in cottonseed meal. This 
would lower the total protein avail- 
able.to the animal 

Sorghum gluten meal com- 
pared with corn gluten meal in two | 
feeding trials conducted from 1947 to | 
1949. The comparison here was es- 
sentially between the protein of the 
corn and the protein of the sorghum 
grain. 
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Steers receiving sorghum grain 
Steers receiving gluten feed 
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5th Trial 
460 Ib. calves 480 Ib.calves 760 Ib. steers 8I5 Ib steers 790 Ib. steers 


3rd Trial 4th. Trial 





2nd. Trial 







138 days 148 doys 


Figure 2 


170 days 90 doys 
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Borden blends the finest natural 
sources of both the known and the yet unidentified 
nutrients, then “spikes” them with synthetics 
to STANDARDIZE important nutritional values. 
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don't underestimate the plus factors of unex- 
celled natural sources. All the unnamed per- 
formance factors in whey, in fish materials, in 
fermentation products that scientists keep trying 
to isolate are IN Borden fortifiers. For best 
results, they should be IN your feeds. Learn 
how easily and economically Borden can give 
you this more potent, more complete fortification. 


Borden is basic in MILK and CHEESE 
and their by-products for feeds. 


C The Berdes Co. 
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Table 3—Summary of Four Feeding Trials With Sorghum By-Product Feeds for Sheep 
Average 
dressing 

% 

10, 1948 





Average 
No Average ration dally gain 
lambs consumed, Ib Ib 
Trial 1—98 days, Oct. 4, 1947, to Jan 
Sorghum grain 2 36 
Cottonseed oi] meal 
Alfalfa 
Sorghum grain 
Sorghum gluten meal 
Alfaifa 
Sorghum grain 
Cottonseed oil meal 
Sorghum gluten feed 58 
Alfaifa 1.36 
Sorghum 1.00 
Sorghum feed 43 


Average 
carcass 


grain 
gluten 
Alfalfa 1.36 

1.22 

1.37 
days, Feb. 17 to 
Sorghum grain 1.47 
Cottonseed oil meal 26 
Alfalfa > 


Good 


Sorghum gluten feed 


Choice 
Alfalfa . 


Good 
Trial 2-84 
Choice 
Good 


Sorghum er 
Sorghum gluten 
Alfalfa 
Sorghum gral 
Sorghum glute 
Alfalfa 


Choice 
Good 


Choice 
Gooa 


Choice 
Good 


Medium 


Sorghur 
Alfalfa 


Cottonseed 
Johnson « 
Sorghum 
Sorghum yluter 
Cott ee 
Johnson ¢ 


chum 





tent, sorghum gluten meal did not Gluten Feed Tried 

make up more than 37% of the con- Feeding trials were conducted at 
centrate ration. When fed in such | College Station with sorghum gluten 
amounts, it has no effect on the palat- | feed in rations for milk production 


_ of the ration In the first trial, it was simply 


ol=~ 


varieties 








stored in 


N &F silos 


THE PAPER INDUSTRY 


The photo shows four 30 x 60 ft. Neff & Fry silos 
used for storing wood chip at a pulp and paper plant. 
Each holds 30,000 cu. ft. of chips, enough to make 
tons of pulp, which is 16% of the daily run 

Wood chips are one of the 87 kinds of flowable bulk 
materials handled in Neff & Fry Storage Bins. The 
list includes ashes, cement, clay, coal, grain, gravel, 
lime, nuts, ore, rock, sand, seed. 

The distinctive feature of a Neff & Fry Bin is the 
diagonal-ended Super-Concrete Stave formed un- 
der 140 tons pressure . . Virtually as dense, strong, 
and enduring as natural stone. The stave does not rot, 
rust, burn, or spall 

Get the whole story in our folder, “Bins With the 
Strength of Pillars.” Ask for it now while you have the 
subject in mind 


Not exported except to Canada and Mexico 


THE NEFF & FRY CO. e 220 Elm St., Camden, Ohio 


@ NEFF & FRY 


SUPER-CONCRETE STAVE 
STORAGE BINS 


[ BUY and SELL through WANT ADS | 

















for thirty years 


FOR POULTRY 


This trusted symbol has represented 
purity and profit to poultry feeders 
everywhere, for maximum egg production. 


Leading feed dealers rely on Pilot Brand 
Oyster Shell for sustained quality, 

feeder satisfaction and profits to them, 
constantly stimulated by powerful 
National Advertising in farm papers 

and radio. 


The familiar blue Pilot Wheel trade-mark 
will continue to be their guarantee of 
satisfaction and repeat sales. 


OYSTER SHELL PRODUCTS CORP. 


New Rochelle, N. Y. St. Louis, Mo. 
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BONE MEAL at its best! 


@ Finely ground. . 
odor free. 
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. light color . . . practically 


@ High in Phosphorus and Calcium. 


@ Semi-monthly arrivals and Warehouse Stocks 
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DICALCIUM PHOSPHATE 0/92 BPL 
VEGETABLE PROTEINS: ALFALFA MEAL jy j 


FISH MEAL—Domestic and Imported 
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Manufacturers and 
dealers everywhere use 
Minnesota 36% meal or 
pellets. Extra protein 
sharpens appetites, boosts 
production. Wire, write 
or phone for latest 
quotes. 


Minnesota 
36% Linseed Meal 


There's o QUALITY DIFFERENCE 


MINNESOTA LINSEED OIL COMPANY 


25—44th Ave. N.E. * Minneapolis 21, Minn. 








added to the ration and the other 
constituents reduced accordingly 

The following feed mixtures were 
used in the first feeding trial: 


Ration A 
360 lb. ground sorghum grain 
140 lb. ground oats 
100 lb. wheat bran 
370 lb. cottonseed meal 
10 lb. each of salt, bonemeal! and 
ground limestone 


Ration B 
300 Ib. ground sorghum grain 
50 lb. ground oats 
70 Ib. wheat bran 
200 Ib. cottonseed meal 
350 ib. sorghum gluten feed 
10 lb. each of salt, bonemeal and 
ground limestone 


The amount of fat-corrected milk 
produced on the two rations was ap- 
proximately the same. The cows con- 
suming ration A produced an average 
of 20.2 lb. daily and those receiving 
ration B produced 20.3 lb. The cows 
in this trial had previously eaten some 
sorghum gluten feed and accepted the 
ration rather well 

In the second feeding trial, sor- 
ghum gluten feed was compared with 
corn gluten feed. Each feed made up 
35% of the concentrate mixture and 
contributed a major part of the pro- 
tein as only 8% of the mixture was 
cottonseed meal. The cows receiving 
the ration containing sorghum gluten 
feed produced 4% less milk. This dif- 
ference is small but it is sufficient 
to warrant consideration in planning 
the ration. 

In some preliminary work before 
the start of the feeding trials, sor- 
ghum gluten feed was fed at various 
levels in the rations. When it made up 
more than 35% of the concentrate ra- 
tion, many cows showed a definite 
dislike for the feed. When fed at a 
rate low enough that it will not 
affect palatability, the feeding value 
of sorghum gluten feed is probably 
comparable with other concentrate 
feeds of similar nature and composi- 
tion. 

Poultry Trials Conducted 

Experiments were conducted at 
College Station from 1947 through 
1949 with sorghum gluten meal as a 
source of protein in broiler and start- 
er rations for chickens and turkey 
poults. 

Sorghum gluten meal was unsatis- 
factory as the only source of protein 
in broiler or starter rations for 
chickens. The deficiency appeared to 
be due to the quality or type of pro- 
tein present. 

When sorghum gluten meal was 
the only source of protein for grow- 
ing chicks, the ration was deficient in 
the amino acids and arginine and ly- 
sine. This deficiency, as well as one of 
methionine and a borderline case of 
trytophan, could be predicted by the 
figures on amino acid content and 
availability in Tabes 2 and 3. 

Numerous feeding tests were con- 
ducted in which sorghum gluten meal 
was supplemented with amino acid 





TURN MOISTURE DISCOUNTS 
INTO PROFITS WITH AN... 


ARID-AIRE 


3981 ZARTHAN AVENUE + MINNEAPOLIS 








Atk Ws to Quote 


Vegetable and Animal Proteins 
Millfeeds, Alfalfa Meal, Molasses 


and other Feed Products 
Telephone—GE 6122 Teletype—KC 370 











preparations. No growth response 
was obtained by adding methionine 
Sorghum gluten meal rations failed 
to produce satisfactory gains, as com- 
pared with the control ration, even 
after lysine and arginine were added 
This may be due to other deficiencies 
not yet identified 

This work failed to indicate any 
serious toxic effects or lack of palata- 
bility. If found economical, small 
amounts of sorghum gluter meal 
probably could be utilized efficiently 
in rations containing other sources of 
protein that would supply the amino 
acids needed 

Several comparisons were made in 
which sorghum gluten meal replaced 
soybean meal in a standard broiler 
ration. Soybean meal, comprising 35% 
of the ration, and ground yellow corn 
were the only sources of protein. Re- 
sults were satisfactory when 5% sor- 
ghum gluten meal replaced an equal 
amount of soybean meal. However, a 
reduction in growth occurred in all 
cases when the gluten meal content 
was raised to 10% or more, and the 
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Call ARTHUR C. HARRISON at STATE 2-1700, CHICAGO, ILL. 


We offer our facilities for trading in these commodities at 


all markets. 


Our direct wire to the floor of the Merchants Exchange 
of Memphis enables us to offer immediate quotations and 
prompt executions of orders in soybean meal at both Chicago 


and Memphis. 


Mitchell, Hutchins & Co. 


One Wall St. 
New York 5 
Digby 4-0700 


MEMBERS 
Chicago Board of Trade 
Merchants Exchange of Memphis 
New York Stock Exchange 
and Other Principal Commodity 
and Security Exchanges 


231 8. Le Salle St. 
Chicage 4, TL 








Save time, labor and money... 


BOTH AT THE 
SAME TIME! 


“‘HI-SPEED”’ 


CHORE MAN 


e A Money Saver! Permits handling of feeds in bulk, cutting 
out costs of bags and unbagging. Fills feeding hoppers 


without waste. 


eA Work Repucer! Eliminates unbagging, piling, lifting, 
shoveling, etc. Lets the power take-off do the work. 


e Loads feeding hoppers quickly and easily . . . discharges 


from 250 to 500 Ibs. per minute. 


e Waters stock at the same time. Ratio of feed to water 
variable to meet your requirements. Available without water 


tank if desired 


| 


@CAUGHMAN BULK KiNG 
feeders. El time-c 





connected with bagged feeds. Delivers feed in better 


load your feeders and water your 
stock from your truck cab —— 


e Unloading conveyor raised and lowers 


electric pump (optional) from 3°10" to 7 ‘ the ground 
All controls in truck cab. 


e Available in lengths of 8° to 16‘ in 2° multiples . . . with or 


without water tank with or without steel top. 


e Comes complete with sack racks and climbing ladder. 


@ MAXIMUM PAYLOAD. BAUGHMAN HIGH TENSILE ALLOY STEEI 
CONSTRUCTION GIVES MORE STRENGTH WITH LESS DEAD 
WEIGHT 5 TIMES MORE RUST RESISTANCE THAN ORD! 


NARY MILD STEEL 


these BAUGHMAN 
BODIES over 


built for feed dealers and the largest range 
and cost-increasing operations 


ondition 


unloads from '/, to 1 ton per minute in a 270° arc around the truck, 


up to 20’ above the ground. Permits delivery « 
different materials in selective compart 
ments (optional) with no danger of mixing. High 


tensile alloy steel construction. 


More than 25,000 Baughman Sel 
Unloading Bodies from coast to coast 
Write for prices and full details 


Prompt delivery. 





@SAUGHMAN CHORE BOY deal for smaller size range feeding opere 
tions. Fast, casy and economical. The low-priced CHORE BOY loads 
feeders and waters stock in one trip saves 
work and money. Available for farm tractors (trailer type) or truck 
mounting power take-off or gasoline engine drive. Self-unioading 

250 to 500 Ibs. per minute from ground level to « height of 

desired. High tensile alloy steel construction 


speeds up feeding 





‘There is a@ Baughman Distributor Near You" 
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soybean meal was reduced according- 
ly 

Only one feeding trial was con- 
ducted with turkey poults. This trial 
indicates that the results would be 
much the same as with chicks 

As sorghum gluten feed contains 
a large amount of fiber and is slight 
ly bulky, it was considered unsatis- 
factory in highly concentrated broiler 
and starter rations, and no investiga 
tions were conducted with it 


Sheep Experiments 

Experimental work with sheep was 
similar to that used with beef cattle 
The work was done at College Sta- 
tion on feeder lambs, most of which 
carried fine-wool breeding. Four feed- 
ing trials, involving 436 lambs, were 
conducted from 1947 to 1951. Sor- 
hum gluten meal was compared with 
cottonseed meal as a protein supple 
ment in rations for fattening lambs 
These comparisons were made with 
both alfalfa and carbonaceous rough- 


ages consisting of cottonseed hulls 


dehydrated sorghum 
Johnson grass hay 

These feeding trials prove the val- 
a legume roughage in 


lambs receiving alfalfa made greater 


where sorghum gluten meal was fed 


ration in which cot- 
tonseed meal was used as a source 


which it was fed with a poor quality 
(cottonseed hulls and John 
son grass hay or hegari fodder), the 
results were less favorable than those 


another good legume 
roughage is to be included in the ra- 


economical when it sells for less than 
cottonseed meal 
bonaceous roughage is used 
gluten meal is worth only about 85 
as much as cottonseed meal 

the feeding trials dis- 


| cussed, one or more groups of lambs 
eceived sorghum gluten feed as the 
concentrate, or in combination 

ver feeds. It is more difficult 
conclusions from this work 

there are no feeds in common 

th which sorghum gluten feed 

i be compared on a per-pound 
isis. Since sorghum gluten feed con- 
tains 24 protein, it is higher than 
ordinary grain and lower than pro- 
n supplements in common use. In 
these trials, it was fed as a protein 
ipplement and compared with cot- 
tonseed meal. In other cases, sor- 
ten feed replaced the grain 

ind was fed in combination 

th cottonseed meal. It was also fed 
the only concentrate received by 
umbs. Comparisons were made 

both legume and carbonaceous 


e type of protein in sorghum glu- 

ten feed is very similar to that of sor- 
m gluten meal. It was unsatisfac- 

is the only protein supplement 

fed with sorghum grain. Fa- 











SCIENTIFIC FEEDS 


NEBRASKA 





vorable results were obtained when it 
was fed with alfalfa hay or with a 
small amount of cottonseed meal 

Sorghum gluten feed should be 
used only as one of the ingredients 
in a concentrate mixture. Due to a 
lack of palatability, an upper limit of 
30% of the concentrate ration is in- 
dicated for best results. Since the 
sorghum glu feed contains 24% 
protein, the protein supplement may 
be reduced but should not be elimi- 
nated entirely ur a good quality 
legume roughage is fed 

Used for Swine 

Sorghum gluten meal can be used 
with good results in swine rations 
provided it makes up only a part of 
the total protein needed by the ani- 
mals. For best results, it should con- 
stitute not more than 25 to 30 
of the protein supplement, or not 
more than 4% of the total ration 

Two feeding trials were conducted 
in 1947 and 1948 in which sorghum 
gluten meal made up a portion of the 
protein supplement. Sorghum grain 
and the protein supplement were fed 
free choice in self-feeders. In both 
trials, daily gains were reduced 
when sorghum gluten meal made up 
10% of the protein supplement, as 
compared with a group of pigs re- 
ceiving soybean meal in place of 
sorghum gluten meal. Where sor- 
ghum gluten meal was fed, the pigs 
consumed a much larger amount of 
the protein supplement in an appar- 
ent effort to overcome their deficien- 
cies 

In the second trial, a group of pigs 
receiving a protein supplement con- 
taining 30 sorghum gluten meal 
compared favorably in rate and econ- 
omy of gain with a similar group re- 
ceiving an equal amount of soybean 
meal 

In one feeding trial, sorghum glu- 
ten meal replaced 20% of the sor- 
ghum grain. This trial suggests that, 
when the cost per 100 lb. for sorghum 
gluten meal is the same as or less 
than sorghum grain, sorghum gluten 
meal may replace sorghum grain in 
the ration for swine—on a pound for 
pound basis—at least up to 20% of 
the grain ration 

In each of the first two feeding 
trials, one group of pigs was includ- 
ed that received sorghum gluten feed 
at the rate of 30% of the protein sup- 
plement, Results suggested that sor- 
ghum gluten feed could be used, but 
only to a limited extent, as a source 
of protein for swint 

—— 
ELEVATOR SOLD 

HILTON, KANSAS—The grain ele- 
vator of the Hilton Cooperative Ele- 
vator Assn. north of here has been 
sold at auction to a group of investors 
who plan to continue the business. 
Clarence Sand, McPherson, purchased 
the elevator for the group of invest- 
ors. Sale price was $15,400. Grain and 
equipment also were sold at auction 
at the same time. The cooperative, in 
financial difficulties, voluntarily dis- 
solved the business after two suits 
had been filed in district court 
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WRITE FOR SAMPLES 
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572 Grain Ex > Minneapolis 15, Mina. 
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The Fox Co. 
Newfield, N. J. 





Window 
Display 
Technique 


A FEEDSTUFFS 


FEATURE 


By Albert Vorst 


AVE you ever walked into a 
store and asked a clerk to see 
a certain item displayed in a 


to have him or 
item you were 


store window, only 
her not know what 
asking for? 

This means that the clerk did not 
even know what items the manage- 
ment was displaying in windows. You, 
as a customer, perhaps were shocked 
that there was such negligence on 
the part of the clerk who otherwise 
perhaps seemed toc be quite capable. 

While the clerk could be accused 
of negligence, one can also say that 
in this instance there was a lack of 
coordination between window display 
policy and general store policy. Win- 
dow displays should always be tied 
in with the general store program, 
which is to sell merchandise. 

It certainly doesn’t look very well, 
does it, for the store owner to spend 
hundreds of dollars dressing up a 
window display, advertising in the 
newspapers and other media to get 
people to come to the store to buy, 
and then not have clerks know what 
is being shown in the windows? That 
dampens a sales possibility. 

Every alert feed dealer tries to tie 
in his window displays with the sales 
angle. Novel, different window dis- 
plays are fine, as long as they at- 
tract attention to merchandise in 
some way and stimulate the urge to 
buy. 

As the Customer Sees It 


Let us try, for a moment, to view 
an attractive window as a customer 
would. Suddenly, when looking at the 
window display, he spots an item that 
interests him. It may be a bag of 
feed, block salt, or poultry equip- 
ment. Suddenly he feels the desire 
to look at it, or buy it. So he starts 
toward the door of your feed store, 
opens it and walks in. 

He is thinking about the article 
he saw in the window and he would 
like to see it. Then he would like 
to talk to a clerk and ask more ques- 
tions about its operation or use. But 
as he looks over your big display 
floor, can he spot that article in- 
stantly? 

Obviously it would be a tough job 
to do so, without browsing around, 
looking for it or asking a clerk. And 
if the clerk is busy, he must look 

But, let us suppose that an alert 
feed dealer has some signs printed 
which can be seen several aisles dis- 
tant, and which can be placed at the 
spot where these window displayed 
articles are shown. 

Copy on these signs could read 
“Window Displayed Item.” The signs 
could be used every week, moved 
here and there, and they would help 


SAVE MONEY 
SEA-COLL 
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PRODUCTS 


Distributed in Washington, 
Oregon, Montana, No. Idaho 
and British Columbia by 


LEO COOK CO. 


1202 American Bldg. 
SRATTLE 4. WASH. 


OFS IN BEFORE THE NAME 





browsing customers to spot the items 
which are shown in the window that 
week. 
Hasten the Sale 

Such a policy would make for co- 
ordination of display and advertis- 
ing effort and most certainly would 
hasten the sale. The alert dealer 
could go still farther by putting signs 
on the articles shown in the window 
such as “Item A (Look for It in the 
Store),” and then the sign in the 
store at the spot where the article 
is displayed could say “Window Dis- 
played Item No. A.” 

Of course, one could not expect the 


FEEDSTUFFS, June 14, 1952——49 











OATMEAL and CUT WHEAT 


KIPP-KELLY 
Rotary Granulator 


WITHOUT WASTE 
GRANULAR UNIFORM CUT ASSURED 
World's standard machine for cutting wheat, kilned or 
undried hulled oats, hulled bariey, rice, rye, etc., (net corn) 
for cereal and poultry foods. Rugged design, low in up- 
keep cost, capacity 300 to 500 pounds per unit per hour. 
Six unit machines producing 1,800 to 2,400 ibs per hour. 
Supplied in 1, 2, 4, 6 Unit Sizes. 


Inquire of your Mill Furnisher or write 


MIPP KELLY LIMITED 


WINNIPEG, MANITOBA, CANADA 


MADE ON 
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"Jake showed 
me a plan” 


“Like most country elevators, we had only two busy seasons each year, 
of the Home Grain Co. of Edgar, Nebraska, “and these were followed by the usual money-losing 


slumps. 


says John Ough, Manager 


“Two years ago our feed business was small and didn’t amount to much. It was a sideline and 
brought us little or no profit. 

“Then Jake Sterkel, the Murphy Representative, came by and showed me a feed selling plan 
which we have found simple and easy to follow. We started with only a small order of Murphy's 
Concentrates, but business grew so fast in only eleven months we were doing nearly ten times the 
fe2d business we had done before! . 

“We like to sell Murphy's because it means good business the year around, and no off-season 
slumps. We keep our men and our mill busy all the time, we have m 
profits with less inventory than ever before!" 


Ik you run an elevator and if you are bothered with 
off-season slumps, why not look into the opportunity 
offered by a MURPHY Franchise? MURPHY’S CON- 
CENTRATES and MURPHY’S MINERALS enable you 
to do a profitable year ‘round feed business—with 
no off-season slumps. With a supply of MURPHY’'S 
CONCENTRATES and mill feeds on hand you can 
use local grain to make as many as twenty-four 
different feeds, for hogs, beef cattle, dairy cows 
and poultry, including turkeys and broilers. 


MURPHY’S have a simple, easy 
plan for you too! Write for it today. 


BURLINGTON, WISCONSIN 


ustomers and make more 


There are many other advantages in handling 
MURPHY’'S. For one thing, feeders use less grain 
when rations are fortified with MURPHY’S CON- 
CENTRATES—therefore they have more grain to 
sell to you. Furthermore, by offering a custom grind 
ing and mixing service, you can supply hatcheries, 
produce stations, ranches, etc., with well advertised 
branded feeds, freshly mixed to order. You carry less 
inventory, yet you keep your employees and mill busy 
—you have more customers and make more profits 
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The BROWER MIXER 
has boosted our 


| business 20%... 
brings in new customers 


i 


“The Brower Mixer is 
the best I’ve ever seen. 
It has boosted our busi- 
ness at least 20° and 
brought in a steady num- 
ber of new customers. 


“The Mixer puts out a 
good uniform mix in 
about 5 minutes and will 
save two-thirds on the 
mixing cost over the old 
scoop method on the 
floor. Our Mixer easily 
paid for itself the first 
year. 


says Mr. Ealys 
Ealys Feed Bin 
Canutillo, Texas 


“Our six-year-old Mixer has given us excellent service. How- 
ever, I've just bought a new Whirlwind as it now takes two 


mixers to handle all the work.” 


BROWER 7/ 


MIXERS 


Used by more feed men than any other... 
Five sizes— for every mixing need 


Aggressive feed dealers are increas- 
ing their margin of profit as much 
as $10 per ton by mixing their own 
brand of feeds with the Brower 
“Whirlwind” Mixer. Custom 
is also a proven money-maker which 


mixing 


attracts new business. 


||30 DAY TRIAL. Let us send you full details. 


Mixes a perfect blend in approxi- 
mately 10 minutes—at a power cost 
of 3¢ to 5¢ per ton. Above-and-below 
floor models, Five sizes—mixing ca- 
pacities of 700, 1,200, 2,000, 3,000 and 
4,000 pounds feed. Built to give years 
of trouble-free service. Many out- 
standing features for easier and fast- 
er mixing. 


Write 


Brower Mec. Co., 402 N. 3rd St., Quincy, Ill. 


Worlds Largest Selling Mixer! 
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complete 
line 

of 


Doughboy 
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INDUSTRIES INC. 


New Richmond, Wisconsin 





customer to keep track of more than 


10 items, thus marked, but even so, | 


10 signs properly marked could be 
placed so as to give balance and har- 
mony 


to a window display, and 10 | 


signs placed on merchandise on coun- | 


ters and islands to correspond with 
window marked items would not be 
too much 

There 
effects to 
follows 

1. There would be a direct relation- 
ship and coordination between win- 
dow displays and interior store dis- 
plays. Any sales stimulating effect 
aroused by marked items in the dis- 
play window would have reactivation 
to some extent as the customer steps 
into the store and spots the location 
of the displayed item 


marked 
policy as 


would be several 
such a display 


2. The customer in going through 
the store would see the signs reading 
“Window Displayed Item” and would 
become aware of the fact that he or 
she could check on displayed items 
and their store locations. He would 
realize that this store policy would 
be worth watching and following 
every week. Thus many new buying 
patterns could be established. 

There would also be the tendency 
for the customer to check on articles 
marked “Window Displayed Items” 
before he left the store, just to make 
sure he didn’t miss any bargains 

Reminder for Clerks 

3. During the period of one day, 
ill clerks in the store would see these 
perhaps 20 to 50 times or 
more, Each time they saw them they 
would be reminded of the fact that 
they represent window displayed 
items. Thus the clerks of their own 
accord would regularly check on 
items displayed in windows, so they 
could answer customers’ 
about them. 

The would 
press upon customers and clerks alike 
that window shown items are impor- 


Signs 


questions 


Sign system, too, im- 





tant in this store and should be in- 
spected. They would not easily for- 
get this vital fact. Another idea that 
can be used in this respect is plac- 
ing a small sign on the cash register 
with copy reading, “Know Your Win- 
dow Display Items.” 

The customer cannot see this sign 
of course, but every clerk ringing up 
a sale sees it as he makes sales 

It has been estimated that retail 
merchants spend over $100 million 
every year on window displays. This 
is a tremendous sum. Window dis- 
plays are important, and it is time 
that every sales person be made to 
recognize this fact. Much of the value 
of a good window display can be dis- 
sipated unless its drawing power is 
fully utilized by the other depart- 
ments of the store. 

The feed dealer can be certain that 
when he neglects his windows and 
allows dust and dirt to accumulate 
that the public is going to ignore it 
too 

Just take a look at the way retail- 
ers and clerks have become conscious 
of printed advertising in recent years 
Many stores clip ads and post them 
on signs, counters and on display 
windows 

There is no doubt but what this 
attention to advertised specials help 
advertising to sell more goods. But 
have you ever heard of @ store that 
advertises “Window Specials” inside 
the store at various locations? 

Here is what the customer thinks 
merchandise displayed in store win- 
merchandise for 
which the merchant has a high re- 
gard. He thinks it worthy of time 
and display and so he spotlights it 
Therefore, it might be a good idea 
for me to buy it 

Thus, in many instances, the cus- 
tomer is favorably disposed toward 
window-displayed merchandise. If you 
now give this merchandise some sales 
effort and cooperation, it may put 
some pleasant sales figures on your 
day's totals. 


dows represents 











Feepinc Steameo Bone Meat 


omestic Production 


a 
Manufactured frem fresh packer and butcher bone 
/~ 


Processed at temperatures to insure 
complete sterilization 


= 
Packed in 100 pound Multi-Wall Paper Bags 


THE VAN IDERSTINE °O™"“** 
37-30 Review Avenue 
Long Island City, Zone 1. New York 














“What are your plans for your va- 
cation,” one lady was heard to in- 
quire of another. 

“Well,” replied the other, 
far they are only tentative.” 

“How perfectly delightful,” re- 
joined the first. “I'm sure you'll en- 
joy camping out more than anything.” 


?¢¢ 


A woman who was a fanatic about 
going to seances, took her little boy 
with her one day so that the lad 
might talk to his dear departed fa- 
ther. After the contact had been 
made by the medium, the son said 
with simple directness: “Where are 
you, papa?” 

“I'm in Heaven, 
an answering voice. 

“And are you an angel, 
asked the boy. 

“Yes, my boy,” 
voice. 

“An angel with wings and a harp 
and everything?” 

“That's right.” 

The boy stopped and considered a 
moment. 

“Say, daddy,” he continued eagerly, 
“tell me—what do you measure from 


tip to tip?” 
e¢¢ 


The butcher informed a customer: 
“I can’t give you any more credit. 
Your bill is bigger than it should be.” 

“I know that,” said the customer. 
“Just make it out for what it should 
be, and I'll pay it.” 

¢?¢?¢ 

“You've been promoted?” 

“Yep. Used to be a drop engineer, 
and now I'm a sandwich engineer.” 

“What do you mean?” 

“The boss used to come around and 
say, ‘Drop whatever you're doing and 
do this.’ Now he says, ‘Sandwich this 
in between whatever you're doing’.” 

¢?¢?¢ 

“Johnny, I hate to tell you, but 
last night at the party your sister 


CONSULTANTS 


TO THE 


FEED INDUSTRY 


C. W. SIEVERT and ASSOCIATES 
Room 1338 
221 WN. LaSalle St. Chicago 1, 1 


“thus 


son,” came back 


papa?” 


came back the 











LAMBQ 


FEEDS 


MIXED FEEDS « PELLETS 
CUBES « ROLLED OATS 
CRIMPED OATS 
FEEDING OATMEAL 
OAT GROATS 
PULVERIZED OATS 
FOR SAMPLES OR QUOTATIONS— 
Write, Wire 
TELEPHONE 44 
TELETYPE PHILLIPS 14 


FLAMBEAU MILLING CO. 


Phillips, Wisconsin 














promised to become my wife. Can 
you forgive me for taking her away?” 
“Shucks, that’s what the party 


was for.” 
¢?¢? 


“I suppose now you are married 
you will be taking out some insur- 
ance?” the insurance agent asked of 
the bridegroom. 

“Oh, no,” came the reply. “I don't 
think she's dangerous.” 


¢?¢?¢ 

A woman protested bitterly about 
the high price of apples. “They are 
expensive, and that’s a fact,” the 
grocer agreed. “But there’s a reason 
for it—they’re mighty scarce. you 
see.” 

“How can that be?” the woman 
wanted to know. “Why, the papers 
are full about how there’s such a 
bumper crop the apples are rotting 
on trees.” 

“That's the whole trouble,” ex- 
plained the grocer. “That's how come 
they’re scarce. It just doesn’t pay 
to pick 'em.” 
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LARGEST SELLING 
W-W_ GRINDER 


MODEL F-25-M 35 TO 40 H.P. 


This is the grinder that leads the field in efficient, 


economical operation. A quick, easy change 
screens and the F-25-M is ready to pulverize 
to the required texture. Screens ore available 
with perforations from 1/32" to 2”. The 18” 
cylinder tokes tankage, oil coke and other 
herd materials with exceptional ease. The 
18” x 13” feed opening and extra wide throat 
provide ample room to handle baled al- 
falfo. Hammers are readily changed with 
simple pin removal. Dust-sealed bearings 
need not be keyed to shaft. Heavier con- 
struction of this 1,180-Ib. grinder allows 
continuous, herd usage and trouble-free 
operation that means getting the job done 

in profit-making time. 

Send for Complete Literature 


W-W GRINDER CORP. 


DEPT. 311, WICHITA, KANSAS 





There’s still time to provide that extra 
storage capacity this year! BS&B Bolted 
Steel Grain Tanks are now available for 
immediate delivery—and can be erected 
as fast as 3 days after the foundation is 
ready. BS&B’s own expert tank crews 
will do the job—or your own contractor. 
Design layouts and standard foun- 
dation prints are furnished by BS&B 


without charge. 


From every standpoint, BS&B grain 
tanks are your best storage investment. 


QWUieD S74, 


Seay syn 


Dunn Elevator Co., 

















cotton seed. 


Dept. 10-AK6 


Fowler, 


Indiana 


Costing less to erect, these strong all- 
steel tanks give full protection against 
moisture, rodents and weevils; insur- 
ance rates are lower; and, because they 
are oil-tight as well as weather-tight, you 
can store linseed, cottonseed, flaxseed, 
soybean and peanut oils or molasses as 
well as wheat, oats, shelled corn, soy- 
beans, peanuts, rice, alfalfa meal or 


Write or wire today for complete 
information. 


Brack, SIivaAL_cs & BM RYSON, INC. 


7500 East 12th Street 


Kansas City 3, Missouri 
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Whither Fishmeal: 


2 


Industry Urged to Boost Research, Seek 
Greater Recognition of Products 


By Samuel 


T is amazing when one compares | 
] events of today in the field of ani- | 

mal nutrition with events of yes- | 
teryear. Thirty-four years ago as stu- 
the National Farm School 
National Agricultural Col- 
lege) we were instructed on the then 
great’ formula to be fed laying 
hens referred to as the “five point” 
formula, Equipped with young mus- | 
and sturdy shovels we | 
mixed the ingredients the feed- | 


dents at 


(now the 


cles scoop 
on 
house floor. The mixture consisted 
of 100 Ib. yellow 100 lb. wheat | 


100 lb. wheat middlings, 100 


corn, 


bran 


M. Golden 


lb. ground oats, 100 lb. meat mea! 
7% Ib. limestone, 8 lb. bone meal and 
4 Ib. salt. 

This mixture was fed to our young 
pullets and S.C. Leghorn laying hens 
The emphasis of feeding and breeding 
was on egg production. Focusing on 
today’s picture, it becomes clear that 


| in 1918 we knew little or nothing of 


ingredients used in modern rations 
such as soybean oil meal, other pro- 
tein seed meals, dried milk products, 
fish meal, dried distillers’ solubles, 
etc, The 1918 five point 


ration can 


| 
' 


easily be referred to as the no nothing 
formula. 

However, there was one exception. 
We did know that the 1918 meat 
meal contained practically all of the 
animal which was not marketed in 
the human field. In other words, our 
1918 meat meal consisted of glandu- 
lar elements, kidney, heart, liver and 
intestines as well as fat rendered 
cracklings. In light of today’s knowl- 
edge we know now that such type 
meat mea! supplied our 1918 poultry 
with protein quality vitamin Bu, other 
newly identified growth factors, avail- 
able phosphorus and other minerals 


Sold for Fertilizer 

We can almost hear you raise the 
question, “Well, what has all of this 
to do with fishmeal?” May we reply 
with a question of our own. What of 
fishmeal in 1918? The answer is ob- 
vious. Fishmeal was sold for use as 
a fertilizer. 

Fishmeal is today enjoying univer- 
sal acceptance. Will the producers 
ind processors of fishmeal and fish by- 





Pattern 
— Service 


Buy products in Cotton Bags 
+ «+ and SAVE container costs by 
converting the bag fabric into 
sunny new fashions like these... 


A versatile playsuit 
— skirt, halter, ond 
shorts from only 

FOUR 100-Ib. 
bogs — ond ao new 
sundress for 
doughter from not 
more then TWO 
100-Ib. begs! Both 
illustrated in 
“1952 PATTERN 
SERVICE,” which 
includes easy- 
to-buy Simplicity 
patterns. 


Pattern 


Service 

FREE BOOKLET 
. — with the compliments of 
your manufacturer who packs 
in Cotton Bags. “1952 PAT- 
TERN SERVICE” contains 24 
poges of smart, practical 
suggestions for sewing with 
Cotton Bags 


eee eee a 
NATIONAL COTTON COUNCIL, 
P.O. BOX 76, MEMPHIS, TENN 
Send FREE “1952 PATTERN SERVICE 
Nome a 
Address —E 


City Zone tote - 
Brand Nome of product | buy, or would prefer to 


buy, in Cotton Bags 


FREE 


' ADVERTISING 


| for YOU who pack 


ment 


been mailed through May 1, 


products in 
COTTON BAGS 


THIS timely, attractive, “selling” advertise- 
has a circulation of 11,885,970 — 
reaching farm families all over America this 
summer. It is another example of this year’s 


program appearing in national, regional and 
state farm papers, telling millions of farm 
folk how to re-use Cotton Bags and SAVE 
CONTAINER COST! 


MORE than 441,000 Pattern Service booklets have 


1952. Thousands of 


return coupons name the brand customers buy, or 
would prefer to buy, in Cotton Bags. This impres- 
sive response shows the overwhelming preference 
for products packed in Cotton Bags. 


MANUFACTURERS who pack products in Cotton 


Bags receive full credit for this unique service. They 


are building prestige and lasting good will. Reason 
enough for packing your products in Cotton Bags! 


colorful, dominant and effective advertising 





Free 


Merchandising Profits Kit 


THIS new kit contains many tested promotion and 
advertising aids feed dealers can use locally to get 


gram for COTTON BAGS! Order your copy today! 








TEXTILE BAG MANUFACTURERS ASSOCIATION 


the fullest benefit of this national advertising pro- 


EVANSTON, ILLINOIS 








products take full advantage of their 
present good fortune and combine to 
seek greater recognition for the uni- 
versal respect held by formula feed 
manufacturers for the quality of fish- 
meal proteins, vitamin B,, other un- 
identified growth factors, highly as- 
similable minerals, iodine, etc.; or, 
will shortsighted policies of process- 
ing, selling and merchandising, force 
Sshmeal to become a victim of the 
immutable law of diminishing re- 
turns? Yes, perhaps back to fertili- 
zer until too late to succor—too late 
in face of new and rapid develop- 
ments occurring with lightning speed 
in the field of synthetic chemistry 
and in the findings of college re- 
search, developments that are daily 
creating newer challenges to fish 
meal such as fermentation sources of 





EDITOR’S NOTE: The accompany- 
ing article is the text of a report 
presented by Samuel M. Golden, 
president of Amburgo Co., Inc., Phil- 
adelphia, at the annual convention 
of the National Fisheries Institute, 
held recently in Los Angeles. 





vitamin B, and Bw, antibiotics, ar- 
sanilates, methionine, niacin, choline, 
pantothenic acid, riboflavin, amino 
acids and, just recently, surfactants 


Purified Diets 

Purified diets for farm animals are 
a reality, though uneconomical as 
yet. But we can remember when syn- 
thetic riboflavin, only a short time 
ago, sold for $4 a million units, now 
12¢ a million, irradiated animal sterol 
$1.50 a million, now 10¢ a million 
It may not be too long before purified 
diets become a very real challenge 

Borrowing the words of Shakes- 
peare, “I come here not to bury fish- 
meal, but to praise it.” Our organi- 
zation has actually sold as much, if 
not more, fishmeal for use in poultry 
and animal feeds as any one com- 
pany, or combined fishmeal sales 
companies in the U.S., and still we 
haven't sold one pound of fishmeal 
as such for gain or dollar profit. We 
began operations 15 years ago. Our 
objective was to assist formula feed 
manufacturers with their formula- 


PREMIER LITTER 
yP e Absorbs 
Pers, soles e Bales for 
: every need 


More 
Premier Peat Moss Corp., 535 Sth Ave. New York 17 





PHOSPHATE 
With Colloidal Clay 
An inexpensive source of 
Phosphate to replace 
Bone Meal 
Finely Ground 
Easily Dispersed 
A proven ingredient used 
by leading feed and 


mineral feed manufacturers 


many 


Prepared by 
LONCALA PHOSPHATE CO 


| ‘Seen “a ep 
WARREN-DOUGLAS 
CHEMICAL CO., INC. 


1517 Burt Street 
OMAHA 2, NEBRASKA 














Table 1—Fourth Series—33 Chicks Per Lot 


Weights 28 
Initial days 


50 (253) 


(299) 


(282) 


665—13 





tions. (since only a very few feed | 
manufacturers possessed nutrition- 
ists of their own on their staff), and 
to sell and merchandise vitamin, min- 
eral and other nutritional specialties 
of which, incidentally, vitamin A and | 
D oils were our first love 

The following year, 1938, presented 
a unique problem to formula feed | 
manufacturers. The Dried Milk In- 
stitute with the cooperation of col- 
lege research was successful in influ- 
encing feed manufacturers in the use | 
of dried skim milk in poultry and 
other livestock rations as an excel- 
lent source of quality animal protein 

minerals, B vitamins, riboflavin 
etc. In fact, dried skimmed milk be- 
came a must with poultrymen 

The average poultry formula con- 
tained a minimum. of 100 Ib. dried 
skim milk to a ton of ration. Skim 
milk prices fluctuated greatly that 
year to a high of 5¢ Ib. In some in- 
stances 100 lb. dried skim milk repre- 
sented 15% of the cost of the entire 
ration. We decided to do some study- 
ing and fact finding of our own. We 
studied the University of Nebraska 
3ulletin entitled “Utilization of Pro- 
teins by the Growing Chick,” by Drs 
F. E. Mussehl and C. W. Ackerson 
We show a table from the bulletin 
(Table 1). 

Good Evidence 

From this data we concluded we 
had obtained good evidence that the 
protein of menhaden fishmeal com- 
pared favorably biologically on chicks 
to that of casein (the principal pro- 
tein of milk). Looking for additional 
facts on fishmeal, we studied Jour- 
nal of Nutrition, August, 1935, Alm- 
quist, et al, article entitled “Growth 
Effects of Various Proteins-Protein 


Concentrates.” Here, under the col- 


Write for Prices and Information to 
MANEY BROTHERS MILL & 
ELEVATOR COMPANY 
MINNEAPOLIS Distribeters MINNESOTA 








See the NEW 


Bulldog HAMMERMILL 


With 
*“*Gradation of Grind Control’’ 
HAMMERMILLS, Inc. 


4728 W. Division St., Chicago 
"Phone Spaulding 2.9300 











BRAN + SHORTS 
MIDDLINGS 


Sacked or Bulk—Any Shipment 
DREYER COMMISSION Co. 


MEMBERS 
KANSAS CITY BOARD OF TRADE 
ST. LOUIS MERCHANTS EXCHANGE 
Board of Trade Merchants Exchange 
Kansas City 6, Mo. St. Louis 2, Me. 
Phone BA 5462 Phone L. D. 178 


Statistical Charts Furnished Free. We 
Handle Futures Trades in Kansas City. 














umn “Prcetein Quality Index” casein 
was indexed at 87.6 menhaden fish- 
meal steam dried 82.6 sardine meal 
steam dried 88.5. Once again it was 
indicated that fishmeal protein was 
equal in protein efficiency to milk 
protein in poultry nutrition 

Then we came upon the Soybean 
Nutritional Research Council bulletin 
published October, 1938, entitled ‘““The 
Composition and Nutritive Properties 
of Soybeans and Soybean Oil Meal.” 
Table 2 summarizes the relative pro- 
tein efficiency values for various 
feedstuffs as reported by Wilgus, 
Norris and Heuser. 

Once again, we obtained proof of 
the quality of fish meal protein on an 
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PRICE BOARDS! 


“Completely Changeable” 


The Beautiful Neo-white Cut-out Gummed 
Paper Letters Mount on Velvet Black Panels 
As Easy as Mounting « Stamp 


NUMBERS SNAP IN AND OUT 
FOR QUICK PRICE CHANGES 


21 SLOTTED OPENINGS 


“Will Last a Lifetime” 
SPECIFY CAPTION 


Each board contains 1,000 Cer 
ters, 300 Snap-in Nembers, 2 
Panels; replacements as needed 


med Let 
1\ "sie" 





One Board . . .$15.95 ea. 
Two Boards .. 14.50 ea. 


Plyweod 
Back 








Three or More 13.50 ea, 





Fruchey Service Co. 





BOX 461 — NAPOLEON, OHIO 








Turkey Feeds 
TRUE 


PROBLEM 1— POOR CAROTENE UTILIZATION: Leading Agricultural Experiment 
Stations report that turkey poults cannot utilize pro-vitamin A efficiently. Tests 
prove that young turkeys grow better—and store up to seventeen times more 
vitamin A when fed true vitamin A rather than carotene. And Nopco Micratized 


Vitamin A is the pioneer (rue vitamin A! 


PROBLEM 2 — ENLARGED HOCK DISORDER: Turkey starter rations containing 
large amounts of fish liver oil cause enlarged hock disorder in turkey poults, according 
to a recent university report. But when high potency dry vitamin A was fed, hock 
disorder was not observed. And Nopco Micratized Vitamin A is the pioneer stable 


vitamin A in dry form! 


PROBLEM 3— HIGH MORTALITY: 


Micratized Vitamin A—the pioneer true stable vitamin A! 


Here’s why you can depend on Nopco Micratized Vitamin A 


No Micratized Vitamin A is 


PIONEERS 


roduced by an 
exclusive process (U. 8. Patents Pending) which 
seals the vitamin A with edible microcrystalline 
wax, effectively protecting it against oxidation 


IN STABILIZED NATURAL VITAMIN A 


use of Nopco Micratized Vitamin 


Harrison 1, N. J. 


Not only poor growth, but high mortality is 
related directly to vitamin A deficiency. So it’s vitally important that turkey feeds 
include a dependable vitamin A that’s there when it’s needed. And that’s Nopco 


and destructive feed ingredients, yet leaving it 
completely digestible. For additional data on the 


feeds, write today for turkey folder A-20. ——— 


CHEMICAL COMPANY 


Richmond, California 


RELY 


on these Quality 
Products 
for your feeds 


NOPCO 
B VITAMINS 


riboflavin, colcium pento 
thenote. niecin, choline 
chioride (liquid & dry), vito 


min B., feed supplement 


NOPCO 
A&D VITAMINS 


@ complete tine of dry 
vitemin A & OD products, 
vitemin A & D offs 


NOPCAINE 


Antibiot 


men! 


feed wpple 


Proceine penicili.n 


A for turkey 
fore au lp 
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EXACT WEIGHT Seales for Meal 
and Feed Packaging to 75 Ibs. .. . 


Several advantages are present 
when you use EXACT WEIGHT 


Scales for feed packaging. (1) You 
get absolute accuracy, (2) you save 


time and labor costs through speed 
of operation, (3) you have trouble- 
free operation, (4) simple construc- 
tion makes the equipment easy to 
clean and maintain, (5) the scale is 
tough 
leading advantage, of course, is pre- 
cision accuracy which is built into 
every EXACT WEIGHT Scale. Re- 
liability of the manufacturer is im- 
portant. The fact that EXACT 
WEIGHT Scales are more than 
thirty-five years old is your assur 
ance of quality of 
product. There is 
no substitute for 
exact weight bags 
They are the only 
feed packages that 
are profitable. 
Write for full de- 
tails for your mill. 








“Sales and Service 
from Coast to Coast” 


| 
| 


stands hard work. The | 


il plane with the protein of milk 

We became interested in additional 
ta, describing for the su- 
fishmeals over oth- 


reasons 
periority of some 
We quote again from Journal of 
Nutrition, Vol. 10, No. 2, Page 196 
“Ingvaldsen has shown that putre- 
iction of the raw materials has a 
destructive effect on essential amino 
icids in fish meals and greatly in- 
creases the proportion of water-sol- 
uble nitrogen. He also found that 
high temperatures caused a diminu- 
tion of the arginine and cystine in 
fish meals 


ers 





EXACT WEIGHT SCALES 


THE EXACT WEIGHT SCALE COMPANY | 
908 W. Fifth Avenue COLUMBUS 8, OHIO | 


2920 Bloor St. W., TORONTO 18, CANADA 





CASH IN ON A 
QUALITY PRODUCT 


Sell Your Customers 





, . 

Mj $408 

Your customers’ chickens need the calcium and other valuable trace 
minerals found in Mayo’s “Snow Flake” Pure Reef Oyster Shell. 
Mayo’s “Snow Flake” is 100 percent usable—washed, crushed—kiln 


dried—air floated and correctly graded. Strictly a Quality Product 
for Quaiity Dealers. Write, wire or ‘phone for prices. 


PACKAGED IN BAGS NOW IN MAYO'S NEW 


Paper 10 Ib. “FEED-O-MAT” 
25 Ib. - 50 Ib. - 80 Ib. aaa aabiate 


Burlap Package. A handy, economical, 10-Ib. 
box that is an Automatic Feeder, You 
100 Ib. 


MAYO SHELL CORPORATION 
P. O. Box 784 Houston 1, Texas 


Something new — the 











“Evidence was found by Record 
Bethke, Wilder and Kennard and by 
Record, Bethke and Wilder that high- 


| er drying temperatures adversely af- 


nutritive values of fish 
lowered digestibility 
of the 


the 
causing 
biological 


fected 
meals 
and lowered 
digestible portion.” 
(Present methods of 
practically eliminated 
f amino acid quality.) 


value 


drying have 
the lowering 


Adjusted Formula 
Thus during 1938, supported by the 
findings, we emphasized the 
value of fishmeal dried at moderate 
temperatures. We then suggested 
lowering dried skim milk levels from 
100 Ib. to 20 or 10 Ib. and increasing 
meal from an of 20-40 
lb. to 100 Ib. We increased alfalfa 
levels from 40 Ib. to 100 and 150 Ib 
(the fiber story wasn’t written yet) 
to adjust the riboflavin level 

The formula adjustment is shown 
in Table 3. 

The results of this revision were 
spectacular insofar as growth and 
hatchability with poultry were con- 
cerned, plus a decided lowering of 
total feed cost. From that time on 
and with the greatest respect for 
the values of dried milk products we 
championed the fishmeal cause, even 
though we were not and still are not 


above 


fish average 


| sales agents for fishmeal. 


we became interested in 
the story of fish solubles. Again we 
traveled to sources of supply and 
ilso studied the experiments of Car- 
rick and Berry of Purdue, Krider and 
:ssociates at Illinois, and later Catron 
of Iowa, etc. Soon we became identi- 
fied with the actual development and 
sales of condensed fish solubles over 
1 wide area. We bow to such a man 
us the late Philip R. Park who ac- 
tively pioneered in the discovery of 
the “acres of diamonds in 


In 1941 


veritable 


| our own back yard” as found in con- 


densed fish solubles. We tip our hat 
respect to Gertrude Beckwith, the 


Park’s able assistant, for 
her many years of conscientious ef- 
forts on research with fishmeal and 
fish by-products 

Fishmeal and solubles enjoy 
the blessings of research 
a high quality source of amino acids 
and growth factors. The demand for 
fishmeal is greater than the supply 
But, what have the fishmeal produc- 
ers in the U.S. accomplished in sup 
port of such Since we 
are borrowing the slogan “only your 
best friend will tell you,” our answer 
is “too little, but really not too late.’ 


Basis of Selling 

It seems to us that the producers 
of fishmeal merely sell fishmeal 
pe riod. The basis is those few words 
“unit of protein” and “crude protein.” 
We can mix bone, sawdust and feath- 
ers and arrive at crude protein. Has 
crude protein any significant mean- 
ing to those responsible for design- 
ing feed formulas? It has not! From 
a nutritional point of view, the qual- 
ity of protein depends upon the pres- 
ence and availability of the amino 
acids, particularly those amino acids 
that are synthesized to a limited ex- 
tent or not at all by most animals 

Despite the fact that we are living 
in an age of chemistry the 
atomic age—your industry still trav- 
els along the old road of crude pro- 
tein. The buyers of fishmeal are now 
demanding more detailed analysis of 


late Mr 


fish 


college as 


acceptance? 


yes, 











BLUE BOW and 
BLUE CIRCLE 


Baler and Binder Twine 


Also Five Other Brands of 
Baler and Binder Twine. 


Made from 100% Grade A, 
Long Sisal Fibre! 
Also Baler Wire for All Makes 
of Balers. 
Our Prices Are Lower Because We 
Bay in Such Large Quantities. 


WANTED! 


JOBBERS - DISTRIBUTORS 
DEALERS + SALESMEN 


We Furnish Billboard Posters and 
Pay Part of Your Local Billboard 
Advertising. 





100% se 
TREATE 
RODENT ANODE 

REPELLE 


QUALITY GUARANTEED 


For Information, Phone or 
Write to 


BOB STONE 
CORDAGE CO. 


National Twine Distributors 


Chariton, lowa, U.S.A. 











Call 


Van Dusen Harrington Co. 
for Barley, Oats, Corn 


BUSINESS FOUNDED 1852 


MINNEAPOLIS 
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DULUTH 
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*% Crude Protein Year's 

Name of product protein quality index Ribo I et 
Dried skim milk iG 100 20 micro. per gt B¢ it 
Fish meal 60% 88-104 4-61 ». pere ‘ 
Alfalfa leaf meal 2 50-65 201 r per gr ‘ — “ 

Just Can't Pass It By” 

fishmeal, more so because of the pres- for storing fishmeal, and thereby ‘cRenmena, NUTRITI oO N-RI Cc H 
ent study of: interrelationships. We assure the rank and file buyers of 
fully realize methods presently avail- fishmeal around the clock, or near rm 
able for determining the biologic to it. - 


value of proteins are time consuming 
and tedious. However, why not study 
the work of M. E. Anderson and 
H. H. Williams, as reported in Jour- 
nal of Nutrition, “a rapid biologic 
method for assessing protein quality.” 
A word about merchandising. Who 
sells your fishmeal? Men selected and 
trained to interpret the latest known 
nutritional values and economics of 
fishmeal? In the majority, the answer 
is no. With all due respect to those 
who sell fishmeal, the greatest vol- 
ume is sold by office brokers, and we 
repeat, on a unit of protein basis 
(We cannot help but note that as a 
result of federal regulation, imported 
fishmeals are now being sold on a 
guaranteed salt and sand content.) 


No doubt, you are aware of the 
program being conducted by our 
friends, the industrial chemistry con- 
cerns, with methionine. Well trained 
salesmen are presenting formula feed 
manufacturers with convincing data 
supported by biological tests indi- 
cating the need for supplemental 
methionine irrespective of the fish- 
meal and/or condensed fish solubles 
content of the ration. They extend 
their research and test results into 
the subject closest to a feed manu- 
facturer’s heart-——profits as a result 
of increased feed efficiency 

The sales progress made with 


methionine in such a comparatively 
short time is truly remarkable, and 
to think—fishmeal and condensed 
fish solubles are a rich natural source 
of methionine! We believe the meth- 
ionine story of fishmeal is greater 
than its authors appreciate 
Whither fishmeal? The fishmeal in- 
dustry, still lacking a complete pro- 
gressive research and merchandising 
program has placed the fishmeal buy- 
ers in a position of confusion. They 
would welcome any sign of enlighten- 


ment. The by-product division of Na- 
tional Fisheries Institute is fully 
aware of all the problems and we 


have discussed with the division ways 
and means of developing a first class 
program of college and industry wide 
research with fishmeal and fish 
products. Why not rally to its 
port? Give it funds to work with for 
the day must come when you can 
supply the feed trade with standard- 
ized and uniform quality products 
backed by a live wire merchandising 
program 

Your director, Wayne Waller, and 
technical consultant, Ralph Holden 
are well equipped by background and 
contacts to develop such a program 
Give them your unreserved support 

We most respectfully suggest that 
you reconsider as an industry the 
present policy of supplying fishmeal 
requirements to large volume buyers 
all in one lump during the processing 
season. Instead you can devise means 


by- 


sSup- 





Order Your KELL-PHOS 
(Phosphorus and Important Trace Minerals) 
NOW 
Call or Write 
THE KELLOGG COMPANY 
618-620 Des Moines Bidg. 

DES MOINES 9, IOWA 











Preobducts 


Distributed in Southern 


Missouri, Arkansas, Okla- 
homa and Texas by 


The Tommy Thompson Ce. 
3617 Dryden Read 
FORT WORTH, TEXAS 

: Webster 6805 





You can price your products in such 
a manner that would repay your stor- 
and handling charges plus in- 
terest on the money it takes to 
finance such a program. As your 
friend we can tell you that just 
soon as you develop standards of 
quality and merchandising, you will 
then come nearer to an improved 
price evaluation of your product, for 
we have felt all along that compared 
to the price of corn, soybean oil meal, 
etc., you are selling your product dol 





age 


KIBBLED BISCUITS | 


These High Quality Rations 
Will Boost Your Sales! 


Here is a complete line to satisfy every type of dog and 
owner — Golden or Regular KIBBLED BISCUITS — MEAL 
with KIBBLED BISCUITS—WHOLE BISCUITS (large, small, 
bone-shaped) PUPPY FOOD and CANNED RATION 
Completely balanced, tasty food that brings repeat 


as 










lar short. busi : . . ‘ 

res ’ usiness. Priced right! Will also pack private b , 

Whither fishmeal? Do not take your Send ~ Beeline, oo private brand 
business for granted. Eternal vigi- Y- 






lance is the price of progress as well 
as of liberty. 


Sell this Economical Mineral Feeding Plan 
built around Morton Trace Mineralized Salt 


OXYGEN — Needed for the on 4 
idation of nutrients ond energy . 
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. proteins without water 
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$e or e corbohydrates— needed for energy -~ 
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sturdy bones, and certain enzymes 
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in the digestion of corbohydrates. 
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MORTON'S TRACE MINERALIZED 





SALT In the ther side t the 

mineral box, put Morton's Trace 

IVESTOCK thrift and profits depend their equivalent, in the other. This com- a aon aaa ; ~y > a ~ 
on ALL seventeen of these ele- bination provides the calcium, phos- palin ged narra a 
ments. Each is individually important phorus and salt needed in quantity, snd zinc. Minerals ase imp — 
.-.each has its job. More of one doesn’t It supplies adequate amounts of trace ; . , 4. ». They ale “help _ 
make up for lack of others. minerals — iron, copper, cobalt, man- arate ham emey Ave ne te 
Failing to get an adequate supply of ganese, iodine and zinc — that help into growth, heavy predectics 


Fed 
free choice, the unerring instinct of the 


any one, most animals are not as profit- control the basic life functions, 
able as they might be, They make poor 
... have 
difficulty in breeding. The result is 
small calves, weak pigs, fewer lambs... 
less meat, milk, fleece. 

The simplest, most economical way 
to supply minerals is Morton Trace 
Mineralized Salt in one side of a di- 
vided mineral box and a mixture of 
bone meal and ground limestone, or 


use of feed . . . gain slowly animal assures the mineral intake it 
needs for faster, thriftier gains, 
Suggest Morton Free Choice Trace 
Mineralized Salt plan to your custom- 
ers. It builds up your feed business... 
increases salt sales and puts it on the 


same profit basis as feed. 


MORTON SALT COMPANY 
Chicago 3, Illinois 
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Stress the Value of— 





can call attention to the fact that 
extra feeding is needed in summer 
for dairy cows. 

One dairyman with whom I talked 


Supplementary Feedi recently told me that except for a 
pp VY ng short 10-day period in June when 


During the Summer 
By Will Christoph 


low who can and will caution him is as a rule are too skimpy to provide 
feed dealer who wants to a full ration which will guarantee 
see that farmers go on making a high high milk production. 

profit on his dairy herds. 
feed dealer issues his own 
monthly bulletin, if he advertises, he 


HEN the summer season 
rolis around, when pastures 
are lush for a short period 


with green succulent grass, the dairy 
farmer often makes a break in his 
feeding schedule. About the only fel- 


grass is lush in middlewestern states, 
grass is not sufficent to maintain a 
full production of milk, that supple- 
mentary feeding is necessary. In his 
own case he says that he adds about 
10 lb. grain to his cows’ rations every 
day of the year, per cow, even during 
the summer. He states that pastures 


Farmer Is Better Off 
Green pasture feed tastes mighty 
fine to a cow, but it will not over a 





Spiva Bldg. 





CALCIUM PRODUCTS CO. 


* Producers 
Carthage Calcium Carbonate Since 1920 
Phone 7750 


long period of time put fat on her 
body and also give that extra milk 
production. But grain and supplemen- 
tary dairy feed will do it, he says, 
and that is why a farmer is better 
off to stick to a grain feeding ration 
Joplin, Mo. every day of the year, he declares. 
You still hear cases of where farm- 

















TO FORMULA FEED MANUFACTURERS: 


Spencer Kellogg and Sons, Inc. give the formula feed manu- 
facturer exactly what he wants, to produce and sell the best 
feeds for the varied purposes of his customers. Trustworthy 
control of quality makes Spencer Kellogg protein supplements 
consistently true to analysis, protecting your own standards of 
quality, assuring the users of your feeds that their results will 


be constant. 


Operating eight large oil-seed crushing or extraction plants, 
Spencer Kellogg holds effective control of quality from the 
selection of seeds, which must be clean and mature, to the 
final product. Each plant has its own control laboratory, mak- 
ing tests throughout the process and reporting to a central 
laboratory at the company headquarters. To use Spencer 
Kellogg and Sons, Inc. as your source of supply is assurance of 
the best service. We are always active in the market, always 
able to ship as specified, always quoting the lowest prices justi- 


fied by the finest quality. 





SPENCER KELLOGG OFFICES FOR Oll SEED 
MEAL BUSINESS ARE LOCATED AT: 


Buffalo, N. Y.-CL 5850 
Chicago, Ill.-FR 2-3437 Philadelphia, Pa.-PE 5-8787 


Decatur, Ill.-5365 Minneapolis, Minn.-AT 0309 
Des Moines, !a.-4-7291 Les Angeles, Calif.-MA 6-5568 














ers lose a valuable dairy cow from 
bloat in the summer season. A dairy 
cow is very valuable, up to $400 and 
more in some instances. She is worth 
watching, worth saving, worth worry- 
ing about. One farmer says that an 
almost sure hedge against death from 
bloating is to feed cows dry hay and 
grain every day before they are put 
on green pasture 

If this is true, why shouldn't feed 
dealers advertise this fact and other 
summer feeding information? Farm- 
ers will appreciate it. The dealer does 
not need to advertise in the winter to 
farmers about the results of an ade- 
quate feed ration for dairy cows. The 
farmer knows he must maintain a 
properly balanced ration at that time 
in order to get production, butterfat 
content and a maximum milk check 
But the time when the farmer is apt 
to slip in his feed judgment is in 
spring and summer when the grass is 
high and green for a short time 


Will Inform Farmers 

And even when pastures get skimpy 
but are still green or slightly green, 
the farmer sometimes clings to his 
unscientific belief that somehow the 
pasture will provide the proteins 
needed for high milk production. The 
alert feed dealer will not fail to 
inform farmers that an adequate 
feed ration during the summer 
months will keep cows properly fed 
so that milk production remains high 
and bodily health high for those val- 
uable dairy cows. 

Another farmer states that mois- 





KAFIR & MILO 


Largest Dealers 
in Southwest 


MID-CONTINENT GRAIN CO. 


Kansas City, Mo 











N. K. Parrish 


BROKER JOBBER 
e FEEDSTUFFS » 
MILO-KAFIR-WHEAT-FIELD SEED 


+ 
LUBBOCK, TEXAS 
2-8787 
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FT. WORTH, TEXAS 
FOrtune 4031 











Ray Cwing 


PRODUCTS 


Distributed in Mlinois, 
Indiana, Ohio and South- 


; ern Wisconsin by 


HALL SALES COMPANY 


1313 Ridge Avenue 


— 


"CER NELioge 2 


eurrase : , 
. Phone: Greenleaf 5-0225 
EVANSTON, ILLINOIS 





| SPER MELO 


QUALiTY GOFS IN BEFORE THE NAME GOES ON 





Correct Formula Feeding Makes Birds 
Gain Rapidly and Profitably 


Use Spencer Kellogg Protein Sup- 
plements in formulating high-protein 


low-fiber feeds for fast gain 


Write today for FREE Red 
Comb Production Manual! 
HALES & HUNTER CO. 


141 W. Jackson Bivd., Chicago 4 


MILLS AT HICAGO. iil MARSHALL MO 








WILMINGTON Et LEXINGTON. Ky 





















ture content of pasture is about 80% 
early in the summer in middlewest- 
ern and northwest states. He declared 
that a good dairy cow will consume 
150 Ib. hay per day. If this moisture 
content is figured in, it means that 
the cow really gets only about 40 Ib 
dry matter. And if the pasture hap- 
pens to be of poor quality grass, then 
the cow is not going to get sufficient 
moisture. 

One of the best ways to get feeding 
lessons across to dairy farmers 
during the summer season is through 
window displays. Farmers do not 
have the time to read too much in 
summer, but they will look at win- 
dow displays when they come to your 
mill to buy feed and other supplies 

In a good window display, through 
the use of signs, milk pails, charts, 
etc., the dealer can get across the 
story of good feeding, which means 
feed supplementary to pasture con- 
tents. A lot of dairy cows calve in 
summer time, and this puts an extra 
feeding strain upon them, especially 
if the farmer wants the cows to get 
back into high milk production early 
enough. 

The alert feed dealer who stresses 
dry cow rations during the summer 
season is rendering farmers a favor, 
and he is also getting across the idea 
of sticking to a quality dairy feed 
program every month of the year. 
This can only be reflected in greater 
grain and dairy feed sales for him in 
his area, as well as greater milk 
production for farmers. 

If the feed dealer is wondering just 
how to make his dairy windows ef- 
fective, let him take a look at what 
the 4-H clubs do in this respect at 
their local fairs. Or better yet, call 
in one of these 4-H members and 
ask him to put in a window for you 
which stresses full feeding during the 
summer season. These 4-H groups 
make many displays in miniature, 








Every Good Feed 


Get your supplies from 


HENRY K. FAUST 


Successor to King Brothers & Co. 
The Bourse, Philadelphia 6, Pa. 

















Rey Ewing 


PRODUCTS 


Distributed in Minnesota, 
North and South Dakota 
and western Wisconsin by 


Blomfield-Swanson Brokerage 


734 Midland Bank Bidg. 
Minneapolis 1, Minn. 





QUALITY GOES IN BEFORE THE NAME GOES ON 








For greater DOG 
FOOD VOLUME! 





Write for dealer facts 


VITALITY MILLS, INC. 
BOARD OF TRADE BLDG. 
CHICAGO 4, ILL. 
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with large signs which illustrate 
points in the dairy program. I have 
seen quite a few of these 4-H displays 
at fairs, and all play up full feeding 
during the summer season as well as 
in winter. 

What does the 4-H member mean 
by a full feeding program? Ask him 
to detail this in a window display for 
you. He will specify some feedstuffs 
which you handle, and therein will 
lie your specific benefit 

Look at the matter this way, too 
If you advocate a full summer feed- 
ing program, based primarily on the 
wise use of pastures, you may not 
sell as much grain and dairy supple- 
ment to farmers in summer as you 
would like, but when fall and winter 
rolls around you will be in a stra- 
tegic position to make up for the slow 
summer period. The farmer will have 
confidence in your recommendations, 
as evidenced by his milk production 
checks, and he will be inclined to 
do business with you at seasons of 
the year when he must rely heavily 
on your help. 











COLUMBIA SOFT PHOSPHATE 
LOW COST... 


IMMEDIATE DELIVERY 


* * * 


Write for information and prices 


COLUMBIA PHOSPHATE CO. 


1007 WASHINGTON AVE., ST. LOUIS 1, MO. 




































"Last year we made a cost study of our production 
methods and the figures showed us that what we 
considered adequate fortification of our feeds was 


costing us more than it should. 


“We were buying upwards to a dozen individual 
fortifying elements and making our own premixes. 
This involved weighing each ingredient with pre- 
scription-like accuracy, investment in and the main- 
tenance of specialized scales and blending equip- 
ment, and obtaining scarce, skilled personnel to do 
this precision work. 


“Buying and maintaining an inventory of so 


. many necessary fortifying elements was a time- 


consuming chore, too. We also suffered the usual 
warehouse shrinkage on each one, and this totals a 
sizable loss over a period of time. 


“We weighed our problem from every angle and 




















decided the solution was a comprehensive fortifier 
blended for us by a recognized specialist in this 
highly technical field. 


“Our choice was Dawe's Vitamelk Base. This 
multiple vitamin-antibiotic-trace mineral fortifier, 
together with the assistance of Dawe's Formula 
Audit Bureau in our formula work, assures us that 
we are incorporating the latest nutritional develop- 
ments into our feeds. 


“Getting full fortification in one package certainly 
has simplified buying and storage. It has eased our 
personnel problem and we know our feeds are 
generously fortified. In short, we have ‘streamlined’ 
our fortification with the result that we have cut our 
production costs while improving our feeds. After 
ten months, we feel that our decision to use Dawe's 
Vitamelk Base instead of pre-mixing our own 
fortifier was one of the wisest we ever made.” 


Let Dawe's, the nation’s leading vitamin nutritionists, prove to you the advantages 
of modern, scientific feed building methods. Dawe's offer a complete nutritional 
program to progressive feed manufacturers. For more complete details about 
Dawe’s products and professional services, please write on your letterhead. 


wes Manufacturing company 


4800 S. RICHMOND STREET, DEPT. FS-62, CHICAGO 32, ILLINOIS 


World’s Oldest and Largest Specialists in Vitamin Products for Feeds 
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items discussed in this department 
may be obtained by writing the 
Reeder Service Department of: 


No. 2419—F acts 
About Poultry 


Medicine Co. has 
folder “Facts About 
Turkeys,” which is de- 
signed to help poultry raisers analyze 
the ind obtain the best re- 
sults birds. The folder is 
based on questions most frequently 
sked by poultry raisers on the every- 
day problems they encounter, the firm 
report 

A free supply of the folder for dis- 
tribution to poultry raising customers 
is a\ Circle No. 2419 and mail 
to Feedstuffs 





The Dr. LeGear 


prepared a 
Chickens and 


ir problems 
from their 


iilable 
the coupon 


No. 2435—Lift 
Truck Canopy 
The Mercury Mfg 
the availability of a new 
uard for installation on 
Yak and Yank lift trucks. The new 
canopy has an over-all installed 
ht of 95 in. When necessary, this 
ht may be reduced to 91 in. The 
overhead guard is pivotally attached 
to the lifting mast and also pivotally 
supported from the lift truck dash 
This method of securing permits the 
remain horizontal, regard- 
degree of lifting-mast tilt 
the guard’s construction, 


Co. announces 
overhead 


both the 


reig 
heig 


uard to 
less of the 
Because of 


Send me information on the items marked: 


No, 2415 
No. 2419 


2427 


Bulk Feed Bin 
Facts About Poultry 
No. Vitamin Concentrate 


No. 2431—-Conveyor System 


Others (list numbers) 


ADDRESS 


= 


A reader service feature announcing the development of new and improved products, 
new services and new literature offered by manufacturers and suppliers. Claims made 
in this department are those of the firm concerned. Further information on any of the 
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—————. OLIP OUT — FOLD OVER ON THIS LINE — FASTEN (STAPLE, TAPE, GLUE) — MAIL 


New Seavie 


New a 





Minneapolis, Minn. 
top-removal of batteries may be easi- 
ly accomplished, 
more details check No. 2435 and mail 
the coupon to Feedstuffs 


No. 2427—V itamin 
Concentrate 


Schenley Distillers, Inc., has an- 
nounced a new concentrate of vitamin 
B, which is being marketed under 
the name of Anigene. It is incor- 
porated into feed formulas at a ratio 
of about 15 mg. to a ton of feed. 

Schenley is also marketing to the 
feed trade two antibiotic feed sup- 
plements, one of which contains B 
Both products use a specially proc- 
essed distillers dried grain as a base, 
and include procaine penicillin. These 
feed supplements, as well as the Ani- 
guaranteed to be dry and 
free flowing, Schenley says. For more 
details mark No. 2427 and mail the 
coupon to Feedstuffs 


rene are 


No. 2434—M astitis 
Treatment 


is effective against bacteria that 
withstand attack by the other. How- 
numerous tests have established 
dihydrostreptomycin and peni- 
in combination display 


ever, 
that 
cillin 


Mastitis Treatment 
Lift Truck Canopy 
Pawer Take-Off 


No. 2434 
No. 2435 
No. 2436 





FIRST CLASS 
PERMIT No. 2 


(Bee. 34.9, 
P. L. & RK.) 


MINNEAPOLIS, 
MINN. 

















BUSINESS REPLY ENVELOPE 


No postage stamp necessary if matied in the United States 








§ Reader Service Dept. 


POSTAGE WILL BE PAID BY— 


Feedstuffs 
118 South Sixth Street 
Minneapolis 2, Minn. 
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the firm states. For 





syner- | 


gistic effectiveness. That is, instead 
of being merely additive, the two 
drugs, when combined, have a po- 
tency greater than the sum of the 
two added together, according to the 
firm. 
The spokesman pointed out that 
the new ointment will be available 
only through veterinary physicians. 
For more details check No, 2434 and 
mail the coupon to Feedstuffs 
Potassium penicillin has been com- 


| bined with dihydrostreptomycin in an 
| olntment 


for veterinary treatment 
of mastitis in milk cows by Chas. 
Pfizer & Co., Inc. The new Pfizer vet- 
erinary drug will be called Combiotic 
P-S Ointment. Each tube, weighing 
7.1 gm. (%0z.), will contain 100,000 
units of penicillin and 100 mg. of 
dihydrostreptomycin. They will have 
1 in. tips and black plastic screw 
caps. The combination of the two 
antibiotics was decided on, according 
to a Pfizer spokesman, because each 





No. 2415—Bulk 
Feed Bin 


The feed machinery division of the 
Fairfield Engineering Co. has added 
1 new product to its existing line of 
feed mill equipment. In addition to 
the Fairfield-Hughes hammermills, 
Fairfield-Haines molasses mixers and 
Fairfield-Haines feed mixers, the new 
Fairfield bulk feed and grain bins are 
now being produced and sold through 
Fairfield representatives. Fairfield 
bulk feed and grain bins have a ca- 
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Now It’s Easier ... 


We've gone further to make it 
easy for you to obtain additional in- 
formation about the new products, 
new services and new literature de- 


| scribed in the Worth Looking Into 


department. Here's all you have to 
do: 

(1) Clip out the entire coupon and 
return address card in the lower out- 
side corner of this page. 

(2) Circle the number of the item 
on which you desire more informa- 
tion. Fill in your name, your com- 
pany’s name and your address. 

(3) Fold the clip-out over double, 
with the return address portion on 
the outside. 

(4) Fasten the two edges togeth- 
er with a staple, cellophane tape or 
glue, whichever is handier. 

(5) Drop in any mailbox. 

That's all you do. We'll pay the 
postage. 

You can, of course, continue to use 
your own envelope or paste the cou- 


| pon on the back of a penny postcard 


if you prefer. 

Whichever way you use, be as- 
sured we'll see to it that you get 
the additional information you want 


quickly. 

—The Editers 
ON ee 
with glass 


For more 
and mail the 


sealed doors 
panels, the company says 
details check No. 2431 
coupon to Feedstuffs 


and dust 


| No. 2436—Power 


| er is now being 





tons and provide for 
storage of grains, 
the firm 
off in a 


pacity of five 
clean, rodent-free 
minerals and formula feed, 
Bags can be drawn 
In order to qualify for lower 
rates, they are _ shipped 
down. Bolted construction 
makes possible easy erection. For 
more details circle No. 2415 and mail 


says 
jiffy. 
freight 

knocked 








the coupon to Feedstuffs. 


No. 2431—Conveyor 

’ 
System 

The Gifford-Wood Co. announced 
a newly designed, automatic convey- | 
or system for emptying up to 40 
drums an hour. The system comprises 
four principal units—an_ enclosed 
automatic skip hoist, a transfer con- 
veyor, an automatic drum washer 
and a lowerator 

According to the firm, the entire 
operation from the point of loading 
the full drum onto the feed conveyor 
to the point of receiving the empty 
cleaned drum at the discharge con- 
veyor is fully automatic. The units 
are enclosed in dust tight casing | 
equipped with plate glass windows | 


Take-Off 

A new tractor power take-off dust- 
manufactured by the 
H. D. Hudson Mfg. Co. There are only 
four combinations consisting, in each 
of only two simple 
which provide a complete duster to 
fit most of the tractors in use today 
the firm reports. 

According to 


case, peckages 


the manufacturer, 
other features of the duster, which 
is trade-named the Hudson Dusty, are 
(1) a nonclogging heart-shapped hop- 
per that holds 85 lb. of average den- 
sity dust; (2) a new slow-speed spiral 
agitator that chops up dust and feeds 
it uniformly into the fan and 
(3) a newly designed, large 14-in 
high-speed fan that mixes dust with 
air and blasts it out at high velocity 
For more details check No. 2436 and 
mail coupon to Feedstuffs 


Case 


Available 


new products have 

recent 
information about 
them may still be obtained by jotting 
the appropriate number on the cou- 
pon and forwarding it to Feedstuffs 

No. 2409—Feed supplement for 
chickens, turkeys and hogs, and a 
worm treatment powder, manufac- 
tured by Hilltop Laboratories 

No. 2410—Corn sheller, manufac- 
tured by Myers-Sherman Co. 

No, 2412—Preventive for worm in- 
festation in chickens, Kasco Mills, 
Inc 

No. 2416—Portable rodent 
nit, Fumigation Engineering Corp 

No. 2417—Bulletin describing the 
Daffin Feed-U-Nit, a feed manufac- 

ng plant, Daffin Mfg. Co. 

No. 2418—Pamphlet describing the 
use and value of hard grit for poul- 
trymen, Minnesota Mining & Mfg. Co 

No. 2420 — Electric-hydraulic four 
post lifter, Service Caster & Truck 
Corp. 

No. 2421—Opener designed to open 
and close “balky” freight car doors, 
Penco Engineering Co 

No. 2422—Feed mixer-auger, Bur- 
rows Equipment Co. 

No, 2423—Spring issue of the 
Gaines Dog Research Progress, 
Gaines Dog Research Center. 


Also 
The following 

been described in 

Feedstuffs, and 


issues ol 


control 
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State Legislatures 
Consider New Truck 
Weight Regulations 


Missouri is the only state in which 
legislation changing motor vehicle 
size or weight limits has thus far 
been enacted this year, a mid-March 
survey of reports from state capitals 
reveals. 

The new Missouri act eliminates 
limits based on a formula and pro- 
vides for gross weights based on 
axle spacing graduated from 32,000 
consecutive axles for which 36,000 Ib. 
spacing is 39 ft. or over. Missouri's 
maximum weight limit for tandem 
axle trucks has been 56,000 Ib. 

Bills to liberalize limitations on 
truck sizes or weights, or both, were 
rejected, however, by the 1952 legis- 
lative sessions of Colorado, Georgia 
and Virginia. 

Pending in the New York state 
legislature is a bill which would re- 
duce axle weight from 22,400 to 18,- 
000 Ib. wheel weight from 11,200 to 
9,000 Ib. and tandem axle weight 
from 36,000 to 32,000 lb. Another 
pending New York bill would re- 
duce the maximum spacing of two 
consecutive axles for which 36,000 Ib 
is permitted, from 14 to 9 ft., and 
increase the multiplying factor in 
the gross weight formula from 750 
to 850 

A pending Massachusetts bil! 
would restrict vehicle height to 12% 
ft., with an exception of 13% ft. for 
automobile transporters, and increase 
length of single unit and combina- 
tions to 55 ft. The Massachusetts bill 
also would set up a gross weight 
formula of 850 (L plus 40) and re- 
quire the payment of a $10 fee for 
an overweight permit which is now 
issued free. 

Meanwhile, enforcement of exist- 
ing motor vehicle size and weight 
limits continues to attract both leg- 
islative and administrative attention 
in state capitals 

Governor Williams recently signed 
into Michigan law two bills designed 
to make constitutional the imposi- 
tion of graduated fines on overloaded 
trucks. The new laws provide that 
the damages assessed go into the li- 
brary fund of counties rather than 
the highway fund and increase the 
jurisdiction of justice courts to im- 
pose the graduated fines 

Bills proposing graduated overload 
penalties were rejected by the legis- 
latures of Colorado and Georgia, 
while the Virginia legislature killed a 
bill which would have greatly in- 
creased the penalties of overloaded 
trucks. The rejected Virginia meas- 
ure would have increased overload- 
ing penalties from 2 to 5¢ Ib. for the 
first 5,000 lb. of overload and from 
5 to 10¢ lb. for all of the overload 
when it exceeded 5,000 Ib 

Massachusetts lawmakers are con- 


Alaska Fish Oil Extractors, Inc. 


Genera! Offices 4800 $ Richmond Chicage, Hil 
APWATED WIT DAWES PROOVET CO 


PRODUCTS 


Distributed in Utah and 
Southern Idaho by 


BADER, INC. 


214 24th Street 


Telephone: Ogden 9323 
P. 0. Box 267 OGDEN, UTAH 


GOES IN BEFORE THE NAME GOES ON 


sidering a bill which would impose a 
fine of 2¢ Ib. if excess weight is less 
than 5,000 Ib. and 6¢ Ib. if excess 
weight is 5,000 Ib. or more. A pend- 
ing New York bill would provide for 
fines ranging from l1¢ Ib. for excess 
weight up to 1,000 Ib., to 30¢ Ib. for 
excess weight over 8,000 Ib 

Ohio’s Public Utilities Commission 
has announced plans for an intensi- 
fied drive against violations of high- 
way trucking laws, in cooperation 
with the State Highway Patrol. Be- 
ginning in April, it was announced, 
there will be a 400% increase in in- 
spection of trucks for overloading 
and violation of safety or other reg- 
ulations. 

In Florida, one of many states in 
which weight law enforcement has 
been stepped up, the State Highway 
Patrol announced that of 11,000 
trucks checked during February, 298 
were found exceeding legal weight 
limits. A total of $14,899 in fines was 
assessed against operators of the 
overloaded vehicles. 
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This special unit saves precious minutes on every — 
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NULAR GRIND 


























Today . . . more farmers than ever are asking for 
the Granular Grind in preference to hard-coated 
grain or “floury” feed. The reason is Feeding : 
Economy! The mealy Granular Grind is more : 


thoroughly digested by poultry and livestock and 
therein lies the story of reduced feed waste 


ee 


AT THE GRINDING STATION ... 


IT’S HIGH PRODUCTION, LOW 

MAINTENANCE, LESS POWER COST | 
} 

Only one mill can produce the popular Granular 

Grind . .. and that one is the Blue Streak Advance 

Custom Mill! And only one mil! employs Triple : 

Reduction with the advantages of the automati 


crusher feeder . low speed blower fan and / 
on-the-run screen change to effect savings up to 


10% on power and maintenance costs. Again 





that one mill is the Blue Streak Advance Custom! 
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there's ae oney at the Feed Mill 


By Martin Francis 
in HBolasses ne 


HE feed dealer has an advan- | feeds and other supplies from him 
. +.» particularly when { tage over his fellow merchants | provided the dealer makes the most 
you use @ molasses mixer best s in that the farmer will come to | of the opportunit 
: . ; . . the mill many times during the year : 

suited to your Capacity re- —= | | to have his feed ground. Advertising How Does Mill Look? 
quirements and plant layout A a medium also open to the feed How does your mill look to the 
dealer—may bring the farmer to town | farmer who comes to have his feed 
: a to buy his groceries and other items, | ground? Does it look prosperous and 
UPSs 6b operate with mini- = : but the fact that the farmer knows | up-to-date? Is the building painted? 
mum upkeep and labor costs. > oF that the feed dealer can grind his | Is it kept in good repair? How about 
. feed will bring the farmer direct to | the parking yard? Does it have all 


—and one that you can rely 


Ey, . the feed mill many times during a weather surfacing? Is it ‘easy to get 
customix 5 year. into? Does it have ample parking and 
Feed grinding service is one way of | turn-around space? 
is designed specifically for building traffic in and around the If you were to park in this yard, 
: : . feed establishment. With the farmer | would you see enough signs around 
CUSCOR MIKCES . . . CAPACITY —_ it the mill for service of this kind (kept in good condition) which 
3-5 tons per hour . . . com- bined with a vertical mixer : the dealer has a wonderful opportuni- | would give you buying and service 
pact... requires no heat... to make a self-contained ty to expose him to courtesy, to suggestions? Would the copy get you 
: ? friendliness, to service, to signs, to | thinking along the right lines be- 
easily cleaned. It can be com- displays, to cleanliness, to buying sug- | fore you opened the door 
gestions and to profit-making tips How do the windows and exterior 
on farming. In other words the time | platform displays look? Are they 
to sell the farmer on you and your | neatly arranged, full of buying and 
products and services is when he | use suggestions? Could they be im- 
the first of the practi- comes to have his feed ground proved? As a deal r are vou taking 
cal cold molasses mix- A recent report issued by the Wis- | advantage of the full display advan- 


consin Agriculture Department re- | tages which are at your disposal? If 
ers, is available in three veals the fact that 75% of the farm- | you aren't then it’s costing you extra 
sizes with capacities of ers in that state go to the feed mill — 
to get their feed ground. About 16% | ry to size up yourself and } 
from 5 to 20 tons pes of the farmers have home-owned | employees. Are you the kind of | 
hour ... makes a beau- hammermills and 8% have their feed | from whom farmers like to buy? Are 
tiful feed, free from lumps, with ground by custom grinders having | you friendly, willing to serve 
cas yortable mills. teous, respectful, appreciative 
minimum cost and no trouble. The dealers in this state are still | business you get? Have you 
getting the bulk of the grinding | snap in your walk instead of your 
business. The farmers rely on the | voice? If you were a farmer would 
dealers in their locality to grind their | you feel welcome here and want to 
grain, and if they have this confid- | do your buying? If you can feel that 
for the large commercial mills, uses heated j ence in the dealer there exists also | the farmer would like to buy here 
you are doing a 














molasses, has capacities suited to contin- the confidence to buy recommended | then undoubted! 
uous mixing systems and is available in 
a number of different styles and sizes, 


gear or chain driven. i iff GZ), ° ° 
on Satisfaction Gd 
All Sprout-Waldron mixers are ruggedly - Uf iZ Ji 
ime 


constructed and properly designed for the 
use for which they are recommended. 

Ask your Sprout-Waldron represen- 
tative for his recommendations on the 
machine you should have or write Sprout, 
Waldron & Company, Inc., 61 Logan St., 
Muncy, Pennsylvania, 
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ONE CALL BUYS ALL! 


Lincoln 8431 .. . the number that saves 
you time and money. Save by ordering 
your feed all at once. |. S. Joseph's feed 


specialists fill each order with care. Call TREATED WITH INSECT REPELLENT 


for millfeeds, protein meals, clear flours, 
beet pulp, other specialty feeding items. * Sold Only Through Dealer Channels 


One Cali Buys All! Phone Lincoln 8431, e Distributorships Open 
Vedey. e Write Today 


1. $. JOSEPH CO., INC. 


Flour Exchange Bldg. 
+ Minneapolis, Minnesota aie 
. ap ae 
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Unadulterated Full Milk Sugar and Lactic Acid Content in Natural Proportions 


Smarten up — Be a Dealer 


ons 00.8 Sim MONS STOCK-GRO, OC ud 1203 Williamson Street Madison, Wisconsin 
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good merchandising job along the 


lines listed. If you feel you aren't | 


then there is the chance to improve. | 


How should you improve? The first 
step is realizing that you have a fine 
opportunity to handle the next farm- 
er who comes in and wants feed 
ground. Drop that advertising or of- 
fice job, or even writing those checks. 
Go out and talk to the farmer while 
he’s standing around waiting for his 
feed to be ground. Make him feel im- 
portant. Shake hands with him. Wel- 
come him. Ask about his family, his 
crops, his herds, his neighbors, any- 


thing that affects him. Make him fee] 


his business is appreciated 


. : : 9 
During your conversation with him 


you'll learn a great deal about him 
You'll soon discover how much he 
knows about scientific feeding; then 
you'll know just how much feéed 
knowledge you can give him as you 
talk, knowledge which will fit his 
special needs. 


You'll never have a better chance 


to talk with that farmer than during 
those minutes he’s standing around 
waiting for his feed. That’s the time 
to show him you're friendly, to make 
him like you. He'll appreciate such 
attention; it may make the difference 
between making or not making an 
additional sale. And you'll get to 
know him so well that when you 
meet him in town or country his high 
sign to you will be just a bit more 
friendly because he feels you and he 
know each other better 

All that office work which 
dropped just to talk to the farmer? 
You can do that when he’s gone. A 
lot of it you can come down and do 
after supper, if you've got the ambi- 
tion. But the farmers won't be in 
your mill after supper. You can't 
choose the time they come into your 
mill or store. When you look up and 
see them there, that is the time that 
you have to get in your friendly sales 
work. It’s then or never. 

How do you suppose a farmer 
feels when he comes to a feed mill to 
buy feed and sees a dealer working 
at his desk, too busy to look up, 
wave at him and drop his work and 
come over and talk to him? Makes 


you 
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him feel pretty unwanted, doesn’t it? 
Yet a lot of up-front business execu- 
tives act that way. As if the book- 
work they are doing is more impor- 
tant than meeting the customers 

Customers keep doors opening. Cus- 
tomers keep merchandising moving 
off shelves at a profit. Customers keep 
cash registers ringing. Customers pay 
salaries and other business expenses 
Why should they be neglected when 
they enter a mill or store? What else 
comes before customers in such in- 
stances? 

The customer knows how you feel 
by looking at you, seeing your expres- 
sion and manner. Make him see and 
feel that you put him first when he 
enters your mill. That's still the 
sales approach for any merchant to 
have. 


best 


—— 
BALTIMORE EXPORTS 


BALTIMORE Wheat ¢ xports 
from the Port of Baltimore in May 


totaled 3,992,396 bu., compared to 
4,725,797 bu. for May, 1951, it was 
revealed by the Baltimore Chamber 


of Commerce. Corn exports from the 
port increased last month, with 3.,- 
243,648 bu. exported compared to 2,- 
630,070 bu. in May a year ago. Ex- 
ports of rye last month totaled 1,422,- 
801 bu. as against 1,845,925 bu. in 
May, 1951. Barley exports in May ag- 
gregated 70,064 bu. Exports of soy- 
beans amounted to 34,835 bu. com- 
pared to a total of 28,922 bu. in May, 


1951 
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A size and type to meet 
every conveying need. 
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NEW PLANT IN OPERATION 


TACOMA, WASH.—The St. Regis 
Paper Co. has put its newly built 
multiwall bag plant at Tacoma in 
production to replace the leased 


plant which it formerly operated at 
Seattle. The new plant is adjacent 
to the kraft paper mill and provides 
St. Regis with a completely integrat- 
ed operation 
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GET THE JUMP 
ON A NEW KIND OF FEED BUSINESS 


wn RAD EZY 


RID-EZY Is the Only Nationally Advertised, 
Well- Merchandised Self-Worming Hog Feed 
You Can Make In Your Own Mill. 









a < 


And It Is Backed By A Mighty Merchandising 
Program Right In Your Own Community. 


YOU CAN SELL RID-EZY WITH THE HELP OF THESE SALES AIDS 


Two of Your Own, 
Ready-to-Use News 
paper Ads. 


oo oom 








Giant, Colorful 66 x 28” 
1 Poster Shown Above 


* Distinctive, Colorful 
6 »> Bags for Outstanding 


Displays. 








Colorful %4-Page Ads in 7 (’ 


State Farm Papers 


Estimating Tables 
Give Exact Amounts of 
RID-EZY Needed by 


Your Customers 


That 








Sell-Slanted, Educational ar < 
Counter Folder 
vidually Yours. 


. « Indi- 


Publicity Stories, Ready 
Written to Hand to Your 
Local Newspaper Editor 





Remind-'Em-to-Buy 7 
Jumbo Post Cards... 
Individually Yours. 





Radio Announcements 
with Local Appeal and 
Sell. 


What is RID-EZY ? 





RID-EZY is the only advertised, well-merchandised, 
self-worming hog feed. You make it with RID-EZY 


concentrate in your own mill. 


RID-EZY is a product that can be used by every 
hog raiser in your territory. You net extra profit. 


| ayu, 





ing elsewhere. 


RID-EZY is a feed that is simply substituted for a 
regular ration. Pigs worm themselves. 


RID-EZY is a builder of new business. 
is an entirely different kind of feed and it will 
attract to = store hog raisers who are now buy- 


RID-EZY 


RID-EZY is the safest, most efficient (gets 95% or 


more of the worms) hog-worm-ex 
can produce according to an esta 


Llin 


Phish 


feed you 
formula 


that has proved successful in worming more than 


50,000,000 pigs. 


Get the Jump. Wire, Phone or Write at Once for All Of the Details on RID-EZY! 


PAY-U LABORATORIES, INC. 


Quincy, Illinois 


Backed by 65 Years of Successful Feed-Making and Selling Experience 
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Display Ideas That Are Effective 


Well Displayed Merchandise Is More Easily 
Sold—Here Are Some Practical Ideas 


By Will Christoph 


EGARDLESS of the size of his 
R store, the average feed dealer 

always faces the problem of 
effective display, especially interior 
display. There have been notable 
improvements in retail store displays 
since the war, and there are a num- 


ber of feed stores which are experi- 
menting in this respect. 

There is little doubt that the aver- 
age feed customer likes to enter a 
store that is clean, well lighted and 
which has displays in order. The first 
impression the customer receives 


Pittsburgh Plate Glass Co. 


36% LINSEED MEAL 


MFAL SALES — 


424 Flour Exchange Bidg., Minneapolis 15 
Telephone Lincoln 8469 


PLANT AT RED WING, MINNESOTA 


when he enters a store is its general 
appearance. Is it pleasing or dis- 
pleasing? The answer is important, 
for on it may depend the amount 
of buying the customer will do here. 

One of the big problems which 
many feed dealers face in arranging 
interior displays is that of “same- 
ness.” Unless care is taken, one area 
of the store may look just like an- 
other, and no particular area will 
stand out and command attention. In 
a farm supply store, there is alvvays 
a lot of seasonal merchandise which 
is shown, and if a way can be found 
to draw attention to it, then more 
sales will follow. 


Use Low Fence 

For example, one way to attract 
attention to a center of the store 
area display is to surround it with 
a low, white picket fence. The fence 
need be only one foot high, and this 
method is especially well suited to 
merchandise that is shown on low 
platforms. 





In such an arrangement, the white 





The Universal is now equipped with 
larger sample cup for testing larger 
samples. In most instances, tested con 
tents fall out when cup is inverted 
Fasily adapted to any Universal model 
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“Can Always Depend On 
Our Grades Checking 
With Terminals’ 








tehfield (pi 
perating a Uni 
» Tester), of the 
irain & Feed Co 
“I have now used the Uni- 
versal Moisture Tester for 


almost two years. 


“We can always depend 
on our grades checking 
with the terminals in 
Chicago.” 


You, too, can depend on the Universal for moisture 
percentage readings that check with those of terminal 
markets, also grain inspection points. And you know, 
without being told, how mighty important that is. 


The UNIVERSAL 
MOISTURE TESTER is 


Consistently Accurate 


You can test identically the same sample repeatedly and 
obtain identically the same moisture percentage reading 


on a dial, instantly .. . 


an aceurate reading, always. 


@ The Universal Moisture Tester is speedy, makes complete 
test in less than a minute. 
@ Convenient to operate. No bothersome charts of mathe- 


matical calculations. 


@ Operates electrically, yet requires no electrical outlets or 
batteries. Fully portable. 


GUARANTEED FOR 3 YEARS 


Against defective parts and 
faulty workmanship 
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picket fence sets off the merchandise 
inside the area very sharply and at- 
tracts attention, and it makes a very 
fine appearance. The picket fence 
idea is very appropriate for the show- 
ing of seeds, garden tools, insecti- 
cides and other items like that, for 
it helps to create the seasonal atmos- 
phere which is so important. 

I have often wondered why feed 
dealers do not use a latticework cen- 
ter-of-the-store background, against 
which to show bags of feed. The cus- 
tomers can look through the lattice- 
work, it is attractive, and the bags 
of feed can rest easily against it 
from either side. 

The latticework need not be very 
high, perhaps 4 to 5 ft. at the most 
The upper part of it can be used to 
tack feed signs and posters. They 
can be fastened securely so they will 
not tear or flap, and. that’s an im- 
portant phase of sign advertising 
If the latticework is painted white, 
it makes a cheerful contrast with 
the rest of the store, and the bags 
of feed stand out very clearly. A lat- 
ticework background is much better 
than a solid board effect, even if the 
boards used are plywood, for the 
open latticework pattern is so much 
more attractive. 

Most assuredly the latticework idea 
is especially adapted to the showing 
of fertilizer, as well as and 
garden tools. 


seeds 


Grass Matting 

I wish that more feed dealers 
would avail themselves of the use of 
green grass display matting. Many 
stores use it, especially hardware, de- 
partment and shoe stores. It gives 
the outdoor effect, and I know that 
a basket of eggs or a couple of bags 
of feed set on such matting would 
look very good. The matting is rela- 
tively inexpensive, will last several 
years, and provides a quick and ef- 
fective floor covering for many a 
window display. 

Many a feed dealer, too, I am sure 
would have excellent use for a dis- 
play on wheels. Quite a few retailers 
are using such displays. They put 
larger casters on the corners, so 
that the displays can easily be pushed 
from one section of the store to an 
other. If you have at least one dis- 
play fixture on wheels, then you can 
place it at one spot this week and 
another spot the next week. You can 
then judge at which spot it pulls 
the most And you won't need 
to tear down the display each time 
you wish to move it. 


Bargain Shelf 

I know one retailer who has a bar- 
gain shelf in one section of his store 
As he accumulates cat and dog stock 
he places it on this clearly marked 
shelf. Customers know of the bar 
gain shelf and always look it over 
hoping to find some item they want 
at a reduced price. This shelf not only 
helps the retailer move his slow mov- 
ing stock, but brings a lot of traffic 
far back into the store. This might 
be an idea that you will want to use 

I find that quite a number of feed 
dealers who have stores with high 
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Dean Ellett 


JOINS TESKE MILLING—Chester 
D. Salter, president of Teske Milling 
Co., Davenport, Lowa, announces the 
appointment of Dean Ellett as assist- 
ant general manager. Mr. Ellett pre- 
viously was sales manager of the 
Harlan (lowa) Rendering Co. He is a 
veteran of the second world war, hav- 
ing spent four years in the quarter- 
master corps. Teske Milling Co. man- 
ufactures and distributes Bang feeds 
in eastern Iowa and western Illinois. 





ceilings and center pillars are build- 
ing displays around these pillars 
Sometimes the displays reach up to 
five and six feet and are circular in 
shape. This means that customers 
can circulate around the pillar dis- 
plays and see everything shown 
Some dealers tell me that these cir- 
cular displays move a lot of mer- 
chandise for them. The principal idea 
on high pillars is to make the dis- 
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The following trade-marks have 
been published in the Official Gazette 
of the United States Patent Office 
preliminary to registration. Manufac- 
turers and distributors who feel that 
they would be damaged by the regis- 
tration of any of these marks are 
permitted by law to file a formal no- 
tice of opposition, within 30 days 
after official publication of the marks. 
Official publication dates are included 
below. 

ROCK ET—Allied Millis, Ir ; i 1! 


for poultry feed. Use claimed since 
1952, Publi hed May 2 





CLOROFOLEN—Bowman Feed Products 
Inc., Holland, Mich « food I 
claime: i since July 2¢ 1951. Published May 
20, - 

SUCCOR Carnatior Los Angele 
Cal for feed for Us laimed 
since Nov. 5, 19 I € Ma 1952 

TAFFY Stale Mi North Kar 
sas City M r H eed I 
claimed since |! 1951. I s i May 
20, 1952 

RUSH CHILES’—Hu I Mix 
Lexing I r nix Us 

airy M 1 i I dd Ma 

1s 

INKEYS WwW re } ( 
ar ) ry Use a 
sin I M 19 


SELLING TOOLS 


STEP UP YOUR FEED SALES 





play area relatively narrow around 
the pillar, so that the customer's 
general view of the entire store is 
not impeded too much. 

Because of the varied nature of the 
merchandise which he sells, the feed 
dealer also has a display opportunity 
not open to many other retailers. I 
refer to the establishment of a cross 
section of a milkhouse, or henhouse 
right in the store. Whether placed at 
a wall or center of the store loca- 
tion, such a cross section offers an 
opportunity to insert a varied note 
in the general display layout, which 
will attract attention and also pro- 
vide a natural background for the 
showing of poultry and dairy items 

Displays of this type can quickly 
be seen by customers entering the 
store and will thus draw much traf- 
fic. If the cross sections are well 
lighted, they will prove more attrac- 
tive. Some dealers find the use of 


spotlights on such displays very 
helpful. 
For the feed dealer who has a feed- 


ing calf on display in his store, or a 
battery of laying hens, the enclosure 
for this offering can be painted at- 
tractively, so that traffic will gravi- 
tate toward it. The different note 
will immediately be apparent to cus- 
tomers, and the general interior 
store displays more effective as a 
result. 

Why not study your general store 
display program with the view in 
mind of incorporating special appeal 
spots? 


NEW ENGLAND FEED MEN 
PLAN FALL CONFERENCE 


DURHAM, N.H.—Plans for the pro- 
gram for the New England Feedmen's 
Conference to be held at the Univer- 
sity of New Hampshire Sept. 4-5 were 
made here recently by the program 
committee. 

W. C. Skoglund, chairman of the 
university poultry department and 
chairman of the program committee, 
said that the major topics to be cov- 
ered at the conference are agricul- 
tural financing problems and mer- 
chandising. A list of speakers is be- 
ing arranged. The conference will be 
open to all persons interested in feeds 
and feeding, and will especially in- 
clude industry representatives, exten- 
sion workers and farmers 

University staff members who are 
serving on the program committee 
include K. S. Morrow, chairman of 
the dairy department; L. V. Tirrell, 
chairman of the department of ani- 
mal husbandry; Dr. Harry Keener, 
dairy nutritionist; R. C. Ringrose, 
poultry nutritionist, and Chester R. 
Titus, dormitory manager. 





—_ 


BUYS BURKHARDT MILL ©O. 


BURKHARDT, WIS.—Ralph Casey 
has become sole owner of the Burk- 
hardt Mill Co., having bought the 
interest of Carl Swanson. The com- 
pany manufactures feeds and oper- 
ates retail facilities. It has a 60,000- 
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CAN DEPEND ON a Bryant’ 


PROFITABLE YEAR IN 
R OUT OPERATION ... 







Two Fans! One on each side of the 
More air for faster grinding. 


Full width suction for uniform feed. 
Only BRYANT can give you this 
superior performance. 


Sap iCliniaa die e 


Write for complete details. 


LV 


MANUFACTURERS OF HAMMERMILLS © CUTTERS 









CORN SHELLERS © CRUSHERS © MAGNETS 
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PACIFIC COAST 


sw MEAL + FISH SOLUBLES 


Drummed Solubles Stocks Available at 
Chicago, Ull., and Long Beach, Calif, 





R.S. WILSON COMPANY | 


1206. SOUTH MAPLE + LOS ANGELES 15 + Richmond 6251 











@ You can’t sell feed merely by delivering it 
to your dealers. Selling feed in large volumes is 


done through the coordinated efforts of salesmen 
and dealers, PLUS the use of the proper 


“SELLING TOOLS.” These “tools” 


should in- 


clude the proper training, plus handout literature, 
direct mail, dealer displays and posters, outdoor 
advertising material, newspaper and radio adver- 
tising. A good job can be done without all of 
them, of course, but it IS important that the 
materiel you DO supply be of the best, at 
lowest cost to you. That’s why SIMMONDS & 
SIMMONDS, INC. belongs in your advertising 
and sales plans. Write today for full details of 
how S. & S. specialized feed services can help you. 


gery 


CHICAGO 
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gestions, all adaptable to small and 
. large store operations alike. 
25 WAYS a / 1. Check every invoice closely not 
a ——_ : 
é only for errors of omission but also 
Check manufactur- 


TO CATCH in calculations fi 
’ ers, jobbers and even freight invoices 


and statements. Honest errors can 
MORE PROFIT ( very easily occur . . . errors that 
can seriously hurt any firm’s profit 
, for the day. 
By Ernest W. Fair 2. Scrutinize donations very care- 
fully. When times are good we are 
always inclined to be generous—in 


HE net profit we obtain from | dise is still climbing and overhead 
the operation of our business | shows no sign of diminishing for some donating to worthy causes, and as a 
result many not-too-worthy solici- 


today is of more importance | time to come , i 1 
ac sare ag ar ores . tors ari ash in on the ¢ Ww 
than it was two years ago. It is nar- This means, as we are finding, that ors arise to cash i e goo i 
‘ I ‘ oman ? ~ , of good times. They are the last to 
rower than for many years in the | profit margins are narrower, and ir 
vast, and every conceivable point : ~o > , depart as good times vanish. Dona- 
past, é 3 ceive poin turn it becomes more important to tel “los 
where we * suffer ¢« fit loss | tions should be watched very closely 
ere we may suller a proit Joss stop every profit leak in the opera from now on 
assumes greater magnitude. | tion of our business. ee . 
Not long ago the average retailer : ye ible c 
g ag é ge retailer | We have asked several score re- 3. Take every possible discount, 
for the discounts we fail to take are 
tailers about the country what they : . 
; ae ‘ ’ : ” | the profits we could easily have had, 
are “4 av o “Ts } 
are doing today to plug these profit and one or two per cent items can 
leaks in the operation of their stores |} amount to a sizable figure over a 
| The answers given to our question | year’s period . a figure that in 


could afford to be a little careless in 
the operation of his business because 
no one cared much about prices. To- 
day our customers are beginning to 
demand lower and lower prices. The 
initial cost on almost all merchan- | are compiled in the following sug- reality is all profit! 


ow HUDSON'S 
new integrated mill benefits 
users of MULTIWALL SACKS 


Huge new Hudson mill is 
located at Palatka, Florida, 
near Hudson-owned timberlands 





2 INTEGRATION = MORE UNIFORMITY. A single 
laboratory control is over every step of manufacture. 
Variations from outside suppliers are avoided. Tests 


1 INTEGRATION = ASSURED DELIVERY. Hudson's dispatch room can route your order 
for delivery by rail, truck, or water. Loading schedules are rigidly upheld, because Hudson 
uses no outside suppliers to create possible delays. Every step from tree to finished sack is 


under Hudson's exclusive ownership and control. And Hudson is big enough to be reliable. ensure consistently high quality. 


MULTIWALL SACKS 


Pasted and sewn—valve and open mouth 





_ (ma 
SEND TODAY 


for informative literature. 
* 


Just drop us a note. ge. 1% Ss 
4 INTEGRATION = BETTER COST CONTROL. aS tenn 
An overall management holds costs down ; 
Hudson’s brand new mill also has the finest 
multiwall equipment made, to poss on fo you 


savings in the form of better performance, better HUDSON PULP P PAPER CORPORATION Dept. 173, 505 Perk Ave., New Yeoh 22 


service, and competitive prices. 


4. Set up new safeguards against 
thievery. Reports from all over the 
country indicate that petty thievery 
and pilferage is on the increase to- 
day. This requires greater vigilance 
on the part of salespeople every- 
where. 

5. Watch bad check losses as this 
is something else that has been on 
the increase lately. Firms are suffer- 
ing, not as much from fraudulent 
checks as from “insufficient funds’ 
and other types of worthless checks 
from marginal customers. Some skips 
will always result in such instances 
More exacting check cashing require- 
ments are the best safeguard to profit 
loss at this point. 

6. Guard against over inventory on 
today’s market. Every business man 
with whom we have talked sets up 
this as one .of the most important 
points of all to watch. They predict 
uncertain market conditions for the 
immediate future and some probable 
drastic changes in buying habits 
They advise a more diversified in 
ventory and less concentration in 
yesterday's “scarce item” groups. 

7. Get rid of outmoded wornout 
business machines. Aged cash regis- 
ters and adding machines are all 
subject to costly error at the time 
when we will least notice mistakes 
thereon. A faulty cash register is to- 
day a worse liability than in many 
years past simply because we can 
no longer afford to overlook its mis- 
takes. Today those mistakes are im- 
portant to our over-all profit picture 





} 


8. Figuring mark-up has long been 
the source of profit leaks in many a 
business. Today a complete know!l- 
edge of mark-up is absolutely essen- 
tial. Knowing the actual costs and 
selling at profitable margins based on 
over-all cost of setting the merchan- 
dise on display are the surest way to 
prevent this leak 

9. Use price-cuts as last resorts. 
When business conditions slow up 
many of us have a tendency to at- 
tempt to revive interest by price- 
cutting sales. There is no need today 
to apply price cuts to anything but 
distress merchandise. More vigorous 
merchandising effort is a much bet- 
ter safeguard than ready price cuts 
which are always profit losers. 

10. Watch delivery and installation 
costs closely. All such costs come out 
of the gross profit we make on our 
merchandise; careful contro! will keep 
them at a minimum, insure a better 
net profit for the firm. 

11. Buy to best advantage. For the 
first time in almost eight years it 
has become important that we give 
the closest possible study to all 
sources of supply. None should be 
overlooked 

12. Watch change making careful- 
ly, for “sharp operators” are again 
on the loose with all of the old 
change-making rackets and some new 
ones. Keep salespeople constantly on 
the alert for these people and post 
the old effective rule “never let any- 
one rush you in a change making 
transaction.” Every such loss comes 
| from the net profits of the firm's op- 
| 


|SCROGGINS GRAIN CO. 


Phone: BR 3913 — Teletype: MP 344 
WHOLE and GROUND GRAINS 
and SCREENINGS 


MINNEAPOLIS, MINNESOTA 
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effort that is 
much more to 


such 
that 


eration. Every 
forestalled adds 
our net profit 
13. Check and double-check all fig- 
ures, for every error in addition, mul- 
tiplication or division can mean a loss 


of profit to the firm or a custome! 
made unhappy because of an over- 
charge. Such errors may involve only 
a few cents at each occurrence but 


a hundred such occurrences over a 


period of time can add up to a very 
sizable profit loss 

14. Check carefully for utility 
wastage at least once every thre 
months for lights, gas and power be- 
ing used to no good purpose at any 


time of the day or night is 
sheer wastage. 


FISH MEAL 
HEADQUARTERS 


SARDINE 


always 


HERRING 
MENHADEN 
BLENDED 


South African 
PILCHARD 


NORWEGIAN 
Full Herring 


Includes Fish Solubles 


NORWEGIAN 
HERRING 


FISH SOLUBLES 


FISH SOLUBLE 
Mixtures 


Feeding Oils 





Write - Wire - Phone 
fer prices and deliveries 


WILBUR-ELLIS 


COMPANY 


320 CALIFORNIA STREET 
SAN FRANCISCO 4 


CHICAGO 3 Bankers Bullding 

19 Kecter Street 
; 1206 5. M Ave. 
BUFFALO 3 - - Ellicott Sq. Bldg. 
SEATTLE 4 - - Central Building 








15. Reduce damaged merchandise 
losses for every such loss means an 
escaped profit or a good one cut to 
the vanishing point. Keeping mer- 


chandise subject to ready damage 
away from custom handling is a 
rule being practiced by more and 


more firms today 


16. Put advertising appropriations 
on schedule. One of the poorest 
places to look for expense cutting 
opportunity is in the advertising 
budget. It always means a business 
drop when normal advertising expen- 
ditures are curtailed. However, every 
ad dollar should be placed where it 
can be most effective, and frill types 
of advertising should be studied more 
closely today than at any time during 
the past. 


17.—Watch the tax structure of 
the business carefully for all taxes 
must come from the net profits of our 
business. A mistake in tax procedure 
can result in loss of a good part of 
net profit through the legal penalties 
for such mistakes. 


18. Depreciation value of equipment 
needs study now more than ever be- 
fore because much of present day 
equipment is outmoded and obsolete 
When such units reach the minimum 
salvage value we must take losses 
which could be prevented if they were 
replaced at a time when salvage or 
trade-in value was better. 


19. Figuring interest, discounts and 
percentages is a tricky business and 
often subject to error. Such errors 
are generally small but when added 
together over an extended period of 
time are very much worth safeguard- 


ing against, for they all come from | 
| 


net profits. 


20. A daily balance sheet is a good 
rule today, many merchants are find- 
ing, for they point out that errors 
can be spotted quicker than on a 
weekly or monthly balance, closer 
control over operation of one’s busi- 


ness is possible and a great deal more | 


attention can be given to little mis 
takes under such a schedule. 


21. More stringent rules on ex- 


changes and refunds is the rule today | 


as net profits decline through rising 
costs. Seldom does any store break 
even on a refund or exchange if 
through nothing more than the extra 
costs involved in handling an un- 
profitable second or third transac- 
tion. More attention to selection of 
merchandise at the time of purchase 
and making certain that customers 
know they must have a very good 
reason for requesting an exchange or 
refund are the rules being applied in 


many stores 


22. Elimination of unproductive 
employees is a new policy of many 
firms for “drones” and “loafers” no 
longer have any place on our pay- 
rolls. Vigilant search for the type of 
people who know that they must help 
the firm to make a profit in order 
for it to pay them a salary is the 
new order of the day. 


23. Watch delivery costs closely, 
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BUY JUST ON. MACHINE 


To po THE work OF FOUR 





@ Get the most shelling for the least money! Save 
space in your mill — Save installation — Save 
power — Save maintenance — Haadle more 
customers quicker — and get more customers by 
installing a TRIUMPH Zip Cob Blowing Corn 
Sheller. Just one machine does the complete job. 
Proven best in thousands of feed mills and 
country elevators. Don’t be satisfied with less. 
Invest wisely in a complete and up to date cora 
shelling and cleaning installation. Buy Triumph. 
Two Sizes. Write for catalog today. 


=e >. THese=™ 
IMPORTANT 
ADVANTAGES 


®Handies Cern Full of Husks 

® Shells High Meisture Corn 

© Seperates Corn from Cobe 
and Musks 

* Air Cleans Shelied Corn 

* Conveys Cobs, Husks end Dirt 
Awey from Shelling Pit 

* Simplifies Cob Dispose 

* All Moving Perts on One Shoft 

* Depend on Trivmph—the De 
pendeble Neme in Mills and 
Elevators since 1664 





TRIUMPH DIVISION 


24 




















MIDLAND 


WAREHOUSE CORPORATION 


— TS -ansit- Qg> Hiteraze 


INDEPENDENT PUBLIC WAREHOUSEMEN 
and 
CUSTOM BLENDERS 


OELWEIN, IOWA 
Chicago Great Western Trackage 


KANSAS CITY, MO. 
Santa Fe Trackage 


STORAGE IN TRANSIT 
ALFALFA MEAL and OTHER FEEDSTUFFS 
Call Victor 3123, Kansas City; or 516, Oelwein 

















—_—————— 
SOYBEAN OIL MEAL ALFALFA MEALS 
=r E NELLIS FEED CO. ==: 
MILLFEEDS Strictly BROKERS Strictly MOLASSES 
BUFFALO, N.‘Y., 925 Marine Trust Bidg. CHICAGO, ILL, 3832 Board of Trade  $T. LOUIS, MO.,405 Merchants Exchange KANSAS CITY, MO., 1016 Baltimore Bidg. 
Madisen 5682 TWX 360 Wabash 2-7322 TWX 623 Chestnut 1122 TWX 237 Harrison 1801 TW 144 
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Provide the GREATEST MINERAL 
EFFICIENCY that Science Can Produce 
with : 


FOR EVERY NEEDED MINERAL 


Completely mineralize your feeds with this solubic 
phosphorus and trace mineral concentrate. To- 
gether with your own limestone and salt, it prv- 
vides every needed mineral. It contains five com- 
pletely soluble phosphates and correct balance of 


PHOSPHORUS CONCENTRATE 
the eight vital trace minerals. No pre-mix needed 


with TRACE MINERALS 


WO PRE-MIX NEEDED 


FOR FEEDS, SUFFICIENT 

IN PHOSPHORUS Use Herman Nagel’s Trace 
Mineral Concentrate. It supplies the essential trace 
minerals, correctly proportioned .. . stabilized 
Iodine, Manganese, Copper, Cobalt, Nickel, Lron, 
Zine and Beren. 


MER MAM HAGEL 5 


2°. ae Bee Oe i 


ONE POUND FORTIFIES 
A TON OF FEED it's the AVAILABLE minerals 


that produce healthy animals! 


DISTRIBUTORS 
Eastern States 
The Amburgo Co., Inc 
Philadelphia 7, Pa. 


Write for FREE Booklet 
“Facts for Feed Men" 
Utah and Idaho 
Bader, Inc. 

Ogden, Utah 
Kansas and Missouri 
Bartels & Shores Chem. Co 
Kansas City 7, Mo. 


Illinois 
Hall Sales Co 
Evanston, 1 

Texas 
Grady J. Parkerson & Co. 
Dallas, Texas 


lowa and Nebraska 
Carroll Swanson Sales Co 
Des Moines 9, lowa 
Oregon and Washington 
Leo Cook Co. 
Seattle 4, Wash. 
Portland 4, Ore. 


Minnesota 
Blomfield-Swanson Brokerage 
Minneapolis 1, Minn. 


Tne HERMAN NAGEL CO., 53 W. Jackson Blvd. Chicago 





HEYwoop & RABB, INC. 
Brokers - Jobbers - Carriers 
Serving the Entire Southeast 


“May we have your offerings?” 


TWX 463 


LD 382-2096 MORRISTOWN, TENNESSEE 











for in times of highly competitive 
conditions such as those just ahead 
we have a tendency to offer more 
and more service to customers in the 
battle for business. Delivery costs are 
still high, and carelessness in offer- 
ing too much in the way of delivery 
service can easily be a most danger- 
ous profit leak. 


24. Credit must be carefully con- 
trolled in times of transition such as 
we are experiencing. The new rule 
on credit seems to be, “does the cus- 
tomer have the ability to pay this 
account?” For many a good credit 
rating established during the last five 
years can be destroyed by sheer in- 
ability to pay during the year ahead 

25. Discovered errors should be 
corrected immediately for if they are 
allowed to accumulate they can pile 
up to damaging proportions. Imme- 
diate correction of a mistake insures 
rectifying of the error, readjustment 
at a time when the whole matter is 
fresh in the minds of customers and 
merchant and eliminates an unneed- 
ed cost in tracking down the error 
at a later date when its location will 
become more difficult. 


EE = 


Louisiana Poultry 


Show, Contest Held 


ALEXANDRIA, LA. The grand 
champion entry in the recent Louisi- 
ana Market Poultry Show and Chick- 
en-of-Tomorrow contest consisted of 


| eight White Plymouth Rock cockerels 


grown by Linda Lowrey of Coushatta, 
La. 

These eight cockerels weighed 34 
lb. at 10 weeks of age. They were pur- 
chased by J. M. McLemore Farm 
Stores of Alexandria for $125. 

This was the largest Chicken-of- 
Tomorrow contest ever held in Lou- 
isiana and also the largest Market 
Poultry Show. There were 651 en- 
tries from 47 parishes in Louisiana. 

The reserve champion entry in the 
junior division was shown by Ronald 
Smith, 11, of Coushatta. There were 
New Hampshire cockerels. In the 
senior division, Earl Johnson of Rus- 
ton, La., exhibited the champion pen 
of eight White Plymouth Rock cock- 


| erels, weighing 34% Ib. Bob Seegers 


of Ruston, reserve champion in the 
senior division, had cross bred broil- 
ers weighing 35 Ib 

Parish elimination 
held in all the parishes having en- 
tries. Only 50% of the parish entries 
were allowed to exhibit in the state 
show 


contests were 





PELLETS Approved, 
most convenient feeds 
for all stock Feed in 
barn, barniot, field, 
poultry house or yard 


Power-Saving 


DIRECT ACTION 


ANGLO Western principle means more profits 
less maintenance—greater economy for the 
Feed Miller. Compare. See for yourself! 


ANGLO Western 
PELLET MACHINES 


Rapidly produce firm, long-keeping 
pellet feeds, all popular sizes, in one 
machine. 


© Simplest construction. Longest 
service life. 

e@ Easy one-man operation. Dies 
changed in minutes. 

e PELLETS DEHYDRATED AL- 
FALFA. Ask for details of un- 
precedented success. 

@ Send for illustrated, fully descrip- 
tive Bulletin and low prices. 


“Quality Machinery Since 1909” 


Model M-40 

with direct 
ted mr 

Model M-20 


is a smaller ma 
chine for 25 h.p 


Feed Mills, Flour Mills, all types of milling equipment 


ANGLO AMERICAN MILL SALES CO., Inc. 


OWENSBORO, KENTUCKY, U. S. A. 








Plans for Ohio 
a 
Poultry, Turkey 
af ‘ 
Field Days Set 

WOOSTER, OHIO—The 32nd an- 
nual Ohio Poultry Field Day will be 
held June 25 at the Ohio Agricul- 
tural Experiment Station, Wooster 
Plans also have been announced for 
the first annual Ohio Turkey Field 
Day, to be held June 26 at the agri- 
cultural experiment station. 

At the Poultry Field Day, C. C 
Warren, assistant chief of the com- 
modity programs divisions, poultry 
branch, Production and Marketing 
Administration, Washington, will be 
principal speaker, on the subject of 
marketing. The usual demonstration 
and a review of experimental work 
will also be conducted 

Stanley Marsden, turkey specialist 
of the U.S. Department of Agricul- 
ture, will be the featured out-of-state 
speaker at the Turkey Field Day. The 
program also includes demonstra- 
tions of interest to turkey men. 
plans have been an- 
nounced for the 27th annual Flock 
Selection and Pullorum Testing 
School, to be held the week of Aug 
18 at Ohio State University, Colum- 
bus. This school is an intensive train- 
ing course in the selection of breed- 
ers to be used as supply flocks for 
Ohio hatcheries. 

The first Ohio Goose Day will be 
held Aug. 8. This will be the third 
Goose Day held in the eastern and 
midwestern sections of the U.S. The 
first was at Cornell University in 
1950 and the second at the University 
of Minnesota in 1951. The program 
for the Ohio Goose Day will be de- 
signed primarily to help solve the 
marketing problem. Incubation prob- 
lems, pasture management and feed- 
ing will be among other topics dis- 
cussed. 


Meanwhile, 


STUDENT WINS GMI 
AMERICA CONTEST 
MINNEAPOLIS Blythe Anne 
Johnson, 15, Litchfield, Minn., high 
school freshman, has been named na- 
tional winner of the General Mills 
Inc., ““‘Why Is America Great” con- 
test. The prize is a $4,000 scholarship 
and an air trip of America 
“America is great because we drag 
our faults out in the open for all to 
see and criticize and help correct,” 
she wrote in her prize-winning defini- 
tion. The contest was stimulated by 
Cheerios cereal boxes which carried 
panels on the Americanism theme 


nEWw BAGS used 
a COTTON . BURLAP . PAPER 
BEEDLE-WHITON CO. 


470 Cleveland Ave. Ne. 
ST. PAUL 4, MINN, ~ NEster 6348 
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FEEDING 
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FARMS 


MILLING COMPANY 
223 West Jackson, Chicago 6, Mlinols 
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Illinois Dealer Builds Successful 
Trade by “Meeting the Farmers” 


you were to 


feed dealet 


ant 


HEBRON, ILL If 
ask energetic E. P. Kraft 
here, what is the most 
factor in operating a successful feed 
get- 





import 
business, he would say that it is 
ting out into the territory and meet- 
ing customers, learning their 
lems at first hand and applying feed 
knowledge to the solution of those 
problems. 

But meeting a lot of farmers in the 
trade involves more than just 
calling them in person, as Mr 
Kraft it. The procedure also 
involves meeting them through ef- 
fective advertising and through ex- 
hibit booths at county fairs or stop- 
ping to talk to them on the street. 
Farmers are always ready to 


prob- 


area 
on 


sees 


questions, Mr 
tries to make himself available 
these conversations all the time 


for 


One of the exhibits which Mr 
Kraft rarely misses is the annual 
county fair at Woodstock, because he 
finds that a lot of farmers attend 
this fair and have the time to visit 
and to talk. At a fair such as this, 
exhibit space costs $20 for a 10-ft 
booth frontage. Mr. Kraft usually 
takes three such booth spaces and 
combines them into one large booth 

The fair usually lasts for four 
days, and during that time one 
two men are always in the booth 
ready to talk to farmers. Of course, 
the dealer who has such a booth 
needs to attract farmers to it, and | 
Mr. Kraft does this through a guess- 


ing contest, also giving away pencils, 
measuring stocks and other items 
Farmers do not like to pass up free 
articles; they come over and ask for 
them and begin talking. Before those 
farmers leave they have either placed 
an order for feed and related items, 
they have received some valuable feed 
information which they can use to 
good advantage or they carry away 
feed folders which may cause them 
to change their feeding programs, es- 
pecially with the aid of Mr. Kraft and 
his staff 
Future Sales Seen 

“Perhaps you can’t trace too many 
actual sales to an exhibit booth,” 
explains Mr. Kraft. “We figure we pay 
for the investment through sales we 
make, but think of the sales building 
opporgunities you make for the fu- 
ture. Here’s the chance to meet a lot 
of farm people you may not see very 
often, get to know them better, dis- 
pense a little feed knowledge to them 
and let them know that you are 





SPROUT-WALDRON 


ve 


SINCE 1866 





A complete range 
of sizes furnished 
in a design and 
construction to 
every elevating 
need 






Write 
SPROUT-WALDRON 
& COMPANY. INC. 


61 Logan St. 
Muncy, Pa. 








By Al P. Nelson 


talk | 
about seed, crop, feed and other farm | 
Kraft reports, and he | 


or | 









| dairying to the area 


| egg production from 














willing to serve them. You build fu 
ture customers that way, and that's 
why I like to exhibit at a fair like the 
one at Woodstock 

Hebron is in the center of what is 
claimed to be the “Milk Center of 
the World,” and the sales of dairy 
feed here are high. In fact, Harvard, 
Ill, a short distance from Hebron 
puts on an annual “Milk Day” which 


is said to be the largest celebration 
of its kind in the world. Visitors get 
all the milk they want to drink—free 
of charge. There is a milk parade, 
and speakers extol the advantages of 
Mr. Kraft and 
other merchants in the area help 
support this big annual event 

In selling poultry feeds, Mr. Kraft 
carries a list of about 10 poultry feed 
customers who are getting 80-85% 
their flocks. 

When he approaches a farmer to 
sell him poultry feed he offers to tell 
him the names of some of these rais- 
ers in the area, states that the pros- 
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E. P. Kraft, Right, at His 1951 County Fair Exhibit 









pect can visit them to check up on the cially since a rating of is still 
figures considered excellent | uny farm 
News like this travels fast, esp ers on e@ production When they 
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TANKAGE AND 
MEAT SCRAPS 
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DANNEN MIXED CAR SERVICE 


DANNEN 
FEEDS + 
















~ CAN DELIVER MORE PROFIT 


Order your car of Dannen Feeds along with 
Dannen Soybean Oil Meal and other feed in- 
gredients. A Dannen Mix Car saves you money 
on inventory investment. 


better service, fresh stock and fast turnover. 


The Feature Dannen Feed for June Is Dannen Pig and Sow Feed 






















DANNEN 
SOY BEAN 















DEHYDRATED 
ALFALFA 
MEAL 

















LINSEED 
OIL MEAL 












CORN CHOP 













GROUND AND 
PULVERIZED GRAINS 


COTTON SEED 
MEAL 










FOR YOU! 

















You're assured 
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DANNEN MILLS, INC., ST. JOSEPH, MO. 
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YOU CAN 


OUTSELL COMPETITION 
WITH THIS NEW 


WENGER PELLET COOLER 


THE SALES APPEAL of firm pellets that do not crum- 
ble is recognized by everyone in the business. Your cus- 
tomers look at the feed itself—not just the tag. Greater 
volume and more profits are yours when you install the 


WENGER PELLET COOLER 


It will cool hard pellets and is the only one on the market 
that will cure Hi-Molasses Pellets without breaking and 
grinding. i 
NO MORE JAMMING 

Jamming of range cubes in the ordinary type of cooler is a 
big problem. -With the Wenger Cooler no jamming takes 
place because we have built it to avoid this trouble. 


DIMENSIONS 

Overall Width at 
intake end. . P 40), 

Height, not including 
blower see 


Overall Length 171 


Overall Width at 

drive end 56 $2” 
Send today for circular with all details. CIRCULARS ALSO AVAIL- 
ABLE on the Wenger products below. Hi-Molasses Pellet Mills and 
Molasses Feed Mixers—-Feed Grain Steamers—Metered Flow Pumps 


WENGER MIXER COMPANY 


SABETHA, KANSAS 


ENPORT DIVISION: 301 Scarritt Arcade Bldg., Kansas City 6, Mo. 


World's Fines: Molasses Mixing and Bulk Delivery Equipment 
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FISH MEAL 


Fish SOLUBLES 
WIE IONS 


Buy with confidence from the house which for many 
years has represented leading Atlantic and Gulf men- 
haden producers. Place your problems before us and 
benefit from our knowledge and experience. Write, 
wire or phone H. J. Baker & Bro., Maryland Trust 
Bidg,, Baltimore, Md. 


FURIE OTE OF 


H. J. Baker & Bro ESTABLISHED 1850 


2 





hear that they can probably get from 
80-85% production by better feeding 
and poultry management, with the 
aid of the Kraft organization, they 
are interested enough to get the de- 
tails. 

“One of the best selling methods 
we use is to tell prospects what local 
farmers are doing in feeding right in 
their own area,” states Mr. Kraft 
‘What one can do, the others can do, 
f they follow the same methods. We 
consistently urge our customers to 
keep careful records of poultry costs 
and profits. That’s the only way to 
know where you're at.” 

A consistent advertising program 
also helps Mr. Kraft to keep in touch 
with numerous farmers in the rich 
Hebron trading area. He seasonally 
takes a full page advertisement in a 
tabloid size newspaper which has a 
circulation of 3,500 in the trade area. 
The cost of such an ad is $22, and Mr 
Kraft often has 500 to 1,000 reprints 
of the ad made for office distribution 
ind private list mailing 

This private list does not duplicate 
the newspaper circulation, he reports 
Other times of the year he usually 
uses one half or quarter page size 
space. During the heavy spring buy- 
ing season and sometimes in the fal! 
Mr. Kraft declares he will spend 
about $100 for newspaper advertis- 
ing alone. He states that it brings 
fine results. Farmers seem to react 
very favorably to large size ads on 
seeds in the spring, he says 

This firm has three trucks which 
deliver to a wide area. No charge is 
made for delivery except on pur- 
chases under 500 lb. Every effort is 
made to get deliveries to farmers 
quickly, even if it means after dark 
delivery, especially during the seed 
season 


Informal Sessions 


Mr. Kraft states that most of the 
feed information he gives to farmers 
is not handed out in a formal manner 
Farmers have a habit of coming to 
his mill and sitting around on feed 
sacks in the loading area and just 
talking. They'll ask questions in a 
conversational tone, tell their trou- 
bles and ask the dealer what to do 
When the dealer replies perhaps four 
to five farmers will hear the answer 


In this way, the right feed know!l- 


| edge reaches many ears 


“One thing I have learned is that 
during the same day some farmers 
will come in and bemoan the fact 
that there is no longer any money 
in dairying,” states Mr. Kraft. “Oth- 
er farmers will come in and say that 
there is money in dairying. The same 
holds true of poultry raising. In most 
instances it’s a case of good man- 
agement versus poor management 
The good operator watches his costs 
closely, knows where to cut expenses 
without reducing quality and keeps 
excellent records. Such a farmer al- 
ways is an inspiration to others.” 

Mr. Kraft also sponsors a bowling 
team which has made a reputation 
for itself during the last few years 
The team gets considerable newspa- 
per publicity, and the suit identifi- 
cation on the players during the 
games is also seen by numerous peo- 
ple 

“Whenever I get the time I hit 
the road and visit as many customers 
and prospects as possible,” Mr. Kraft 
explains. “But an active merchandis- 
ing and advertising program is really 
the backbone of our selling policy. 
You've got to keep your name, prod- 
ucts and feeding programs before the 
trade area if you expect a large 
number of customers to come to you 
for their feed and other needs.” , 

RE EE 
HEADS COTTONSEED OIL 
EXTRACTION PROGRAM 

COATSVILLE, PA - Jerome M 
Crockin has been placed in charge of 
coordinating engineering and manu- 
facturing activities of the cottonseed 
oil extraction program of the Lukins 
Steel Co., Coatsville, Pa., according to 
an announcement by E. J. Chariton, 
manager of deve lopment engineering 
It was also announced that Arthur E 
Kurtz was named to direct contract 
engineering for the program 

Both have many years of experience 
in the oil extraction field. Mr. Crock- 
in’s activities have included process 
design engineering of oil extraction 
plants and development of special oil 
seed process equipment for Blaw- 
Knox. It is said that Mr. Kurtz has 
been responsible for a number of suc- 
cessful methods of handling materials 


in process plants 





FINEST 


Sphagnum Peat Moss, found in 
Canada, is acknowledged without 
superior for garden and farm use. 


ABSORBENT 


Canadian Sphagnum Peat Moss 
will absorb up to 18 times its weight 
in liquids. 


IT LASTS LONGER 


\V, Sphagnum Peat Moss retains its 
life as a soil conditioner for years 
. . . lasts longer as a poultry litter. 


Packed to North American stand- 
ards, Canadian Peat Moss is clean, 


sterile and odorless. 


CANADIAN PEAT MOSS 


woelted- 


CANADIAN PEAT PRODUCERS ASSOCIATION, VANCOUVER, B. C. 








Learn to Talk 
the Farmers’ 
Language 


By Edgar Gleason 


slip of paper and tell you he had 

written five topics of conversa- 
tion which would be of high inter- 
est to farmers in your area, you un- 
doubtedly would welcome such in- 
formation. When a dealer is able to 
talk with farmers about their in- 
terests—special ones—then farmers 
warm up and friendships are 
strengthened. 

However, no alert dealer needs 
to rely on secret information about 
farmers’ interests. There is available 
in every farm area many news 
sources from which the live dealer 
can get hot topics of conversation 

I refer to the various meetings 
which farmers hold in every town- 
ship and county. What do they dis- 
cuss at these meetings? You can 
find out by asking some farmer who 
attends the meeting, or you can at- 
tend them yourself. In this way you 
will know what farmers are think- 
ing and talking about at the moment, 
and you can use such topics in order 
to start a conversation with farm- 
ers that you know will hit the right 
spot, and show them that you are 
aware of their problems 

From that point on, you can switch 
to feeds and farm supplies and have 
a chance to make sales. But to start 
talking to a farmer on the right 
note at the beginning is important in 
establishing more friendly relations 
between you. 

It is not difficult for a dealer to 
know which farm groups operate in 
his community and what project they 
discuss and push at certain times of 
the year. Let us say that some farm- 
ers are members of a dairy herd 
improvement association. If the deal- 
er keeps up on what is happening 


[: SOMEONE would hand ‘you a 





locally in the field and knows which | 
farmers belong to the group, he can 
start conversations with them about | 
the association when they call on | 
him for feed. He will know that such 
conversational approaches will stir up | 
genuine interest. 

It also may be that some farmer | 
is active in a lamb promotion group 
If the dealer knows this he can 
check on the members who belong 
and talk about this subject when | 
those members call at his mill or | 
when he meets them on the street 
or in their own farm areas. Work- 
ing on an approach like this the | 
dealer has something definite to talk 
about to each farmer when he meets 
him 

In Wisconsin, for example, there 
is a big campaign on at the present 
time to curtail and prevent brucel- 
losis. The state has eight Ring test 
groups which are working all parts 
of the state on the campaign 
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Let us suppose that the dealer 
knows that one of the Ring test 
groups are in a certain rural area. 
If a farmer from that district steps 
into the mill, the dealer can say, 
“I hear that a Ring test group is 
out in your section, John.” 

A statement like this will usually 
get a farmer talking either pro or 
con about a subject which is of in- 
terest to him at the present time 
It may be, too, that soil conserva- 
tion agencies are working on a spe- 
cial project in some rural area 
Then when a farmer from that dis- 
trict comes into the feed mill, a query 
or statement by the feed dealer about 
that project will elicit some interest- 
ing conversation. 

Near Janesville, Wis., a group of 
young married farmers have a meet- 
ing once a month. At these meet- 
ings they discuss ways and means of 
making farm life more comfortable, 
enjoyable and stimulating. This group 
has been functioning for more than 
10 years. It once ran a contest for 
beautifying farmsteads, for choosing 


Now Av4 


NFZ-MIX 


(Nitrofurazone) 


Through comparative tests and by daily 
performance in growers’ houses, nitrofura- 
zone is proving itself a most effective pre- 
vention for coccidiosis when included in 
the ration. It is one coccidiostat that is just 
as effective today as it was four years ago. 
It saves time and expense in that it can be 
fed right up to marketing time — it pro- 
motes better efficiency — does not prevent 
the building of natural immunity — and 
being a synthetic antibiotic, is effective 


against many bacteria including those that 


inhabit the intestinal tract. 


able 


farm names and making signs. It 
also promoted a kitchen improve- 
ment contest, a landscaping contest 
and other projects. 

Dealers should not neglect con- 
tacting the farm women's clubs in 
each area, to find out what they 
are doing. There are a lot of things 
going on in rural life today which 
interest farm folks just as much as 
crops and cows and chickens. You 
can include these other topics in 
your conversation with farm folks, 
without neglecting the feed approach 

If the farmer and his wife find 
that you are interested in their other 
activities, as well as in their herds 
and flocks, they'll be very pleased 
and talk to you a great deal more 
It is also true that the more things 
which people have in common, the 
better friends they become 


Don’t Neglect Youngsters 


Do not neglect the youngsters. The 
feed dealer who knows who belongs 
to the 4-H club, FFA and rural school 
groups, what their projects are and 


ARSANILIC ACID 


(Para amino pheny! arsonic acid) 


higher feed efficiency. 
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who is taking part has a vast fund 
of information about which to talk 


the feed store or mill 
Farmers are rightly flattered when 
you show evidence of knowing about 
their other interests—in addition to 
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After careful research and comparative tests 
on the Dr. Hess & Clark Research Farm, we 
selected Arsanilic Acid as the arsenical to 
be used in this combination because it 
proved to be far less toxic than other 
arsenicals — yet compared most favorably 
from a result standpoint. Furthermore, it 
proved to be highly compatible in combina- 
tion with nitrofurazone, thus assuring no 
interference with the desired results from 
either product. Arsanilic Acid in your feeds 
assures faster growth, even where anti- 
biotics are used — better pigmentation — 


faster and more even feathering — and 


selling of feed and farm supplies 
feed dealer 
bulletin in which he com 
ments on farm affairs, he can choose 
for his editorials the subjects which 
farmers discuss at their 


pulse on 
that many 
read the bulletin 
And if the feed dealer has a farm 


he will find that through it he wi 


listing the meeting dates 
various farm groups 

to learn more about special 
interests Keeping 


specific 
track of what farm groups do will 
make the farm calendar more accu 
bring more 





of these youngsters 






directly concern § the 






publishes a 





farm greups 
he knows he has his 
interesting sub 
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and PROVEN PREVENTION of COCCIDIOSIS 


DR. HESS & CLARK, INC. 


ASHLAND, OHIO 
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IT WILL PAY YOU 
TO USE A 

MOISTURE TESTER 
THAT IS 


Consistently 
Accurate! 


MOISTURE 


The UNIVERSAL ‘ester 


For All Types of Feed, Grain, Seed and Mill Products 


consistently a countless thousands f teste 


with thousands of niversal 


are no Black Sheer in the Universai family Every Universa! 
Moisture Tester is accurate and stays that way y 1 can test the same 


ample repeatedly on any Universal and obtain the same accurate read 


ng. These 


CONSISTENTLY ACCURATE MOISTURE PERCENTAGE 
READINGS ARE SHOWN ON A DIAL, Instantly 


urts. No ma a alcula s 


ature 


tlets I ' table 


GUARANTEED FOR 3 YEARS 
Against defective parts and faulty workmanship 


LIBERAL Free TRIAL 


Try, compare the moilstt 
elf how well it “pays 


BURROUS 


EQUIPMENT COMPANY 
1316-C Sherman Ave. Evanston, Ill. 
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Want new money-making IDEAS? 





Now it’s as easy 
as clipping a 


coupon 


I'he editors have gone further to make it easy for you to 
obtain additional information about the development of new 
and improved products, new services and new literature offered 
by manufacturers and suppliers. On page 58 in this issue you'll 
find these new money-making ideas described in the Worth 
Looking Into department 

All you have to do to obtain the additional information 
that you'll want about the ideas you can use in your operations 
is to clip the coupon-return-address card in the lower outside 
corner of that page. Circle the number of the item you're 
interested in; fill in your name and address. Fold the clip-out 
over double, fasten the edges together and drop in any mailbox. 

That's ali you do. We'll pay the postage. You can be 
assured we'll see to it that you get the additional information 
you want quickly 


You're sure to find a money-making idea. Take a look now 


Reader Service Department 
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118 South Sixth Street 
Minneapolis 2, Minnesota 








Paint Department 





I page li 

now fills up some 36 display bins 
in a 22 ft. section on the left wall 
of the store. The one top nationally- 
advertised line is emphasized, sup- 
ported by a number of specialty 
paints, such as water-mix paints, heat 
und fire resistant types, luminous 
paints, disinfectant types for use in 
chicken coops and poultry houses 
lettering paints, etc. 

On a large gondola out in front 
the store shows a complete display 


| of painting accessories, including all 


thinners, scrapers, brushes, etc. Here 
again, the trend is definitely toward 
better price. “We see no point in 
selling a throw-away paint brush 
which the customer uses only once 
to do an unsatisfactory job,” Mr 
Ladd said. “Instead, we suggest and 
sell only the better-priced, top-qual- 
ity type, which is carefully cleaned, 
put away and used again. Farmers 
are usually canny purchasers, and 
this idea appeals to them.” 

On the service side, employees of 
the Waco firm spend time with every 


| customer in answering paint ques- 


tions and teaching them how to flow 
it on, or to choose the proper paint 
for the wear which the painted arti- 
cle will undergo. After the paint has 
been selected, the can is thoroughly 
mixed on an electric shaker, a serv- 
ice which is difficult to obtain in the 
area. Next, Mr. Ladd or his sales- 
men recommend exactly the right 
mix, the right brush for the job, and 
will be available at all times to an- 
swer questions, and to insure that 
the paint does the job for which it 
was purchased. 

“We may sell our paints at prices 
considerably higher than those in 
neighboring retail outlets,” the Texas 
feed retailer said, “and naturally, 
we are going to lose some sales on 
hat basis. However, because we know 
the paint will do the job for which 





it was recommended, and that the 
customer appreciates our service, we 
can be certain that once he has made 
the purchase, we are going to retain 
his good-will—and that is the most 
important element to consider in re 
tailing any sideline.” 
—— 
PILLSBURY CONSIDERS 
FINANCING PROGRAM 


NEW YORK—Pillsbury Mills, Inc 
is considering a $10 million stock 
and debt financing program. The com- 
pany, in a proxy statement filed with 
the New York Stock Exchange, said 
it may sell $5 million in common 
stock 

If stockholders approve, other long- 
term funds would come from up to 
$5 million in borrowing. Preferred 
and common stockholders will vote at 
a special meeting June 30 in Minne- 
apolis on authorizing the additional 
debt 

In asking for stockholders’ approv 
al of the higher debt limit, Pillsbury 
said recent growth has resulted in 
the need for additional inventories, 
accounts receivable and production 
facilities 

er 
RAILROAD TO BUILD 
ELEVATOR IN TEXAS 


PORT ARTHUR, TEXAS—Kansas 
City Southern Railway will construct 
a 1,250,000-bu. grain elevator at the 
Port Arthur docks, with completion 
expected in time to handle part of 
this year’s wheat crop, W. N. Dera- 
mus, chairman of the board and pres- 
ident of Kansas City Southern, has 
announced. 

Steel tanks, used for locomotive 
fuel oil before the line converted to 
Diesels, will be used in the construc- 
tion, Mr. Deramus said. The railway 
has maintained an outlet at the Port 
Arthur docks for several years for 
the unloading of grain from freight 
cars to ships, and the storage elevator 
will be an enlargement of that setup 
Work will begin in about a month on 
the new installation 
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—proud to give the kind 


of service you expect 


sy 








Whether you buy bags from us 
or sell bags to us we are 


equally happy 


The bags which you buy have undergone a 
thorough system of re-conditioning that makes 
them approach new bags in appearance and 


servicability. 


Our modern facilities and methods make this 
specialized service possible. 
The bags which you sell to us bring you the 


highest current market prices 


and you 


get cash on the spot. 
Discover for yourself, as thousands of our 


customers have already 


discovered, MID- 


WEST quality and service that is dependable. 


213 THIRD STREET 
OES MOINES, IOWA KANSAS CITY, MO. 


2!3 Third St 3S Lydia Ave. 
28555 HA 134-5115 





AIDWEST 


BURLAP & BAG COMPANY, 3 Moines, Sous 


PROCESSORS AND CONVERTERS OF USED BAGS » MANUFACTURERS OF NEW BURLAP, COTTON AND PAPER BAGS 


PHONE 2-8355 


MINNEAPOLIS, MINN WESTVILLE, ILL. 
171%6 Pirst St. N N. State Street 
U 6% 7031 


Member of the Senitery institute of Americs ond the National Beg Deslers Association 
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NOW AVAILABLE 


“SOLUBLES - 


(A Yeast Fermentation Product) 
FOR POULTRY fem"... 
FOR DAIRY CATTLE ----... 

FOR PIG & HOG FEEDS =. 


ATTRACTIVELY PRICED for ALL PARTS of the COUNTRY 















Phone LOCUST 4-1400 for details 


PUBLICKER INDUSTRIES 


1429 WALNUT STREET INC. PHILADELPHIA 2, PENNA. 
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Moving “Cat and Dog’ Stock 


If You’re Trying to Sell Slow-Moving Items, 
Put Some Real Merchandising Push 
Behind the Sales Effort 


By Edgar Gibson 


FEED dealer worthy of the | him of profit. Nevertheless, it is well 
Au does not believe in cut- | recognized that when a feed dealer 
ting prices, for he knows that has slow moving stock, often called 
items,” or “sleeper’’ 


robs | “cat and dog 


CHAMPION PORTABLE MILL 
and MIXER UNIT... 


Two-ton batch mixer and Cham- 
pion Mill conveniently mounts on 
1/,-ton truck. Price of mix- 
er complete $1,685 and will 
sell or lease new model 

s Champion Mill. 


this leads to disaster, that it 














CHAMPION PORTABLE MILL CO., 2107 Como Ave. S. E., Mpls., Minn. 








merchandise, or “shelf warmers,” it 
is perfectly ethical to cut the prices 
on it in order to sell it. 

Such merchandise may have wrap- 
pers soiled by sun or moisture, or the 
wrappers may show evidences of ac- 
cumulated dust and other soil. The 
public knows that such merchandise 
is older than usual, but has some 
inherent value, and that it is a bargain 
at a reduced price. The public expects 
such merchandise to be sold at figures 
below a normal price. Very seldom 
will the public buy it at the regular 
price, although there are exceptions, 
as we shall later show 

If the alert feed dealer wishes to 
sell such cat and dog stock, it is well 
to stage a promotion on it, whenever 
enough of such items accumulate. If 
you are going to make efforts to sell 
it, give such items the display and 
the merchandising push which you 
give to normally priced merchandise 
Such push will help you sell more cat 
and dog stock quickly and clear it 
off the shelves to make room for new 
and faster moving merchandise. 

No one will criticize you it you ad- 
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More than 400 formula feed manu- 
facturers depend upon Savage Tags. 
They range from the big, national 
operators to regional and home- 
county suppliers. The reason why 
they depend upon Savage Tags is 
because they get a highly-specialized 
product of superior strength that 
speeds action all along the line, Let 
us show you why and how. To gain 
3 ways, obey the impulse that coupon 
gives you. Do it NOW. 


FEED "TAGS 


THAT TALK’ 


SAVAGE, Im¢. Now a Division of 
BAKER, JONES, HAUSAUER & SAVAGE, Inc 


251 MAIN STREET 
BUFFALO 3, NEW YORK 





vertise with a headline like this 
“We've Declared a Price War on Cat 
and Dog Stock,” and then go on to 
explain to the public that the stock 
being offered in this sale has been 
in your inventory too long, that it 
didn’t sell for one reason or another 
You want to sell it, so you can use 
the money for other purposes; hence 
the big promotion 
Limit Price Cuts 

In order to keep faith with the 
public—and your competitors in the 
feed business—it will be necessary to 
limit your price cutting to items which 
are truly cat and dog stock. Do not 
include any new, recent or current 
merchandise. There is hardly a mer- 
chant living who doesn’t have slow 
moving stock and resorts to an oc- 
casional sale on such cat and dog 
stock, after labeling it as such. This 
is regular merchandising practice 
and there is nothing wrong with it, 
provided you observe the rules of 
good competition and sound business 
judgment 

However, before definitely labeling 
any stock as “slow moving” and ready 
for a special price and sale, think 
carefully about the matter. Has the 
slow moving item been stored on a 
shelf, either out of sight or hard to 
see for a long time? Have you failed 
to give it any prominent display or 
advertising in recent months? 

If the answer is “yes” to any of 
these questions, then you may well 
decide to give such stock some mer- 
chandising push at regular or close 
to regular prices, before relegating it 
to the cat and dog classification, where 
it must sell at a greatly reduced 
price. In other words, you may be able 
to sell slow moving stock at a slight 
profit by having the courage to push 
it through advertising and display, as 
you do your regular stock. Don't give 
up too easily on this matter 

Consider this strange case: One 
merchant who had slow moving stock 
reduced prices on $2 items to $1, put 
it on counter display, and it didn't 
move. Then he started putting the 
small items on individual placards 
and mounting these displays on the 
walls. The slow moving 
items began to sell at the regular 
price of $2 when so displayed. The 
merchant was delighted and now uses 
many placards throughout his store 
for such items, and they sell at regu- 
lar prices 

What's the reason? I think you'll 
agree that it’s because the merchant 
found a way to display such items 
so that they caught the attention of 

Maybe there's a sug 
feed dealers along this 


so-called 


more traffic 
gestion for 
line 

If you put a lot of cat and do 
items on display at counter 


PIG MAMA 


Builds Business for Dealers 


Write for Details 


STALEY MILLING CO. 


KANSAS CITY 16, MO 


a special 











»ARROW- 
and NAMSCO 


EUROPEAN and CANADIAN 
PEAT MOSS 
New Amsterdam Import Co., Inc. 
122 © Chambers St.. New York, U.S.A 





The momutecturer of thes feed 
feerenters thet 0 emrched wah 


nee 
VITAMIN D 


IRRADIATED DRY YEAST 








dress up that counter to make it the 
showpiece of the store. Use colored 
cloth, bunting, crepe paper, streamers, 
spotlights or any other means which 
will attract more attention to that 
spot. 

What you want is to have people 
buy what is on that counter, re- 
gardless of the price. You have de- 
cided to sell cat and dog stock at a 
special price to get some cash out of 
the articles. If so, such stock deserves 
plenty of merchandising help. Don't 
let down on display just because the 
items displayed are going to sell at 
a reduced price 

There is nothing wrong either in 
cleaning up cat and dog stock so that 
it looks more attractive. It takes but 
a few minutes to dust a lot of this 
stock making it more appealing. No 
customer likes to buy packaged goods 
that contains a layer of dust—even if 
the article is bought at a reduced 
price. Whatever the price, it still re- 
quires money to buy the article; so 
why not give the customer the best 
you can for his money? He will ap- 
preciate it, and he will generally buy 
more 

If you have a counter or table 
heaped with cat and dog stock, it 
may pay to have an artist draw a 
picture for you (a sign painter ar- 
tist) showing a dog chasing a cat, 
and the cat perhaps clawing a fleeing 
dealer. “My Annual Cat and Dog 
Sale” can be the sign caption. Such 
a sign, posted near thé table, will at- 
tract lots of attention from farmers 
The sign and its copy will quickly 
let folks know the type of sale that 
is on, and they'll move to that table 
for a look at what you are offering 








C 


SOFT PHOSPHATE WITH COLLOIDAL CLAY 
Distributed by 


M. A. McCLELLAND CO. 


Dwight Bidg. - Kansas City 6, Mo. 











Another sign which could be used 
is one showing a feed dealer lying on 
a bench sleeping. The caption could 
say, “Slow Moving Stock Sale” or 
“Sleeper Item Sale.” It won't hurt 
to get a little humor into sales like 
this even though you are hurt by the 
prices at which you must sell some of 
this merchandise. The principal thing 
to consider is to convert the merchan- 
dise into cash, take your loss and 
then use the cash to buy other mer- 
chandise which will sell faster, and 
at a reasonable profit 

If you can stage your cat and dog 
sales at approximately the same times 
each year, then the customers will 
expect it, look forward to it, and 
your store traffic will very likely be 
greater on those occasions. While 
that heavy traffic is in your store 
do not fail to capitalize on it by dress- 
ing up displays of new merchandise, 
too. You may sell enough of the lat- 
ter to pay for the loss you expected 
on the slow moving articles 

———— 
SELLS ELEVATOR 

McPHERSON, KANSAS—Clarence 
Sand, who purchased the Hilton grain 
elevator at an auction sale recently 
for $15,000, from the Hilton Coopera- 
tive Elevator Assn., has resold the 
elevator to Menno Harder and John 
Hager of Hillsboro. The new owners 
operated the McPherson Elevator 
during the past winter and spring 
Earl Marston, owner of the McPher- 
son firm, will operate the elevator 
now 

<uemummnnetieeieneine 
ELEVATOR DESTROYED 

RYDAL, KANSAS—Fire destroyed 
the Rydal Farmers Elevator June 5 
with a loss of about 12,000 bu. grain 
The destroyed elevator was one of 
two erected in 1906. The other unit, 
which has not been used except at 
harvest time, now will be put into 
operation. C. H. West is owner of 
the building. Anthony Seamon had 
just taken over operation of the ele- 
vator from P. S. Clark 
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When You Think of CALCIUM 
Think of COLUMBIA! 


You may depend on this bag to contain 





a reliable calcium for your feeds. Whether 
you buy in bags or bulk carloads, if it's 
COLUMBIA, you can safely be ‘assured of 
receiving a very excellent Calcium. 
Why don't you specify 
COLUMBIA FEEDING CALCIUM 
each and every time you order 


Just check these desirable properties . .. 

Purtty Over 99's% soluble. Guaranteed 97's% Calcium Carbonate 
plus minor but valuable amounts of the necessary minerals such as 
copper, manganese, iron, magnesium, phosphorus, etc 
Uniformity Careful mining procedures and controls assure you 
of uniform properties of Calcium Carbonate obtained from limestone de- 
posits which we own and mine. These properties are persistent day in 
and day out, year in and year out. Constant plant testing assures you 


of a uniform grind and screen distribution as well as moisture control 


Flowability For bulk handling or continuous mixing COLUMBIA 
FEEDING CALCIUM has superior flow qualities without the 

addition of other elements and is offered without a 

premium price 


Softness This “SOFT” Calcium reduces 
die wear in pelleting machines to a minimum 


OFFERED PLAIN, DUSTLESS, IODIZED OR 
MANGANESED-IODIZED. ALL 1ODIZED 
CALCIUM SAFELY STABILIZED TO HOLD 
THE IODINE. 


Write fer 
Aualyses, Samples and 
Latest Prices 


COLUMBIA QUARRY 0 


1007 Washington Ave 
$f. LoUls MO 








Ken-Prints invite eve 
appeal, too. When the lady 
around the house sees their 
fashion-right designs and 
colors she gets ideas for her ow 
Ken-Print creations from 
smart cover-ups to figure 


flatterers. The customer has 


an added interest in your product 


when you pack it in Ken-Print bags. 


PERCY KENT BAG CO., 1l. 


ffalo + new 


Alcays Stating Mus 


kansas city + buf 






york 
















For complete information, prices 
and deliveries, call or write the 


CANE FEED 


MOLASSES 





nearest Sales Representative 
> 





KANSAS CITY, MISSOURI 
M. A. McClelland C 
Dwight Bidg 

UTTLE ROCK, ARKANSAS 
j. W. Nutt Co 

80! E. Morkhom Srreet 


LOUISVILLE, KENTUCKY 






BALTIMORE, MARYLAND 
Brodiey & Boker, Clinton 
St. & Danville Ave 
BUFFALO, NEW YORK 
Sunset Feed & Grain Co., 
805 Dun Building 
CINCINNATI, OHIO 

G. E. Linder, 406 Elm St 
DALLAS, TEXAS 

Von Woters & Rogers 
inc., 10216 Denton Road 
DENVER, COLORADO 
Arch Soles Co., 











niby Ave 

LUBBOCK, TEXAS 

N. K. Parrish 

620 Tenth Street 

MEMPHIS, TENNESSEE 

Service Sales Co 

P.O. Box 1045 

1406 East 47th Avenve MINNEAPOLIS, MINN 
Money Bros. Mill & Ele 

EVANSTON, MLLINOIS vator Co., 2214 Snelling 

Hall Sales Co., Ave 

1313 Ridge Avenve NASHVILLE, TENNESSEE 

HOUSTON, TEXAS Cumberland Brokerage 

A..F. Miller Co., 643 First Co., Commerce Union 

Notional Bonk Bidg Bonk Bid 

















Distributing Stations at strategic points on the 
East Coast, Gulf and West Coast 


PACIFIC MOLASSES COMPANY 


SAN FRAN 









ZELLERS’ LABORATORIES READING. PA 
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Wednesday 
the following Saturday 
vertising copy in classified 


Changes of 


of Saturday pree date of issue. 





Classified advertisements accepted until 
each week for the issue of 


advertise 
ments must be received by closing date 


Classified Ads 


15¢ per word; minimum charge 
sit ones wanted, 10¢ a word; 

ount words of signature, 
cenetihen vag direct reply or keyed care 
this office. If advertisement is keyed, 
care of this office, 20¢ per insertion ad- 


Rates: 


ditional charged fer 

Classified advertising rate 

for commercial advertising. Advertise 
ments of new machinery, products and 
services accepted for insertion at mini- 
mum rate of $7 per column inch. 








MACHINERY FOR SALE 
v 





MACHINERY FOR SALE | 
v 


HELP WANTED 
v 











WHIRLAWAY AIRBLAST CAR LOADERS 
J 


BE. Hagan Mill Machinery, 


ty, Mo 
FEED MIXER, 
anteed first-class 


Address 8774 
Minn 


1-TON CAPACITY, 
throughout, I 
tor drive 
neapolis 2, 
POR SALI NEW RELIANCE 
i 5 ‘ o/44 
R.PM 
< p 
ARE IN THE 
mill machinery, 
ther equipment, 


WHEN YOL 
new or used 
tors or any 
Hagan Mil 


MILL, 
inks M 
ipling, $ 
r Co. Cl 


roR SALI tSskD BALLER 
HP ra 


se Ww 


Pul 


POR SALI NEARLY NEW 1951 
‘ r = mower 


POR SALI MAN 
f ‘ » year, in @ 
Body 

Mill 


GUAR- 
i.P. mo 
Feedstuffa, Min- 


FON 


BULK FEE | 
vod | 
ton Chev 


Jefferson 


MARKET FOR 
electric mo- 
write J. B 
Machinery, Jefferson City, Mo 
15 


rse 





| 


D 


| 


and | 


“ 





Sereens - Hammers - Bearings 


NEW and REBUILT MILLS 


Write for Prices 


INDIANA GRAIN MACHINERY Corp. 


Indianapolis, Ind. 
420 8S. Meridian St. Riley 3235 


| 


| 
| 








Machinery Auction 


$350,000 worth of flour milling equipment 
under the hammer, 10 a.m., June 
e 1 26 at Universal Mills, Ft. Worth 
Ine les 48 all sizes, 29 
stands rolls 0x30 and 0x56, 10 sifters, % 
1? purifiers, aspirators, 3 mixers, 
lers, 7 . 6 cleaners and 
10 ‘ 
screw conveyors, 17 
shafting, hangers 
the hundreds 
You use a lot of 
thousands of dollars. Write fer folder. 
Vian to attend and buy some bargains 


SODER SOUTHWESTERN, Sales Agent 
Mill & Blevator Specialist 
tie Hightower Bidg Okla, City, 





goes 


scourers, 
woo ft 
pulleys 
by 
can 


. ny 
and = other 
items 


these and save 


Okla 











% ANDERSON and 
NORDYKE ROTARY 
STEAM DRYERS 


*MEAL TOASTERS 
* CRACKING ROLLS 
* FLAKING ROLLS 
wx EXPELLERS 


PITTOCK & ASSOCIATES 
GLEN RIDDLE, PA. 








We have the following surplus 
equipment for sale: 


i—Prater, 12-ton 
Type Bs 


Hammermill 

i—Prater, 20-ton Hammermill, 
Type DFO 11 

1—100 H.P., 3-phase, 60-cycle, 

volt Motor 

Allis-Chalmers Kotary Steam 

Tube Dryers (single section) 


440 
10 


&—French, 3-section, Screw Presses 
100—F., 6 
i Allis-Chalmers, 2 
(racking Koll 
Ii—French Oi Settling Tank 
i—Link Belt Vibrating Oil Screen 
i—@x4x6 Steam Duplex Pump 
—Bucket Elevators, 20 high, 4 
cups, with off tight case 
S avai 
r we w 
upon 


SWIFT & COMPANY SOYBEAN MILL 
Champaign, Ilhnois 


Screw Conve) or 


pair high 


le for 
| fur 


request 


e equipment lat 





FOR SALE—SOME CALIFORNIA PELLET 
mills. Wenger Mixer Co., Sabetha, Kansas 


‘ oe PELLET MI 


" 
Re n t 
I " r *k Ma 
s Neb 


hine Shoy 
Omah 
STYLE 80560-F 
burlap and paper 
suspended style 
One Metropolitar 
Covell, 719 
Md 


~ SPECIAL 
units for 

One 

i burlap 

unit, $25 E. C 
Road, Baltimore 12 


SIX tL NION 
suspended 
$300 each 
cotton an 
suspended 
Murdock 


PICK-UP FIELD 
engine. One 
6-cylin 
be put 
Will sel 
Frank A 


FOR SALE—ONE GEHL 
machine with 4-cylinder 
Papec pick-up field machine with 
der engine. Either machine can 
in first class lition for $100 
cheap. Nationa! Processing Co., 
Webb, Arkansas City, Kansas. 





Pr SALE—THREE STAINLESS STEEL 
Meal Coolers and five Anderson Dryers 
with 56 H.P. TEFC motors, all with a 
capacity of 120 bu./hr. each; two stands 
Allis 9x30 two-pair high rolls; two stands 
Great Western 9x30 two-pair high rolls 
two Great Western 9x30 double stands 
with metal feeder housings and shell bear 
ings; one Allis 9x36 single rollermill with 
anti-friction bearings; two stands 14x48 
Crimping or Flaking Rolls; 22 bucket 
elevators with cups up to 9x6; rebuilt 
Union Special Bag Closers and Richard 
son Automatic Scales. J. BE. Hagan Mil 
Machinery, Jefferson City, Mo 





HELP WANTED 
v 


w an TED—FEED INGREDIENT BUYER— 
ung man with experience in buying 
»kering of feed ingredients. If you 

t junior member of a pur 

handicapped by sen 
a reasonable amount of ex 
ng raw materials for 
turing as well as brokerag:« 

pportunity for advancement 

r the right man in @ young 
ng feed and grain company in the 
Midwest Address all replies confidential 
Box 764 Feedstuffs, Minneapolis 2 


ent 


rcha 


A “MAN: WHOSE RECORD 
> can sell stablished 
‘ have a terri 

igh plain 

be 


Ve offer 


WANTED 


expenses and 

nce and direction from a 

trict sales manager long experienced in 
he industry and in this particular terri 
ry. If ot farsighted and ready 
to make effort to produce, de 
not apy 2, Feedstuffs, 612 


y to x 
Board of Trade Bldg., Kansas City 6, Mo 


BUSINESS OPPORTUNITIES 
i v 
FOR SALE OR LEASE—ALFALFA DEHY- 
drating plant located in the Arkansas 
Vailey in Colorado. Plenty alfalfa acreage 
and good plant Address 748, Feedstuffs 
Minneapolis 2, Minn 





SEED- yor 
about 


nneap s 2, Mint 


ESTABLISHED 
east ern ,a 


Feedstuffs, M 


OLD 
ness 


dress 


wt SI 
sas ) Ad 


EST ABL LISRE D cou N 
f 1 i 


19 


FOR SALE— ~~ 


whe 


SALE LAKEVIEW, 
an excellent grain and 
All buildings and 
are located on the 
equipped with feed 
orn cracker. A large 

l yar located a 


FOR 
ad 


ceiving scales install 

elevator s located 

road Trucks and inventory can be 
justed for the purchaser For full particu 
lars call or write the Ohio Farmers Grain 
& Supply Assn Fostoria, Ohio 

DOING FROM 


yea 


[ED PLANT FOR SALE, 
» $ 


ness per 


siding; pler 
150 KVA trar 
iam R. Mayes, P.O. Box 706, Roanoke, Va 





BUSINESS OPPORTUNITIES 
v 








~~ SAL E—OLD ESTABLISHED FEED 

i business located on railroad in 

the Willamette Valley in Oregon. Address 
), Feedstuffs, Minneapolis 2, Minn 





WELL-KNOWN, FULL EQUIPPED, OPER- 
ating feed mill in prosperous southwest 
ern feeding and rail center for sale at a 
reasonable price. Address 740, Feedstuffs 
Minneapolis 2, Minn 





WANTED COMBIN ATION NUTRITIONIST 
f : dust 


1 be strong 


an 
Fee 


air Seed 


Sups 


FEED INDUSTRY WANTS AGRICULTUR- 
al graduate or nutritionist under thirty 
five. Travel central West. Salary open 
Give qualifications Address 441, Feed 
stuffa, Minneapolis 2, Minn. 


EXPERIENCED MANAGE R 
feed operation by M 
ympany. This is 
right man exper 
wholesaling and 
feed and some feed manufacturing 
d men need apply. Salar 
of the profits to the right 
Feedstuffs, Minneay 


WANTED — 
fo and 
grain 
rtunity for the 


grair 


uying gralir 


experience 
entage 
tress 


Ad 
Minn 





SSALES PROMOTION AND 
ADVERTISING EXECUTIVE 


Wanted by established national feed sup 
plement manufacturer. Wonderful oppor- 
tunity Top salary Chicago location. 
Give full details in first reply as te age, 
work history, past earnings and salary 
expected Hox 766, Feedstuffs, Minne- 


apeolis 2, Minn 








SALESMEN 
Jobbers and distributors 


Leading manufacturer of liquid fer- 
tilizer hes several territories open for 
product being 
grain and vegetable growers for fast- 
er germination, improved plaat and 
root structure. Every feed and seed 
dealer a prospect. 
Also need sales organizations for new 
chlerophyl products for dogs and 
pets. Added te food or drinking water 
daily, it eliminates all body and 
breath odors in less than 24 hours 
Positively eliminated J 
worry. Every dog food and pet supply 
dealer a prospect. Write full details 
8S. Chemical Products Co., 1204 
Oak St., Columbus 5, Ohio. 











HELP WANTED 
PEAT MOSS 


Salesmen or Brokers 


Territories available in Texas, 
Mid South and Southwest 
states, to work with old reli- 
able importing firm. All in- 
quiries strictly confidential. 


736, Feedstuffs 
New York 16, N. Y. 


Address 


114 EB. 40th St 














Use Feedstufis WANT ADS for RESULTS 





WHEN YOU WANT TO BUY AN ELE- 
vator or feed mill, see or write us your 
needs. We have some good ones in Ohio, 
Indiana, Illincla Mid-West Business BEx- 
change, Plymouth, Ind. 

FOR SALE—FEED STORE 
N. W. Wisconsin, city of 
jairy and poultry country 
ong lease. Address 755, Feedstuffs 
neap Minn 





AND MILL— 
10,000 in rich 
Clean stock, 
Min 
lis 2, 
AND FEED 
zer business 
Inc 


MEAL 
fertil 


FOR SALE—FLOUR, 
Mil seed cleaning and 
located in North Carolina 
acer w ll pay for itself 

terms eliable people 

Feedatuffs, Minr —— 8 

THRE _ EL EV ATORS AT Two “STATIONS 

R ty 126 
al, hardware 
n Fairbanks 
rbanks Morse 
tuffs, Minn 


Morse id 
Addr 
Minn 


Scales ess 


al s 2 


FEED MILL 


Established 1906 


NORTH CENTRAL STATES 
FOR SALE 


Address 764, FPeedstaffs 


Minneapolis 2, Minn 








FOR SALE 
Profitable 


POULTRY FEED MILL 
located on Long Island, N. Y. 
Present Vol © of Business 

$2, annually 
Box Realsery ice 
s4th York 1. N. ¥ 


44, 
st New 








110 West 











FOR SALE OR LEASE 
ONE of MIDWEST’S FINEST 


Modern Feed Mill and Soybean 
Processing Plants—2 country ele- 
vators—Located in heart of 
country’s largest livestock and 
grain producing area, on two rail- 
roads with transit privileges. 
Small amount of cash required. 
Address 749, Feedstuffs, Minne- 
apolis 2, Minn. 











SITUATIONS WANTED 
v 


GENERAL SUPERINTENDENT OFFERS 


PLANT MANAGER 


NUTRITIONIST WITH WIDE EXPERI 


EXPERIENCE 
jesires to nm 
1 in Midwest 
i2 years 
Address 
Trade Bid 


Kansas City 6 





BABY CHICKS FOR SALE 
| v } 
HATCHING YEAR ROUND; 45,000 CHICKS 
per week; contact us for wholesale prices 
U.8. approved and pullorum Mor 
rie Hatchery, $43 Jackson 8t., Morria, Dll 











Gallup, New Mexico 


Large, modern, fully equipped elevator 
and warehouse for grain and beans on 
Santa Fe R. R. 


Appraised Value, $86,515.50 


Cortez, Colorado 

ipped bean warehouse, 

and space for farm supply store 
Appraised Value, $39,921 


Pully e elevator 


house 
Appraised 


Cash, payable 
reserved to reject any 


For Particulars Write Harold P. 
Harold 


Terms: 
and all 





For SALE Five Warehouses 


Pleasant View, Colorado 
Well equipped and well built bean ware 
Value, 


i balance ur ‘ nce 


ffers rece t 


10% as deposit ar 


Fulscher, 
Tanner, 837 Equitable Bidg., 





Dove Creek, Colorado 
equipped bean warehouse, 
grain storage tanks. 
$126,228 


Large ele 


vator and new 


Appraised Value, 


Cahone, Colorado 


Well equipped smaller warehouse 


Appraised Value 


$15,441.50 
The 


right is 


Receiver for ae Inc. and 
Denver 2%, Colo. 


























| MACHINERY WANTED | 
v 


WANTED TWO SUPER DUO EXPELLERS 
—May consider Duo or RB for other 
operation. Address 1594, Feedstuffa, Min- 
neapolis 3, Minn. 


WANTED TO BUY — RICHARDSON 
scales, bag closing machines and other 
good mill, feed and elevator equipment. 








J. B@. Hagan Mill Machinery, Jefferson 
Clty, Mo. 

WANTED — DOUBLE STANDARD 9x36 
roller mill in good condition. In replying, 
advise ca r roll Also w 


ye f s J on 
chilled steel rolls for Nordyke 
xceburg Terminal Elevator 
Corp Lawrenceburg, In 


FIELD-TEST 


Knotless 


BALER TWINE 


e@ Uniform 
e Treated 


e Guaranteed 
Yardage and 
Strength 





e Dependable Delivery 
A Quality Product of 
FITZMAURICE MILLS 
For Dealership Contact 


ATLAS CORDAGE CO. 


2719 E. NORTH WATER STREE 
CHICAGO 11 ti 
Since 








Im portesrs 





We Sell Complete 


TURN - KEY STEEL 
GRAIN STORAGE 


Call — Wire — Write 


COMBS and COMPANY 


- Contras. 
ters ef Mill and Elevater Equipment 
2841 Seuthwest Bivd., Kansas City, Me. 











TOASTED BREAD CRUMBS 
Inguiries Invited 
Truckload, carload and less car- 
load shipments 
EASTERN STOCK FOOD CO 
719-721 Kent Ave. Brooklyn 11, N. Y. 








Standard steel elevators, belt and bucket type, avasi- 
able from stock. Ten Heavy Duty sizes, from 300 to 
10,000 Bu /Hr., for continuous service and four 
Light Duty sizes, from 110 to 750 Bu/Hr.. for inter- 
mittent service. We also manufacture screw con- 
veyors and hoppers. Send your requirements for 
complete information 
GODSHALK 
Sheet Metal Fabricators 
BANGOR, PA. 











HERBERT E. JOHNSON 
SUCCUMBS IN COLORADO 

DENVER—Herbert E. Johnson, 
former vice president and general 
manager of the Colorado Milling & 
Elevator Co., died in Denver June 6 
at the age of 89 

He was born in Beaver Dam, Wis., 
and came to Colorado in 1880. He be- 
came associated with the Colorado 
Milling & Elevator Co. in 1887, and 
for 45 of his 55 years with the firm 
he was vice president and general 
manager. He retired in 1940 but re- 
mained as a director until 1943. 

Mr. Johnson was a member of 
many organizations. For several 

















years he served as a trustee for the 
University of Denver. He and Mrs 
Johnson observed their 65th wedding | 
anniversary last April. Surviving are | 
the widow, four sons and two daugh- 
ters. 


Further Supplies of 
New Crop Alfalfa 
Received at K. C. 
The alfalfa market at Kansas City 
was featured during a recent period 


by further arrivals of new crop sup- 
plies, according to the U.S. Depart- 





ment of Agriculture market news 
service 
Arrivals during the week ended 


June 9 totaled 11 cars. However, 
dealers held waiting orders and open 
market offerings were light. Not 
enough alfalfa changed hands to es- 
tablish a price basis for the new 
crop. 

Sales for the week included one ca! 
at $30; two at $28 and one at $26 
ton. No old crop alfalfa showed up 
on the market during the week. Quo 
tations by grade on old crop alfalfa 
were: No. 1 $35 and up; No. 2 leafy 
$30@34.50, No. 2 $28@29.50, No. 3 
leafy $25.50@27.50, No. 3 $23@25 
sample grade $16@22.50 tgn 

No carlot shipments of baled al- 
falfa were reported from the Platte 
Valley of Nebraska, although a num- 
ber of tons of alfalfa was harvested 
by the suncured method. Some was 
stacked in the fields and some was 
baled and sold to alfalfa milling in 
terests for future use. Baled alfalfa 
moved to milling interests at about 
$17 in the field, with $6@7 additional! 
for baling and trucking. Three-hun- 
dred-twenty-two cars of alfalfa meal 
were shipped from the valley. The 
first cutting was expected to be com- 
pleted this week. Protein was drop- 
ping fast the past week and some 
fields were running under 17%. The 
bulk of meal shipped moved on direct 
orders to points in Iowa, Wisconsin 
Illinois, Indiana, Missouri, Tennessee 
Kentucky, Ohio, and a few were ship- 
ped to Delaware and New York. A 
general rain was much needed. The 
yield per acre on first cutting was 
much below normal, many fields pro- 
ducing less than a ton per acre, which 
is very unusual in the valley. Second 
cutting was growing very slowly, and 
some dehydrating plants were con- 
cerned over the possibility of having 
to close down for a short period or 
operate part time. 

First cutting of alfalfa was com- 
pleted in the Larned, Kansas area, 
and inactivity returned to alfalfa 
acreages. With the exception of one 
unit, dehydrators were shut down fo1 
lack of alfalfa. Favorable weather 
without delays, low tonnage of first 
cutting, and a reduced acreage from 
loss in last year’s floods were all con- 
tributing factors to this situation 
Second cutting was looking good and 
making fast growth. It also was ahead 
of schedule of previous years. There 
were not enough sales to determine 
new alfalfa prices in this area. Prac- 
tically all of the crop already har- 
vested went into storage on farms 

The prairie hay market at Kansas 
City continued dormant during the 
week. There were no arrivals, but de- 
mand was not aggressive. A few cars 
of good quality feeding hay could 
have been placed, and there was an 
occasional inquiry for packing hay 
Nominal quotations by grade: No. 1 
$25 and up, No. 2 $22@24.50, No. 3 
$18@21.50, sample grade $15@17.50 
ton. 

amepnpummennditimmemndeen 
EARNINGS DECLINE 

BUFFALO Spencer Kellogg & 
Sons, Inc., earnings report shows a 
sharply reduced net profit and sales 
for 36 weeks ending May 10 as com- 
pared to a similar period a year ago 
Net profit in the latest period 
amounted to $390,781 or equal to 32¢ 
a share compared with $3,819,979 or 
$3.13 a share in the like period last 
year. Sales for the 36 weeks totaled 
$73,060,101, compared with $91,181,- 





631 a year ago. Provisions for feder’l 
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CENTENNIAL PLANT EXPANSION—The Centennial Flouring Mills Co., 
Seuttle, recently completed an addition to its Granger, Wash., feed 
plant which will provide for storage of 100,000 bu. grain as compared with Its 
60,000 bu. formerly. In addition, the previous capacity for handling bulk 
deliveries has been doubled and loading time will be cut in half by a gravity 
fed system which provides for a continual flow of grain. Moritz Milburn, 
president of the company, said that the total cost of the project was $100,000 
The opening at the lower left hand corner in the picture is a truck entrance to 
the bulk loading plant, providing fast bulk loading of formula feed into trucks 























taxes dropped to $209,74 iS against | spontaneous r is r r detective 
$3,376,868 for the same period last | wiring. Glenn Wilson, owner of the 
year elevator for 15 years, also owns an 
ee oe ther elevator in Rochester ind one 
| n Lakevill Ind 
USDA Announces + 
MILL DAMAGED 
LAYTON UTAH I e caused 
June-August ,LAYTON, UTAH — Fire cause 
$125,000 to the Rasmuss Feed and 
Export Program === | Gran, co. mitt and ‘levator ner 
June 7. Flame lestroyed most of 
WASHINGTON—A June program | the firm's original frame structure 
of commercia and overnment ex which housed an off torage bins 
ports of 1,288,000 long tons of bulk | Milling equipment 1 machinery 
wheat, rye, coarse grains, and oil More recent tructu cluding 
seeds was announced June 6 by tl arge brick § ‘ ‘tors and a 
U.S. Department of Agriculture. The warehouse wer ows 
USDA also scheduled preliminar 
rocrar for Jul f &72.000 , . » » 
Be ny oe eee ood anf | DIRECTORS OF MIDWEST 
cone of ade aah Aaa Gael FEED GROUP TO MEET 
and is KANSAS ITY I ect of Th 
The June program was annou i Midwest Feed M factu s Ass! 
‘ i M 14 at a tota t K ) 
1.355, 006 tons of grains and we Dean, exe vice president 
seeds. The ‘ tal includes 939,00 f the orgar inced 
ong tons (about 35 million bushels About 22 are expected at the mee 
of bread ns and 349,000 long tons | Mr. Dean said. The s ' whict 
bout 14 million bushels) of coars« will take | ! \ sing & 
ains and lseeds. The preliminary Sales Execut ( e devoted 
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bushels) of coarse grains and 
seeds SHARPSBI RG, ILI George and 
August Program R — Blount mave | maseg Un 
Gardner Grain ¢ elevator here fron 
The preliminary August program of | Mrs Thelma Gardner 
1,168,000 long tons, includes 918,00¢ 
long tons (about 34 million bushels) 
of bread grains and 250,000 long tor 
{about 10 million bushels) of coarse 
grains and oilseeds 
For the three months June 
through August Brazil and Japar 
are scheduled to recs e the largest 
quantities 
= : . me 
ELEVATOR FIRE Wiley Laboratories iiscsipetv’, tin 
ROCHESTER, IND The grain 
elevator of the Wilson Coal & Grair 
Co a - was a rap ged ) ~ regen Ww. H. NIGH & COMPANY 
building and another $25,000 to the | Grain Feed Ingredients 
contents. The elevator contained sev- | Rice By-Products 
eral thousand bushels of shelled corn 632 Chronicle Bldg Phone BL.-3521 


and 1,000 bu. soybeans. The fire was 
thought to have started by 
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Want to 


advertise to the $ 3 | 500,000,000 F eed Industry? 


YOU NEED 


FEEDSTUFFS 


THE 


LEADER 


IN ITS FIELD... 


% FEEDSTUFFS leads the field 
in advertising with a total 
of more than 375 current 


advertisers. 


ith 
\ i 
my 


at 
{ 
\ 
it 


sa 
ain 


FEEDSTUFFS leads the field in covering the feed industry. HERE’S WHY: 


BLANKET COVERAGE... 


FEEDSTUFFS leads the field in giving COMPLETE 
coverage of the formula feed manufacturing and dis- 
tributing industry, with the largest paid circulation and 
the largest total circulation. Consistent advertisers 
reach more than 40,000 important individuals and firms 
in all segments of the feed industry through the col- 
umns of FEEDSTUFFS. These include more than 
8,000 feed mills and manufacturers, more than 5,000 
wholesale dealers, more than 22,000 retail dealers and 
more than 5,500 chick hatcheries that deal in feeds. 
Advertisers using FEEDSTUFFS weekly have their 
message delivered with more than 700,000 copies of the 
magazine annually, more than twice as many as any 
other publication in the industry. FEEDSTUFFS of- 
fers blanket nation-wide coverage matching the needs 
of advertisers with national distribution. 


If you have something to TELL — 


SELECTIVE COVERAGE ... 


FEEDSTUFFES offers “direct-hit” coverage of the in- 
dustry by sectional geographic areas. The controlled 
portion of the circulation of the magazine goes to a 
carefully selected list of companies in the feed industry 
on a weekly rotating schedule directed to one geo- 
graphic section of the United States each week, This 
effective combination of paid and controlled circula- 
tion was established for advertisers who are limited 
by freight rates and other factors in their sales distribu- 
tion. It offers such an advertiser virtually complete 
coverage of the industry within his sales territory, 
without paying the high costs of a large national cir- 
culation. As of January 1, 1952, about 9,500 receive 
FEEDSTUFFS weekly and the remainder is reached 
periodically through a system of weekly controlled 
mailings of 4,000. 


and SELL —to the 3',% billion dollar 


feed industry you need the LEADER in the field. Give us a call 





THE MILLER PUBLISHING CO. 
The Businesspaper Family Serving 
the Related Fields of 


FEEDSTUFFS 





Flour, Feed, Grain and Baking 


Tue NORTHWESTERN Miter «+ FEEDSTUFFS 
Tue American Baker + MuLiinc Propuction 











118 South Sixth St., Minneapolis 2, Minn. 


BRANCH oFrFices: New York, Chicago, Kansas City, Toronto 





Tighter Import 
Controls Indicated 
in New IWA Year 


WASHINGTON—The 1952-53 In- 
ternational Wheat Agreement year 
starting Aug. 1, 1952, will feature a 
tighter import control procedure 
among the flour buying nations. This 
conclusion is gained from an an- 
nouncement this week by U.S. De- 
partment of Agriculture and subse- 
quent statements of USDA officials. 

The U.S. government hopes to issue 
its 1952-53 crop year subsidy regula- 
tion not later than the week of June 
ad 

As far as bulk wheat is concerned 
there is no indication that import 
control techniques will be adopted. 

The International Wheat Agree- 
ment which has operated so favor- 
ably for the importing nations for 
the past three years may not be re- 
newed as readily as hoped. In the 
first place, the subsidy cost to the U.S 
government has reached the stag- 
gering level of $183 million annual- 
ly. That danger lies ahead for a re- 
newal of the pact may be found in 
the attitude of U.S. negotiators who 
met with the wheat council in Lon- 
don recently. All the major export- 
ing nations put forward proposals to 
increase the maximum price of wheat 
or wheat flour sold under the pact 
The importing nations stood fast for 
the present favorable conditions 
which have existed for the past three 
years price-wise. 

Last week as the Senate debated 
the USDA appropriation bill for the 
coming year Sen. George D. Aiken 
(R., Vt.) challenged the method now 
used by Commodity Credit Corp to 
obtain reimbursement of its funds 
from the U.S. Treasury. He cited 
the wheat agreement cost of $183 
million which represented disburse- 
ment by CCC and for which it ob- 


tained repayment directly from the 


treasury of the U.S. Sen. Aiken 
charged that this was actually an 
appropriation of public funds without 
clear authorization from Congress. 
Sen. Aiken stated that of this $185 
million a substantial part of it should 
be charged against foreign policy and 
not to CCC and the USDA budget 
a ae ‘ 
BREWERS GRAIN PLANT 

ALBANY, N.Y.-—-A 
grain plant is to be constructed at 
Albany, it was announced recently 
The Alco Grain Corp. recently ob- 
tained a building permit for construc- 
tion of an elevator and hoppers, esti- 
mated to cost $40,000. The plant will 
spent mash from breweries 
chemicals, fertilizer and 
will be located on 
150 ft 


spent brewers 


process 
to obtain 
feed. Operations 
a tract 585 by 


PROGRAM FOR ILLINOIS 
CONVENTION OUTLINED 


GALESBURG, ILL.—Plans for the 
forthcoming convention of the IIli- 
nois Feed Deakrs & Mixers Assn 
were outlined recently by J. C. Van 
Antwerp, secretary and treasurer, 
Galesburg. The one-day convention 
will be held June 18 at the Jefferson 
Hotel in Peoria 

The 
a report by 
past years 


include 
the 
get- 


will 
secretary on 
and a 


morning session 
the 
activities 


GRAIN SHIPPERS TO 
HOLD OUTING 


MINNEAPOLIS—The annual Min- 
neapolis Grain Shippers Assn. golf 
outing will be held June 17 at the 
Minnesota Valley Golf Club. The aft- 
ernoon of golf will be followed by a 
dinner. David Dangler, Sherwin- 
Williams Co., chairman for the event, 
reports that a number of top-notch 
prizes will be awarded participants. 





acquainted period. In the afternoon, 
A. C. Koch of Breese, association 
president, will speak, and Virgil Hel- 
gen will talk on “How to Better 
Serve the Poultry Industry.” Dr. L. J. 
Norton, University of Illinois, will 
speak on “Prices,” and Paul Nicely 
of the Illinois Department of Agri- 
culture will explain the department's 
purposes and benefits. 

The last part of the afternoon ses- 
sion will be a roundtable discussion 
moderated by Dick Herm, radio mar- 
ket commentator over WPEO. Sub- 
jects will include the “Value of Clean- 
liness,” “What Is My Business,” “The 
Value of Commercial Feeds Over Lo- 
cal Job Mixing,” and “Public Rela- 
tions.” 

Planned for the evening are a ban- 
quet and entertainment and a speech 
by G. William Horsley, a member of 
the state legislature and attorney for 
feed mill operators affected by the 
electric rate increase granted the 
Public Service Co. of Northern IIli- 
nois. 


CHICAGO BOARD DECIDES 
AGAINST VOTE ON HOURS 


CHICAGO—The directors of the 
Chicago Board of Trade this week 
rejected the petition recently sub- 
mitted to them asking for a ballot 
vote on the matter of extending the 
trading hours from Monday through 
Friday each week and eliminating 
the Saturday sessions on a year ‘round 
basis 

In rejecting the petition, the direc- 
tors pointed out that a special com- 
mittee is currently engaged in a sur- 
vey of the matter of a possible later 
closing hour and stated that they 
have instructed the Committee to re- 
port the results of this study as soon 
as possible 

The directors also ordered that ef- 
fective June 11 trading in the July, 
1952, soybean meal futures would be 
limited to liquidation purposes only, 
excepting that anyone having soy- 
bean meal of contract quality and in 
a deliverable position, may make a 
short sale in the July, 1952, future 
but for delivery purposes only 

agucbaiamnnimeitiiiaiaainniinatots 


CUBAN BLACKSTRAP 
PRODUCTION HIGHER 


WASHINGTON Production of 
cane blackstrap in Cuba _ through 
May 31 totaled 374.2 million gallons, 
compared with 285.8 in the same 
period of the previous year, the Pro- 
duction and Marketing Administra- 
tion reports 

It is expected all mills will com- 
plete operations by June 15, with the 
outlook for total crop year produc- 
tion of about 390 million gallons. By 
May 31, 103.1 million gallons of Cuban 
blackstrap had been shipped to the 
US. for storage. 

Distillers used 9.1 million gallons 
of molasses in April, compared with 
10.9 million in March and 13.4 mil- 
lion April, 1951. 

cornimgebadiaittiasitnatate 

LILLY PLANT DESTROYED 

TACOMA, WASH.—The new plant 
of The Charles H. Lilly Co. here was 
totally destroyed by fire of unknown 
origin June 2. The new plant, which 
was occupied in November, manu- 
factured fertilizer and calf feeds as 
well as a line of sprays and insecti- 
cides. Main office of the company is 
Seattle. The company is back in full 
production despite the fire, switching 
operations to its other units 

oo 
JACK D. DEAN HURT 

KANSAS CITY— Jack D. Dean, ex- 
ecutive vice president, Midwest Feed 
Manufacturers Assn., Kansas City, 
suffered painful bruises in a fall down 
a flight of stairs at the Hotel Muele- 
bach June 9. Mr. Dean was leaving 
a reception which marked the open- 
ing of a new addition to the hotel 
when he slipped on the top step of a 
stairway leading to an exit. He has 
been confined to his home this week. 





Wheat Forecast 
Hiked; Outlook 
for Cern Good 


WASHINGTON— Production of all 
wheat in 1952 is forecast at 1,326 
million bushels, second only to the 
record crop of 1947 of 1,359 million 
bushels, the U.S. Crop Reporting 
Board states in its June report 

A crop of this size would be about 
one third larger than the 1951 crop 
The forecast includes prospects for 
harvesting a record 1,060 million bush- 
els of winter wheat—70 million more 
than indicated May 1—and a spring 
wheat crop of 266 million bushels 
Dry weather in the Northwest has 
hurt spring wheat prospects, and the 
outlook now is for a crop below last 
year's outturn of 342 million bushels 
and average production of 285 mil- 
lion bushels 

The crop report noted that ‘corn 
prospects as of June 1 were generally 
favorable, with the bulk of the acre- 
age planted. Growth was retarded in 
the midwestern states by cool weath- 
er in late May, but “corn weather” 
since then should stimulate normal 
growth, the report noted. No produc- 
tion estimate was given. 

Pasture conditions were reported 
above average and last year at 88% 
of normal. 

Extreme pessimism concerning 
spring wheat crop prospects was ex- 
pressed this week as harvesting of 
the bumper hard winter wheat crop 
moved northward into southern Kan- 
sas. 

Only widely scattered showers were 
received in the dry northern section 
of the spring wheat states, and other 
than in the Billings, Mont., territory, 
damage has been severe as a result 
of the drouth, the Occident Elevator 
Division of Russell-Miller Milling Co 
reports. 

High temperatures—previously not 
a factor in the spring wheat crop 
picture—moved into the territory, 
reaching up to 100 degrees at Dick- 
inson, N.D. 

“By and large, we consider our 
crop condition critical, and if we 
get a continuation of the heat and 
drouth that we had during the latter 
part of the past week, our crop can- 
not amount to much,” Russell-Miller 
states. 

Combining of hard winter wheat 
began on a wide scale in Sumner, 
Barber and Harper Counties in Kan- 
sas, and will spread rapidly north- 
ward and westward from this section 
which normally is the first to produce 

Weather conditions have been fa- 
vorable for crop maturity and for 
harvesting over most of the area 


REGULATION ON MEDICATED 
FEEDS ISSUED IN TEXAS 


COLLEGE STATION, TEXAS 
The Texas Feed Control Service an- 
nounces that a regulation has been 
adopted permitting the inclusion of 
drugs in feed formulas, on the same 
basis as other feed ingredients, when 
such drugs are recognized as preven- 
tive and used in quantities sufficient 
only for that purpose 

Here is what the announcement 
from the Feed Control Service, Texas 
Agricultural Experiment Station, 
said: 

“Pursuant to regulations whereby 
feeds containing less than therapeu- 
tic quantities of drugs are exempt 
from the Livestock Remedy Law, and 
regulation has been adopted, and 
made effective as of March 1, 1952, 
amending regulation 8 to permit the 
inclusion of drugs in feed formulas, 
on the same basis as other feed ingre- 
dients, when such drugs are recog- 
nized as preventive and used in 
quantities sufficient only for that pur- 
pose. 

“The following drugs have been 
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approved by the director of the Texas 
Agricultural Experiment Station 
Amino Nitrothiazole (Enheptin) 
Nitrofurazone (Nfz-mix); Nitrophe 
nide (Megasul); Sulfaquinoxaline 

“Registrations of the 
scribed medicated feeds 
cepted on and after this 
ginning Sept. 1, 1952, all 
feeds not subject to the Livestock 
Remedy Law must be registered and 
tagged to conform fo the provisions 
of the Texas Feed Law and the ree 
ulations promulgated thereunder 

“1. In addition to the infor 
mation required on feed registrations 
and inspection tax tags a statement 
of the name and percentage of each 
drug used in the formula shal! be in 
cluded 

“2. Label references to drugs con 
tained in feeds conform in 
prominence to references to other in 
gredients contained in the mixture 
except that the name and percent 
ages of the drug may be shown in 
immediate proximity to the brand 
name of the feed 





above «dé 
will be a 
dat« Be 
medicated 


usual 


shall 


“3. Collateral and adjunctive labe! 
ing, not in conflict with the official 
label, may be attached to or packed 
with feed, but shall not be printed on 
the inspection tax tag 

“4. Drugs not listed herein may be 
included in feed formulas to be regis 
tered under the Texas Feed Law 
when their use, and condition of us« 
shall have been approved by the di 
rector of the Texas Agricultural Ex 
periment Station.” 


- oe 


A-D-M OFFICIAL SPEAKS 
AT MEETING IN DENMARK 


T. L. Daniels, president of Archer 
Daniels-Midland Co addressed the 
annual meeting of the 
the International Association of Seed 
Crushers June 11 at 
Denmark. Seed crushers 
and shippers from vi 
throughout the world 

Mr. Daniels summarized recent de 
velopments in the fats and oils situ 
ation in the U.S. under four headings 

production, prices and 
international trade 


Congress of 


Copenhagen 
merchants 
rious nations 


attended 


technology 
In noting the importance of free 
international trade to the 
dustry Mr. Daniels 
that some progress towards a lower 
ing of tariffs could be ac« 
by international agreement during the 
next few years 


oilseed in 
expressed hope 


omplished 


In reviewing on the spectacular 
decline in domestic fats and 
prices, he expressed belief that prices 
will follow their prewar pattern of 
somewhat exaggerated fluctuations 
around the general price 


oils 


level 


——_—_>— 
ADDRESSES COUNCIL 
KANSAS CITY—J. D. Dean, ex 
ecutive vice president of the Midwest 
Feed Manufacturers Assn. Kansas 
City, recently addressed the Kansas 
City Council of the American Trade 
Association Executives on the “Value 
of Services of the Trade Association 
oo 
MANAGER RESIGNS 
COOK, MINN.—Palmer E. Gunder 
son, manager of the Arrowhead Seed 
Growers Cooperative since 1941, has 
resigned. He joined the organization 
in 1939. He has not announced his 
future plans 
~~~ 
FORMS OWN COMPANY 
PORTLAND, ORE.--Cook-Lees & 
Co., here has announced that W. K 
Wiley has resigned and will establish 
his own organization in Portland to 
broker Pacific Northwest fleld seeds 
Mr. Wiley has been iated with 
the seed industry for 
————_—__—» 
JOINS BALFOUR GUTHRIE 
MOLALLA, ORE 
Dean, manager of the Molalla Feed & 
Seed Co., recently resigned from this 
position and joined the grain and field 
seed dept. of the Balfour Guthrie Co 
at Portland. 


ASSO 


about 15 years 


Thomas C 
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THE FEED MARKETS 


* * 


* * 


Demand — Supply — Trends — Prices 








Quotations on feed ingredients shown in these and adjoining 
columns are wholesale prices, per ton, bagged, for prompt delivery, 
unless otherwise noted. They are the latest quotations available by 
mail from Feedstufis correspondents, but are not necessarily those 
in effect on date of publication, The prices represent fair average 


trading values and do not necessarily 
at which individual sales might have occurred. A de- 


high levels 


represent extreme low or 


scriptive summary of supply and demand factors prevalent in the 


feed market appears on page 2. 


ALFALFA MEAL 


Omaha 


Philadelphia 


Indianapolis 


Cincinnati 


Los Angeles 


Huffal 


Minneapolis 


Kansas City 


Sew Orleans 


Milwaukee 


ALFALEPA PELLETS 


BARLEY 


Sun 
Vhiladelphia 
$ 


Indianapolis 


Ogden 
New Orleans 
Baltimore 
Chicago 


Milwaukee 


$ 
Boston 


Seattle 


Portland 


FLOUR 
Loulsville 
New Orlea 
BLOOD MEAT 

San Francisco if 
e $6.1 

1 $6 a ur 
Louisville I teady 
New Orleans 1 steady 

IPT adequat 

Chicago: I 
s120@145 


equate 





Demand slow 
packing 
mand fair 
$130 
BONE MEAL 
Baffalo: Demand slow 
pply sufficient; $81.75 @82.50, 
Francisco: Demand good 


supply 
planta 
trend 


food; $110 
local 
Portland: | 


upply 


unchanged; 
ample 


trend steady 
Buffalo 
supply 
fair 73 
Louisville: Demand fair trend steady 
supply normal 80 ton for fertilizer grade 
New Orleans: Demand good; trend steady 
supply adequate $79@82, f.0.b. southern 
Atlanta: Der 
ply army $7 southern 
Ft. Worth fair 
uate l l f . 5 f.o.b Ft 
arlots § f 


trend weak; sup 
ports. 
supply ade 
Worth 
cars 
Houston pr 
Cincinnati Der J r d steady 
t ton, sacked, f.o.t 


BONE 


‘isco 


MEAL (STEAMED) 


Demand good upply am 


Louis: Le n air; supply adequate 
1 more active; supply ade 
ton, sacked 

Demand trend 
adequate mpor 


Chicage: Der 
juate 5@1 
New Orleans stronger 
teady t wer ipply 

, fot i 

Boston nd fa 
p84 

Louisville Demand fair tren 
ormal; $95@100 ton. 

I: Market ste« 


ady 


supply « 


St. F 
ar ‘ 1; $100 
Indianapolis 
inchange 4b 
Portland: Le 


Los Angeles 
' , , 


| $s 
BREWERS’ DRIED GRALNS 
| stro 


Suffalo: Ly ‘ s trend 
a 
Haitimore 
San Francisco 
ns 
Philadelphia supply 
r $70. nor 
fied 


rt Worth 


suppl 


Wortt 
Milwaukee supply scarce 
Louisville: Der trend steady 

’ z $e 
Boston Der 


supply short 


New Orleans trend steady 
$7 


Chicago Le juliet supply tight 
t acked 

St. Louis: Deman fair; supply limited 
47a bulk $59.40 

- ¢hene f al 
Omaha Demand 
$ » tor 
r trend steady 


4 
® %5 


Cincinnati De and f 
pply limited; $66.85@7 
BREWERS’ DRIED YEAST 
San Francisco: No offerings; no 
Cincinnati Demar y supp 
a < av 10¢ it 
Pittsburgh supply 
‘ t 10¢@ It §-ton 
Demand good 
ton 
quiet; 


Louisy ille trend firm 

supply light $200 
Hoston Demand 
jUotations 
Chicago ‘ ar vod 

1l%e It n carlotse when 
a4 lel 


St. Louis 


supply nil; no 
ig i supply limited 
available 12@ 


Milwaukee ipply 
¢ 12¢ 
Orleans: Demand heavy; supply lim 


New 
t 10¢ It 5 


1 when available 
1 tor ts 11%é 

New York Demand F supply 
: ‘ n ’ ble 10¢ It 


supply poor; 11%¢ 


Omaha: Demand goo 
r than carload 


arload ts; 1 ¢ 
BUTTERMILK-CONDENSED 


Buffalo 
ple : % @6e 


less 


fair; trend stead; 


fair; supply good 


Vhiladeliphia t supply Nght 
“ 


Chicago supply ample 
‘ 


wt 

Louisville trend steady 
ly ample 

Minneapolis: Market steady; demand fair 
ipply ample; $ 
Indianapolis 

ary y : ? 1 

barrels 
Ogden 


frum 


trend station 
bag $5.65, in 


fair 
0-1b. 


Demand 


$6.25 100-Ib 


average 





CALCITE CRYSTALS AND FLOUR 
including freight and tax) 
steady; supply 
$9.49 

supply 
$10.19 


supr 


(All prices net 
New York: Demand 
| ple; crystals $12.14, flour 
} Buffalo: Demand slow 
i 
| 


am 


good; crystals $12.94, flour 
Toledo: Demand steady 

crystals $14.52, fi $11.77 
Boston tm steady; 

crystals $13.3 flo 
Limecrest, NJ 

flour $ 


suprT 


CALCIUM CARBONATE 
depend on f 
MnSO, 


Minneapolis: Pr 
$12.60 


and 25 
um $9 n 5 KI 
New Orteans: Demand go 
ple; $9@10, L 
Demand 
ex-warehouse 
tland: Demand goo 
hanged; $14 
Los Angeles: Demand good 
ppl juate $10.72@12.73 


CHARCOAL 


Demand 


sur y ade 


San Francisco 

amy 9.50 
Boston Demand and sup 

f.o rexas 
New Orlean 


} sur if 


: Demand light 
40-Ib. bags 
poultry ct 
supy 
$93 ¢t 


It bags 

Chicage: Demand fair 

ite poultry charcoal 

n t (ce 
Portland: D 

tre hanged; $1 
Los Angeles: Demand 

amy $60 


fair 


COCONUT MEAL 


San Francisco 
4 $85 
Seattle 


Demand slow; supply 


4 arlots, Jur elivery 
Portland: Only Port 


and plant has 
ng operations nd no 


crus! 
Bayo b J.: 20 protein so 
tr t t 0 ton bulk 
$1 tor yer bags 6.5 
econdit ed bags 
Los Angeles: Demar strong 
er pply : juate @90 
COD LIVER OIL (FORTIFIED) 
Boston: Demand fair; supply ample 
D, 2 0 A 28¢ Id 300 Db, 2,251 
200 I 1.500 A 24%¢ 
New York: 300 ICU, 1,600 A 
00 ICU, 2,250 A 25% @26%¢; 
A 28@29%¢; 600 ICU, 1,500 
0 ICU, 3,000 A 30@32¢ 


CONDENSED FISH SOLUBLES 


Boston Demand good supply a 
é ib irums 6¢ It 


CORN GERM MEA 


asis 


Lonisy ille 
ix norma 
St. Louis: Der 
$64, bulk 
CORN GLUTEN FEED AND MEAL 


all 


Minneapolis: Feed $72 mea 

Atlanta: Feed $79.92, meal $99.92 

Birminghar Feed $78.18 

Boston: Feed $77.15 

Chicago: Feed 

Cleveland: Fee 

Denver: Fee $ 

Ft. Worth 

Indianapolis: 

Kansas City: 
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New Orlean 

New York: 

Norfolk: Feed 

Philadelphia: 

Pittsburgh: Fee $7 

St. Louis: Feed $ 


COTTONSEED OIL MEAL 


Buffalo: strong 
I t $105, m 


Demanc 


meal $8 


Demand 
ht 41 


good 
$84.90, 


Demand 
upply tight; 36% 
mill, resale 
Philadelphia: Deman 
quoetations. 
mand 


scarce; no 


Louisville: Demand 
supply light; $98 ton 
Kansas City: The 
unchanged at 
Texas ff 
southern 
the 


Boston 
, noni 4 
New Orleans 
© lower; supply 
Chicago: I 
$101@104 ton 
Indianapolis: 
ward; supply ample 
Ogden: supr 
Seattle: Der 
ex-dock, for 
rt. Worth: 
gs adequate t 
hydraulic $100@101 
Omaha: nand fair; sug 
: Demand ¢ i 
ted; $102@104 
and go« 


D ACTIVATED ANIMAL STEROI 
POWDERED 
Kansas City: fair 
supply adequate 11% @13¢ 
n carrier 
New York: Demand good: tren 
supply sufficient 1.500 ICl pr 
2.6¢ Ib ton lotsa, f.0.b. warehouse 
ICU 16@18¢ 
A AND D FEEDING OIL 
Demand slow; supply 
steady straight 
100,000 units per grarz 


Demand 


12.6 


Atlanta 
trend fairly 
feeding oil 
million 

Minneapolis: 
per million; 85 D 
20%¢ Ib.; 300 D, 1.500 A 23¢ Ib.; 
A 26¢ Ib., single drum lots 

Demand fair; supply ample; 


Straight A feeding ol! § 
$1.08 gal.; 300 D, 760 « 
300 D, 2,25 


600 








si 


1,6 A 
New York 
CT : 

A 24%@2 
6 ICU, 1 
A 29@5l¢ 
Chicago: 
, rht A 


straig 


Seattle 


A 
Buffalo 


DEFLUORINATED PHOSPHATE 
Tenn.: $ 
Miss.: § 


Wales, 
Tupelo, 
Coronet, 


DISTILLERS’ DRIED GRAINS 
San Francisco 
Atlanta 
$1. Atlanta, r 
Philadelphia 
nil; r 
Omaha 


t $78 
Louisville 


$ P 
Boston 
New York 

‘ 


New Orleans: | 


Cincinnati 


1 
Portland 


pl | i 
Baffalo 


I 


DRIED BERT PULP 


Buffalo 


San Francisco 
Boston 
sé 
New Orleans 
ur fa 
Milwaukee 
Atlanta 
Ogden 
Seattle 
$68 
Los Angeles 


DRIED BUTTERMILK 


San Francisco 


ns 
Wichita 

$1 ‘ 
Louisville 


Bo a 
New Orleans 
Chicago 
Milwaukee 

$ 

Indianapolis 


buffalo 


Ogden 


; 


Portland 


lig 


‘ 


3 


Minneapolis 
Ft. Worth 
Omaha 

DRIED 
Buffalo 


CITRUS PULI 


San Francis« 


Boston 


New Orleans 


Atlanta 
Los Angeles 


DRIED ShIM MILK 


Baffalo 
San Francis« 
Louisville 
Boston 

New Orleans 
Chicag 
Milw aukee 
Minneapolis 


Philadelphia 


Seat tle 


a 
DRIED WHEY 
Buffalo ‘ 


San Francisco 
q $ ' 
Philadelphia 
mht; $ 
trend very 


Los Angeles: Demand good 
rm: 6 7 $7.5 " 


Ip} e ‘.o w 
Ogden: Supply average; $8.25, 100-1». bag 





Ft. Worth: 
very scarce; 
sacked, delivered Ft 
point or in ton lots out 


Demand unsatisfied; supply 
nominal, carlots $8 cwt 
Worth or any Texas 
of warehouse, Ft 
Demand steady supply suffi 
ewt., ex-warehouse, l.c.l 
Demand good supply 
trend unchanged; $7.50 
i is: Market steady to stronger; 
demand good; supply limited; $8 cwt 
ansas City: LDemand > supply lig 
market tight; trend strong th new q 
tations up to $8 tified 
priced on date of 
Louisville: Demat: 
ample; $150 
Boston: Demand 
s%e Ib 
New Orleans: Dem 
supply scarce 7.35@7 
Chicage: Deman ery 0d 
scarce; $8 cwt 


ample 


sales 
trend steady 


supply light 8@ 
trend steady 
supply 
FISH MEAL 
Demand good; trend 
mport $2.15 a unit 


Portland : 
supply improved 
‘ e unit 

Ft. : Demand 
iMmited id p i seaboard be 
ing forced pe yn ft < st account 
strike on $133.60 

prompt ship 


weaker 
Van 
excellent suppl 


easter 


trend 
$2.25 
$2.20 


Angeles: Demand 
supply light; local tuna 
producers plants my 


improved 
meal 
rted 
supply fair 
$169 
cage: Demand goo fair; 60% 
protein $130@132 > f New Eng 
and; 60% blended We : her 
ring meal 73 prote of pro 
tein, f.0.b. West Coast 
New Orleans: 
supply fair; 60% 
Boston: Demand good 
58 to 604 133 
Louisville: Demand 
supply ample; $139 ton 
Minneapolis: Ma steady; supply am 
@; demand good 0 meal $2.26 a unit 
West Coast; 60% imported mea 
mm, East $125@127 ton 


supply ix 


slow trend easy 


Coast 

Demand slow good 

meal $2.40 a unit 
imported 

lock 


supply 
protein, sacked 
South American 
June arrival 
1; $2.20 a unit 0.b 

fair trend 

ton 
steady 
Atlant 


supply ¢« 

n 
trend steady 
oast 


Baffalo: 
supply good i all East 
points 

HAY 
Philadelphia: Lemar 
thy and er 50@ 30 
Demand fair; supply adequate 
2, new alfalfa $22@25 
Supply normal new cror har 
$1.70 bale; $48.50 ton, baled, in barn 

Seattle: Demand r; supply good; baled 
alfalfa $37, delivered truck lots, western 
Washington common f $37 ft : 
No. 2 green 

Louisville: 


supply fair 


supply 


pints 


Der 


$36 local f 
western No. 1 $ 8 
Boston: Demand quiet 
No. 2 timothy $35@37 
New York: Lemand 


ly adeduate 


supr 


No ; 1 S » 3 $27 
New Orleans mand 

er: supply amy timot? 

a baled alfalfa $44@48; pr 
Los Angeles: Demand r 

firn uprE 

N 1 $41@4 


yuate; baled 


No. 2 gr 
t. Worth 
fa 
alfaif 


rexas 





Portland: 
ply ample; 


Demand fair; trend weak; sup- 
alfalfa No 2 $36, new crop 


HOMINY FEED 
Omaha: Demand light; supply 
$57 bulk, $62 sacked 
Cincinnati: Demand fair 
supply adequate; $70@71 
siow 
bags 


adequate 


trend steady 
supply fair; paper 
$78. both delivered 
Louisville: Demand trend steady 
supply fair; $70 ton 

Byot 


Demand 


good 


fair supply adequate 
Demani 
white or 
Demand 
sacked 
Demand and supply fair 
Demand only fair trend 
to higher on hominy feed supply 
light $74 ton, delivered Indianapolis 
cluding state tags and used bags gro 
corn $76 ton 
Baffalo: Demand le 
easier supply plentifu 
white 875@76, both Boston 


LINSEED OLL MEAL 


Demand ¢ 
imported 


fair; trend steady 
yellow $72.50@7 
supply adequate 


Chicago: 


quiet 
$70 


steady 


Portland 
supply scarce 
Cincinnati: Demand go 
none available; $91, sa< 
Omaha: Demand go 
$80.80 
Ft. Worth: Demand 
ent; carlots $56.90 
last half June and 
Los Angeles: 
no spot offerings 
sales on new crop 
ing or seller's market 
ceilings not in effect 
Kansas City: Trading quiet ause of 
offerings, except for an ocx 
omes out 
around 


supy 


fair supp 
delivered Ft 


of storage 

$84, sa 
Demand good 

r August ailable i 
tations 

Chicago: 

nominally 36% f tein 


" 
3 


Demand good 
: $80.7 
‘ $2.2 (ceiling) 
New Orleans: Demand good; trend steady 
supply tight; 36% protein $96@97 
Boston: Demand quiet; supply nil: $88.50 
Louisville: Demand 
ups t; $89.5 
The situation 
tight be 


slow trend steady 
nneap unchanged 
with supplies ause f limited pro 
duction tion . rominally un 
changed at Minneapolis, at 
the crusher 
Seattle: Demand 
ex-dock arlots, spot 
Indi Demand fair 
supply light % $103 ton 
Wichita: Demand siow; supply 
® $96 
Philadelphia: Demand fair 
Canadian quotation $106 
San Francisco: Demand and 
$92 ton 
Buffalo: Demand strong 
supply tight; $102, nominal 
MALT SPROUTS 
Baffaleo: Demand str 
to trifle sups 
$68, nominal; Canad 
Boston 
St. Louis: Demand 
$51.50 bulk, $49@59 
ng price time of shipn 
Chicago: Demand 
o 1 7 ton, sacked 
New Orleans: Demar 
to easier supply amp 
Boston: Demand qu 
Canadian $59@64 
Milwaukee: Lbemand good 
$61 @¢ ‘ 


supp! 
fair 


suppl) 


trend 
Boston 


stea 


easier 


fair; supply 
sacked; s« 


ent 


N 


ne 

MEAT SCRAPS 
Buffalo nd g00 rer 
) $117@118 
nand goo 
protein 
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Cincinnati: Demand good; trend steady; Idaho dealers blend 
! equate; 60% $110@112 ton, sacked white . 
inati al r r i $s 
Demand good; supply limited t > a a r un § $ 
nged; 66% Dulk $117.60@121.5 : 


run 


Denver 


Demand fair; supply light 

at $113@117 sacked, Kan 
* meat and bone scraps 

Demand fair; supply adequate 

sacked 

good 


bag 


ply lin 
San Francisco 
limit amy si56@ 


nand supply 


MINERAL FEED 


San Francisco i ote 


Chicago 
é “ es 


I good; a purt 
Wichita I ‘ 
tight: a urpose 
$91.50, 100-1 
Indianapolis 


supt 


S| a 
New Orleans 
er sul y 
Boston 
& prote 4 
Louisville: Demar 
115@117 
Market stead 
juate be $80 blo 
Milwaukee 
quate; $75 
Portland 





Minneapolis 
nat t 5 i $9 tamin 
ke f.o.t r ‘ < t ‘ rt. Worth 
Los Angeles trend fir | 1 tient 
pp ght $ 


Demat : 


MILLET 
emand slow 
rur 

sac 


MILLFEED ae 
ee San Francisco: [x n 
Minneapolis: Demand ton. f.ot . 
nd es ad 
n has 


. Indianapolis 


p SE stan i mid 5 § $62 ‘hen els 

r midds. $65 @¢6 Cincinnati 
Kansas City: Mark 
offerings € nd 


Kansas ( 


Wichit 


juctation is 
Milwaukee 
quate 


| 
New Orleans 





“ 
Omaha: Leman 500 supply fair 
Ft. Worth ne mproved 
ort 
bran and 
to a week 
prev 
Chicago 


was apparent 


“The Polka Dot Folks” 
BOARD OF TRADE 
' 0 KANSAS CITY 6, MO 
i 64 y Victor 8459 . 60-61 
Demand very goo Protein Dept. TWX.KC20 
$61@61 Other ingredients, TWX.KC 125 
1.54 ou hing 
Indianapolis Demand slow 
hanged light but amp) 
standard 


_ adequate; bran $6466 ia. | : FOOD RESEARCH 
Lecteville: Demand fair; trend str LABORATORIES, INC. 
br ' ‘ we a’ Founded 1922 
Philip 6. Hewk, PRD, President 
Bernard |. Over, Ph.D., Director 


urd bran $60@ tar ‘ rch *¢ 


remely Aree brar 


is ow 





Supt ma 


@ Doct leasi: 


STABILITY | 
TESTS 


|, Nutritional Tosicologieca! Studies 
for the Food, Drug ond Allied industries 
48-14 33rd Street, Long island City 1, N.Y 





midds 
New York 





$70. Canadian $46 
Boston I and aut 

bran $64, middlings $66 
Philadelphia: |< and 


bran $67, « ‘ 





New Orleans 
t a e 


Ogden 





FEED GRAINS 
KAFIR-MILO 


BARLEY 


CORN 


OATS - WHEAT 


From &very Grain Producing Area in United States 


CONTINENTAL GRAIN COMPANY 


New York 
Chicago 
Kansas City 


Omaha 


Columbus’ Enid 


Nashville 


Minneapolis 


OFFICES: 
Fort Worth Galveston 
Buffalo Portland 
Peoria 


Vancouver, B.C. 
Winnipeg 
San Francisce Los Angeles 


TERMINAL ELEVATORS: 
Omaha 
Toledo Galveston 
Columbus Enid 

Fort Worth Minneapolis 


Kansas City Portland 
St. Louis 
Chicago 


Buffalo 


* 
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Chicks Placed in Principal Broiler Areas 


(In thousands) 
North o N. W 
Carolina Arkansas 
1124 12 


1962 
12,7 
12,496 

987 





Los Angeles 
Chicago 


New Vork 


Pt date | l t 
Boston New Orleans: | 
Louisyille , $3031 : 
; t t » New York: Der 

¥ hanged ipply 
Minneapolis: M port 
/ Boston 

$ 


rt. Worth 
k POTASSIUM IODIDE, 


New York: | 
eres , 


f 
ple 

seattle 

Los Angeles 


Buffalo 


NEACIN 
York: $9 } ) 
OAT 


Philadelphia 


New 
PRODUCTS 
RIBOFLAVIN 
silver ' ee New York ¢ and good 
w trend stea I ¢ gr t 

’ i allowed 
Indianapolis Terre Haute: Demar 
‘ *¢ gn f ntaines 
rmentatior ible 
RICE BY-PRODUCTS 
New Orleans: Demand fa trer 


rt. Worth Tv 


— Atlanta 
Chicago 
San Francisco 


New Orleans j ‘ ‘ SCREENINGS 
Minneapolis Fair 


st. Louis 


Boston ‘ 
‘ : i$ 
Chicago 

Louisville ¢ 


Buffalo 
ply 


Minneapolis f 


SESAME MEAI 


Portland 
$8 ! amy ’ 
Buffalo Los Angeles 
SOFT PHOSPHATE WITH 
‘ COLLOIDAL CLAY 
¢ Chicage: $ 
Portland Kansas City 
wes : 
Philadelphia 
Minneapolis: § 


$21 


OYSTER SHELI 


Angeles t SORGHUMS 
é 1 rm nit 


Los 
Worth: [x 
Senttle i 


SOYBEAN OTL MEAI 


Portland Portland ‘ 
‘ ; f.o.b. Dy 


Omaha 


San Prancisco 


New Orleans me 
Los Angeles 


Boston 


Louis, ile 
$ 
Seattle 


PRANUT OW MEAL 


New Orleans 
i Milwaukee 


Milwaukee 
6 $ Chicago 


Portinad 


Los Angeles 


Atlanta : 
. ‘ $94 


rEAT MOSS 


neapolis 


San Francisco 

e: 3 ‘ 

Philadelphia 
City 


e beer 


Seattle f IPE 4 8 aAnSAS 
ther t iltur ent ha 


ale x-wa 


tter 
Portland 


Demand 
supply ample 93 





“m 1.75 ton, vesn e="| FUN AND GOLF FEATURE 
CHICAGO FEED OUTING 


es $9 
New Orleans CHICAGO—A gala day of fun, golf 
Decater: DP | ie : and relaxation was spent by the Chi 
. ° r 81 > cago Feed Club on its first outing o 
this the Midlothian Coun 


10 


members 


Boston 


Ft. Worth season at 
: June 
and guests 
160 attended 


whict 


A total of 99 
played golf, and 
dinne 


topped off the 


around 
day 
Top golf prizes went to William A 
tre t . i is Paper Co., Chicag 
_ Pr and Richard James, Spencer Kellogg 
: & Sons, In from Philade 
phia. Mr. Harris outfought a bluster 


wind to come 


e evening 


Indianapolis 
the rw 


Wichita 


i 
Philadel phi: 
Atlanta Harris, St. Re 


San Francisco 
1 , Visitor 


Buffalo 


low gross of 


with a 


with a 


off low 


73 Jam ame 
; net of 


club members and 


SUNFLOWER SEED 
Demand fair Lee Ham- 
° anon 


urn 


ne dinner was 
Western Advertising Agency 
club followed by 


tegis Sales 


Louis supply 
large 
president 


Charles A. Woodcock, St 
Corp., Chi led 


i the group ir 
community 


azo, who 
SUNFLOWER SEED WEAI 


Angeles 


4 round o ip 

committee re 
sponsible for arrangir the 
Y if the committee was Frar 
Spencer Kellogg & Sons 
by Kennet! 

Midland 
Chemicals 


Forest H 


Los 
plause was given the 


I 
Portland outin 
Chairt 
cis A 
Inc 

Thomson, Archer - Daniels 


ane Co.: J. A. Revord, Sterwin 


lan « 
Davis 


rt. Worth : 
Chik 


assisted 


and Steve G. Babirak 


ckner & 


st. Paul Inc 
Cl 


Kansas City Associates 


— 


' CHARLES S. KENNEY, 68, 
TEXAS BROKER, SUCCUMBS 
FT. WORTH 
68, Ft. Worth gr: 
home 
Hartford City 


prominent in the 


Louisville 
New Orleans 


Milwaukee 
St. Louis Kenne 


Chicago 
10 at his 


Omaha 4 f 
é n ive U 


WHEAT GERM had beer rrain and 
| 


Chicago Ml ~d 


business for approximate 3t 
s. He served in var 
es with the Quaker Oats Co 


dar Rapids, Iowa, Akron and 


ous capac 
| 


Mi rm 


New Orleans 


— 


| J. M. APPLETON ELECTED 
HEAD OF GREENMELK CO. 
d.. president of Grain 


WALLACEBURG, ONT J. M. | Mond, Ind., } 
been elected president Mills in St. Josepl Mo and 
nal er of Nutrena Mills, Kansas 
In 1942 he ined the Office of 
Adminis tion in Washingtor 
five 


he remained for 
Washing 1947 to 
business If 


iger I 
Harr 
Belt 


sSaies 


ne was eneral mar 


Food C plant in 


ppleton has 
the Greenme!k Co., Ltd., Wallace- | ™@na 
“anada. Mr Appleton, City 
any in the feed and | Price 
industry and a 
ention of the 


Ont ( 
well known to n 
ulfalfa dehydratir 
aker at the cor 
American Dehydrators Assn 
February formerly was executive 
ice president of Greenmelk 
with which he has -been 


since its organization 


about 
r ton in 
Spe 


last 


Ke 
and 
will carry 


tablished 


Mr 


widow 


the firn 


associated 


el es 

NEW QUARTERS 
MINNEAPOLIS—The Day Co. of 
Minne announces that its south 


weste 





MILLFEREED FUTURES 


polis 
rn division plant and offices are 
occupying quar 

ters at 804 N Fort 
Worth, Texas. The firm specializes in 
the manufacture and 
dust control systems 

veyors, bulk and related 
equipment for materials handling. As 
part of the company’s expansion pro- 
gram, the quarters now provide 
increased facili fabric and 
warehousing 


now new and larger 


Throckmorton 
nstallation of 


pneumatic con 


storage bins 


new 


ties for ation 





COTTONSEED OTF MEAL FUTURES 


SOYBEAN OL MEAL FUTURES 


CHICAGO 


MEMPHIS 





Hubbard Milling 
Builds Plant at 
Marion, Indiana 


MANKATO, MINN.—The Hubbard 
Milling Co. is constructing a modern 
feed plant for the manufacture o! 
Sunshine brand of concentrates at 
Marion, Indiana, it has been an- 
nounced by C. B. MacLeod, president 
of the firm. 

Trackage has been installed and ac 
tual construction is now under way 
The T. E. Ibberson Co., Minneapolis, 
is in charge of construction. 

Rapid expansion of sales has nec- 
essitated additional plant capacity 
Mr. MacLeod said. The Marion plant 
will serve Hubbard dealers in Indiana 
Michigan, Ohio, Pennsylvania, Vir- 
ginia, West Virginia, Delaware and 
Maryland. These dealers are now be- 
ing served from Mankato or the 
branch plant at Ambridge, Pa 

Facilities for manufacturing all the 
company’s concentrates and premixes 
will be installed at Marion. Also, pel- 
leting machines, granulating and bulk- 
handling equipment will be installed 
for production of complete feeds. The 
plant is located on a five-< tract 

“Hubbard Milling Co. pioneered the 
concentrate field in 1928 with the 
original all-purpose concentrate,” said 
Mr. MacLeod, “and since that time 
has put every effort towards giving 
their dealers the best in products and 
service. This new plant at Marion, 
is Just one more step in that direc- 
tion.’ 


AcTe 


ROLAND M. EARL TOPS 
GOLFERS AT N. W. OUTING 


MINNEAPOLIS—-Roland M. Ear! 
Horton-Ear] Co., took golf honors at 
the Northwest Feed Manufacturers 
Assn. fourth annual golf outing at 
the Minneapolis Golf Club June 9 
Mr. Earl came in with the low 
score of 76. 

E. R. Beck, Chase Bag 
second place with an 80, and 
Sandberg, Hallet & Carey Co., was 
third with an 81. Winners of the 
blind bogey golf prizes were R. E 
Jones, Russell-Miller Milling Co 
O. M. Smith, Bemis Bro. Bag Co., 
and Warren Olson, Osborne-McMillan 
Elevator Co 

Newell Bendickson 
was given an award 
147 

Attendance at the outing topped 
last year’s mark, with 201 present for 
dinner and 91 participating in the 
golf competition. Some 80 door prizes 
were awarded in addition to the golf 
prizes following a roast beef dinner 

John Zipoy, Pillsbury Mills, Inc 
president of the organization, compli- 
mented the committee on behalf of 
the entire association for excel- 
lent work in producing the outing 
were E H 

and J. C 


gross 


Co took 


Don 


Inc 
the 


Cargill, 
for taking 
most strokes 


its 


Committee members 
Leitte, E. H. Leitte Co 
North, Nutrena Mills, Inc., co-chair- 
men; Richard H. Newsome, St. Cloud 
Milling Co.; Don W. Ryan, Excelsior 
Milling Co.; Howard Gulden, Howard 
Gulden Co.; L. M. Bergford, Cutler 
Magner Co.; George H. Christian 
Chase Bag Co.; Clifford A. Scott 
Merck & Co.; John Pierson 
Miller Milling Co.; George W. Smith 
Archer - Daniels - Midland Co., and 
Michael W. Sandler, Midwest Burlap 
& Bag Co 

——_———»— 

ADDITION COMPLETE 
AT BOEKE FEED CO. 

DES MOINES—The Boeke Feed 
Co., Inc. here has completed a new 
one-story warehouse, 83 ft. by 54 ft 
in size, and bulk storage and handling 
of ingredients now is in full opera- 
tion, according to Howard F. Boeke 
president of the firm. 

Additional equipment has been in- 
stalled in the mixing, pelleting and 
crumbling dept., and capacity for the 





production of Bow-Key feeds has been 
increased by 50%. Mr. Boeke says the 
plans are already drawn to increase 
bulk handling of ingredients and for- 
mula feeds. He reports that 22 years 
ago the business was started with a 
% ton mixer and a small truck 





Margin-Over-Cost 





. 
ntir 


ever, if he bought beans at that price 
and the bean market broke to $2.75 
bu., he would be required to take the 
same margin at the lower figure. If 
he bought beans at $2.75 bu. and the 
price went up to the country point 
ceiling of $3.06 bu. he would still be 
required to price his beans at $2.75 

his purchase price plus his legal 
margin allowed for his class of pur 
chaser by OPS 

He would be denied the gain on the 
upside of the market but would be 
compelled to accept in the competi 
tive marketplace the inventory loss 
which occurs when the price drops 
apply to the feed 
soybean oil meal 
formula feed 
lambs are 


This also would 
manutacturer using 
in his feed. Soybeans, 
cotton, beef cattle and 
among the commodities under price 
ceiling controls. The same condition 
applies to fish meal, linseed and cot 
tonseed meal 


Far-Reaching Effect 
primarily a loca! 
nature of the 
agricultural 
they are under 
farm level. The 
would be 
Delaware 
market at 


The “dodge” is 
cure-all, but the 
amendment covers 
commodities when 
ceiling control at the 
impact of this amendment 
felt all the way from the 
Peninsula to the futures 
Chicago 


very 


all 


A buyer of soybean futures on the 
Chicago Board of Trade under the 
Williams Amendment—-The Delaware 
Dodge—-would not be permitted to 
obtain his full profit between the 
price he bought and the selling price 
if higher except by a ruling as to his 


Gor tons 


VER & FEEDING OJLS 


Warehouse Stocks Available for Immediate 
Delivery 


MINNEAPOLIS, MINN. 
CONTACT 
THOMPSON - HAYWARD CHEMICAL CO 
909 Second St., South 
MAin 5394 Minneapolis, Minn. 
MADISON, WISCONSIN 
contact: H. 1. “DUSTY” RODE 

Rode Feed Service 
522 Grain Exch. Bidg. 
Milwaukee, Wis. 
Phone: BROADWAY 2-4580 
AKRON, OHIO DAYTON, OHIO 

contact: C. C. WELCH 
435 Brevoort Road Columbus, Ohio 

Phone: 1077 

= MOINES, IOWA 
CONTAC 
THOMPSON - HAYWARD CHEMICAL CO. 
Des Moines, lowa oo 38151 

PHILADELPHIA, 
contact: SEA BOARD SUPPLY co. 

35th & Grays Ferry Ave. 
Philadelphia, Pa. 
Phone: Fulton 9-2317 


New England By-Products Corp. 


177 Milk St. BOSTON 8, MASS. 


Phone: 











normal profit margin. That is about 
as sweeping as this instrument could 
be if adopted by congress 

Sen. Williams told Feedstuffs this 
week that he objected to the spread- 
ing of margins by processors 
other intermediate sellers when they 
failed to pay the producer a legal 
ceiling price for his product. He de- 
clared he was basically opposed to 
price and margin control, but he felt 
it utterly inequitable when the proc 
and intermediate 


case ol 


SSO! sellers (as in 


the 


| failed to reflect this 
| consumer in 


and 


| 
| 


the Delmarva broiler in challenge as 


195281 
producer somewhat 
ing price and 
to the 
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dustry) paid the 
less than a potential ceil 
reductior 
market 

considers d 


the 
The sheer 
dynamite 
handlers of 
later may 
level price ings 

W. E. Glennon 
the AFMA alerted 
the issues 
for what may be called his first major 
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Rich in Carbohydrates 


MOLASSES 


NATIONAL MOLASSES CO. 


EXECUTIVE OFFICES: ORELAND, PA. + 
SHIPMENTS FROM GULF & ATLANTIC SEAPORTS 
TANK CARS « TANK TRUCKS « DRUMS 


OGONTZ 8337 








STOP MICE DAMAGE 
OVERNIGHT 


in your warehouse with Lanwacicle, 


It’s hard to bait or 
trap mice . but 
not to gas them. 


After closing Sat- 
urday night, pour 
liquid Larvacide on 
sacks and FUMI.- 
GATE your ware- 
house to kill 100°; 
of your mice by 
Sunday morning. 


A single pound of 


| this powerful fumi- 


gant goes for 4,000 
cubic feet of space 
on the average for 
both rats and mice 
—as much as 8,000 
cubic feet for mice 
alone. 





INNIS, SPEIDEN & CO., INC. 
117 LIBERTY STREET 
NEW YORK 6, N.Y 


OMAHA CHICAGO 


PHILADELPHIA 


BOSTON 
CLEVELAND 

















Russe ll- 





STOP YOUR MICE DAMAGE 
Overnight 

Write for Technical Bulle- 
tin No. 1004. Larvacide is 
promptly available in steel 
cylinders 25, 50, 100 and 180 
lbs. net, and in | Ib. bottles 
each 12 to 
carton. 


in metal can 
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NEW ENGLAND BY- PRODUCTS CORP. 


Fisheries Company, Ltd 
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Products of American Industry 
SOLD BY MEN WHO UNDERSTAND YOUR NEEDS 
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Production Costs 





(Continued from page 4 
indirect costs connected with selling, 
such as labor and phone, are also up.” 

Mr. Contryman then estimates the 
increase at 14% 
the cost prob- 
Island ac- 


total over-all cost 
Another 
ted by 


Is as 


spect ol 
the Grand 
ountant follows: 

“It is well to point out that 
thinking is based largely on the 
experience of Nebraska dehydrators 
ind that so far this year we have a 
ch better production year than 
t. It is logical to use these Nebras- 
pical of the industry 
is a whole because the pro- 
duction in Kansas this year will be 
somewhat depressed by the after ef- 
fects of last year’s floods and the in- 
dustry in that state is not likely to 
achieve the volume of a normal year. 
Since Kansas and Nebraska combined 
reflect such a large part of the total 
production of the industry, their cost 
experience is bound to be a basic one 
for the industry as a whole.” 

A certified public accountant, Mr 
Contryman has been closely associated 
with a number of dehydrators in the 
Platte Valley for several years. He 
past president of the Nebraska 
Certified Public Accountants Associa- 
tion 
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HOT WEATHER HARMFUL 
TO SECOND ALFALFA CROP 


KANSAS CITY teports from 
Kansas and Nebraska indicate that 
recent hot, dry weather has been un- 
favorable for the development of the 
second crop of alfalfa in those states. 
lemperatures have ranged well above 
i100 degrees throughout a large por- 
tion of the Southwest for several 
days, and rainfall in most of the area 
has been confined to local showers 
with the benefits limited by the rap- 
id evaporation due to high tempera- 
tures 

By an unusual combination of cir- 
cumstances, production of alfalfa 
meal from the first cutting was large 
in this section despite the fact that 
yields of alfalfa per acre were low. 
During the growing period of the 
first cutting, weather was cool and 
wet and the plant did not obtain nor- 
mal growth for lack of seasonal tem- 
peratures. Then when cutting began, 
the weather reversed itself, and mills 
were able to operate without inter- 
ference from rainfall to an extent 
seldom experienced in the early sum- 
mer 

The result of this combination was 
1 very high output of meal, despite 
yields per acre in Kansas and Ne- 
braska which ran one ton and less 
igainst normal yields of more than a 
ton 

Another result of this situation, 
which will have a market effect later, 
that the dehydrators ab- 
sorbed all of the first cutting, leaving 
no surplus for baled hay. Local farm 
needs generally are supplied from 
surplus hay of the first cutting. These 
still have to be met, 
so the baled hay production must 
come from later cuttings 

Dehydrators expect that a 
good deal of the second crop will go 
for seed. Alfalfa seed is selling at a 
good price of around SO¢ Ib.., and the 
kind of dry weather prevalent in re- 
cent week s favorable for a 
crop. 

Taking the southwestern outlook as 
a whole, rain and cooler temperatures 
ire badly needed for alfalfa. If the 
present weather continues much long 
er the second crop will be extremely 
short 


is the fact 


local needs will 


also 


seed 
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FEED FIRM SOLD 

SOUTH BEND, IND.—Two em- 
ployees, Mrs. May Claffey and Sam 
Westerhouse, and Lloyd Devenney, 
have bought the business and property 
of the South Bend Feed & Seed Co. 
from R. K. Virgil, of Granger, Ind. 
The business will be continued as the 
New-Way Feed & Seed Co. Mrs. Claf- 











fey has been manager of the retail! 
store of South Bend Feed & Seeo 
and Mr. Westerhouse has been mill 
foreman of the company 10 years 
Mr. Devenney is former owner of the 
Western Feed & Seed Co. here 


KANSAS SOYA PRODUCTS 
UNIT STARTS OPERATIONS 


EMPORIA, KANSAS—The solvent 
plant of the Kansas Soya Products 
Co.'s Emporia unit has begun soy- 
bean processing. 

Between 5,000 and 5,500 bu. beans 
are being converted into meal and oil 
daily, according to Elmer Buster 
manager. Whether operations will 
continue through the summer will 
depend on price adjustments of the 
processed products, Mr. Buster said 
Processing now is running about half 
capacity of the company’s total pro- 
duction potential at both the Em- 
poria and Kansas City plants 





MERCK & CO. TRIMS 
SUPPLEMENT PRICES 


RAHWAY, N.J.—Merck & Co. has 
announced new price reductions on 
two antibiotics and antibiotic-vitamin 
B, products 

Antibiotic feed supplement Merck 
Sp. 644 containing procaine penicillin 
4 grams per pound, is now quoted at 
72¢ lb. in carlots, with prices rang- 
ing up to 79¢ Ib. in less than ton 
shipments. 

Vitamin B, and antibiotic feed sup- 
plement Merck Sp. 626 containing 2 
grams per pound of procaine peni- 
cillin and B, activity equivalent to 
3 milligrams per pound is quoted at 
5l¢ lb. in carlots. Prices range up to 
54%¢ Ib. for less than ton lots. 

a as 
WILLIAM N. HALLIDAY, 
BROWER OFFICIAL, DIES 


QUINCY, ILL.—William N. Halli- 
day, secretary-treasurer and comp- 
troller of Brower Mfg. Co., ‘Quincy, 
died May 31. He had been associated 
with Brower as comptroller since 
1940. 

Before joining the Brower organiza- 
tion, he had been connected for many 
years with Simmons Hardware Co., 
St. Louis, as credit manager. Mr. Hal- 
liday is survived by his widow, three 
sons, two daughters, and three grand- 
children. 

putienenadnlliinaisiniailived 
ALFALFA DESTROYED 

COZAD, NEB.—A tin-roofed, wood- 
en warehouse containing about 300 
tons of freshly baled alfalfa was de- 
stroyed by fire here June 8. The Ne- 
braska Farm Products, Inc., a dehy 
drating firm, owned the warehouse 
and contents. No estimate of the loss 
was made. Fire crews held the fire in 
check for two hours, preventing two 
other buildings of the firm from be- 
ing damaged. 

a oe - 
FIRM MOVES OFFICES 

MINNEAPOLIS — Industrial Mo- 
lasses Corp. has moved its offices 
here to a new location, 5407 Excelsior 
Blvd., Minneapolis 16, Minn., accord- 
announcement by Albert A 
New telephone number 
9-8571. The firm's tele- 
remains unchanged 


to an 
Teeter, Jr 
is MOhawk 
type number 
MP 426 


BUNGE CORP. ANNOUNCES 
PERSONNEL ADDITIONS 
KANSAS CITY —Further expan- 
sion in the Southwest and new per- 
sonnel additions were announced this 
week by the Bunge Corp., domestic 
and export grain company with head- 
quarters in New York. Effective June 
15, Bunge will have a new branch 
office in Omaha, with Beverly Wilcox 
as manager 
For the past three years Mr. Wil- 
cox has been Omaha branch manager 
for Goffe & Carkener. He is a mem- 
ber of the Omaha Grain Exchange. 
Prior to his move to Omaha, Mr. Wil- 
cox was on the staff of the Standard 
Milling Co. in Kansas City. Bunge 








offices in Omaha will be in the Grain 
Exchange Bidg. 

A new addition to the staff of the 
Kansas City offices effective July 1 
will be Robert S. Ludes, presently 
with the E. L. Rickel Grain Co., Ar- 
kansas City. Mr. Ludes has been with 
the Rickel firm for nine years, and 
has been an active member of the 
Kansas City Board of Trade since 
1944. He previously was with the 
Western Star Mill Co., Salina, Kan- 
sas, and for several years pvior to 


cemirg to Kansas City was in the | 


wholesale grocery business 

Mr. Ludes will specialize in the 
trading of wheat in the Kansas City 
Market, while Jack Wathen, a re- 
cently elected member of the Kansas 
City Board of Trade, will handle 
coarse grains. Manager of Kansas 
City operations is Walton F. Mulloy 

a 

ALFALFA PLANT DAMAGED 

YUMA, ARIZ. — Fire of undeter- 
mined origin caused damage esti- 
mated at $35,000 to the Central Mills 
alfalfa dehydrating plant 15 miles 
north of Yuma recently. The fire 
broke out in the mill building. Crews 
were at work doing general repair 
but were unable to keep the flames 
from consuming a storage room, mill 
room and a garage containing $18,000 
worth of burlap sacks and several 
large motors. A plant spokesman said 
that the plant will be rebuilt during 
the summer and will be in operation 
by next alfalfa season. 





Markets 





(Continued from page 2) 


smaller orders and avoiding building 
up of inventories. 


Soudiwest 


Two weeks of hot weather with 
temperatures around the 100 mark 
have caused considerable pasture de- 
terioration in the Southwest, tending 
to heighten feed demand at scattered 
points in this area. Of particular 
note was an improved demand for 
summer cattle feed. 

Feeders were ordering carlots of 
cattle feed this week to supplement 
drying pastures, and there was some 
slight improvement in hog feed de- 
mand, though it remained generally 
in the fair to good class. 

Otherwise, there was little pick up 
in business. Poultry feed demand was 
only moderate or reduced compared 
with earlier in the season. Reports 
of considerable liquidation of small 
farm flocks were verified by some 
segments of the trade. Broiler feed 
sales were about the same, and tur- 
key feed continued to move at a 
good pace 

A trend adverse to improving busi- 
ness this week was a sharp price ad- 
vance. Heavier proteined feeds were 
marked up as much as $2.50 ton, and 
lighter items were up 50¢ to $1 ton 
Feed grains, animal and vegetable 
proteins and millfeed led the advance 
of ingredients 

Production was only at around four 
to five days this week, with the aver- 
age just barely five days. Truck busi- 
ness was good, with carlot sales fair 
to good. 


Paeific Northwest 


The feed business continued very 
quiet in the Pacific Northwest. Feed- 
ing ratios are still poor, pasture con- 
ditions are good and ingredient sellers 
of all classes are indicating an un- 
easiness in connection with the price 
situation in general. Sales of oc- 
casional lots of merchandise at what 
might be considered as distressed 
prices continue to circulate through- 
out the trade 

Demand for soybean oil meal is 
virtually nonexistent due partly to 
high prices and partly to heavy offer- 
ings of imported vegetable proteins— 
cottonseed, sunflower seed and pea- 
nut meals, for the most part. The hay 
market is dull, and prices here and 
there are being shaded a dollar or 





two to move quick and nearby ship- 
ments. 

New crop grain prices have not as 
yet been made, but the trade is sit- 
ting on the side lines and playing 
a waiting game because present in- 
ventories are stretching further than 
had been anticipated 30 or 45 days 
ago. 

Formula feed prices dropped fron 
$1 to $2 ton during the week, and 
volume continues to be disappointing 
considering the season of the year 


Central States 


Formula feed business is staying 
up right around par in the central 
States area, and in cases, the 
backlog is growing. Chicken and tur 
key feeds going well, and, witt 
the return of the hog market, those 
feeds, also again are moving 
at a satisfactory level 

Most formula feed manutacturers 
can claim an order backlog of one or 
two weeks, with plants working full 
time and overtime when shifts car 
be arranged. 

Again this week, 
best from western areas. It is 
farmers and feeders time dur- 
ing this after planting lull to get to 
town and replenish their inventories 

Prices are a trifle firmer and prob- 
ably are 50¢ to $1 higher than last 
week. Some ingredients are scarc 
but most are obtainable in sufficient 
quantities to keep plants operating 

y 
Ohio Valley 
7 

Sales of formula feeds in the Ohio 
Valley continued in fair volume, with 
broiler feeds, chick starting mashes 
and turkey feeds leading in demand 
as they have for many weeks past 
There was reported a sizeable 
demand for egg mashes, but hog and 
dairy feeds continue in the doldrums 
in view of ample pastures throughout 
the valley 

Reasonably ample supplies of most 
ingredients are reported available at 
this time, but the bugaboo of too- 
high prices continues to plague manu 
facturers as reflected in farmer dis- 
satisfaction. However, current de- 
mands for poultry and eggs at the 
retail level continue very satisfactory 
in this area at prices that make 
production profitable 

Prices fluctuated so slightly this 
week as to be considered steady, and 
mills continued operations at about 
75% of capacities. 


Northeast 


Formula feed production in the 
Northeast was again at a high level 
this week despite the lower demand 
for dairy feeds. Poultry raisers con- 
tinue to be the best buyers, although 
egg prices are still far from a satis- 
factory ratio compared to feed prices 

The egg-feed ratio worked out by 
a prominent cooperative shows a 
large difference between returns 
based on the number of eggs received 
from the feeding of one bag of feed, 
eggs produced and the prices received 
now and a year Returns now 
are much poorer than a year ago 

Bran was in poor demand last 
week, while middlings and red dog 
showed a much better demand from 
poultry feed mixers. Prices on all 
millfeeds, however, gradually worked 
higher during the and showed 
gains up to $2 

With 
from the 
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some 
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demand appears 
said 


have 


also 


ago. 


week 


excellent 
rains, dairy herds 
are being kept 
On grass with a resultant poorer de- 
mand for this type of formula feed 
Milk pri reported very 
heavy, but the strong industrial ac- 
tivity in this area provides an excel- 
market for dairy products 


Southeast 


Formula feed business is slow, ac- 
cording to reports from most manu- 
facturers throughout the southeast- 
ern states. There seems to be a gen- 
eral apathy among consumers to take 
on supplies in spite of the mills point- 
ing out to both their feed stores and 
feeders the difficulty of securing va- 
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recent 
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gredients which are in scarce 
supp ; 
Wit th poultry-feed ratios showing 
1 downward trend, it is most difficult 
for even the best producers to realize 
Broiler prices 
but only 2 


2 return on investment 
ire now about steady, 23@ 
26¢ Ib. is being obtained in most of 
the commercial producing areas. 
With present costs of feed generally 
demanding 1@2¢ |b. more than this, 
broiler feed manufacturers are scrap- 
ping to obtain ingredients which will 
enable their feeders to use their for- 
mula feeds profitably. Fortunately for 
all concerned except the processor, 
domestic fish scrap has been reduced 
to around $120 ton, f.o.b. producing 





points, which provides heavier usage 
of this basic protein. On the other 
hand, there has been no relief in cost 
of other ingredients. 

Dry weather in some areas is hold- 
ing pastures to slow growth, and 
this has given some minor expansion 
to the production of dairy feeds 
Dairymen are becoming concerned 
over the continued heat wave which 
is being experienced in many sections 
of the South and are beginning to 
eomplain of heavier feed cost just at 
the time of school closings and the 
resulting lower consumption of milk 
products. 

By various means most manufac- 
turers have secured sufficient quanti- 





ties of oilseed meals to place them in 
a comfortable position for the nearby 
period. Their supply situation has 
been helped by continued dullness of 
feed demand 

Mill offerings of cottonseed meal 
are non-existent and only an occasion- 
al resale car turns up. No soybean 
meal is offered from southeastern 
origins. A canvass among attendants 
of the Southeastern Peanut Assn 
Convention this week indicates there 
will be only a very limited quantity 
of peanut feed available until the new 
production season begins in late fall 

Considerable interest has been dis- 
played in imported offerings of cot- 
tonseed oi] flakes which have been 
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‘Results like these are setting 
me new customers every day!" 


In citing successful results his 
customers are getting, Jim Walsh 
(at left), owner of the Walsh Feed 
Mill, Medford, Minn., points to 
21 of the flocks being fed his lay- 
ing mash made with Pillsbury’s 
Best Grower-Layer Concentrate. 

These 21 well-managed flocks 
averaged 85% production, right 
through the winter. Eight of these 
flocks produce hatching eggs, and 
Walsh reports that they are aver- 
aging 90.1% hatchabdility this 
spring. 

From the beginning, all 21 
flocks received Pillsbury — 
Pillsbury’s Best Chick Starter, 
and growing mash and laying 
mash made with Pillsbury’s Best 
Grower-Layer Concentrate 


Minnesota feed man reports 


85% PRODUCTION 


from 21 flocks on feeds made 
with Pillsbury’s Best Concentrates 


‘“‘With the Pillsbury Mixing Program, my business really date on nutrition, too. You get the same advanced for- 
has picked up,” says Jim Walsh, owner of Walsh Feed mulation service as all Pillsbury’s Best Feeds—includ- 
Mill, Medford, Minnesota. ‘I’m getting new customers ing “‘Mycins,”” best known family of antibiotics in the 


every day.” feed industry, and exclusive with Pillsbury. 

In the first place, Mr. Walsh’s feeds please his cus- Whether you mix your own feeds or not, the Pillsbury 
tomers, by giving them’ feeding results that beat any Franchise offers a great opportunity for a progressive 
other kind of advertising a business can have. See de- feed man. For your own information and satisfaction — 
tails above. why don’t you find out about it... especially the 

The Pillsbury Mixing Program is economical and effi- Pillsbury New Business Plan that has been such a 
cient, too. It saves time and labor for the mixer and money-maker for Pillsbury Feed Dealers? 
cuts his inventory ’way down. Result: better profits. Use the handy coupon below—or see the Pillsbury 

With Pillsbury concentrates, you keep strictly up to Territory Manager in your area. 


Pillsburys Best 
FEEDS AND CONCENTRATES swith UYCINS” 


Get the facts on the 
Pillsbury New Business Plan . . . 


FIND OUT ABOUT A 
PROVED BUSINESS BUILDER! 


It’s a simple, practical method that builds ton- 
nage fast —on the soundest kind of a foundation: 
customer satisfaction. Not a “‘gadget,”’ but a 
solid selling plan. 


Pillsbury Mills, inc., Feed and Soy Division, 

Dept. FS-62,Mi Pp lis, Mi + 

Gentlemen: I'd like to have the facts on your New Business Plan for feed 
dealers—with no obligation on my part. 
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